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[bookmark: _Toc7347481]Executive Summary 
Modern technologies have transformed and redefined the workplace. Computers, internet, email, social media etc. are now an essential part of modern offices. Social media is one of the most essential technologies in the present day that is used for marketing, information gathering and also as a tool for communication within the workplace. It can be used as a marketing tool with Facebook, Twitter, Pinterest. Key marketing activities of social media include creating quality content, sharing content, sharing links to content by other creators and using data analytics for improving content and content marketing strategies. Social media is a goldmine of information, which are gathered using tools such as Google Analytics or Facebook Insights. Facebook Insights takes note of various data such as the number of likes, page views, type of user etc. and provide them in graphical statistical form. 
[bookmark: _Toc7347482]Introduction
The rapid and revolutionary changes and developments in technology have led to a radical transformation of the workplace. To improve overall work quality and performance within the workplace, it is necessary to adopt the latest and most updated technologies. Businesses must have optimum knowledge of and possess skill in the different types of technologies in use today. Businesses must learn marketing, information gathering and communication facilities provided by social media and how to use them effectively to achieve optimum results in their business endeavours. 

[bookmark: _Toc7347483]Effectiveness of Modern Technologies
Because of the advantages that the latest technological devices and software have to offer, companies are updating their systems to the latest and most advanced currently available. Companies that fail to update their systems find themselves falling behind in the competition. The following are the benefits and effectiveness of modern technologies in the workplace. 
[bookmark: _Toc7347484]Reduces time/Improves Efficiency
Adopting new technologies reduces work time as machines are capable of handling much more task load than humans. What makes a human several days make take less than a second to process for a computer mainframe. Since machines can handle more workload than humans and complete tasks in a much shorter time, less effort, time, money and resources are spent or wasted (Miller, 2012). 
[bookmark: _Toc7347485]Improves Communication
Modern technologies include an array of communication tools such as e-mail, social media messaging etc. that help enhance employee communication within the workplace. This reduces the need for arranging physical meetings as much of the discussions and decision making is now happening online. 
[bookmark: _Toc7347486]Facilitates Innovation
New technology inspires more creativity and innovation. The continuation of technological advancements depends on innovation. Moreover, increased collaboration within the workplace results in more generation of ideas which ultimately lead to more innovation.  
[bookmark: _Toc7347487]Reduces Cost/Improves Profits
Automation of the many activities in business reduces the demand for human labour in various aspects of the business. This helps reduce production costs which in turn improves the amount of profit of the business.  
[bookmark: _Toc7347488]Improves Job Recruitment
Technologies are now being used for recruitment. Job openings are being posted on social media websites, Linkedin etc. to make recruitment easier and more efficient. Applicants now apply via mail and social media before they are asked to appear for interviews. Often interviews and recruitment are conducted online, which saves the time and effort that goes into conducting a face-to-face interview. 
[bookmark: _Toc7347489]Improve competitiveness
Top businesses and organizations now use the latest and most updated technologies. To cope with them and remain competitive, it is essential to adopt modern technologies into the workplace. 
[bookmark: _Toc7347490]Social Media: Overview
In the past, communication used to be either public or private. Public communication involved radio, television or mass media, while private communication involved telephones, letters. With the development of the internet, social media appeared which introduced a platform for public communication which, like the telephone, was privately accessible. As the internet developed, so did the social media platforms such as Facebook and Twitter. Professional platforms such as Linkedin then appeared to fulfil the needs of businesses and professionals, while other platforms expanded their operations to accommodate these facilities
Sinanan,  and Wang, 2016).  


[bookmark: _Toc7347491]Use of social media for marketing
Social media sites such as Facebook and Twitter provide a platform where content creators can interact with their clients. The following tools provide strong platforms for creating effective marketing strategies.
[bookmark: _Toc7347492]Facebook
Business fan pages on Facebook are used to share content with clients and receive feedback via likes, comments and shares. Facebook is an effective platform that is used by brands such as Nike, who has separate Facebook pages for each of their products including Nike Football which as 44 million likes (Gorbach, 2017). 
https://www.facebook.com/razvan.raducanu.376
https://m.facebook.com/razvan.raducanu.376

[bookmark: _Toc7347493]Twitter
Starbucks has 11 million followers on Twitter, which drives their popularity, resulting in continuous conversions (Ayres, 2015). 
[bookmark: _Toc7347494]Pinterest 
Pinterest is a digital marketing tool that makes use of vibrant and striking visual imagery. Pinterest is an effective platform for placing online adverts, and the posts made by a company on the website provide a strong visual impression and a sense of personality. 
[bookmark: _Toc7347495]Youtube
Videos have the ability to make a stronger impact than text and images on viewers. Therefore, creating video ads that provide brief information on a product or service could go a long way to improving the product or service’s marketability. 
The following are key activities that go into an effective social media marketing strategy:
[bookmark: _Toc7347496]Quality Content
The most important aspect of any digital marketing strategy is to create and maintain quality content. There is no other surefire way to ensure that viewers of an image or post would keep coming back for more other than ensuring that the posts are engaging, entertaining and informative. Content can be improved with the use of striking images, valuable infographics, storytelling etc. 
[bookmark: _Toc7347497]Content Promotion
Content creators make multiple forms of content, including blog posts, videos, posts on other social media platforms etc. All the related content can be shared on a social media platform via links. 
[bookmark: _Toc7347498]Sharing links
Other than their own content, content creators can also share content from elsewhere, such as newspaper, website articles etc. to keep the audience engaged. Sharing valuable content from other creators keeps customers more interested and ensures that they offer a more active following. This also helps create customer trust, and even lead to possible collaboration with the creator of the content being shared. 
[bookmark: _Toc7347499]Facebook Ads
Peel is a company that sells phone cases. Making use of video ads have helped their ROI jump by 3 times with a 16 times increase in revenue (Jackson, 2018). 


[bookmark: _Toc7347500]Social Media for Information Gathering
Social media is a goldmine of user data as a large amount of user data generated from user activity is collected on the various analytical tools of the platforms. A marketing tool that Facebook provides for content creators is Facebook Insights. An example of a brand who successfully used Facebook Insights who reshaped their branding strategy is Estelles Secret, who changed the target audience of their product after they saw the initial targeted audience showing little response (Sparkins, 2018). 
The following shows how to access Facebook Insights. 
[bookmark: _Toc7347501]Overview
This is the home page which is split into three sections- Page Likes, Page Reach and Engagement. This section displays the total number of likes, reach and page engagement in the last week. It also shows whether the number of likes or engagement are increasing or decreasing. 
[bookmark: _Toc7347502]Page Likes
This section shows the total number of page likes received in the period of the last 28 days. The number of new likes to the page (called net likes), and the source of the page likers, whether they visited the page directly or from a different website, are also displayed. 
[bookmark: _Toc7347503]Post Reach	
The number of people who saw a specific post and their interaction is recorded in this section. This includes Post Reach which records the total number of people viewing a post, viewer engagement in the form of likes, shares and comments etc.
[bookmark: _Toc7347504]Visits
This section shows the total number of visitors and includes the number of people referred from an external source, such as a different website.
[bookmark: _Toc7347505]Posts
This is the section that analyses visitors’ activity and gathers data on the type of content that resonates positively with visitors. Data formulated here allows page admins to create Facebook ads that would effectively attract more viewers and generate more conversions. 
[bookmark: _Toc7347506]Videos
This section shows data relating to videos such as the total number of video views, the total number of times a video was viewed for at least 30 seconds, and the top videos which received the most 3-second views. 
[bookmark: _Toc7347507]People
The public profiles of the people who engaged with the post in various ways are analyzed, and key information such as their race and religion demographics, gender, nationality, language etc. are accounted for. 
Analytical tools such as Facebook Insights and Google Analytics provide content creators with a host of information relating to users, which they can then use to drive their content creation and marketing strategies (Leyva and Law, 2015).
[image: ]
      Figure 1: Facebook Insight Overview Page (Joss, 2019).

[image: ]
Figure 2: Facebook Insights Page Summary (Heitzman, 2017).

[bookmark: _Toc7347508]Social Media for Communication within workplace
Social media has made communications easier in the everyday lives of people, so it is no surprise to see social media tools and technologies being adopted for use in the internal communications of a business (Peres and Mesquita, 2015). 
Quicker decision making is facilitated as important information is delivered instantly. Discussion on any important issue can be handled immediately online via services such as group chats, and decisions made right then and there. This also allows greater collaboration as there is more interaction with multiple individuals simultaneously without the need to set a meeting; web conferences, online chats, video chats etc. suffice. 
[bookmark: _Toc7347509]Facebook
Facebook is the leading social media platform with the most user-friendly interface and added social tools that make it the most optimal solution for communications operations. With Facebook, staff, employees and managers within an organization can maintain effective communication through the use of Facebook chats, group chats, Facebook group posts, Facebook page. An official Facebook page would allow the company to share news and updates relevant to the company’s contemporary activities. 
[bookmark: _Toc7347510]Blog
Another interactive platform for internal communications is a company blog. Blog articles allow the company to go deeper into any topic of discussion, which is bound to get readers’ more engaged with the company’s activities. Blogs provide comments and feedback sharing features, which allows employees to get more involved with the company’s activities. 
[bookmark: _Toc7347511]Twitter
Twitter is a platform for sharing quick, short snippets of information. Twitter provides the best platform to share breaking news, give reminders, initiate the celebration of special days etc. Since the content of Twitter are much shorter than other social media websites, it has a wider reach due to its’ comparatively easier readability (Wrench, 2013). 
[image: ]
Figure 3: Social Media Usage Statistics (Lagfen, 2018).

[bookmark: _Toc7347512]Conclusion
In short, digital technologies are an essential part of the landscape of the modern day workplace. Businesses that fail to innovate or update their technological and IT systems to cope with the latest demands of the industry would fall behind the competition. The only way to stay ahead is to explore current technologies, learn to use them effectively and look for ways to innovate or change the current systems. Since social media is such an effective tool for marketing, information gathering and communication, new ideas must be generated to innovate the current social media process to enhance the already advanced systems and to create new tools that would drive change and development in the future. 
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