
The Consumer Rights Act 2015 (CRA 2015) is reformed consumer law that came into force in the United Kingdom in 2015 and is the main statute that deals with various forms of transactions involving consumer contracts in relation to goods, services, and digital content. The CRA 2015 applies to contracts between a trader and a consumer and is divided into three parts; part one deals with consumer contracts for goods, digital content, and services, part two deals with unfair terms and part three contains miscellaneous provisions, including enforcement powers. The Act replaced the Sale of Goods Act 1979 (SGA), Sale and Supply of Goods and Services Act 1982 (SGSA), and the Sale of Goods (Implied Terms) Act 1973, which were the laws that superintended over transactions regarding the sale and supply of goods to consumers. Twigg- Flesner (2020) states that the CRA 2015 majorly reformed the United Kingdom’s consumer law by simplifying complex consumer law and bringing together many aspects of consumer law such as EU Directives on consumer sales and unfair contract terms. Additionally, Conway (2021) states that prior to CRA 2015, previous legislation covering consumer rights faced criticism for being overcomplicated, unclear to consumers, and for failing to keep up with changes in consumerism. Thus, previous legislation was replaced by CRA 2015 for legislation to keep up with digital advancements and for consumers to better understand their legal rights and obligations and to make better-informed decisions when purchasing goods or services. 
Before the CRA 2015, in 1979 the SGA 1979 came into effect, enforcing that goods sold by traders must be ‘’as described, of satisfactory quality and fit for purpose’’ (BBC, 2022). Additionally, within the SGA 1979 1(1), it is stated that the act applies to ‘’contracts of sale of goods’’. Moreover, in the SGA 1979 2(1) it is stated that a contract of sale of goods is where a seller ‘’transfers or agrees to transfer’’ goods to the buyer for a money consideration. However, Twigg- Flesner (2020) states that this act was adopted to provide consumers with protection when making purchases but was adopted before the rise of modern consumerism.  Therefore, the legislation did not cover contracts for digital content and contracts of hire and hire-purchase. Thus, legislation had to be updated to keep up to date with modern consumerism. 
Part one of the CRA 2015 largely reflects the SGA 1979, covering contracts for goods, but it also covers digital content and services which was not covered in SGA 1979. Conway (2021) states that previous legislation failed to keep up with advancements in technology and thus did not fully protect and meet the needs of consumers for such things as entering contracts for digital content such as e-books or digital art. However, Department for Business, Energy & Industrial Strategy (2015a) states that CRA 2015 introduced a new area of law in respect to consumer rights and remedies in respect of digital content. This new legislation includes what should happen when digital content is faulty, giving consumers the right to get digital content repaired or replaced when faulty. Additionally, Hampshire County Council (2022) mentions that under CRA 2015, if digital content supplied to a consumer causes damage to a device or if the digital content does not conform to the contract and therefore is not of satisfactory quality, fit for purpose, or as described, the consumer is entitled to a refund, repair, or replacement. Thus, CRA 2015 has updated and increased the rights of consumers when purchasing digital content, protecting consumers in the evolving digital world. Pins (2003) states that the internet has changed traditional consumers and therefore this change in consumer law was a necessity. Additionally, Cheema (2015) states that in previous years there has been uncertainty about the rights of consumers concerning digital content, but the CRA 2015 gives guidance on IT and digital content for the first time and now makes the rules easier and clear to understand. Similarly, Smith (2015) states that the CRA 2015 creates more clarity on legislation, creating increased liability for providers of digital content, ensuring that consumers purchasing digital content are as protected as consumers purchasing physical goods. Thus, this clarity of consumer rights when entering contracts for digital content, ensures that consumers are aware of their rights, empowering and protecting consumers, but also ensuring that if a dispute was to be made that it is resolved efficiently and effectively. However, Cheema (2015) mentions that under new legislation there is no obligation for the consumer to return or delete digital content if requested, thus it may be considered that there is a lack of protection for traders selling digital content.
In addition, now under CRA 2015 when goods are purchased by a consumer by reference or model, the goods supplied match the model or reference used to purchase the goods, unless the differences are brought to the attention of the consumer before the contract is entered into. Additionally, an addition to the CRA 2015 is that the installation of goods must be done correctly where a trader has agreed to install the goods they supply. These additions to CRA 2015 have extended the liabilities of traders as traders have more of an obligation to ensure that any goods seen and purchased by a consumer match what is delivered, unless mentioned otherwise and that installation of goods are done correctly. 
In addition, Torkar (2015) states that the CRA 2015 refers to a trader instead of a seller as seen in the UTCCR 1999. A trader under section 2(2) of the CRA 2015 is defined as ‘’a person acting for purposes relating to that person's trade, business, craft or profession, whether acting personally or through another person acting in the trader's name or on the trader's behalf’’. This is compared to the UTCCR 3(1) defining a seller or supplier as ‘’any natural or legal person who, in contracts covered by these regulations, is acting for purposes relating to his trade, business or profession, whether publicly owned or privately owned’’. Thus, the CRA 2015 expressly includes government departments and public and local authorities, protecting consumers when they are entering into contracts with government departments or public and local authorities. 
Moreover, FieldFisher (2015) states that the CRA 2015 has introduced a three-tier remedy structure that applies when a trader breaches the standards the Act contains. This has replaced the two-tier system of the Sale and Supply of Goods to Consumers Regulations 2002 (SSGCRs). The previous two-tier system contained the right to repair or replace, which is where the trader must provide the repair or replacement within a reasonable time, without causing significant inconvenience and at no cost to the consumer. Additionally, it contained the right to a price reduction or final right to reject. This applies in the circumstance that the goods cannot be replaced or repaired, either at all, successfully or within a reasonable time. The consumer can then choose to keep the goods and claim a reduction in price or return the item and claim a refund. However, in order to do this, the consumer must prove that the service did not meet their statutory rights. This can be difficult for individuals with no knowledge of their rights. However, the aim of CRA 2015 is that with the use of simplified language and legislation within the CRA 2015, consumers will be able to prove that their statutory rights have not been met more easily, compared to when previous legislation was used. Moreover, under the CRA 2015, there is an added remedy tier of a short-term right to reject. This is where a consumer is entitled to a refund, replacement, or repair within the first 30 days of the goods being supplied. Emery (2015) states that the 30-day period can be paused and extended when the product is being replaced or repaired. Moreover, after the 30-day period, the consumer is entitled to request a repair or replacement up to six months after purchase. Therefore, this remedy system strengthens the enforcement powers of the consumer and thus is greatly in favour of the consumer.
Part two of the Consumer Rights Act 2015, which covers unfair terms, adopts and simplifies one uniform fairness test which has been consolidated from the Unfair Contract Terms Act 1977 (UCTA) and The Unfair Terms in Consumer Contract Regulation 1999 (UTCCR), removing anomalies, and overlapping provisions. 
Under the CRA 2015 section 62 (1), it is stated that ‘’an unfair term of contract is not binding on the consumer’’. Additionally, it is stated within CRA 2015 section 62 (4) that a term in a consumer contract will be considered unfair if it ‘’causes a significant imbalance in the parties' rights and obligations under the contract, to the detriment of the consumer'’. Thus, if it were to be found by a court that a term of consumer contract is unfair under CRA 2015, the contract is not enforceable. However, part two of CRA 2015 does contain a list of terms which may be considered to be unfair, however these terms are not automatically considered unfair terms. This list is sometimes referred to as they grey list. The grey list is included in UTCCR 1999 and UCTA 1977, however terminology and language used has been adapted under CRA 2015 and three additional items have been added to the grey list, paragraph 5, 12 and 14. Section 63 (308) of the CRA 2015 states that paragraph 5, adds to the grey list terms of contract, where a term of the contract is that it is required that a consumer pay a disproportionate amount if they decide to not continue that contract, sometimes referred to a ‘termination fee’. Section 63 (309) of the CRA 2015 states that paragraph 12 adds to the grey list terms which have the effect of allowing the trader to decide the terms and conditions of a contract after the contract has been created, however this does not apply if the contract lasts indefinitely. Section 63 (310) of the CRA 2015 states that paragraph 14 adds to the grey list terms which have the effect of allowing a trader to set a price or method for calculating the price, after the contract has been agreed with the consumer, however this too does not apply to contracts that last indefinitely.
Furthermore, Wrench (2017) states that although the CRA 2015 does consolidate consumer legislation, there are still pieces of legislation that must be read together to achieve a full comprehension of consumer rights such as, the Consumer Contracts (Information, Cancellation and Additional Charges) Regulations 2013 and the Consumer Protection Act 1987. Thus, CRA 2015 fails to create a single piece of legislation for consumer rights. However, with further consolidation of legislation, a single piece of legislation could be created. Additionally, Citizenadvice (2021) mentions that the law is now more clear and easier to understand and therefore the less complex language used in the Act allows consumers to learn their rights easily, allowing them to make informed decisions when purchasing goods and services. Likewise, Sullivan (2016) mentions that there is an inherent information imbalance that exists between consumer and traders, with traders having more understanding of the law and their rights. Therefore, it can be argued that the use of simpler language and legislation under CRA 2015 allows consumers to learn their rights, decreasing the information imbalance between consumer and trader. Moreover, Consumer Protection Association (2015) mentions that the CRA 2015 is heavily in favour of the consumer, creating worry within the trade industry that consumers could take advantage of the new legislation to get a reduced price or free home improvements. Additionally, it is mentioned that within the Act there is some vague wording to allow for interpretation on a case-by-case basis, leaving room for doubt for trade workers and misunderstanding and misinterpretation from consumers on what their rights are. Thus, it may be beneficial for traders and consumers for the Act to use more specific wording to avoid this. 
In conclusion, under the CRA 2015 the law is now clearer and easier for consumer to understand, allowing consumers to make better informed purchasing decisions and to better understand their rights. Additionally, new legislation has increased liability for traders and as a result has increased protection of consumers. This is especially seen within the new legislation that clearly communicated consumers rights when purchasing digital content and entering contracts for purchase of hire. Thus, CRA 2015 ensures that consumers that have purchased digital content or have hired goods, are protected to the same degree as consumers purchasing other goods. Additionally, CRA 2015 main objective of simplifying and consolidating previous legislation for consumers to better understand their rights has been met, particularly regarding consumer contracts. However, it is believed that to achieve a full comprehension of consumer rights, other Acts must be used in conjunction with CRA 2015 and thus further consolidation of legislation is needed. Additionally, there are concerns that the CRA 2015 is heavily in favour of the consumer and at times too vague. Thus, there is concern that the new legislation will result in consumers taking advantage of the Act to get reductions in price and that vague language could result in consumers misinterpretation and misunderstanding what their rights are. 
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