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The hospitality industry has had a major environmental impact and in the industry, sustainable practises are crucial for future generations. High energy and water usage, waste production, and consumable use all contribute to the destruction of the environment (Cooper, 2021). The sustainability movement has developed as a response to the industry's growing awareness of its ecological footprint and social responsibility. This essay examines Hilton's Corporate Social Responsibility (CSR) policy and the hospitality industry's sustainability transformation. Hilton's CSR policy shows how sustainable practises and responsible business behaviour may be integrated into an organisation (Hgv, 2022). The Hilton ESG (2023) report stated the CSR policy "an all-encompassing strategy embracing a wide variety of environmental, social, and governance concerns." According to Hgv (2022), this CSR policy prioritises "social impact," "community engagement," "ethical work practises," "protection of human rights," and "environmental conservation" This essay critically analyses this policy's significance to sustainability and examines why hotels like Hilton have made sustainability a fundamental part of their corporate plan. Besides covering Hilton's CSR strategy and the circular economy, this essay will emphasise the Triple Bottom Line and sustainability pillars. 
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Discussion
The Hilton Corporation pays close attention to Corporate Social Responsibility (CSR) according to its well-defined CSR policy (Hgv, 2022). This policy aligns Hilton's environmental, social, and governance concerns with initiative "Travel with Purpose." This CSR policy prioritises human rights, environmental protection, community engagement, and ethical labour. Regarding the environment, Hilton is committed to reducing its impact through sustainable practises. Plans include reducing carbon emissions, energy, water, and garbage (Hgv, 2022). Hilton promotes sustainable food and promotes ethical purchasing (Ruiz Molina et al., 2022). Through hotel operations, the goal is to improve the world by meeting global sustainability and environmental conservation goals (Hilton ESG, 2023)
The Hilton CSR policy encourages community engagement. Through projects and alliances, Hilton supports community development. This engagement includes community development, education, and inclusive growth (Hgv, 2022). Hilton's engagement in community programmes displays its commitment as a responsible corporate citizen with a good societal impact. The protection of human rights and ethical labour practises is another vital component of Hilton's CSR policy. Hilton is dedicated to a harassment- and discrimination-free workplace environment (Hgv, 2022). This focus extends to supplier chain employment practises to provide fair wages and a safe and healthy workplace (Bohdanowicz and Zientara, 2016). 
The Hilton Corporation's CSR policy prioritises sustainability due to the global shift towards responsible business practises. The hospitality industry's huge environmental footprint and social responsibilities drive this approach (Sloan, Legrand, and Chen, 2017). As a means of reducing environmental degradation, saving resources, and addressing social concerns, companies like Hilton are under pressure to include sustainability into their business plan (Ertuna, Karatas-Ozkan, and Yamak, 2019). Hilton, like other corporations in the hospitality industry, operates in a society that increasingly demands ethical behaviour. Inkson and Minnaert (2018) report rising demand for sustainable business products and services. A CSR policy that prioritises sustainability in line with changing consumer expectations may boost Hilton's brand reputation and customer loyalty (Haski-Leventhal, 2018). Hilton includes sustainability in their CSR approach because it matters to goodwill, customer acquisition, and industry competitiveness (Culler, 2015).
Additionally, there has been a shift in the regulatory environment towards enforcing stricter environmental and social regulations on businesses (Cooper, 2021). Governments worldwide are establishing ambitious sustainability goals to combat climate change and promote a circular economy. This requires Hilton and other hospitality companies to make sustainability a core part of their CSR policy (Jauhari, 2021). These restrictions require companies to reduce their environmental impact. Hilton's sustainability efforts show its proactive approach to social and environmental issues and regulatory compliance (Costa and Costa, 2022).
Stakeholders including investors, shareholders, and employees are also prioritising environmental, social, and governance (ESG) factors (Korstanje and Nedelea, 2020). Corporate Social Responsibility (CSR) efforts with a sustainability focus are favourably accepted by stakeholders that value responsible long-term investment (Hilton ESG, 2023). Hilton says aligning with ESG standards attracts sustainable investments, enhances organisational resilience, and boosts long-term financial success, justifying its CSR policy sustainability.
Hilton has prioritised sustainability because to growing business concerns about competitive pressures and government initiatives. Rising global government pressures and regulatory frameworks push hotels to prioritise sustainability. Governments are implementing severe environmental standards to reduce the environmental impact of numerous industries, including hospitality (Sloan, Legrand, and Chen, 2017). These rules target carbon emissions, water conservation, waste management, and energy efficiency. If they violate regulations, Hilton may be fined and lose goodwill (Jauhari, 2021). Hotels must prioritise sustainability to be compliant and avoid penalties.
Growing client tastes and sustainability consciousness have increased hospitality industry competition. (2016) Bohdanowicz and Zientara Competitive business models and marketing strategies increasingly include sustainability. To be competitive, hotels must meet clients' eco-friendly and socially responsible expectations (Haski-Leventhal, 2018). According to Korstanje and Nedelea (2020), sustainable practises boost a hotel's bottom line and attract eco-conscious guests. Today's competitive industry has made sustainability a key differentiator.
Investors and stakeholders are increasingly considering environmental and social performance when evaluating companies for investments and partnerships. Good governance and ethical business behaviour affect a company's sustainability (Hilton ESG, 2023) and vice versa. Hilton knows that sustainability may attract sustainable investments and partnerships (Sloan et al., 2017). Investors respect long-term sustainability and responsible business practises, therefore companies with excellent ESG profiles attract more financing (Costa and Costa, 2022). In order to attract investments and gain the trust of its stakeholders, Hilton's CSR policy emphasises sustainability.
An important step towards a business model that considers the social, economic, and environmental impact of Hilton's operations is the integration of sustainability into the company's corporate agenda. This integration goes beyond checking boxes to demonstrate responsible business activity. Hilton has realised that sustainability is a moral necessity and a smart business strategy, according to Sloan et al. (2017). Compliance with evolving consumer expectations and regulatory obligations boosts the company's image, attracts new consumers, and boosts profits (Hilton ESG, 2023)
The initial steps in Hilton's sustainability integration into its business agenda are the acknowledgement of the company's environmental impact and the necessity to reduce its ecological footprint. This includes reducing energy, water, and waste at all their properties worldwide (Hgv, 2022). Hilton ESG (2023) has pledged to halve carbon emissions and eliminate soap waste by 2030. This pledge shows Hilton's commitment to environmental stewardship and makes it a leader in sustainable business (Johansson and Larsson, 2015).
Hilton's corporate agenda also prioritises community engagement and support. Hilton's charitable and community development efforts provide good social impact (Hgv, 2022). This meets societal expectations of corporate responsibility and positions Hilton as a socially responsible brand, increasing customer trust and loyalty (Culler, 2015). Hilton engages in its communities to depict itself as a responsible corporate citizen concerned with society's well-being. The business sustainability agenda requires responsible procurement and ethical employment practises. Hilton minimises environmental impact across its operations and supply chain (Hgv, 2022). Support ethical suppliers and responsible material sourcing. According to Bohdanowicz and Zientara (2016), a sustainable and equitable supply chain is essential to achieving sustainability goals.
Hilton's CSR in the hospitality industry is based on the principles of the circular economy. The circular economy is an economic model that reduces waste and maximises resource utilisation by regenerating and reusing materials (Cooper, 2021). Hilton's CSR efforts practise sustainable resource use and waste minimisation, which aligns with these principles. The company's dedication to sustainable practises, which in turn support efficient resource use and a circular economy, strengthens Hilton's commitment to environmental stewardship.
Hilton has implemented various sustainable resource use initiatives to reduce resource use. Hilton's carbon footprint reduction activities include energy-saving and renewable energy utilisation (Sloan et al., 2017). Hilton reduces its environmental impact through adopting renewable energy and energy-efficient technologies. Hilton is responsible for water use and management (Hgv, 2022). These strategies support the circular economy by prolonging resource life and reducing waste. Hilton's CSR efforts emphasise waste reduction, which supports the circular economy. Company-wide recycling and waste minimisation are Hilton priority (Hgv, 2022). Effective waste management and recycling reduce the need for new supplies and minimise environmental impact. Hilton is also reducing its use of single-use plastics to employ more sustainable materials (Hgv, 2022).
Hilton is addressing environmental concerns and achieving long-term business success by linking CSR to the principles of the circular economy. Businesses can save money and improve their reputation by eliminating waste and utilising resources more effectively (Jauhari, 2021). The circular economy framework amplifies these benefits by aligning with sustainability goals, encouraging innovation, and ensuring responsible resource use throughout the lifespan. The integration of CSR within a circular economy paradigm, which will result in a more sustainable and responsible hospitality industry, demonstrates Hilton's commitment to sustainable practises and resource management.
A company's economic, social, and environmental repercussions are considered in the Triple Bottom Line (TBL) framework. These variables are often called "profits, people, and planet". Notwithstanding economic advantages, TBL recommends measuring a company's performance by social equity and environmental sustainability. Thanks to this comprehensive strategy, a company's social and environmental impact is considered alongside its economic performance (Elkington, 1997). Because of Hilton's commitment to environmental, social, and economic responsibility, the Triple Bottom Line concept is relevant to its sustainability efforts.
Hilton's sustainability efforts boost profits, so invest in them. Sustainable technology and practises need initial investments but save money over time. Sloan et al. (2017) found that waste reduction and energy-efficient infrastructure can significantly reduce operational expenses. The company's economic value increases as sustainability practises boost brand recognition, attracting environmentally conscious customers and investors (Jauhari, 2021). Thus, Hilton's financial success is due to its commitment to sustainability and responsible business.
Socially, Hilton's sustainability operations have an impact on personnel, guests, community, and society. Hilton's goal aligns with the Triple Bottom Line's social focus on ethical labour, diversity and inclusion, and community engagement (Hgv, 2022). Hilton supports local initiatives like healthcare, education, and disaster relief through its "Travel with Purpose" programme, which is only one example of how the company gives back to the community (Hgv, 2022). Hilton's corporate social responsibility and aim to have a positive impact on society are shown through these efforts.
Hilton's sustainability efforts represent the Triple Bottom Line's "planet" dimension. Hotels' environmental measures include conservation, energy efficiency, trash reduction, and responsible sourcing (Hgv, 2022). The company aims to reduce its water, garbage, and carbon footprint. Through these actions, Hilton lessens its impact on the environment while promoting sustainability and responsible resource management.
The CSR policy of Hilton supports sustainability through a number of key pillars that align with the sustainability framework. This framework has three pillars: environmental responsibility, social impact, and governance. To reaffirm the Triple Bottom Line principles, which focus economic, social, and environmental concerns (Hgv, 2022), each of these components demonstrates Hilton's commitment to sustainable business practises. These pillars reveal Hilton's comprehensive sustainability strategy.
With a focus on lowering the company's carbon footprint, Hilton's CSR policy prioritises environmental responsibility (Edgell, 2020). Energy, water, and waste usage are being reduced. Hilton has set certain carbon footprint and renewable energy targets to reduce its environmental impact (Hgv, 2022). Hilton's resource management and environmental preservation goals align with industry sustainability goals (Sloan et al., 2017). The feelings and requirements of stakeholders including personnel, neighbours, and tourists are another key pillar, social impact. Hilton supports charitable, educational, and community improvement projects through its "Travel with Purpose" programme (Hgv, 2022). Hilton supports local communities and advances society to leave a decent social footprint. The company promotes diversity, inclusivity, and ethical employment practises as part of its social sustainability (Hgv, 2022).
Governance, the third pillar, keeps Hilton's operations transparent, responsible, and ethical. Legal compliance, ethical business practise, and responsible corporate governance are incorporated (Hgv, 2022). Hilton's governance practises, which aim to encourage honesty and build trust with stakeholders (Haski-Leventhal, 2018), demonstrate its commitment to sustainability and responsible management. The integration of these CSR pillars in Hilton's CSR policy demonstrates a comprehensive approach to sustainability, incorporating economic, social, and environmental factors. Hilton's objective is to make a positive impact on society, the environment, and its stakeholders through the application of these pillars while maintaining ethical governance and financial stability. The rising corpus of research on sustainability in the hospitality industry supports this all-encompassing approach (Ertuna et al., 2019).

[bookmark: _Toc12525]Conclusion
Finally, Hilton's CSR policy shows its broad approach to sustainability, which covers environmental responsibility, social impact, and governance. Environmental responsibility includes reducing energy, water, and garbage. Social impact projects emphasise community and employee well-being through charity and diversity and inclusion. Ethical business practises, legal compliance, and open communication are strong governance pillars. Hilton's commitment to sustainability is based on the Triple Bottom Line, including economic, social, and environmental considerations. The company's sustainability efforts reduce its environmental impact and benefit society. Hilton shows how social responsibility goes beyond profit by empowering and uplifting local communities through education, philanthropy, and community development. Ethical governance builds trust and credibility, which is essential for long-term sustainability. Hilton's sustainability efforts may benefit the hospitality industry. Sustainable business practises reduce operating costs by improving energy and material efficiency. Hotel's reputation and customer loyalty improve when environmentally conscious customers buy at eco-friendly enterprises. Consumer expectations are changing, making sustainability a competitive advantage in a fast-growing business.
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