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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads very quickly and includes a loading indicator that shows a small emblem spinning. This emblem spins until the website fully loads, then disappears. The turning emblem slows down the experience by drawing attention to itself; in my opinion, there was no need for this. Once it is loaded, it's not so appealing enough in my opinion; it could have had consistent fonts and colours with more vibrant colours in the classes with more people to show its popularity and make others really want to join and not go to check out any other Yoga websites instead of being sure about this site.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains many subpages, but they are not highlighted enough, or are not very prominent or colourful, to attract your attention and make you feel like joining. I feel that highlighting the subpages with vibrant colours and making the headings bolder or larger would have made it easier to navigate and find the information required more quickly and efficiently.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The customers can make a booking via the webpage. The website features numerous subpages and a link to book sessions or classes, but access is restricted to those who have created an account. This requirement is not efficient for many people who need to book classes quickly. This can cause anxiety to someone who would rather book without creating an account or just via email confirmation. This can use up potential customers' and clients' extra time and put them off, ultimately leading to Yogareading losing new customers/clients.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Many improvements can be made to the usability of this website, making it more efficient and easier to access subpages, by using consistent fonts, font sizes, and colours to make navigation easier and avoid having to create an account straight away. I think it would be easier to use email confirmation instead of creating an account to access additional information. It could be much easier to navigate to the information you need. It is not very user-friendly or easy to access on mobile devices, and quick booking is not possible because you have to create an account before booking any classes. This can be very frustrating for users and cause them to go to the next one that is more appealing and inviting with vibrant colours, and the moving background can be a huge part in inviting potential customers.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is not very appealing, and its moving background isn't doing much to attract a variety of customers, especially with the chosen photo displayed. In my opinion, it could have shown a better picture if it had a photo of the class with more people active, not just three people sitting with the Yoga instructor. It seems like not many people visit the classes. If they showed a fuller class, it would invite more people, especially those who are struggling to interact with others. This would make the website more attractive and inviting to potential customers, thereby generating more business. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses moving photo imagery and pictures of the class in action; the colours could be more vibrant. NSPCC (2024). Photographing and filming children | Images guidance. [online] NSPCC Learning. Available at: https://learning.nspcc.org.uk/online-safety/photographing-filming-children.
‌

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 
 

	Answer: The website has used a couple of different chat tools. One has a WhatsApp logo to connect with the teachers and make enquiries or bookings, and the other has the instructor's photo in a small circle to click on and reach them directly, with details on how to book classes with them personally.


	Question 2d – How effective are the social media links on the website?


	Answer: The links in this website are effective, but could have a more attractive subpage guide boxes instead of small black boxes.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How does the company make its services clear to customers?


	Answer: The services offered are made clear by guiding you to the many different classes, and they are detailed in subheadings with a variety of Yoga styles. They have used flashing imagery in the background showing the classes.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews are made available through testimonials and can be reached here: TESTIMONIALS | Yoga Reading 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as a high-quality website with many professional teachers to choose from and many different types of classes to find the most suitable classes. It has visual imagery and 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The price lists are clearly displayed for customers on each class, showing the cost, to find the best class for yourself, with so many different types of classes advertised, which can be confusing for some people. I feel it is a bit too congested for the general public. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga workshop with reading 

	
	2. Yoga classes reading

	
	3. Yoga

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: 
When you type the words in Google, it appears right at the top of the search engine, so it is one of the top ten sites on Google, making it very easy to access.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The website is definitely relevant to modern UK business. Yoga is a very popular type of business. It is very good for health benefits, offering numerous physical and mental benefits, including improved flexibility, strength, stress relief, and enhanced overall well-being. The demand for Yoga in the UK is on the rise, with around 3 million yoga practitioners. This trend presents significant opportunities for those wanting to start a Yoga business in the UK. It's good to have a clear vision and understand your target market. Building a supportive community and fostering strong relationships with clients can also help you stand out in the competitive Yoga industry. Ultimately, a Yoga business can be very rewarding. Yoga is a growing market, making it a viable opportunity for entrepreneurs. The UK Yoga and meditation services industry is projected to grow from USD 12.3 million in 2025 to USD 21 billion by 2035. This growth is driven by factors such as rising awareness of holistic physical wellness. Supportive government initiatives for public health. The industry contributes GBP 1.5 billion annually through memberships, retreats and digital subscriptions, with virtual sessions accounting for 30% of the market.


	Answer: The website is relevant to modern UK business. Yoga is a very popular type of business. It is very good for health, offering numerous physical and mental benefits, including improved flexibility, strength, stress relief, and enhanced overall well-being. The demand for Yoga in the UK is on the rise, with around 3 million yoga practitioners. This trend presents significant opportunities for those wanting to start a Yoga business in the UK. It's very good to have a clear vision and understand your target market by building a supportive community and fostering strong relationships with clients can also help you stand out in the competitive Yoga industry. Ultimately, a Yoga business can be very rewarding. Yoga is a growing market, making it a viable opportunity for entrepreneurs. The UK Yoga and meditation services industry is projected to grow from USD 12.3 million in 2025 to USD 21 billion by 2035. This growth is driven by factors such as rising awareness of holistic physical wellness. Supportive government initiatives for public health. The industry contributes GBP 1.5 billion annually through memberships, retreats and digital subscriptions, with virtual sessions accounting for 30% of the market. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to change anything about the website, it would be the colours and sizes of the fonts in the headings and subheadings, making them a bit bigger, bolder, and definitely more colourful, as this would invite a wider range of people. It is meant to be a variety of fun and motivating classes, so this would help attract customers to join. Also, they could choose better pictures to display the classes in action, with more going on than them just sitting on the Yoga mats and smiling at each other. 
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