


University Of Wales Trinity Saint David
BA Business and Management
Module Name: LCBB4004 Marketing Fundamentals
Title: Blogging to Communicate
Lecturer: Dr. Gasso Wilson Mwaluseke
Student Name: Cerasela Stoica
Student Id: 2125057



Submission date: 02/09/2022






Table of Contents
Introduction	3
Literature review	3
Analysis	4
Methodology on marketing communication concept	5
Blog post 1	5
Blog post 2	6
Blog post 3	7
Blog post 4	8
Blog post 5	9
Blog post 6	10
Compare and contrast	10
Conclusion	10
Reference list	11





[bookmark: _Toc112746391]Introduction
The National Health Service or NHS is a publicly funded Healthcare system in the United Kingdom and since 1948 this organisation is operating all over this country. The NHS has a greater covid action plan for the citizens of the United Kingdom and this organisation offers convenient tests to battle the deadly disease. Under the NHS trust, there are specialised clinics to help people get the best treatment and the government has invested more than 90 million GBP to ensure that people are getting the desired covid test and vaccination as quickly as possible.
[bookmark: _Toc112746392]Literature review
According to Sasmita et al., (2021) the Integrated Marketing communication strategy helps the NHS in the healthcare industry and it also helps this organisation to communicate with the stakeholders appropriately. Ursoiu, (2018) Stated that It is important to adjust the marketing mix to help the patient get the proper treatment and increase their satisfaction level. The National Healthcare System keeps on evolving itself and trying to influence every element of the marketing mix so that human society gets its adequate benefit. Holden, (2018) opined that the environment is rapidly changing and proper Healthcare treatment is required for not only the citizens of England but also people all over the world. Change is inevitable in the area of Healthcare and pharmaceutical companies also have to respond quickly to the changing environment and invest in different drugs that are required for the people. They have to consider their marketing mix and advertise important medicines that are required in the current state. According to Lim, (2021), integrated care needs to go through a marketing mix typology that helps the marketing essentially. The product, price, place, promotion, as well as people, physical evidence and packaging is important in this industry also to reach the potential audience.
White et al (2018) stated that the social marketing mix framework is important for the NHS to recruit trained staff to meet the requirement of the patients. Marketing Communication is considered one of the four activities of the organisation and it is important to foster at this moment so that the stakeholders can understand the intention of the organisation. Kaziba, (2020) stated that Integrated Marketing Communication is important to be adopted by health care practitioners to deliver a credible message to the organisation as well as the patient. This marketing communication helps to add value to the strategic roles of the employees and helps them to communicate with the people they are serving. Fill, C. and Turnbull, (2019) stated that Marketing communication is important as it has to solve problems and colleagues and clients can share their ideas which can be applied to any new situation. Eagle et al., (2020) opined that with the help of digital Technologies Marketing Communication has been evolving. It needs to be implemented in the campaign of the NHS so that this organisation can reach the general public.
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From the above discussion, it can be understood that Marketing communication and the marketing mix are essential as the focus of the National Health Service is to provide adequate service to the general public in the United Kingdom. The Healthcare industry is continuously evolving and the characteristics of the healthcare system are shifting towards betterment. The marketing mix strategy can help NHS to promote their agenda about covid-19 and wait and notify people about the precaution they are taking to help the people be safe. Integrated Marketing Communication is important as this organisation can implement this communication tool to deliver consistent and clear communication with the public and help them understand the intention of the organisation regarding covid-19. 
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Covid 19 and the NHS Staff
During the covid-19 pandemic, both the NHS team and individuals have supported each other including regular team check-ins and providing areas to relax and recover to the co-workers. In addition, there has been a vast outpouring of assistance from the general public also (Nhs.uk, 2022). The NHS England and NHS improvement developed a program for the NHS staff on the NHS website that includes:
· A dedicated Healthcare employee service
· A specialised trauma-related support
· Free access to mental health and well-being applications
· Providing advice and support to the medical staff and the general public.
· One-to-one conversation with the young children and providing support (Nhs.uk, 2022).
· Support the Asian, black, and minority colleagues and help them to get an appointment with the experts. 
For the staff of the NHS, it is important to respond to the general public early and its employees across the NHS continue to take necessary measures to keep the patient safe and risk-free. Employers of different hospitals under the NHS trust must keep their staff safe by following the NHS instructions such as
Providing personal protective equipment: The employers under the NHS trust must provide appropriate personal protective equipment and train the employees so that they can help the general public effectively. 
Proper vaccination: Frontline Healthcare workers who are involved in direct patient care must be encouraged to receive both covid-19 and Influenza vaccination to protect themselves and the patients. Moreover, public health England continues to monitor the performance of each Hospital to create a better patient-centric environment across the country.
Risk assessment: The risk assessment for vulnerable staff rules are maintained by the employers and provides adequate support to the health care staff who need it.
Leave a comment below
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Covid 19 and the general public in England
The NHS in England supported the general public throughout the pandemic and encouraged them to get tested and vaccinated. This trust also encourages people to follow the government-imposed lockdown and self-distancing norms by staying at home (Nhs.uk, 2022). 
Covid-19 symptoms: The NHS shared a detailed analysis of the symptoms of coronavirus in adults and children. the symptoms in adults and children include
· High temperature and feeling of cold.
· Continuous cough for 24 hours a day.
· Loss of smell and taste.
· Shortness of breath
· Feeling of tiredness
· Headache and body aching
· Loss of appetite 
If anyone has these symptoms the NHS urges people to avoid contact with other people and patients who are at higher risk must get admitted to the hospitals. The NHS has detailed guidelines on how to take care of oneself at home. If the child has symptoms such as a sore throat or Runny nose parents are advised not to send them to school or college. encourage the children to cover their mouths with a tissue while they sneeze (Nhs.uk, 2022). The NHS urges people to use masks all the time when they are in a public place. 
Covid-19 test: If somebody has the above-mentioned health conditions then they are eligible for covid-19 treatment and they can order a free NHS covid-19 test. Apart from this, the staff are also eligible for free tests. Healthcare workers who work in care homes and supported living services can also ask their employees for free health check-ups and free NHS tests. 
Covid-19 vaccination: The general public of the United Kingdom is eligible for the first and second booster doses. The NHS will convey the message about each and everyone's turn to get vaccinated. Everyone who is aged 5 and above is eligible to get 1 and 2nd doses of vaccination and people over 16 can get booster doses.
Leave a comment below
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Social responsibility of the NHS
The NHS has a social responsibility toward the people of the United Kingdom and during the covid-19 this organisation worked effectively to fulfil all its duties to the general public. Economic and cultural globalisation as well as technological advancement helps the people to access more information on the covid-19 pandemic and the NHS must provide adequate knowledge to the general public of the United Kingdom which can contribute to changes in modern society. According to the Social Responsibility Theory, it is important for this organisation to handle different issues and challenges such as human rights properly and provide support to the Healthcare professionals and the general public of the United Kingdom (Ahmed et al., 2021). 
According to the report of the International Bioethics Committee of UNESCO, all people globally have a fundamental right to get Healthcare access and the NHS is working in favour of the general public of the United Kingdom to provide awareness about Healthcare facilities. It is a noble task and the importance of social responsibility of this organisation is essential the government must encourage this organisation to help the public with the maximum available resources in the time of need (He and Harri, 2020). covid-19 pandemic is one of the biggest challenges this organisation faced with delivering adequate Health Care and changing the overall social life health to increase the moral and ethical principles of the NHS. The NHS has fulfilled its social responsibility by employing the Social Responsibility theory and notifying all the stakeholders of this organisation about different aspects of covid-19 pandemic and how they can access all the facilities provided by the NHS (García-Sánchez and García-Sánchez, 2020).
Leave a comment below
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4 p's of the marketing mix and the NHS
Commercial organisations use the 4 P's of the marketing mix to promote their product and gain a competitive advantage but in the case of the NHS, one has to rethink the 4 p's. The customers of the NHS cannot be compared to other customers and the purpose of the NHS is to provide support to the general public. Customers of the NHS do not fit into a commercial setting and they do not receive any rewards like in the private sector. The customers cannot be influenced by anything surrounding them and they are not the sole decision-makers as the NHS maintain a balance of selfless objectives.
In the context of the marketing mix, the 4 p's have changed slightly to support the purpose of the NHS
Policy and not product: The basic aspects of a product such as branding, colour, size etc. do exist but it is not as important as the policies of the NHS. For example, the NHS created an adequate policy to start the general public and the healthcare professionals of the United Kingdom during the unprecedented covid-19 pandemic (Laing and Galbraith, 2018). without policy, no problem cannot be solved and crucial policies are created and this is the reason the NHS emphasises creating policies. For example, creating a policy regarding vaccination and free testing of covid-19 help the general public immensely.
Price: According to the NHS price can be termed as a value such as supporting the general public through fundamental healthcare processes and providing training to the staff to handle the patient in a proper way.
Purpose and not place: The purpose of the NHS service is to provide risk-free care to the patient and ensure that this organisation can make a difference through active engagement and activity.
Promotion: Promotion is the key to reaching the general public and the NHS promotes its policies essentially. The NHS promotes best practices across the organisation, professional motivation and a risk-free patient care system. 
Leave a comment below
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Mental health during the covid-19 pandemic and the NHS
During the covid-19 pandemic, people all over the world have suffered psychological issues and faced challenges due to their mental health conditions. Health Care professionals, patients and non-patients all have suffered due to the uncertainty and it led to dysfunction in economic, psychological, occupational, and social issues. People in the United Kingdom have also suffered from depression which can be characterised as mood swings, for sleep and appetite and lack of enthusiasm to work (De Kock et al., 2022). 
The NHS supported the general public of the United Kingdom as well as the health care professionals and encouraged them to take a break from work or consult a professional psychologist or psychiatrist. According to research, it can be said that Healthcare workers who are working in remote areas and do not have access to adequate personal protective equipment have more anxiety and depression than other workers. The NHS supports people from all age groups who are suffering from mental health issues and provides treatments. 
Leave a comment below
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Challenges faced by the NHS
Covid-19 test and vaccination is a message project and the NHS faced several challenges during the covid-19 vaccination program. On December 8, 2020, the regulator approved the covid-19 vaccine and the deployment started on 8 December 2020. Numerous challenges such as complexity in transporting different types of vaccines in different areas as well as properly preserving the temperature-sensitive vaccines faced by the NHS (Gov.uk, 2022). The United Kingdom is a massive nation and the covid-19 vaccination program is also huge the NHS ensured that the medical supplies reached adequately the general public and the Frontline workers. The test and stress program of covid-19 had successfully carried out more than 80 million tests and as of 2021 more than 50 million people have gotten the first dose. 75% of adults have gotten both 1st and 2nd does. 
Leave a comment below
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From the above analysis, it can be understood that during the effect of the covid-19 pandemic the NHS has been supporting the general public and it shows various developments also. For example, their website has been reviewed to help the general public to understand the organisation's long-term mission and how to combat the deadly disease. From the literature review it can be understood that the National Health Service has safe and clear communication with the public of the United Kingdom and by adapting a marketing mixed strategy that includes not only the four Ps but also other pieces such as physical evidence people etc and it allows them to provide appropriate information on covid 19 and the tests and vaccination.
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In conclusion, it can be said that the United Kingdom has a great covid-19 vaccination program and the NHS ensures that all the supplies reach the general public as well as the health care practitioners within proper time. The success rate of the vaccination is high and it is due to the proper communication and marketing mix strategy adopted by the NHS.
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