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1. Digital Marketing in Wal-Mart:
1.1 Introduction:
Wal-Mart Stores, Inc. manages its enormous, low-priced superstores and warehouses across the world. Less than fifty years ago, Sam Walton and his brother Bud established the company in Bentonville, Arkansas (USA). Wal-Mart is one of the world's most successful corporations, raking in annual revenue of more than $300 billion. Approximately 1.5 million people are employed by the company throughout its many locations, making it the largest employer on the planet. Over 80% of its more than 5,000 locations are in the United States. Together, Target, Home Depot, Sears, Kmart, Safeway, and Kroger are some of this retail giant's main rivals that bring in more money than they do (Jin et al., 2018). It is clear that more research into the company's target market and the industry at large is necessary to solve the concerns identified. Due to its worldwide reach, the firm has to be thoroughly analysed at both the macro and micro levels. To fully grasp the company's management, one must be familiar with its operational plans. It's vital to understand where a firm source its materials, how its goods are manufactured, and how high their quality is. Wal-Mart also offers enough care for its workers is a topic of debate, despite several studies and widespread criticism.
We'll also discuss the ways in which Walmart is better meeting its customers' needs by merging online and offline shopping.
1.1.1 Business Models of Wal-Mart:
Walmart is an industry leader in online retail because of the brilliant business strategy it has adopted. Walmart claims to have about 11,700 locations and serves roughly 270 million people. Its business model is predicated on "competitive assortment, differentiation with the manner people access information, leading pricing, and offering an outstanding experience with the slogan "EDLP (Every Day Low Prices)."
Throughout its history, Walmart has been recognised for two primary business tenets:
1. One-stop shopping
2. Everyday Low Cost (EDLC) or Everyday Low Price (EDLP)
[image: ]
Fig.1: Walmart business models levels
Source: https://www.sellerapp.com/blog/walmart-selling-strategies/
However, the same-day delivery fight has transformed its business approach. According to Walmart, Everyday Low Price (EDLP) is one of its final promises to manage expenditures. It has an omnichannel presence so that buyers from all over the world, including those in the United States, may have access to its extensive inventory.
In response to the rise of eCommerce, Walmart has put a lot of money into its digital platforms as well as its large physical infrastructure.
In January 2018, Walmart reported net sales of over $495 billion and other revenues and memberships of over $4.5 billion (Childress and Childress, 2012).
The corporation generally runs on a business plan with three essential units: Walmart U.S. (generating around 64% of its net sales) More than a quarter of Walmart's total revenue comes from outside the United States. In terms of net sales, Sam's Club accounts for around 12 percent.
1.1.2 Operations and Supply Chain Processes:
Walmart's goal is to offer cheap pricing on high-quality items, but the corporation still needs to produce a profit and deliver a reasonable return on investment for its shareholders. To attain this aim, the shop must have strong operational management that maintains low operating expenses compared to its rivals.
When Wal-Mart enters a new market, it immediately establishes a national distribution hub. Then, to save money on gas, companies of a similar type develop near one another. It also enables the organisation to establish additional sites without incurring any extra expenditures. situated way up in Liechtenstein's northernmost regions.
The store's success may also be attributed to the meticulous management of its supply chain. Just-in-time ordering, vendor-managed inventory, competitive bidding for contracts, and supplier cooperation help the company maintain inventory levels low and expenses low. Only approved vendor contact is handled via the company's EDI system. The funds you have set aside are yours to spend or invest as you see fit. Now, factories have the option of keeping tabs on stock at stores. All Wal-Mart stores use this data to better manage stock, streamline processes, and monitor how well new goods are selling (Jindal et al., 2021).
Technology like this has the potential to help Wal-Mart speed up the pace at which goods are sent to its shops by improving the company's ability to control delivery schedules. This offers the firm an advantage over its immediate competitors; hence, it has devised a system that allows for stock replenishment every two weeks rather than the monthly routine used by its rivals. By using this strategy, the sales staff will be better able to analyse data and make projections about the future (Jin, Xu and Zheng, 2021).
Cutting back on individualised service and placing more attention on mass manufacturing and distribution is one way to save money. Using fewer non-custom components and keeping the number of versions minimal helps keep manufacturing costs down. This allows us to maintain competitive pricing while continuing to provide first-rate support. The costs of production, manufacturing, and maximising asset capacity are all decreased, while the expenses of distribution, research and development, and marketing are minimised thanks to outsourcing.
The high asset rotation strategy is also a distinctive aspect of the firm. This calls for the speedy release from storage of a substantial quantity of produced goods. Raising output levels may decrease unit costs by spreading fixed costs across a larger share of revenue. The company has now reached a point where it can capitalise on its increased resources and years of expertise.
Walmart also uses a cross-docking inventory system. The process involves unloading goods transported by truck from a supplier to a central warehouse. Packages of goods are sorted into lots and loaded into smaller vans for distribution to retail locations. Significant reductions in the final cost may be predicted as a consequence of the method's reduced need for storage space.
Using its well-established logistics network, Wal-Mart ensures that goods can be transferred between its warehouses and its shops quickly and easily. The corporation may quickly restock shelves with fresh goods using this method. Thanks to its cutting-edge data programme, which offers the retailer continual information on the demand for particular commodities, Wal-Mart is now more adaptable and competitive than ever.
1.1.3 Growing and Improving an Online Community:
Walmart has ruled conventional retail since 1994, while Amazon has mastered online sales and home delivery. Walmart has expanded its online platforms to serve consumers who can't stay home due to the pandemic. Walmart has attempted several methods to attract online shoppers. Walmart's drive-up windows accept EBT cards for SNAP shoppers who complete their purchases online.
[image: How Does Walmart Online Pickup And Delivery Work?]
Fig.2: Walmart pickup website coverage map
Source: https://www.the-next-tech.com/review/walmart-online-pickup-and-delivery/
Walmart promotes online payments and pick-up as "contactless" shopping options. Walmart closed multiple stores due to increased expenses. After the pandemic, government regulation and safety concerns raised Walmart's costs. Store hours and cleanliness regulations tightened business management. Walmart's annual financial report, Form 10-K, shows that sales-related costs rose by $25,710,00,000. Walmart hired 400 thousand workers to meet demand (He, Ding and Liu, 2021). These actions raised Walmart's offline operational expenses and cut its offline earnings, proving the online firm's supremacy.
1.2 Marketing strategies analysis of Walmart:
1.2.1 Pricing Strategies:
In the next sentence, we'll talk about the store's low-price strategy and what it means for the retail industry as a whole.
Wal-Mart's strategy is committed to maintaining its low pricing and industry leadership. With the lowest operating expenditures in the field, the firm is well ahead of the competition. To stay ahead of the competition, the store consistently undercuts the market at low prices despite having low operational costs.
Recent tests have shown that Wal-Mart routinely beats out its main rivals. UBS Warburg examined one hundred different food and non-food items in five supermarkets in three areas with and without Wal-Mart outlets in 2002. Comparisons demonstrate that Wal-Mart is 17–39% cheaper than traditional supermarkets, discount department shops, and warehouse clubs (SMCs).
We can see the average cost of 24 different food items across 175 different cities from 2001 to 2004 in the first column of the table below.
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Table.1: Walmart nominal grocery prices
Source: https://www.businessinsider.com/walmart-grocery-prices-2016-9
The following chart displays the nominal prices of surveyed goods discovered at Wal-Mart.
[image: ]
Fig.3: This smooth graph will explain Walmart Inc.'s long-term price trend.
Source: https://www.netcials.com/stock-price-chart-history-nyse/WMT-Walmart-Inc/
You can see for yourself that Wal-Mart is now having a deal on a variety of basic essentials, with some items being discounted by as much as 2%.
1.2.2 Promotion Strategies:
The key selling point is the promise of the lowest possible price.
These companies invest far less in marketing than their bigger competitors do. When comparing Amazon with Walmart, the latter's advertising spend is less than 1% of sales, whereas Amazon's is over 2.1%. Within a year, the shop expects its 13 ads to be seen by many people (Chester, Kopp and ..., 2020).
The company's social media marketing efforts have received a lot of investment. The new advertising campaign makes use of several mediums, such as newspapers, magazines, radio and television commercials, electronic newsletters, and even the phone directory.
The company has changed its focus to higher-quality clothes and other products while still sticking to its low-price policy. This is clear from the fact that it advertises more in Vogue magazine and less on TV with Smiley. 
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Fig.4: Walmart promotion strategies
Source: https://www.martinadvertising.com/case/client/walmart/walmart-population-opportunity.html
The store advertises bargains, sales, and prizes. Examples will show this.
Weakly deals: Discounts on weekly-changing products.
Ad match: Walmart will match any local competitor's price on an equivalent product.
Coupons: During discounts or rollbacks, the manufacturer may repay consumers. Walmart accepts same-company manufacturer and consumer coupons.
Black Friday: To capitalise on holiday shopping, US retailers open early on "Black Friday" after Thanksgiving. Wal-Mart's sales rose as predicted.
The company's online shopping feature is very helpful. The company employs "how you browse and shop" technologies to display customers relevant ads.
1.2.3 Product Strategies:
The store prices everything equally. The company's supplier acquisitions show its attempts to enhance product quality.
Company-branded products are sold. Great Value makes 40% of its income from consulting. This supermarket sells baked goods, breakfast cereals, canned soups and beverages, condiments, sauces, and spices; meal replacements; grains and pasta; snacks; cookies; and chips.
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Fig.5: Walmart product strategies
Source: https://buildd.co/marketing/walmart-marketing-strategy
1.2.4 Distribution Strategies:
Distribution techniques and customer buying channels will be examined in this section.
It sells online and through cheap, supercentre, neighbourhood, and express stores (e-commerce format). Store operations: Wal-Mart sells largely in stores.
The company's online shop is impressive. At www.walmart.com, users may access weekly discounts, manufacturer coupons, customer reviews, subscribe, find a store, and, most importantly, buy online. Free delivery on $50+ orders Track orders after payment.
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Fig.6: Walmart distribution strategies
Source: https://www.mbaknol.com/management-case-studies/case-study-of-walmart-logistics-management/
The company's simplicity of finding a Wal-Mart nearby is also remarkable. Customers prefer having a toll-free number they can call 24/7 for online purchase questions.
1.3 Financial analysis:
The price-earnings (P/E) ratio is the most popular statistic used by fundamental analysts to appraise stocks. In order to calculate the price-earnings ratio, we divide the stock price by the earnings per share (EPS). P/E ratios have a wide variety of values, with a median of about 15, although some firms have much lower or higher levels. Divide the share price by the profits per share to get the c us.
Stock in WMT was valued at around 27 times earnings per share on 7/28/2022. A share's current price represents a valuation of about 27 times its profits per share. Prior to 2017, Walmart's stock was trading at a P/E of about 14x or 15x earnings, but since then, it has consistently grown.
At that pricing, it's still less expensive than Costco (COST), which has a P/E of 41.13. Target, which has a P/E of 12.82, is the company's major competitor (TGT). Therefore, despite recent price volatility relative to earnings that may have terrified some investors, Walmart is still an amazing purchase for value investors. After factoring in the stock's expected profits, the current price is fair.

1.4 E-Commerce Strategies Utilized by Walmart:
4.1 Omni-Channel Retail:
Customer satisfaction levels rise when customers can handle more of the order processing, shipping, and payment themselves. At a time when convenience was crucial, Walmart's curb side pickup service came as a welcome relief. It was a sensible option for customers, which boosted Walmart's sales. Thus, Walmart's success may be traced back to the company's openness to serving customers from all walks of life.
4.2 Delivering values to customers:
Walmart knows its consumers are trying to save money, so the store often has sales with steep discounts. Needs like food, hygiene products, and clothes are high on their list of things to stock up on. There is a lot of value for customers in being able to get everything they need from a single provider. There would be a stampede of customers to any store like that if word got out that it sold a wide choice of high-quality goods at bargain prices. Their dedication to their customers' satisfaction led to unprecedented growth in the online marketplace (Liu, Lu and Pei, 2022).
4.3 Big investments:
When giant retailers like Walmart invest in innovative e-commerce businesses, the smaller ones come out on top. Growing brand recognition and attracting new customers will increase their income. The reason for this is that they are dedicated to staying ahead of the curve, and the products they purchase from their preferred brands allow them to do so with minimal effort and expense. They are now better equipped to run the firm as a result of an increase in accessible resources (Liu, Lu and Pei, 2022).
4.4 Focusing on Consumer needs:
Food costs third behind housing and transportation for the average American family. Customers are incentivized to spend more based on their past purchases. Walmart has built a consistent income stream and become a major participant in the competitive U.S. grocery retail sector. Walmart's food industry entrance changed retail and propelled Walmart to the top (Liu, Lu and Pei, 2022).

Walmart's online shop follows these principles, which might be a model for other e-commerce sites. You merely need to understand how to manage the market's tremendous volatility to reach your objectives. Walmart's supermarket domination is a story of persistence and ingenuity. Walmart wasn't enough. They understood that professional advice was needed. Walmart's online sales may be due to its strategic resource allocation. They then assigned the remaining tasks to the best candidates.
1.5 SWOT analysis:
In the current section, we'll examine the situation using the SWOT framework. This method examines the company's performance from both inside (its Strengths and Weaknesses) and outside (its Opportunities and Threats) (Opportunities and Threats).
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Fig.7: SWOT Analysis of Walmart
Source: https://www.quality-assurance-solutions.com/swot-analysis-of-wal-mart.html
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Fig.8: Increases in Walmart U.S. comparable store sales from fiscal year 2006 to fiscal year 2022
Source: https://www.statista.com/statistics/269402/growth-in-walmarts-net-sales-worldwide/
1.6 Insights into Walmart's Efforts to Merge Online and Offline stores and Sales:
This organisation is a creative powerhouse. It has filed for over 300 patents in the last two years. In the sphere of information technology, this is where the majority of the top brains are heading. Around a thousand amazing individuals from places like Silicon Valley, Sao Paulo, Shanghai, Bangalore, and all around the world joined us that year.
A growing number of people are joining this organization. A total of $10 billion was earned through sales in the previous fiscal year. With revenues of about $13 billion, it will be on par with Visa and Nordstrom in terms of size. This company's presence across the world is expanding. scattering the globe's five continents (Asia, Africa, Europe, Latin America, and North America) (Saraswathy, 2019).
If you're like me, this company's name is a complete surprise: Walmart! To sum up, that's it. One of the fastest-growing industries is e-commerce, and Walmart is at the forefront of that growth. Sales over the internet jumped 27% from the first quarter of last year to the same period this year. The number of products sold on Walmart.com has increased to seven million from two million eighteen months ago (Saraswathy, 2019).
Tell me again how we managed to come up with the cash for this. How? To achieve this goal, we have combined our online and mobile technologies with our brick-and-mortar stores and distribution network, recruited top-tier IT talent, and kept our attention firmly fixed on you, the customer. Customers are up, especially those who make a career off of theinternet.
Online, in-store, and mobile app customers all rank highly in Walmart's customer loyalty surveys. Customers who make use of our website and mobile apps have a conversion rate that is two times that of those who don't.
Walmart is integrating its online and physical storefronts to provide "greater convenience, more personalization, and more consistency" for its consumers. People who use this service gain time, energy, and money. Customers are satisfied with the low pricing, and the corporation has kept its word on a long-standing promise to match the claimed costs of rivals. They're producing a lot more today than they used to. People who purchase at contemporary stores may be able to save money by scanning their receipts into a smartphone app or computer software, which would then search local ads for reduced prices on the items in issue. The term "Savings Catcher" was created to describe it in the United States. In addition, by the end of the summer, all 50 states will be using it. Asda's price matching policy is typical in the United Kingdom. Customers get crucial time savings as a result of employing them. Customers may now have their prescriptions renewed quickly and easily by using their mobile devices and the Walmart Pharmacy app. The consumer response has been overwhelmingly positive. Within the first month, a statistically significant percentage of their more than 4,000 pharmacies in the United States began using the smartphone refill capability. Some of these users keep coming back for additional app time.
Customers may enter now. These images of China are breathtaking. One housing complex in Shanghai is home to 80,000 people, living evidence that Shanghai is unlike any other metropolis. The population in Fayetteville is much lower. Shanghai is much like Fayetteville, where you have to walk a mile to go to the closest food store. Recent renovations have made the structure suitable for use as a distribution centre for the supermarket chain's goods.
Their customers may shop anytime, anywhere, with their mobile devices, and their orders will be processed quickly. Consumers may find out about the deals of the day by scanning a QR code. The kids of today may use the app to vote on the kids' special of tomorrow. Walmart's global supply chain allows the company to sell high-quality items like imported milk and juice at low prices.
Last month, a man attended the grand opening celebration for the new Walmart Express in Oriental, North Carolina. The man griped about how expensive it was to keep his boat running, citing the $24 he had to spend on engine oil as an example. Our new location provided him with the opportunity to browse a kiosk showcasing a wide selection of products that were not carried by our Express but could be delivered to him quickly. Quickly, he located the same engine oil he'd been using, for the same price of $24. For $12, you could get professional photos taken at the grand opening. He was wiping the tears from his face. This is the selling point for Walmart, in other words. He was finally able to devote more time and resources to his passion—fishing (Olson et al., 2021).
1.7 Futuristic plan of Walmart for combining store and online shopping:
Retail Dive reports that Walmart has ambitions to merge its online and physical retail operations. To facilitate omnichannel management, adjustments have to be made. For the purpose of creating "one, seamless Walmart experience," Walmart merged its supply chains in July under the leadership of Greg Smith. The letter claims that the company has streamlined its buying and stocking procedures.
A unified sales force will be responsible for moving products in both the hardlines and home goods segments. Ex-Club Sam's COO, Chandra Holt, has been promoted to lead Walmart's e-commerce integration goods segments. Ex-Club Sam's COO, Chandra Holt, has been promoted to lead Walmart's e-commerce integration. She will report to Walmart's Chief Marketing Officer for Electronics, Scott McCall (Wu, Kuehn and Jiang, 2019).
2. Futuristic plans of Walmart to plot roadmap for media business with focus on premium ads:
The one-billion-dollar valuation of Connect has prompted optimism at Walmart about the company's growth prospects. Big-box retailers hope to have upgraded their IT infrastructure and expanded the types of advertisements that can be displayed on their digital and physical assets by 2022.
Display and sponsored product listings are two of Walmart's most popular ad formats, so it's reasonable to think they're nearing capacity as the company shifts its focus to video. In large part, the wealth of first-party customer data collected by Walmart has contributed to the rise in popularity of this kind of poll. More than 150 million individuals, according to Walmart, shop at their stores and on their website every single week.
Walmart is dedicated to automating the production and administration of advertising campaigns for an expanding selection of items. More than half of Walmart Connect's advertising income in Q4 2017 came from automated channels, according to previously revealed Walmart statistics. When compared to 2020, Walmart Connect advertising budgets increased by 136% in 2021.
To make itself more accessible to businesses of various sizes and budgets, the Connect platform has started offering a self-service gateway for display ads to a subset of its advertisers. Self-service alternatives may be less costly for customers than managed services, in which the platform manages the campaigns for the user. Access to the retailer's custom-built Demand Side Platform (DSP) from advertising tech firm The Trade Desk is also becoming more widely available. After an announcement in August, testing of Walmart's new digital services platform started in October.
With its DSP, Walmart is taking a major risk by creating and maintaining cutting-edge advertising technology. More and more third-party services will be made accessible on the Walmart Connect platform as Walmart continues to grow its Walmart Partner Program. As a leading Amazon partner in e-commerce technology, we couldn't be happier to have Jungle Scout on board. Downstream by Jungle Scout is now using Walmart's Sponsored Products API (API).
Companies are increasingly interested in broadening the range of suppliers they partner with in order to meet the varying needs of their clientele. This week, Kroger, a supermarket company with a substantial retail media division, started providing a limited number of other websites with advertising space on its websites. We were an early user of services like Pacvue, Skai, and Flywheel as a team (Knowles and Entertainment, 2015).
Recent reports show that Connect contributed $2.1 billion to the company's bottom line last quarter. Their rise, while slower than that of online megastores, is significantly quicker. It is projected that by 2021, Amazon will earn $30 billion from advertising. By 2020, the firm hopes to have established itself as one of the top 10 advertising platforms (Homburg and Wielgos, 2022).
1.8 Conclusion:
Although the information on commercial and government websites is legitimate, it lacks the genuine experiences of individuals who shop or purchase online. Customers of both Walmart and the JC Penny Company should be questioned to get a better picture of which brand is preferred and why. The article lacks JC Penney's marketing approach since their investment-relations website is hard to access due to their reorganisation.
It's important for a company like Walmart to have a balanced approach to communication, both internally and externally. This includes ensuring that there are clear channels of communication within the organization and that employees have access to the information they need to do their jobs effectively. It's also important to have a well-designed information architecture, with information and resources organized in a logical and easy-to-navigate way.
In terms of external communication, it's important for Walmart to have strategies in place to promote its products and services to consumers. This can include various forms of marketing and advertising, such as traditional media (e.g., TV and print ads), online advertising, and social media marketing. It's also important for Walmart to have a strong online presence, with a user-friendly website and active social media accounts.
In terms of structural flows, it's important for Walmart to have clear lines of communication and decision-making within the organization. This can include having a clear chain of command and well-defined roles and responsibilities for employees. It's also important for the company to have processes in place for gathering and disseminating information, such as regular meetings and newsletters.
An effective information architecture for Walmart should be designed to make it easy for employees, customers, and other stakeholders to access the information they need. This can include organizing information by topic, creating a clear hierarchy of information, and using clear and consistent labeling and navigation.
In terms of promotions for the products and services, Walmart can use a variety of strategies to reach customers and promote its offerings. This can include traditional advertising methods such as TV and print ads, as well as online advertising, social media marketing, and email marketing. Walmart can also use in-store promotions and displays, as well as partnerships and sponsorships, to promote its products and services. It's important for the company to have a clear understanding of its target audience and to tailor its marketing efforts accordingly.





















2. In this part, I will discuss potential applications of machine learning in digital advertising.
2.1 Better Personalization:
Companies that provide similar products and services but differentiate themselves by providing superior customer service have been proposed. Likewise, machine learning is helping marketers provide a more satisfying experience to consumers. Since it now has over 100 million users in 190 countries, Netflix is a good example of a business that has had to "go beyond rating prediction and into customised ranking, page building, search, photo selection, chatting, and much more."
Machine learning is used to make predictions about a user's preferences based on their viewing, skipping, and rating habits. Email marketing campaigns and user engagement metrics might benefit from taking a page out of Netflix's playbook (On-Piu Chan, 2020).
It would be impossible to name every business that is enhancing customer service using AI and ML, but here are just a few:
1) The North Face uses machine learning to recommend gear to its consumers based on their intended usage.
2) In order to accurately classify user-uploaded photographs, Yelp use machine learning.
3) Starbucks uses machine learning to predict which drinks a customer would like and then recommends those drinks to them on their mobile app.
2.2 Better, More Rapid Response to Customer Needs:
Connecting with customers with machine learning might sound counterproductive. However, the information collected can help brands focus on hidden client needs and quaint requests. It also simplifies and expedites mundane tasks associated with targeted marketing.
Aspirational needs, however, are more complex and focus on a desire to enhance their status and self-worth. They want to connect with brands, products and services that offer a 360 experience and align with their values. They may want brands to be socially responsible, support charities, or products to be locally sourced.
1. Integrate Chatbots
Utilize chat boxes to collect and gather data from the front lines. Assign your employees to more time-sensitive tasks. A simple subset of relevant data can be priceless, but you need staff working on other things.
Collect emails, identify service dates, organize order numbers, and create a primary information database. Then run analytics to uncover patterns and refocus your branding strategies. Get inspiring conversations started with the right groups to develop new products, improve public perception, or resolve issues.
2. Use a Virtual Assistant
Implementing a virtual assistant can offer faster and more efficient support. Data-driven VAs provide on-demand resolutions via multiple platforms. The convenience helps reduce waiting times, cut costs, and enhance the customer experience.
Virtual assistants can reduce labour costs while offering better scheduling flexibility. Their availability means better access to your brand in global markets. Meanwhile, your business enjoys fewer overworked employees, allocating valuable hours to growing the organization.
3. Gauge Sentiment Analysis
Sentiment analysis is a powerful marketing tool that enables product managers to understand customer emotions in their outreach and marketing campaigns. It is an essential factor in these critical areas:
· Product/Brand Recognition
· Client Loyalty
· Customer Satisfaction
· Advertising Success
· Product Acceptance
Live chat is preferred by over 91% of customers due to its quickness and ease. In what follows, I'll go through some of the advantages of using a chatbot to help your customers.
Chatbots can be used for more than just customer service. They can also be used for outbound marketing, such as re-engaging clients who have stopped paying attention.
eBay's bot for Google Assistant is perhaps the "most sophisticated e-commerce chatbot accessible" today. Moreover, "let buyers just say what they want to buy to get the lowest possible price" (Kane et al., 2017).
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Fig.1: Use of Chatbot
Source: https://www.singlegrain.com/artificial-intelligence/12-ways-to-use-machine-learning-in-digital-marketing/
Distributing news about discounts and offers on new items through bots has the potential to increase user engagement. Marketers may learn a great deal about widespread patterns of consumer behaviour and attitude from the data gathered by these chatbots during interactions with customers.
Chatbots driven by machine learning may help digital marketers save time and money.
2.3 Improved Content Curation:
Anyone who has worked on a team that routinely creates roundups or other "best of" content understands how labour-intensive the curation process can be. Because machine learning has come a long way in recent years, you now have access to a wide range of tools for curation.
The use of tools like Curata and Vestorly allows for timely delivery of pertinent data to the right people. These apps put together unique collections of content from the websites (blogs, social media channels, etc.) that their users like best (Leon, 2019).
For example, can:
· Quickly produce high-quality content that you and your readers will like by highlighting and summarising sources that are of personal interest to you.
· To evaluate how well each piece of material aligns with the user's declared interests, a machine-learning recommendation system should be used.
· The curation process might be substantially simplified with some preliminary smart data preparation.
[image: ]
Fig.2: Roadmap of Curata
Source: https://www.singlegrain.com/artificial-intelligence/12-ways-to-use-machine-learning-in-digital-marketing/
The return on investment of your content marketing efforts might be greatly improved by making use of such tools. Content marketing platform Vestory, driven by artificial intelligence (AI), promises an increase in website leads of 600% and in user engagement of 300% (Knowles and Entertainment, 2015).
[bookmark: _GoBack]Intelligent Content Creation:
Jobs that involve a lot of routine and predictability, like tracking, are prime candidates for automation by artificial intelligence. Since originality is required in content creation, it is not included here. A question mark remains, though:
Conversational AI – Machine learning is unquestionably on the cusp of penetrating the content creation market, owing to platforms like Frase.io. Conversational AI, which can create content briefs and answer customer inquiries by emulating human speech, is used in both roles.
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Fig.3: Frase.iso
Source: https://www.singlegrain.com/artificial-intelligence/12-ways-to-use-machine-learning-in-digital-marketing/
Natural Language Generation (NLG) – Here's an illustration that proves the point: "to help you boost the number, quality, and consistency of your reporting," as stated on the Quill product page, is the motivation for the development of Narrative Science's Quill, an automated description generator. Your project's stakeholders will greatly benefit from this increased transparency.
[image: ]
Fig.4: Quill tool
Source: https://www.singlegrain.com/artificial-intelligence/12-ways-to-use-machine-learning-in-digital-marketing/
Businesses may use Quill's NLG technology to produce bite-sized chunks of information in order to enhance user engagement, relieve the burden on content authors, and improve the quality of reports.
AI-Powered Copywriting – Use Phrasee to simplify your email marketing efforts and boost the quality of your email subject lines, ad copy, and other push messages.
[image: ]
Fig.5: Phrasee
Source: https://www.singlegrain.com/artificial-intelligence/12-ways-to-use-machine-learning-in-digital-marketing/

Thanks to "world-leading natural language generation and deep learning algorithms to create marketing text that sounds human," Phrasee makes it easy to write content for your business in the voice of your brand.
Early adopters of this technology, like Virgin Holidays and Gumtree, have seen a big return on investment (ROI) in the form of more email revenue (by several million pounds) and email hits (44% more) (Dash, 2022). 
2.4 Impressive Website Layout and User Experience:
Though it's essential to the success of digital marketing campaigns, website design is a formidable obstacle for those who operate in the industry. The situation is salvaged thanks to the combined efforts of A/B testing, user preferences, website heat maps, best practises in design, and machine learning.
That sums up the situation well. Incorporating not just the designer's aesthetic judgments but also a plethora of objective information into the building of a website is now possible.
With the use of machine learning, Wix ADITM (Artificial Development Intelligence) analyses the tastes of 86 million users to quickly and easily develop appealing websites, including its own.
[image: ]
Fig.6:  Wix ADI™
Source: https://www.singlegrain.com/artificial-intelligence/12-ways-to-use-machine-learning-in-digital-marketing/
They should not worry that they will be replaced by AI-powered design aid programmes like Wix, whose main purpose is to help users quickly and simply produce high-quality website designs. Possible new customers might be attracted by the seemingly miraculous outcomes achieved by using these methods.
2.5 Advertisements in an optimized way:
Marketers in the digital space invest heavily in promotional efforts. Methods requiring human intervention include:
· Which commercial station are you watching?
· How much billboard space are you looking to buy?
· Spot-On Timing for Commercials
· Advertising campaign term
The efficacy of this method is restricted, as with any manual process, by the limitations of human thought and calculation. Maximize the effectiveness of your current advertising campaigns by using machine learning.
If you're a marketer on Facebook, you may use the Lookalike Audience tool to find new clients who are similar to your present customers.
[image: ]
Fig.7: Lookalike Audience feature of Facebook
Source: https://www.singlegrain.com/artificial-intelligence/12-ways-to-use-machine-learning-in-digital-marketing/

2.6 Transformative Influencer Marketing:
MediaKix predicts influencer marketing will earn $5–10 billion worldwide by 2020 (Bernytė, no date).
[image: ]
Fig.8: MediaKix forecasts $5–10 billion in influencer marketing spending by 2020
Source: https://www.singlegrain.com/artificial-intelligence/12-ways-to-use-machine-learning-in-digital-marketing/
Digital marketers don't spend substantially on influencers. Marketers and influencers want more ROI.
Artificial Neural Networks (ANN) can classify visual photographs without metadata or hashtags. This facilitates strategic influencer-brand partnerships.
[image: ]
Fig.9: Ways in which AI is transforming influencer marketing
Source: https://www.singlegrain.com/artificial-intelligence/12-ways-to-use-machine-learning-in-digital-marketing/
Businesses can use machine learning and natural language processing (NLP) to analyse influencer videos to discover the most powerful brand supporters and track their message strategies in real time. ANN’s trained to analyse historical results may help construct the ideal influencer incentive structure.
Machine learning is helping solve influencer marketing's greatest problems: fake followers and influencers who boost their performance by adding their fake followers to a brand's account. Consider some prominent brands' influencer marketing results:
[image: ]
Fig.10: Fake followers
Source: https://www.singlegrain.com/artificial-intelligence/12-ways-to-use-machine-learning-in-digital-marketing/
Sprout Social lets companies see who's talking about them and what. This information may help powerful individuals.
Clear mob and Data Gran may assist influencers in finding the greatest content and posts for a brand's audience.
2.7 Website SEO at Scale:
Over the years, much attention has been paid to the RankBrain component of Google's search algorithm, which is based on machine learning and is likely involved in around 30% of all online searches at this point (Michel, 2019).
This highlights the need for search engine optimization (SEO) experts and other digital marketers to adopt machine learning strategies. The following are some possible next steps: 
1) SEO Analysis at scale
2) Creating content for personalized user journeys
3) Voice search
4) Link building with a difference
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Item Amount December 2015 (September 2016| Percent change
Pringles 5.96 ounces $1.45 $1.48 2.07%
Goldfish 6.6 ounces $1.88 $1.98 5.32%
Chewy granola bars 8.4 ounces $1.91 $2.47 29.32%
Whole almonds 12 ounces $8.13 $5.13 -36.90%
Quick oats 42 ounces $2.48 $2.44 -1.61%
Almond butter 12 ounces $7.98 $8.97 12.41%
Creamy peanut butter 40 ounces $4.37 $3.14 -28.15%
Flour tortillas 16 ounces $2.71 $2.38 -12.18%
Chicken breasts (boneless skinless) 1 pound $1.99 $1.78 -10.55%
Ground beef 1 pound $4.98 $4.58 -8.03%
Canola oil 48 fluid ounces $1.98 $2.88 45.45%
Extra virgin olive oil 17 fluid ounces $3.86 $2.98 -22.80%
All purpose flour 5 pounds $3.15 $3.05 -3.17%
Coca-cola 2 liters $1.00 $1.48 48.00%
Organic bananas 1 pound $0.64 $0.68 6.25%
Gala apples 3 pounds $4.41 $4.41 0.00%
Grapefruit 1 whole fruit $1.28 $1.68 31.25%
Green grapes 2 pounds $4.56 $3.56 -21.93%
Almond milk 64 fluid ounces $2.97 $2.56 -13.80%
Butter 16 ounces $3.97 $4.14 4.28%
Greek yogurt 32 ounces $3.98 $3.78 -5.03%
Bacon 16 ounces $4.44 $3.63 -18.24%
Goat cheese 4 ounces $4.48 $1.99 -55.58%
Colby jack cheese 8 ounces $2.00 $2.11 5.50%
Red onions 2 pounds $1.96 $1.96 0.00%
Marinara sauce 24 ounces $1.41 $1.50 6.38%
Angel hair pasta 32 ounces $2.00 $2.00 0.00%
Tall kitchen bags 45 bags $5.00 $5.26 5.20%
Eggs 1 dozen $2.48 $0.82 -66.94%
Quinoa 16 ounces $6.92 $6.59 -4.77%
Coconut oil 14 ounces $8.47 $6.84 -19.24%
Milk 1% 1 gallon $2.10 $2.49 18.57%
Tomatoes 1 pound $1.94 $1.68 -13.40%
Pineapple 1 whole fruit $2.98 $1.75 -41.28%
TOTAL $115.86 $104.17 -10.10%
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Walmart Inc (WMT) - 20 Years Chart
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Comparable sales growth of Walmart U.S. in the United States from fiscal year 2006 to

2022
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Most Fake Followers

Rank Advertiser % Fake Followers
1 Ritz-Carlton 78%
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