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Introduction
The difficulties and opportunities that businesses face when operating in a global market are referred to as the global business environment. It mirrors the interconnectedness of all areas of the planet, and that implies that what occurs in one nation or locale affects different districts or nations. (Lee,2022).
The global economy has experienced unprecedented expansion over the past few decades thanks to global business. Since the middle of the 20th century, there has been an increase in both the number of countries and the population of the world. This has increased consumption and opened up new trade routes. In addition to goods and services, knowledge, investments, and people are also on the rise in global trade. In order to facilitate easy access to customers and suppliers, global trade has been further enhanced by the rapid advancement of technology. Even though global business has grown, globalization is still a hot topic. Some people are trying to promote protectionism and write anti-globalization rhetoric. Up until this point, global business has been supported by the existing trade channels, cross-border trade by the majority of nations, internet technology support, and global connectivity. (Joshi, M.K,2018).
The constituents that impact a business collectively form its business environment. Internal factors such as workforce and resources, and external factors such as market and customers are some examples of such constituents. These factors play a crucial role in shaping a company's operations and overall work environment.
In this report will be identifying and evaluating the business environment and how business behaviour can affect the external business environment and how the adoption of new technology and the ethics are evolving. And also explaining what was the idea behind the changes of each area.








Ethics
Business ethics allude to a fundamental arrangement of strategies and practices that maintain an enterprise's lawful and moral obligations. They serve as the foundation for a broader code of conduct by determining what is "right and wrong" for a business and its employees. The various factors that contribute to a workforce that is safe and productive are reflected in these ethical standards. Others are influenced by social and ethical dilemmas, while additional business practices may be adopted as part of a more "individualized" company culture. Many of these practices are rooted in the law.(University of York,2022).
Business ethics plays a critical role in maintaining a healthy and sustainable business environment. It ensures that businesses operate in a manner that is transparent, fair, and morally responsible. Companies are expected to follow a set of ethical guidelines and codes of conduct that encompass a wide range of behaviors, including honesty, integrity, respect, and responsibility. With the advent of technology and social media, businesses are under increased scrutiny, and unethical practices can quickly go viral, leading to reputational damage and financial losses. In contrast, companies that follow ethical principles and best practices gain a competitive edge, enjoy loyal customers, and attract top talent.
The decision-making process in businesses is often complex and involves trade-offs between diverse interests. In such contexts, business ethics helps guide decision-makers by providing a moral compass and promoting ethical reflection and decision-making. Ethical decision-making involves weighing different implications for stakeholders and assessing the long-term impact on all involved parties' welfare and sustainability.
Companies with robust ethics culture demonstrate ethical leadership and are better able to manage risks, comply with laws and regulations, and maintain trust-based relationships with customers, shareholders, employees, and society at large. Ethical companies also tend to exhibit higher employee satisfaction, engagement, commitment and are often drivers of innovation and long-term success.
In this business area there are 12 ethical principles that businesses are using in order to manage their business and this are: 
· Honesty 
· Fairness 
· Leadership 
· Integrity 
· Compassion 
· Respect 
· Responsibility 
· Loyalty 
· Law – abiding 
· Transparency 
· Environmental concerns.
Al this principles helps the business get bottom line of business ethics. Employees, customers, society, the environment, shareholders, and stakeholders are all affected by business ethics. In this way, every business ought to foster moral models and practices that guide representatives in their activities and guarantee they focus on the interests and government assistance of those the organization serves. In addition to increasing profits and revenues, this builds trust with customers and business partners and fosters a positive work environment.




Adoption of new technology
In business, technology systems enable organizations to enhance product, system, and service performance and overall effectiveness. The design and management of customer relationships are improved by an organization through the use of technology. The majority of us frequently ask, "What is the role of technology in business?" because technology plays a central role in all aspects of our lives. It is impossible to deny the importance of technology systems to the company. Technology plays a significant role in every business sector.  (Momen,2020).
Any electronic device or system that enables employees to complete tasks is considered business technology. Computers, internet systems, printers, mobile devices, and software applications that help employees organize and prioritize their work are examples of the technology they use. Work can be divided up using business technology, giving employees different goals to make larger tasks easier. Managers can use business technology to find new employees, set up partnerships with other companies, and evaluate the company's finances.
Employees can communicate more quickly and easily from any location thanks to technology. Employees can manage many tasks from home using tools like online chat rooms and phone services, allowing businesses to collaborate with employees no matter where they are. Employees can complete tasks more quickly when they have almost instantaneous information transfer provided by instant communication systems that utilize computers and the internet.
Improved cybersecurity and internet malware protection for a business's funds and information are made possible by technology. A company can manage its own security measures more intimately thanks to security technology, allowing it to put as little or as much money into protection plans as it chooses. When security software finds a flaw in a system, it takes action almost immediately, securing the threat and notifying all employees involved.
Businesses are able to automatically and quickly communicate with banking services thanks to technology like computers and automated software. Employees no longer need to visit a bank to get their pay, thanks to technology. Employees can have their pay deposited directly into their accounts and receive it almost immediately in an entirely automated system.

	Advantages of new technology 
	Disadvantages of new technology 

	quicker, more efficient, and easy communication
	Reliance on technology increased 

	better and more effective methods of production
	Many jobs can be risked to be cut off

	New sales avenues 
	It requires regular updates 

	the capacity to develop novel, creative strategies
	If the system goes down or is faulty can stop the business operation.

	more effective systems for ordering and managing stocks
	Big in store shops can be closed down because people are buying more online and choose not to leave the house.

	more successful advertising and advancement
	There are a lot of data and fraud security risks at the moment and they keep increase.



[bookmark: _Hlk138808864]Corporate governance 
Corporate governance is a company's set of protocols, standards, and directives. Its primary objective is to achieve a balance between various stakeholders' objectives, such as shareholders, senior executives, clients, providers, funders, the government, and society. Corporate governance encompasses plans of action, internal controls, performance assessment, and public disclosure, all of which provide a framework for achieving company objectives. (Chen,2023).
The main goal of corporate governance is to safeguard the interests of stakeholders. These may include top executives, senior management, lenders, suppliers, investors, customers, employees, government officials, banks, and the community. Corporate governance ensures that the board is diverse and upholds shareholder rights, such as voting rights and receiving dividends. Whether a company is for-profit or non-profit, it must have good corporate governance to ensure that decisions made benefit the company and its stakeholders, and protect against mismanagement and corruption. Effective corporate governance is crucial for the successful, sustainable, and responsible administration of an organization.
In the UK, the Companies Act of 2006 is the primary legislation that outlines the legal requirements for corporate decision-making and the consequences of making the wrong decisions. The UK Corporate Governance Code (the Code) sets out standards of good practice for achieving more transparency and thorough processes. The Financial Reporting Council (FRC) produces an annual report on the Code's implementation and impact. The "comply or explain" approach requires UK-based companies with a premium equity share listing to explain in their annual reports how they have applied the principles of the Code and whether they have complied with the provisions. The Code is the standard for corporate governance in the UK. Other codes that may be used by different types of businesses, such as private companies or those listed on the AIM, include the Wates Corporate Governance Principles for large private companies, and the QCA code for smaller businesses. The Code outlines the essential elements of effective board practices and was updated in 2018 to emphasize the importance of fostering a corporate culture that aligns with a company's purpose and strategy, promotes integrity, values diversity, and emphasizes relationships between companies, shareholders, and stakeholders.
Principles of the Code:
· Board leadership and company purpose - Every business ought to have a board that is innovative and effective, as they are all accountable for the company's long-term, sustainable success. The board ought to lay out the organization's motivation, values and system.
· Division of responsibilities -  With a clear division of duties between the board's leadership (the chair) and the company's executive leadership, the board should have the right mix of executive and independent non-executive directors.
· Composition, succession and evaluation - The board should have the right mix of skills, knowledge, and experience. They ought to be named and assessed in a formal and straightforward manner.
· Audit, risk and internal control - In order to guarantee the efficiency of both internal and external audit, as well as risk management, the board ought to present an assessment of the company's position and prospects that is fair, balanced, and understandable. Additionally, the board ought to establish formal and transparent policies.
· Remuneration – Executive directors compensation ought to intend to advance the drawn out feasible progress of the organization, and be adjusted to reason and values.
The Code also includes a new requirement that boards show how the organization is making it easier for employees to speak up at the board level. Now, businesses must demonstrate how they use one or more of the following models:
· Appointing a non-executive director to handle employee issues
· Appointing a workforce director, also known as a "worker on the board"
· Forming an employee advisory committee (also known as a committee of all stakeholders).
· Justification of the disparity in pay is one of the mandatory requirements for reporting pay ratios between workers and chief executives.
· Prerequisites for heads of all huge associations to set out how they are acting in light of a legitimate concern for representatives and investors.
· A public list of publicly traded businesses where executive pay packages have been widely opposed by shareholders.
· Another necessity that the Compensation Panel audit pay across the more extensive labor force, and delineate how workers have been locked in the meantime. They should likewise outline how interior and outer measures are being utilized to gauge the suitability of leader pay.
Corporate governance is crucial because it aids in internal cooperation and enhances the company's image among stakeholders and the general public. The Code has helped to improve the UK's framework for ethical and responsible business practices ever since it was introduced.
















Conclusion
The adoption of new technology, ethics, and corporate governance are, without a doubt, becoming increasingly important for businesses that operate in the external environment in today's rapidly shifting business landscape. To remain competitive, businesses must adapt and implement new processes and tools as new technologies emerge. By embracing new innovations like man-made reasoning, mechanization, and information investigation, organizations can smooth out their activities, work on their items and administrations, and at last offer more benefit to their clients.

When it comes to operating effectively in the external environment, new technology is not the only consideration. Ethics are also very important for keeping a good corporate reputation. Unethical behavior can be quickly exposed and broadcast in the age of social media and instant communication, causing significant damage to a business's reputation. As a result, ethical principles like honesty, fairness, responsibility, and transparency ought to be deeply ingrained in a company's culture and operations. In the current external environment, businesses must also take into account corporate governance. A company's management and control are governed by a set of rules, procedures, and practices known as corporate governance. Maintaining an ethical and responsible corporate culture, ensuring that the company's assets and interests are safeguarded, and establishing clear lines of responsibility are all part of this.

Companies can cultivate a culture of accountability and transparency by implementing sound corporate governance practices, which in turn increases stakeholders' trust and confidence. Additionally, corporate governance reduces the likelihood of legal and regulatory issues by ensuring that businesses continue to comply with various laws and regulations.

In summary, businesses operating in today's external environment must adopt new technology, ethics, and corporate governance. Companies cannot compete effectively unless they have these components in place, as well as a culture that is accountable, open, and ethical. Businesses can develop a sustainable business model that is well-positioned to succeed in the external environment by embracing these factors.
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