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Abstract
Media exposure is globally prevalent and can deliver ample opportunity for the population to socially compare themselves and form discrepancies of oneself. Therefore, the purpose of the present study was to explore how self-esteem and body-esteem may be correlated with media exposure levels, gender, age and media type. The study comprised a pool of 200 participants, ranging in age of 16-73 with 32 males (16%) and 168 females (84%) with a mean age of 43.5, all took part in an online survey. A Pearsons correlation was executed to examine the validity of the predictor variables and their contribution to the overall model, upon doing so, a multiple regression and a further two t-tests were conducted and found a significant difference between media use, self-esteem and body-esteem. The results indicated the higher the use of media, the lower the level of self-esteem and body-esteem and the lower the media use, the higher the levels of self-esteem and body-esteem. 
102




Chapter 1: Introduction/literature review

In recent years it is questionable whether the increase in media usage may constitute towards the cause of peoples perceptions towards their body image, self-worth and self-esteem. Much research has been undertaken in the field of media in order to explore, explain and answer the many questions surrounding the effects of media exposure and the degree of exposure in daily life, (Drew & Weaver, 1990).  There is conflicting evidence to suggest that individuals self-esteem and body dissatisfactions is not solely down to media exposure, but also as a result of the current population due to already possessing higher level of body dissatisfaction because of personal experiences or self-doubt, (Harper & Tiggermann, 2008).  
Much psychological literature focusing on the phenomena of media consumption and exposure, has publicised that the revelation of pictures of the ‘thin ideal’ can have detrimental effects on females, and that the images of the masculine, toned men can have a damaging effect on males, (Groesz, Levine & Murnen, 2002). Through research of the literature, it is suggested by many that there is a relation between body-dissatisfaction and media exposure and also between media exposure and maladaptive eating behaviours and low self-esteem, (Bessenoff, 2006).  Moreover, whilst there is a great deal of indication for the presence of the thin ideal or ideal body image for the population, the developments and procedures in how the ideal is assimilated have been less clearly expressed, (Wiseman et al, 1992). 
The type of media distribution has changed significantly over the years in the way public are exposed and the way in which media is used to target audience, (Harper & Tigerrmann, 2008). It is suggested that media has a significant connection with individuals attitudes towards body satisfaction and self-esteem, (Levine & Murnen, 2009). Media is not merely a poster, advert or magazine, it has grown rapidly over the years and is now vastly used by most of the general public in everyday life, often online, particularly in the form of social media, smart phones and changes to technology, (Yamamia et al, 2005). 
The research into the impact of mass media over the decades on individuals self-esteem, and how the media present market brands to sell the ideal body to audiences have grown rapidly, it has been more frequent that individuals are exposed to a significant amount of media, through television, social media and posters, coupled with the use celebrities and images of people with an ‘ideal’ look, whether it being thin, dieting, plastic surgery or getting bigger at the gym, and use branding to sell a desired image to target audiences, (Cusumano and Thompson, 2001). The media are known to promote the idea that thinness is the ideal look for individuals to desire and achieve, and through promoting such messages to audiences it has become more apparent that people are pressured by the media to conform to that specific image. In addition, by conforming dramatic consequences such as disordered eating behaviours and diet drugs being consumed, these consequences have been observed on individuals and affected their health and mental health, (Cusumano and Thompson, 2001).
In recent years males have been more drawn and are more knowledgeable to technology and use it more frequently than females; using the internet more frequently than in prior years for entertainment such as videos and games, Weiser (2000).  In recent studies, gender differences in the exact uses of the Internet evidently seem to occur but they seem to branch mainly from variances in the knowledge on the internet and what it is used for. For example, social network sites are more popular among the females yet other internet web pages are more popular among the male, therefore, we would expect there to be a difference in impact of media in gender (Weiser, 2000). 
In turn, one proposed consequence of media exposure is that of body dissatisfaction. Body dissatisfaction is the term described by people whom have negative feelings and dislike of their own body, whether that is a definite part or their complete body image (Bessenoff, 2006). Body dissatisfaction combined with media exposure can, and has led to depression, disordered eating behaviour and self-esteem issues (Posavac et al, 1998). Numerous authors have proposed that media images of appeal, (ideal thin) may be accountable for the reason for the dissatisfaction among women concerning their own body weight and certain body parts (Posavec et al, 1998). Of course, media images alone do not determine ones body dissatisfaction or self-esteem, captivatingly, a mutual factor among these is suggested to be the social comparison theory by (Festinger, 1954). 
One of the most concerning effects of media on individuals is the use of endorsing certain body shapes that are not realistic and maybe unachievable, resulting in the reinforcement of unhealthy eating patterns which, in a significant number of cases has resulted in pathological magnitudes (Giles & Shaw, 2009). As a result of studies conducted in the field of media, there is prominent support of the dispute that present Western societies on the promotion of the ‘ideal-thin’ is a consequence of cultural changes with the media in comparison to evolutional theories of biological domineering (Thompson et al, 2001). Unsurprisingly, the media has a strong correlation between encouraging the current ideal and the disordered eating pathologies of young individuals (Giles & Shaw, 2009). It is suggested that the growing effects of promoted body types distributed by televisions, magazines and social media are having a substantial effect on individuals resulting in body dissatisfaction, (Slemenda et al, 1998). 
Jung et al (2001), suggested that there are two mechanisms by which to explore body image, thus two perspectives; One is sociocultural perspective and two, is cognitive perspective. The standard of what is measured as attractive is heavily reliant on sociocultural settings. What is considered attractive within sociocultural standards are those models in the media, their fashion, their body shape (Banner, 1983). Individuals whom are exposed to the media believe that the images of the individuals are what is accepted, therefore, individuals change their appearance, body shape and attitude towards their body, (Banner, 1893). The sociocultural perspective has been widely used by researchers to examine body image, however, it does not answer the reoccurring question of why some individuals are more susceptible to have high levels of dissatisfaction to oneself and others have very little or no dissatisfaction despite not meeting the sociocultural standards of attractiveness (Jones, 2001). Sociocultural standards are different throughout various cultures; therefore, standards of the ideal self-image also vary due to the extent that the media plays a role and the availability of food (Jones, 2001). 
According to Rodin et al (1984), The distribution of images within the media of thin females has increased over the years and as a result, sociocultural perspectives have changed to the belief that the thin image is the acceptable rather than any other size. However, the other explanation to clarify body image is the cognitive perspective, and within this is Higgins self-discrepancy theory, (Jung et al, 2001). It is suggested that inequalities may occur between qualities that one poses with actual self and ideal self. The inequalities may result in individuals having unpleasant psychological stresses, and dissatisfaction with oneself, which in turn encourages individuals to unhealthy eating behaviours, depression, anxiety and worsens-self discrepancies perceived, (Higgins, Klein & Strauman, 1987).
Although media is thought to be a prevalent force in influencing physical appearance ideals and is suggested to undesirably impact on females body image, very little research was conducted on the male population, (Agliata et al, 2004). Of the earlier studies that did consider male participants, body image medias influence, (Agliata et al, 2004) reported that 95% of the participants did indeed disclose body dissatisfaction involving their physique.
In order to explore the impact of media on the male population, (Agliata et al, 2004) conducted a study using only male participants; 158 males were used and separated into two different groups. Both groups watched a television programme but a manipulation of ‘ideal image’ and ‘neutral image’ were exposed to the separate groups between sections of the programme, and the results indicated that the ‘ideal image’ group had higher levels of body dissatisfactions and higher levels of feeling depressed, whereas, the ‘neutral image’ group indicated no feelings of depression or increased levels of dissatisfaction. Therefore, it is suggested that media depictions of the certain type of attractiveness impacts on males body image and more exploration into the field would be significantly beneficial for future researchers. 
Thus, males are more enticed to using media, in previous studies on self-esteem research and gender differences within media, there is an indication that male participants feel pressured into conforming to the masculine look and the attitude, therefore, do not feel encouraged to take part in studies, and if they do, they will not answer honestly due to the pressure to conform, (Kling et al, 1999). It is also suggested that males will score higher on a self-esteem scale than females, this is thought to be a result of conformity also to feel and look good, these were findings from a meta-analysis studying 271 papers on global self-esteem, (Kling et al, 1999). 
Many studies of media over the decades have supplemented the dispute that the promotion of the ideal body type through different types of media has grown to become thinner for females and more muscular for men (Giles & Shaw, 2009). One particular study in 1980, conducted by Garfinkel et al 1980, explored body type attractiveness by conducting an analysis of ‘Miss America’ winners and the ‘playboy’ models over a 19-year period. Garfinkel et al found that there was a substantial inclination towards the thinner and less heavy models, regardless of the increase in populations’ body weight of the average American women throughout the 19-year period. Therefore, despite the majority of women being of the larger build, the preference for models for playboy and Miss America was still thin-ideal (Garfinkel et al, 1980).
Following on from Thompsons findings, another researcher replicated the study 10 years later to explore if there were attitudinal changes when it came to body type preference and attractiveness (Wiseman et al, 1992). Following the study, the results confirmed earlier findings, concluding that the preferred body type was still that of the ‘thin-ideal’ and there was no change in population attitudes, (Wiseman et al, 1992). Despite the research conducted by Thompson and Wiseman, no research was conducted on the ideal male body type. The increase of the ‘thin-ideal’ depictions used by media has been held responsible for the increase in numbers of eating disorders and the levels of body dissatisfaction on individuals; the increase in image promotion has increased desire of thinness, resulting in the problematic pathologies (Giles & Shaw, 2009). 
A popular insight into the effects of media is that of the laboratory studies where participants are exposed to images of different body types then requested to disclose how satisfied or dissatisfied, they are with their own body type (Bearman et al, 2006). Understandably, in the majority of laboratory-based studies on media effects, participants answerers will vary due to their level of body satisfaction or dissatisfaction in general. Some individuals will have no issues with how they look and are body confident, perceiving that there are more important things to worry about, however, other individuals struggle with how they look and have higher levels of dissatisfaction (Giles & Shaw, 2009).
One vital theoretical approach used to explore body dissatisfaction is that of Festingers social comparison theory. The social comparison theory comes in when individuals begin to compare themselves to the images promoted through the media. A theory devised by Festinger regarding social comparison suggests there are two components; one being upward comparison and the other being downward comparison. Upward social comparison being when one believes someone other than themselves are better and greater than them and this subsequently implements their desire and motivation to improve themselves (Festinger, 1954). Downward social comparison is the reverse, when someone believes they are greater than someone else, making the individual feel better about themselves. The population depends greatly on social comparison in general; controls their abilities, beliefs and their opinions when making judgement on others as well as themselves. Therefore, the social comparison theory has either a negative effect on self-esteem or a positive effect (Festinger, 1954).
Social comparison theory suggests that people pursue to compare themselves against those whom we are alike, especially to regulate their own capabilities and triumphs (Bessenoff, 2006). In respect of the media depiction of model women, Stormer & Thompson (1996) suggest that the women whom would be more probable in comparing oneself to the image would already have higher level of body dissatisfaction, and those whom do not compare themselves have lower level of dissatisfaction with regards to their body. Some women appreciate examining media pictures of tremendously slender models whereas, other women find such representations of models yield feelings of insufficiency and that they are not good enough, (Wilcox & Laird, 2000). 
A recent study by Vogel et al (2014) supporting Festingers social comparison theory, explored social network sites such as Facebook, and revealed that there are greater numbers of individuals using social network sites as they are able to create an electronic self-profile emphasising desired or best traits they hold; they can choose what the population visualise about them by controlling what they desire to expose on Facebook. This also links in with Higgins (1987 self-discrepancy theory), due to individuals emphasising on Facebook profiles that they are happy and show pictures that support it; individuals then compare themselves and their own lives (offline) to those they see on social network sites and begin the cycle of actual self, who they ideally would want or expect to be and the ought self, (Vogel et al, 2014).
 According to Vogel et al, (2014), the number of ‘likes’ a post or picture on the social network sites can have the impact of upward and downward comparison of others; individuals compare themselves to others that appear to be popular by receiving more feedback on their profile posts and the number of friends they have on Facebook, thus, it can be positive or negative to ones self-esteem. Though Vogel et al (2014) suggests that media does in fact effect peoples self-esteem and increases body dissatisfaction.
Jones (2001) suggests that the pragmatic connection between social comparison and body image has been assessed in studies, mainly on women, and the outcome for higher body dissatisfaction comes from those whom suffer from high levels of discrepancies with themselves. The depictions in the media are those of the ideal thin females and masculine men, which signify the comparison of attractiveness. The recurrent media pictures of the model ideal make the image a superficial standard of appeal, in turn causes the comparison to create negative discrepancies in individuals, leading to undesirable self-evaluation, (Jones, 2001). In the sense that peoples appearance, in the way they look physically, is probably the greatest traits of acceptancy by society to be popular or attractive, social comparison converts to be the most pertinent tools of self-evaluation and judgement to be accepted by society, in turn effecting self-esteem, (Heinberg & Thompson, 1992). 
Social comparison is broadly used by individuals, not only because of media images but, individuals compare themselves to others in many different instances; school, university, in the gym, at their place of work, other parents, and many more. Upon studying the Social comparison theory, (Wilcox & Laird, 2000) made a bid to elucidate the effects it had on individuals by exploring individual differences in response to admired pictures. In order to explain, they conducted a lab study using undergraduate females from an American University, where the participants were of two groups; one relying on personal cues and other relying on situational cues for self-perception. Both groups were exposed to media depictions as a manipulation, and both groups were asked to smile on request and disclose how both manipulations made them feel; happy or not, (Wilcox & Laird 2000, Giles & Shaw 2009). 
The findings indicated that although social comparison theory has a sufficient explanation of the effects of media, individual differences also has a significant role. Wilcox & Laird (2000) found that participants from the personal cues experienced less negative emotion of self-perception when exposed to images, and the participants whom were in the situational cues group, had significantly higher negative emotions towards self-perception with regards to their body image and they were dissatisfied with themselves post manipulation (exposed media images). Therefore, this may be a valid explanation as to why so many studies on media and body dissatisfaction have mixed results when exploring the effects of depictions on the population; some have higher levels of body dissatisfaction and low self-esteem and often have low levels; it is all down to individual differences, therefore the present study may comprise of mixed results due to individual differences, (Wilcox & Laird, 2000).
According to Mills et al (2002), exposure of the thin ideal body type through distribution of mass media is frequently assumed to disturb individuals unpleasantly and has a vital influence on the pervasiveness of self-esteem levels. Correlational amendments on media and self-esteem in the past appear to establish a consistent association among exposure to ideal, unrealistic body depictions and issues in levels of self-esteem on the population of women and men, (Mills et al, 2002). Once an individual perceives that their body type matches that of the accepted image in social culture, robust self-esteem and confident attitudes are more likely to be the outcome, (Jung et al, 2001). However, if the individual perceives their body is not up to the social cultural standard, it results in low self-esteem and negative attitude of their body and in hand results in body discrepancies, (Jung et al, 2001). 
[bookmark: _Hlk5090941]Research explored by Cash & Szymanski in 1995, found that certain types of body discrepancies have a strong relationship with the individuals mood, often resulting in depression, anxiety, anger and general dissatisfaction in general. The body discrepancies become evident when individuals realise it is a difficult achievement to reach and the depictions and standards in some cultures are somewhat unrealistic and unachievable naturally; individuals have disclosed unhealthy eating habits and unhealthy behaviours just to fulfil a certain standard, (Jung et al, 2001). The attractive appearance that is thought to be the norm for female population of the thin ideal can have detrimental consequences due to the presence of social pressure. Some women only inhibit body discrepancies after their continuous exposure to model media images through fashion magazines to adverts for diets and fitness, (Jackson, 1992). 
Therefore, considering appearance is one of the greatest standards of oneself for acceptance with some individuals and the desire for popularity, as previously mentioned, the social comparison theory is a central instrument in order to learn and further understand individuals perception of fitting in to social standards, also, another theory that is fundamental to gain knowledge and understanding of body-satisfactions or dissatisfactions is Higgins self-discrepancy theory, (Jones, 2001).  Edward Higgins (1987) self-discrepancy theory- The self-discrepancy theory was devised by Higgins in 1987; he proposed that self-discrepancy theory is made up of two cognitive dimensions; emphasising the many self-state symbols which are the domains of the self and standpoints of the self, (Higgins, 1989). It is suggested there are three domains of the self, actual self, ideal self and ought self; all three are equal parts of the self, but one at a time will desire more control than the others changing the behaviour, (Higgins, 1989).  The standpoints of the self, by combining the actual with the ought can lead to mental health problems such as anxiety, feeling of guilt and shame, and the combination of actual and ideal can lead to depression and feelings of disappointment, (Higgins, 1989).
The self-discrepancy theory could deliver a connection between arbitrators and social comparison on media depictions of the thin ideal, Self-discrepancies are thought to be illustrations in the self-concept of behaviours in which individuals underestimate some significant standard of oneself, (Bessenoff, 2006). It is suggested that there is a connection between eating disorders and self-discrepancies leading to emotional weaknesses also, (Szymanski & Cash, 1995).
Self-esteem is known as being an individuals self-assessment, whether it is positive, or negative, it is the evaluation of ones worth, self-liking and self-competence; In particular, self-esteem can be theorised as both a frequently steady trait that progresses over a period and a ﬂuid state that is receptive to events and circumstances that occur daily (Heatherton & Polivy, 1991). A study conducted by Fernandez & Prichard in 2012, explored the relationship between media influence on individuals social self-esteem levels and their drive for thinness. She wanted to determine if media influence impacts how an individual may feel about oneself, they decided to discover whether social self-esteem facilitated any associations among media effect and the ambition for thinness in undergraduate females and males. 
A study comprising 323 participants, all of whom studying psychology at a University in the Rocky Mountains completed a survey online; consisting of a social self-esteem scale (TSBI), attitudes towards appearance scale, influence of media models on body image scale (SATAQ-3) and a drive for thinness scale (TD) that was taken from a sub section of the eating disorder inventory, (Fernandez & Prichard, 2012). The results indicated that in the undergraduate women, social self-esteem made a minor yet substantial contribution to the disparity in women’s drive for thinness and there were similar results for men. Noteworthy, however, as predicted, there is a relationship between media distribution of body type attractiveness and drive for thinness on individuals self-esteem, however, when they attempted to analyse social self-esteem and drive for thinness it indicated an insignificant relationship, (Fernandez & Prichard, 2012). The reason for the negative result could be due to the SATAQ scale used for drive for thinness as it had no prior psychometric analysis therefore did not contribute to evidence of the scale being of any validity, (Fernandez & Prichard, 2012).
Therefore, in contrast to this study and following an extensive literature review, it is suggested that the media is still widely questionable whether it does have an impact on individuals self-perceptions when asked about body-image, self-esteem and whether they compare oneself informally and disparities occurring. A partial replication of Fernandez & Prichards study will be the foundation on the present study, however, the scales that will be used will have a Cronbach’s alpha of high reliability in order for research questions to be of positive outcome. 
Through conducting the present study, it will explore whether there is a relationship between media consumption, media type (traditional & non-traditional) on self-esteem and body-esteem. Media will be explored and researched to find out if the types of media have had an impact in how individuals react, act or perceive themselves, whether positively or negatively. 
This could be the first step in a chain of improvements and to one day lead to relevant interventions being put in place to shape individuals attitudes towards the influence and impact media in a more positive way. Furthermore, to assist individuals to recognise the impact media consumption has on publics perception of self-esteem and body-esteem and could possibly change their attitudes. It could also save NHS resources and funds in eating disorder patients and depression by providing the correct interventions early on to enhance changes in attitudes and self-worth. It is worth the ethical investment for future research. 
There are two questions to be explored in the present study, these are; Does age, gender, media type and media usage have a relationship and influence on self-esteem scores? And the second, does age, gender, media type and media have a relationship and influence on body-esteem scores?


Chapter 2: Methodology

Design: Two between multiple regression analyses will be used, in order to explore the relationship between the predictor variables, to what extent does an individuals media use, media type, gender and age have on an individuals levels of self-esteem and body-esteem. One multiple regression will look at self-esteem and the impact age, gender, media usage and media type have. And the second multiple regression will look at body-esteem and the impact age, gender, media usage and media type have on individuals attitudes. Upon conducting the multiple regression analysis, two t-tests will be carried out in order to further explore the studies findings. 
Participants: In order to recruit the desired participants, and to maximise the number of possible responses, participants were recruited through online surveys using google forms. According to Wright (2005), Due to the vast use and communication through online sites, the number of people using the internet has significantly increased, therefore, the greater chances of population responding to surveys. Though, surveys are easier to distribute rather than paper copies, it is also more appealing, through online surveys populations anonymity enhances and had significant decrease in social prestige and had more accurate revelation in completing the questions, due to the nature of the present study this was vital in order to minimise risk to participants, (Richman, Kiesler, Weisband & Drasgow, 1999).  
A total of 200 individuals volunteered to take part, leaving a pool of 200 fully completed surveys. There were no exclusion criteria to age due to social media having age limits to whom can have a profile. In order to carry out the questionnaire, individuals were requested to each read the consent form and click ‘yes’ to the use of data and required to fill in the demographic questions of age and gender at the beginning of the survey. Thus, all participants, excluding the one disqualified provided informed consent to the study procedures and the use of their data approved by the University ethical board. The sample comprised of 168 female (84%) and 32 male (16%) participants who ranged in age from 16 to 73 (M 43.5 years). A full debrief of the study was presented to all participants after completing the survey. 
Materials: The survey included an information sheet, a demographic questionnaire consisting of age and gender, a body esteem scale (Franzoi & Shields, 1984), A self-esteem scale (Rosenberg, 1965) a social networking time usage (SONTUS) scale (Olufadi, 2016) and a question to indicate media type, for example, traditional or non-traditional, and a full debrief of the study attached with contact details for organisations if any problem arise upon completion of the survey. 
A body-esteem scale (BES) (see Appendix 3) used to measure the levels of negative or positive feeling regarding aspects of the body, the scale consists of 35 questions with a range of 5 answers; 1- strong negative feelings, 2- moderate negative feelings, 3- no feeling one way or the other, 4- moderate positive feelings and 5- strong positive feelings. Example of questions are, waist, thighs, physical stamina. Scores ranged from 35 to 175. 
 A Rosenberg self-esteem scale (SES) (see Appendix 3) to measure the levels of personal esteem, consisting of 10 questions with a range of 4 answers; 1- strongly agree, 2- agree, 3- disagree and 4- strongly disagree. Examples of the questions, “I am able to do things as well as most other people”. The scale ranges from 0-30. Scores between 15 and 25 are within normal range; scores below 15 suggest low self-esteem, with a Cronbach’s alpha between .82 to .88, indicating the SES scale is highly reliable.
A SONTUS media usage scale (see Appendix 3 ) used to measure time spent engaged in media, consisting of 18 questions, with a range of 11 answers; 1= not applicable to me during the past week, 2= I never used it during the past week, 3= I used it once during the past week but spent less than 10 min, 4= I used it once during the past week but spent between 10 - 30min, 5= I used it once during the past week but spent more than 30 min, 6= I used it between 2 and 3 times during the past week but spent less than 10min each time, 7= I used it between 2 and 3 times during the past week but spent between 10 and 30min each time, 8= I used it between 2 and 3 times during the past week but spent more than 30min each time, 9= I used it more than 3 times during the past week but spent less than 10 min each time, 10= I used it more than 3 times during the past week but spent between 10 and 30min each time and 11= I used it more than 3 times the past week but spent more than 30min each time. The SONTUS scale was edited in the form that only one sub group of questions were used, the reason for this was that some of the questions had no relevance to the present study, therefore, questions like “When you are sitting waiting for a car repair or appliance” were removed and only the vital questions were kept. Scores range from 18-198 and the Cronbach’s alpha is between .83 and .91, therefore, this indicates the SONTUS scale has high reliability, (Olufadi, 2016). 
And finally, a question at the end on type of media used, with a range of 2 answers; 1= Tv, radio, magazines/newspaper, 2= Internet based entertainment eg, youtube, iplayer, streaming, now tv, Netflix, Social media eg, facebook, twitter, instagram, snapchat, indicating traditional media and non-traditional media. 
The scales were all put onto a document on google forms along with informed consent and debrief. Participants all required smartphones, I-pads, tablets, computers or any device with access to the internet to complete the questionnaire. SPSS will be used to carry out two multiple regression analysis using the data collected to explore the relationship between predictor variables and the outcome variables. All scale total scores will be divided into two levels, high & low, traditional & non-traditional, and two age groups old and young once all raw data is extracted. 
Procedure: A questionnaire was put together using google forms, comprising of informed consent (see appendix 1) and demographic questions, a self-esteem scale (see appendix 3), a body-esteem scale, a SONTUS scale and a media type question. A full debrief (see appendix 2) was attached with contact information for myself and support information if any of the contents of the study affected participants; Samaritans provides confidential, emotional support, available 24 hours a day. The Samaritans can be called on 116 123. SANE runs a national, out-of-hours mental health helpline offering specialist emotional support and information to anyone affected by mental illness, including family, friends and cares. The helpline is open every day of the year from 6pm to 11pm. The helpline can be reached on 0300 304 7000.Mind offer advice, legal information, and support across a range of mental health conditions. The line is open from 9am-6pm, Monday to Friday (except for bank holidays). The info line can be reached on 0300 123 3393. You can also text Mind at 86463. All this information is available online- (https://www.mqmentalhealth.org/mental-health/urgent-help-and-advice) Google forms will be used to attach all three scales to a questionnaire. It will be posted via social media for participants to take part voluntary. 


Chapter 3: Results
Table one provides descriptive statistics for two predictor variables, self-esteem and body-7esteem. 
Table 1.
Descriptive statistics for self-esteem & body-esteem
	
	Mean
	Std. Deviation
	N

	Self-esteem
	22.28
	7.29
	200

	Body-esteem
	92.76
	19.58
	200



Above is the table indicating the descriptive statistics, they show that self-esteem scores had a mean score of 22.28, which is high as the scores ranged from 0-30 on the SAS scale. Also the table provides the body-esteem score of 92.72, indicating low scores with a score range from 35-175 on the body-esteem scale. 
A total of 200 participants completed an online survey to assess the relationship of media type (traditional & non-traditional), media usage (SONTUS), body-esteem and age have on self-esteem (SES). Demographic information was recorded for age and gender. Of a total pool of 200 participants, 168 were female (84%) and 32 were male (16%). Participants age ranged from 16 to 73 (M = 43.5 years). I checked for multicollinearity through running a simple Pearsons correlation in order to determine if the variables are related. 






Table 2. 
Shows the findings of the Pearsons correlation 
	

	Self-esteem
	Age group
	Sontus group
	Traditional/non-traditional
	Body-esteem

	Self-esteem

	1.000
	-.144
	-.151
	.114
	-.481

	Age group

	-.144
	1.000
	.273
	-.036
	.119

	SONTUS group

	-.151
	.273
	1.000
	-.037
	.194

	Traditional/non-traditional

	.114
	-.036
	-.037
	1.000
	-.084

	Body-esteem

	-.481
	.119
	.194
	-.084
	1.000



The above table shows the correlation scores for all predictor variables. The scores indicate there were no multicollinearity as there were no variables scored above 7. The variables that had no correlation will be removed; the age group and the media type will be removed as they will not contribute significance to the final model. I will only include anything scored above 2-7. 
For body-esteem (r =-.481, N=200, p=.000) and the SONTUS group (r=-.151, N=200, p=.017), there was a positive correlation between self-esteem, but not for age group (r=-.144, N200, p=.021) and traditional & non-traditional media (r=.114, N=200, p=.055).  
In order to run a multiple regression, coefficients (B) were explored.
Table 3.
 Coefficients for body-esteem, media usage on self-esteem
	
	B
	Std.Error
	β
	Sig.
	

	Body-esteem
	-.175
	.024
	-.469
	.000
	

	SONTUS group
	-.876
	.929
	-.060
	.347
	



A multiple regression was conducted in order to see if media usage levels and body-esteem levels predicted levels of the criterion variable (self-esteem). The data also fulfilled the criteria after checks made on the p plot of regression standardized residual, it was very close to the straight line, also the scatter plot graph showed points in a rectangular shape which indicated the data was of normal linearity. 
 Using the enter method it was found that the level of body-esteem showed a significant variance with self-esteem levels, however, the media type (SONTUS) was not significant. f (2, 197) = 30.198, p < .05). The model explains 23% of the variance in self-esteem levels (Adjusted R² = .227). Therefore, participants self-esteem score is partly determined at 23%, this score is related to how they feel about body-esteem. Media use and body-esteem have a negative effect on self-esteem score. 
In order to determine where the significance comes from a simple T-test was carried out.
Table 4. T-test
Self-esteem
	
	F
	Sig.
	t
	df
	Sig.(2-tailed)

	Self-esteem
	2.872
	.092
	2.146
	198
	.033



The independent t-test indicated there is a significant difference, it has a mean score of 23.27 for high media usage (SONTUS), therefore, is higher than individuals with low media usage score, indicating self-esteem score for low is 21.06.  (t= 2.146, df= 198, p= .033, two-tailed). 
Table 5. T-test 
body-esteem
	
	F
	Sig.
	T
	df
	Sig.(2-tailed)

	Body-esteem
	.322
	.571
	-2.779
	198
	.006



The independent T-test indicated that body esteem scores were higher for low media use with a mean score of 96.94. And the high media use had lower body-esteem scores with a mean score of 89.33. (t= -2.779, df= 198, p= .006, two-tailed).











Chapter 4: Discussion
Being exposed to the provocative ‘ideal’ and ‘model’ images throughout the media and the advertisements of media has the predictable effects on individuals socially comparing one another and the rising discrepancies having a negative impact on individuals self-esteem and body dissatisfactions. The aim of the present study was to examine if there was a relationship between age, gender, media type and media usage to the contribution of individuals body-esteem and self-esteem levels. The findings in the present study suggests that exposure to media has strong correlation on self-esteem and body-esteem. A Pearsons correlations test was carried out and examined in order to determine contributory and non-contributory variables and to check for multicollinearity. As a result, the Pearsons correlation test indicated no multicollinearity due to all scores under 7, it also indicated there were no correlation for age, gender and media type, therefore, they had no substantial contribution to the end model and were removed before conducting a multiple regression. 
[bookmark: _Hlk4573017]The predictor variables that were removed, showed no evidence of being helpful to the multiple regression analysis in order to determine a relationship between body-esteem and self-esteem levels, which does not support research questions one; does gender, age, media type and age have a relationship with self-esteem levels and two; does gender, age, media type and age have a relationship with body-esteem levels. Furthermore, it does not support some previous research found by Weiser, (2000). Thus, Weiser, 2000, suggests that gender plays vital to his research due to the gender gap in the use of media. He found gender to be of significant value due to more commonly known, technology-based entertainment is developed and founded by the male population, targeting other males rather than the female population (Weiser, 2000). It is thought that the biases in gender has a significant part in weakening self-esteem levels in females yet not for males and suggests being a high contributory factor for gender divided employment within the field of technology, media and IT, (Weiser, 2000). Thus, Weisers results indicated that there was a statistically significant relationship between gender and media use and was an indicator to self-esteem levels, (Weiser, 2000). 
However, the present study found similar findings to previous findings, that gender difference was not found to be a predictor and gender had no contribution also found by Kling et al in 1999. The research results indicated that absent numbers of male participants took part in the survey therefore, it did not fulfil the data criteria and could not be ran statistically to make any compelling or valid results, this is thought to be due to females having more problematic issues with body-esteem and self-esteem than males, (Kling et al, 1999). 
The literature does support females having more body dissatisfaction than males due to not studying the male population enough, it is said that females have greater dissatisfaction when socially comparing oneself to images in the media, (Bessenoff, 2006 & Stormer &Thompson, 1996). Some females thrive off self-comparison when examining images of others, thus, some find it highly problematic to their self-esteem and body-esteem levels, (Bessenoff, 2006). Therefore, there are mixed results and opinions in previous literature that can not determine the outcome of ones study, it can go either way. 
Moreover, it is suggested in the works of researchers that self-esteem is vital to an individual of a young age during their development for fitting in and self-evaluation of oneself for their own personal acceptance, (Twenge & Cambpell, 2001). The research indicates that individuals between the ages of 6 and 30 show lower levels of self-esteem than those whom are of a mature age, yet it is still not entirely clear why these issues arise, yet it is suggested in the present day that media has a significant contribution to self-esteem issues in the younger generation, (Twenge & Cambpell, 2001). Researchers have proposed that the development of changes from child to adolescence has a significant impact on the individuals self-esteem and body-esteem, due to bodily changes being of different timing to others, therefore begins the self-discrepancy and social comparison processes and the changes in relationships with friends, family and peers on their levels of self-esteem, (Arnett, 1999). 
Yet, this suggestion is conflicted by other researchers such as Leahy & Shirk, (1985), whom propose that the duration of the transition stage from childhood to adulthood reduces individuals self-esteem and body-esteem levels and do not have poor self-concept, this is due to not holding the knowledge and capability of the developmental changes, (Twenge & Cambpell, 2001 & Leahy & Shirk, 1985). Moreover, Harter, in 1986 suggested a very similar theory to Leahy & Shirk, (1985), that individuals of a young age do not hold the cognitive measurements to evaluate oneself and to have any self-esteem matters, that it is not until they are in a full-time education setting they begin to develop the capacity to notice that they differ from others and only then discrepancies arise, therefore, the suggestion from the age  of six is not supported, (Harter, 1993). Thus, this supports one another, there could also be a difference due to big changes in generations, older generations such as the 50s had far less worries with regards to self-esteem and body-esteem due to having less exposure to depictions over social media every day, it did not exist back then, it was more, radio and the cinema, (Bolin, 2016). The media is the greatest thing to have changed over generations vastly, and in the present day it is used in individuals everyday life, to share images, videos, speak to one another and share their lives, which is why the predictor variables of media type, media usage and age were initially explored as the literature has suggested that the media is the most rapid revolution over generations, indicating that the mature participants to have higher levels of self-esteem and the younger generation to have low self-esteem, yet it was not supported by the present study, (Bolin, 2016).
Upon conducting the multiple regression analysis, the results indicated that body-esteem had a statistically significant relationship with self-esteem. The model explains that 23% of the participants self-esteem score is significantly related to their body-esteem levels and how they feel about oneself, therefore, supported research questions one and two with regards to the self-esteem and body-esteem predictors. Contrary to the findings of body-esteem, there was no indication to suggest a significance on media use having a relation to self-esteem levels, yet it did show that media use had a negative effect on body-esteem levels. In order to further evaluate where the significance comes from a post hoc was conducted for both predictor variables, two t-tests. One t-test was carried out for media use and self-esteem and the results indicated that there was in fact a significance, the participants with high media usage have higher levels of self-esteem and the low media use participants have lower self-esteem levels. And the other t-test was carried out for body-esteem and media use, the results of the test indicate that that the higher levels of media use, the higher the body-esteem levels causing higher dissatisfaction and the low media use group indicated lower levels of body-esteem score which meant lower levels of body dissatisfaction. 
These results confirm previous findings in previously conducted studies (Jung et al, 2001; Bessenoff, 2006; Heilman, 1998; Banner, 1983) the promotion of the certain body shape that is recurrent all over the different types of media that is highly exposed to the population does cause discrepancies in the way they perceive themselves and compare themselves leading to low self-esteem and low body-esteem. The advances to technology that have surfaced over the years have made it easier to access the media and increased the levels that individuals spend on devices, increasing levels of exposure to certain body types and attractiveness, in turn decreasing self-esteem and increasing body dissatisfaction that have often lead to disturbed eating pathologies (Giles & Shaw, 2009; Jones,2001). The study acknowledged statistically significant correlation between media, self-esteem and body-esteem.
These results tie in well with previous studies and supports both research questions. Vogel et al, (2014) study supporting the social comparison theory and the self-discrepancy theory within the field of social media had a similar pattern of results. Individuals use electronic profiles to openly compare themselves to one another, by looks, by lifestyle and at times by opinion, (Vogel et al, 2014). By creating profiles, individuals can summarise and emphasise what they desire and are able to portray themselves to be like others or better than others and use the media frequently, it is thought that by doing so gives them better self-esteem, (Vogel et al, 2014). Yet it does not, it impacts on individuals self-esteem and body-esteem negatively. The levels of media use increase due to the need to examine feedback of their posts and the desire to socially compare oneself, thus, Vogels results found that individuals whom have high social comparison traits have high media use levels, indicating low levels of self-esteem and body-esteem and the individuals with low social comparison traits and low media use levels have significantly higher self-esteem and body-esteem levels, (Vogel et al, 2014). 
Overall, social comparison and self-discrepancy has been emphasised in individuals through the use of media, the more individuals use the media, the more it gives them that ability of cognitive judgement, to others and themselves, resulting as problematic for ones self-esteem and body-esteem, (Jones, 2001). The population whom compare themselves often do so to individuals who share similar attributes to themselves, leading them to perceive certain attributes held by individuals are the ones needed for acceptance, (Jones, 2001 & Wilcox & Laird, 2000). Individuals of all ages have the capacity to socially compare one another and to compare oneself to a depiction out the media, resulting in poor self-esteem, body-esteem and has been commonly renowned to be an indicator to disordered eating behaviours and depression, and that medias distribution of the ideal image of how a person must look has had vital role in individuals, (Rodin et al, 1984 & Helman, 1998 & Giles & Shaw, 2009). 
Tough social comparison and self-discrepancy have sufficient and compelling explanations to the effect media has on individuals, it is not solely the conclusion to the reoccurring debate that media is to blame. There is also a role to play by individual differences to the outcome of self-esteem levels, body-esteem levels and also media use levels. Individuals are all different and unique in their own way, Wilcox & Laird, 2000 attempted to examine the effects of individual differences on the outcome of body dissatisfaction and low self-esteem. A lab study was carried out to explore the effects of manipulation on personal cues and situational cues in females when exposed to media images and resulted in mixed self-esteem and body esteem levels due to females having individual differences, (Wilcox & Laird, 2000). 
Some individuals already possess low levels of self-esteem therefore will have higher body dissatisfaction and some individuals may have high self-esteem and high body confidence. Jackson, 1992). This could be a significant explanation as to why the present study had mixed results, individual differences were not considered or explored for the study. The initial prediction that the mature individual using traditional media would have better self-esteem and body esteem and the younger individuals using non-traditional media, having low self-esteem and body-esteem had no contribution to the study at all and that’s why the variables were removed, this could also have been due to individual differences and if explored could have changed the direction of the study. 
A Study with very similar patterns of mixed findings (Wilcox & Laird, 2000) examined females exposed to media depictions of the attractive slender models without having the knowledge of the females previous and present representations of oneself. The females all showed different levels of emotions and discrepancies, some found the images pleasant to see and others felt unhappy, yet all individuals were exposed to the same depictions. Therefore, it is emphasised that individual differences and especially cultural differences may be of importance for the explanation of the impact for exposure levels of media on individuals self-esteem and body-esteem (Thompson et al, 2001; Heilman, 1998; Wilcox & Laird, 2000). 
The previous research has already given compelling evidence that media has an impact on how individuals perceive themselves and compare oneself to others. Thus, it is also evident that body dissatisfaction largely contributes to poor self-esteem levels, thus, these already exists in some individuals, therefore, it is a continuous question whether media is the instigator of such poor self-evaluations or merely a contributor (Harper & Tiggermann, 2008). The differences in cultures also suggests that media could not possibly be the sole cause of social comparison and self-discrepancies, leading to poor mental health and eating pathologies due to some cultures attractive ideal is of the bigger frame (Harper & Tigegermann, 2008, Cusumano & Thompson, 2001). Though, the present results indicate media use being a negative contributor and having statistically significant correlation for the higher levels of poor body-esteem and self-esteem, these individuals self-reported data, therefore, there was no knowledge of  previous dissatisfaction or poor self-esteem, although literature states media inhibits causation of anxiety, depression and unhealthy eating patterns to attempt to achieve unachievable body images (Posavac et al, 1998; Giles & Shaw, 2009). 










Limitations
There is, as with previous research a number of limitations in the present study. Thus, self-reported data could possibly be unreliable in the sense that participants may defy the survey questions by answering what they would like to be and not what they truly feel the answer with regards to oneself. The present study required all participants to report their own data, this was due to self-esteem and body-esteem being ones self-representation and perception, it also emphasised participants anonymity, encouraging them to be honest (Fernandez & Pritchard, 2012 & Wilcox & Laird, 2000). Individuals could also have answered the questions unconscientiously, without reading them accurately and not understanding what it asks of them, choosing an inadequate, false answer to themselves without being aware (Posavac et al, 1998). 
Another limitation to the study was the body-esteem scale by Franzoi & Shields, 1984 that was used to gather data. The questions in the scale were highly invasive (sexual organs & sexual activity) therefore, were removed before the final questionnaire. Thus, upon examining it further, the nature of the questions seem subtle enough, however, these questions could have caused some individuals to ignite a dissatisfaction towards a body part they had not thought of before. The body-esteem scale may cause individuals to be more susceptible to negative feeling with regards to their self-representation of certain parts of their body, (Franzoi, 1994 & Richman et al, 1999). The aim of the study was to explore the effects of media exposure on individuals body-esteem levels, thus, it could possibly have affected individuals esteem levels by using invasive scales, bringing back undesirable representations felt by individuals regarding oneself. 
A further limitation was the small sample size gathered for male participants, of the 200 participants, only 32 males took part in the study, therefore, it was not possible to statistically analyse a difference in gender. The reasons for the absent male participants could be a lack of enticement by the researcher to reach out to the male population, furthermore, research suggests males have a tenancy to conform to the masculine attributions and having no desire to take part in a questionnaire comprising of representations of their body parts and self-esteem (Kling et al, 1999 & Agliata et al, 2004). If there were higher number of male participants the results could have turned out very different giving better understanding to the effects of media in both genders. The sample size overall comprised of 200 participants, a small sample size may have affected the analysis results and the reason for the research questions being of mixed results; partly supported. If the sample size was greater it may have been possible to support all original predictor variables due to having sufficient number of participants for each group to indicate a significant correlation. A limitation that will certainly be emphasised for future research in the field of media influence. 
Future Research 
It would be helpful for future research whom wish to replicate the present study to use a better body-esteem scale and examine gender difference and age as predictor variables in order to explore the relationship it has, if any. Furthermore, to further examine causation and association of media type in order to examine where the problematic attitudes come from; non-traditional media such as social media or traditional media such as newspapers, magazines and radio.  By exploring these and extracting the information, it could be helpful for early onset of the identification of poor self-esteem and body image in order to infer interventions for prevention. It has been suggested in previous studies that media in many forms have problematic consequences on individuals cognitive emotions and eating behaviours (Thompson et al, 2001). Moreover, future research would benefit from executing some form of implement exploring individual differences and differences in culture (Banner, 1983 & Heinberg and Thompson, 1992). 
Furthermore, it would be highly beneficial for future research in the field of media to gather larger sample sizes of participants in order to fulfil the data criteria to statistically run an analysis that will indicate contributory variables for a better understanding of media effects. 
Implications
The results of the present study indicate significant relationship between media use, self-esteem and body-esteem. The more frequently an individual is exposed to the media, the greater impact it has on their levels of self-esteem and body-esteem (Posavac et al, 1998). These results have given vital insight into the relationship between self-esteem, media and body-esteem, therefore, has very important implications. Interventions are needed to be put in place to the population as early as adolescence and is clear that the population needs to be sufficiently educated in the field of media and the influence it can have on body dissatisfaction and self-esteem in individuals. The rate of individuals suffering from eating disorders and mental health issues from a young age has grown over the years, the use of media has rapidly grown also, without young individuals being properly educated and knowing that all shapes and sizes are accepted in society. 
Moreover, parents and peers should monitor the extent they and their families are exposed to the media, by reducing the levels of exposure can promote higher levels of self-esteem and alter attitudes towards body dissatisfaction. Some media apps that are vastly used by the population have age restrictions, yet, these are not predominant, and it has been known for individuals to bypass such restrictions causing media exposure to begin at a young age. Furthermore, these media sites should have stricter age boundaries and promote time usage limits, this could be a great step in shaping individuals perceptions of negative behaviours towards comparison and begin to educate individuals. 

Conclusions 
The present study proposes evidence that the more time an individual invests in the media, the lower the self-esteem and body-esteem levels will be. Media has a negative impact on how individuals perceive themselves, igniting higher occurrence of social comparison and the formation of self-discrepancies. The study is also imperative in demonstrating that self-discrepancies and social comparison arise when exposed to the media, due to the media promoting the ‘thin-ideal’ look that is then thought to be expected of these individuals in order to be accepted in society which often influences changes in mood and actions (Cash & Szymanski, 1995). 
Therefore, the results may even be sufficient enough to consign culpability to the media for the problematic behaviours of individuals due to the reoccurring slender body types that are promoted and the advertising of countless slimming regimes and unhealthy medication (Jung et al, 2001 & Jackson, 1992). It is indicated in the study that higher levels of media exposure have a detrimental impact on individuals levels of self-esteem and body-esteem and accounts for 23% of the levels they score on the scales. 
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Appendix 1. Study Consent Form
I understand that this research study is being carried out by a third year Psychology Student for their dissertation, and that taking part in this study will involve completing the consent form along with all the questions and scales as honestly as possible. 
This task will take approximately 10 minutes to complete. 
I understand that participation in this study is entirely voluntary and I am free to withdraw participation at any time without giving a reason. I am aware that if any concerns may have arisen during this study I can discuss these concerns with the researcher or academic supervisor at any time during or after the study.
I understand that the information provided by me will be held confidentially, with a code assigned in place of my name. These data will be stored in accordance with the University Data guidelines.
I also understand that at the end of the study I will be provided with a debrief form and the opportunity to discuss any issues with the researchers.

I consent to participate in the study conducted by a student in the school of psychology, University of Wales Trinity Saint David.
Yes
No










Appendix 2. Debrief 
This study has been conducted in order to explore if there is a relationship between the levels of exposure to media and the potential impact on individuals body-image and self-esteem. This study required you to take part in filling out an online survey consisting of demographic questions (gender and age), a body esteem scale (to measure satisfaction levels of oneself), a self-esteem scale (to measure levels of confidence in oneself) and finally a SONTUS 'social network time usage scale' (scale that measures media usage). 
If you have experienced any distress upon completing the survey, please seek guidance from your local GP, and below are contact details for organisation whom can provide help and guidance 24 hours a day 7 days a week. 

Samaritans provides confidential, emotional support, available 24 hours a day 7 days a week.
The Samaritans can be called on 116 123

SANE runs a national, out-of-hours mental health helpline offering specialist emotional support and information to anyone affected by mental illness, including family, friends and cares. The helpline is open every day of the year from 6pm to 11pm. The helpline can be reached on 0300 304 7000

Mind offer advice, legal information, and support across a range of mental health conditions. The line is open from 9am-6pm, Monday to Friday (except for bank holidays). The info line can be reached on 0300 123 3393. You can also text Mind at 86463. All this information is available online- (https://www.mqmentalhealth.org/mental-health/urgent-help-and-advice)

You can contact me regarding the study at any time on 1601974@student.uwtsd.ac.uk

Thank you very much for taking part in my study and questionnaires.



Appendix 3. Survey
Study Consent Form
I understand that this research study is being carried out by a third year Psychology Student for their dissertation, and that taking part in this study will involve completing the consent form along with all the questions and scales as honestly as possible. 
This task will take approximately 10 minutes to complete. 
I understand that participation in this study is entirely voluntary and I am free to withdraw participation at any time without giving a reason. I am aware that if any concerns may have arisen during this study, I can discuss these concerns with the researcher or academic supervisor at any time during or after the study.
I understand that the information provided by me will be held confidentially, with a code assigned in place of my name. These data will be stored in accordance with the University Data guidelines.
I also understand that at the end of the study I will be provided with a debrief form and the opportunity to discuss any issues with the researchers.

I consent to participate in the study conducted by a student in the school of psychology, University of Wales Trinity Saint David.
Yes
No

Demographics
Please answer the following questions, which will remain confidential and no names or personal details will be required.
Gender:
Male
Female
Age. (please specify your age in numerical form)

Questionnaire 1. 
Please answer the following as truthfully as you can, some questions may be of a personal nature. If you are distressed by any question, you are not required to answer them, and you may withdraw from this questionnaire and study.
On this page are listed a number of body parts and functions. Please read each item and indicate how you feel about this part of your own body using the following scale
1= Have strong negative feelings
2= Have moderate negative feelings 
3= Have no feeling one way or the other
4= Have moderate positive feelings
5= Have strong positive feelings
1. body scent   _____   
2. appetite   ____
3. nose    ____
4. physical stamina  _____
5. reflexes   ____
6. lips    ____
7. muscular strength  _____
8. waist    ____
9. energy level   ____
10. thighs    ____
11. ears    ____
12. biceps    ____
13. chin    ____
14. body build   ____
15. physical coordination  _____
16. buttocks   ____
17. agility    ____
18. width of shoulders  _____
19. arms    ____
20. chest or breasts  _____
21. appearance of eyes  _____
22. cheeks/cheekbones  _____ 
23. hips    ____
24. legs    _____
25. figure or physique  _____ 
26. feet    ____
27. appearance of stomach ____ 
28. health    ____
29. body hair   _____
30. physical condition  _____
31. face    ____
32. weight    ____
Questionnaire 2. 
Instructions- Below is a list of statements dealing with your general feelings about yourself.  Please indicate how strongly you agree or disagree with each statement.
1.Strongly Agree 
2. Agree 
3.disagree  
4.strongly disagree
1. On the whole, I am satisfied with myself.
2.At times, I think I am no good at all. 
3. I feel that I have a number of good qualities
 4. I am able to do things as well as most other people. 
5. I feel I do not have much to be proud of. 
6. I certainly feel useless at times
 7. I feel that I’m a person of worth, at least on an equal plane with others. 
8. I wish I could have more respect for myself. 
9. All in all, I am inclined to feel that I am a failure. 
10. I take a positive attitude toward myself.
Questionnaire 3.
kindly use the scale below to indicate how often you use media, (facebook, WhatsApp, Twitter, Instagram, Snapchat, Magazines, TV Adverts) during the past week in the following situations and places
1= not applicable to me during the past week.
2= I never used it during the past week.
3= I used it once during the past week but spent less than 10 min.
4= I used it once during the past week but spent between 10 - 30min.
5= I used it once during the past week but spent more than 30 min.
6= I used it between 2 and 3 times during the past week but spent less than 10min each time.
7= I used it between 2 and 3 times during the past week but spent between 10 and 30min each time.
8= I used it between 2 and 3 times during the past week but spent more than 30min each time
9= I used it more than 3 times during the past week but spent less than 10 min each time.
10= I used it more than 3 times during the past week but spent between 10 and 30min each time.
11= I used it more than 3 times the past week but spent more than 30min each time.
1. When you are at home sitting idly
2. When you are watching tv, news, football, films, sports etc.
3. When you are in work but idle
4. When you are waiting for someone or for a bus/train
5. when you are in the company of friends, family or colleagues having fun.
6. As a driver when you are trapped in heavy traffic
7. When you are eating or drinking outside your home e.g., cafeteria
8. When you are relaxing
9. When you are in bed about to sleep
10. When you are a passenger in a car/bus/train
11. When you are at the market, shopping mall etc.
12. When you are at a place of work with a lot of work to do
13. When you are walking on the street, road-side, class corridors etc.
14. When you are at a social gathering
15. When you are online doing school or job-related work
16. When you need to reduce your mental stress
17. When you need to reduce your physical stress
18. When you need to maintain contact with existing friends

Finally, please indicate which one of the following three groupings would you say you use the most
Tv, Radio, Magazines (Traditional)
Internet based, social media, video entertainment (Non-traditional)
Debrief
This study has been conducted in order to explore if there is a relationship between the levels of exposure to media and the potential impact on individuals body-image and self-esteem. This study required you to take part in filling out an online survey consisting of demographic questions (gender and age), a body esteem scale (to measure satisfaction levels of oneself), a self-esteem scale (to measure levels of confidence in oneself) and finally a SONTUS 'social network time usage scale' (scale that measures media usage). 
If you have experienced any distress upon completing the survey, please seek guidance from your local GP, and below are contact details for organisation whom can provide help and guidance 24 hours a day 7 days a week. 

Samaritans provides confidential, emotional support, available 24 hours a day 7 days a week.
The Samaritans can be called on 116 123

SANE runs a national, out-of-hours mental health helpline offering specialist emotional support and information to anyone affected by mental illness, including family, friends and cares. The helpline is open every day of the year from 6pm to 11pm. The helpline can be reached on 0300 304 7000

Mind offer advice, legal information, and support across a range of mental health conditions. The line is open from 9am-6pm, Monday to Friday (except for bank holidays). The info line can be reached on 0300 123 3393. You can also text Mind at 86463. All this information is available online- (https://www.mqmentalhealth.org/mental-health/urgent-help-and-advice)

You can contact me regarding the study at any time on 1601974@student.uwtsd.ac.uk

Thank you very much for taking part in my study and questionnaires.


















Appendix 4. Raw data
Male	1	39	2.00	3.00	3.00	2.00	2.00	4.00	4.00	2.00	2.00	4.00	2.00	4.00	2.00	2.00	2.00	4.00	2.00	4.00	3.00	2.00	2.00	4.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	2.00	4.00	2.00	2.00	4.00	1.00	3.00	3.00	1.00	1.00	3.00	1.00	1.00	1.00	10.00	10.00	6.00	10.00	3.00	2.00	3.00	5.00	9.00	4.00	2.00	2.00	2.00	3.00	3.00	10.00	10.00	8.00
Female	2	26	1.00	1.00	4.00	3.00	4.00	5.00	3.00	4.00	1.00	3.00	5.00	3.00	4.00	3.00	5.00	3.00	3.00	3.00	4.00	5.00	3.00	2.00	3.00	4.00	2.00	5.00	3.00	5.00	3.00	3.00	4.00	4.00	5.00	4.00	3.00	3.00	2.00	4.00	3.00	2.00	1.00	3.00	3.00	9.00	3.00	7.00	1.00	3.00	3.00	2.00	6.00	2.00	3.00	1.00	1.00	1.00	1.00	6.00	1.00	1.00	3.00
Female	2	39	2.00	5.00	5.00	5.00	3.00	3.00	3.00	3.00	1.00	3.00	1.00	3.00	1.00	1.00	1.00	3.00	1.00	3.00	1.00	1.00	1.00	4.00	4.00	1.00	1.00	2.00	3.00	1.00	3.00	3.00	3.00	4.00	1.00	4.00	2.00	1.00	2.00	3.00	2.00	2.00	2.00	3.00	3.00	11.00	11.00	6.00	1.00	5.00	1.00	6.00	11.00	7.00	5.00	4.00	4.00	5.00	4.00	9.00	9.00	10.00	9.00
Male	1	39	2.00	4.00	3.00	3.00	3.00	4.00	3.00	3.00	3.00	2.00	3.00	2.00	3.00	3.00	2.00	4.00	2.00	2.00	4.00	4.00	2.00	2.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	3.00	3.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	4.00	4.00	3.00	2.00	1.00	9.00	9.00	2.00	2.00	9.00	2.00	2.00	9.00	6.00	2.00	2.00	2.00	2.00	2.00	2.00	9.00	2.00	9.00
Male	1	21	1.00	4.00	5.00	4.00	3.00	5.00	4.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	4.00	3.00	3.00	3.00	3.00	3.00	4.00	3.00	3.00	2.00	3.00	3.00	2.00	3.00	4.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	3.00	2.00	3.00	2.00	3.00	3.00	8.00	6.00	7.00	8.00	9.00	8.00	7.00	7.00	9.00	9.00	6.00	7.00	7.00	10.00	8.00	10.00	10.00	9.00
Female	2	54	2.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	4.00	1.00	2.00	4.00	4.00	4.00	4.00	1.00	1.00	4.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00
Male	1	37	2.00	5.00	3.00	3.00	4.00	4.00	5.00	3.00	3.00	5.00	4.00	2.00	1.00	3.00	4.00	3.00	5.00	4.00	3.00	2.00	5.00	4.00	3.00	2.00	4.00	5.00	2.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	2.00	2.00	3.00	2.00	3.00	2.00	3.00	3.00	2.00	1.00	2.00	3.00	2.00	1.00	2.00	1.00	1.00	3.00	4.00	2.00	4.00	1.00	1.00	1.00	2.00	6.00	3.00
Male	1	57	2.00	4.00	4.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	4.00	4.00	2.00	4.00	2.00	2.00	3.00	2.00	2.00	3.00	3.00	2.00	3.00	1.00	3.00	1.00	1.00	2.00	2.00	2.00	2.00	2.00	2.00	1.00	1.00	2.00	2.00	2.00	2.00	1.00
Female	2	29	1.00	4.00	3.00	3.00	2.00	3.00	4.00	4.00	3.00	2.00	2.00	3.00	3.00	3.00	3.00	2.00	2.00	2.00	3.00	4.00	4.00	4.00	3.00	2.00	1.00	2.00	3.00	3.00	1.00	3.00	2.00	4.00	3.00	3.00	1.00	1.00	2.00	3.00	2.00	2.00	3.00	3.00	2.00	10.00	10.00	1.00	1.00	6.00	3.00	6.00	10.00	10.00	11.00	4.00	1.00	3.00	2.00	3.00	9.00	10.00	10.00
Female	2	53	2.00	3.00	3.00	3.00	2.00	2.00	3.00	2.00	2.00	1.00	2.00	3.00	3.00	3.00	2.00	3.00	3.00	2.00	3.00	2.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	3.00	1.00	3.00	4.00	3.00	3.00	4.00	4.00	3.00	4.00	4.00	3.00	11.00	11.00	1.00	1.00	10.00	1.00	1.00	8.00	6.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	1.00	6.00
Female	2	24	1.00	4.00	3.00	2.00	4.00	4.00	3.00	3.00	2.00	2.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	2.00	4.00	4.00	2.00	5.00	3.00	5.00	5.00	2.00	3.00	2.00	2.00	2.00	2.00	3.00	2.00	3.00	1.00	2.00	3.00	3.00	1.00	2.00	1.00	1.00	3.00	10.00	1.00	1.00	4.00	9.00	1.00	10.00	11.00	10.00	3.00	3.00	1.00	9.00	6.00	7.00	11.00	11.00	10.00
Male	1	48	2.00	3.00	4.00	3.00	2.00	3.00	3.00	3.00	4.00	2.00	3.00	3.00	2.00	3.00	2.00	1.00	3.00	2.00	3.00	3.00	2.00	4.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	2.00	2.00	2.00	11.00	1.00	1.00	2.00	3.00	2.00	2.00	11.00	3.00	1.00	1.00	3.00	2.00	2.00	3.00	11.00	11.00	3.00
Female	2	50	2.00	3.00	2.00	5.00	1.00	2.00	4.00	2.00	1.00	1.00	3.00	4.00	3.00	4.00	2.00	2.00	3.00	1.00	4.00	4.00	3.00	5.00	4.00	2.00	4.00	2.00	5.00	1.00	2.00	3.00	2.00	2.00	1.00	4.00	3.00	2.00	2.00	4.00	1.00	3.00	1.00	3.00	2.00	11.00	11.00	1.00	3.00	3.00	2.00	1.00	11.00	2.00	1.00	2.00	1.00	1.00	2.00	2.00	7.00	1.00	11.00
Male	1	26	1.00	3.00	4.00	3.00	2.00	4.00	3.00	5.00	3.00	3.00	3.00	3.00	4.00	2.00	4.00	3.00	3.00	4.00	4.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	1.00	1.00	1.00	3.00	3.00	4.00	4.00	4.00	8.00	11.00	1.00	3.00	1.00	1.00	1.00	1.00	10.00	4.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00	6.00
Female	2	35	1.00	5.00	2.00	4.00	3.00	5.00	3.00	5.00	5.00	2.00	3.00	1.00	3.00	3.00	2.00	4.00	3.00	5.00	3.00	3.00	1.00	4.00	4.00	4.00	3.00	4.00	2.00	2.00	3.00	3.00	3.00	4.00	2.00	1.00	3.00	1.00	1.00	4.00	2.00	4.00	3.00	2.00	3.00	8.00	8.00	1.00	3.00	5.00	1.00	1.00	11.00	1.00	7.00	4.00	11.00	3.00	1.00	8.00	5.00	8.00	3.00
Female	2	26	1.00	4.00	5.00	3.00	3.00	3.00	5.00	3.00	1.00	3.00	1.00	4.00	3.00	3.00	3.00	4.00	4.00	2.00	3.00	2.00	3.00	5.00	3.00	1.00	2.00	3.00	4.00	1.00	4.00	4.00	4.00	3.00	3.00	2.00	1.00	2.00	2.00	4.00	3.00	2.00	1.00	2.00	4.00	10.00	3.00	4.00	1.00	2.00	2.00	1.00	7.00	9.00	1.00	1.00	2.00	2.00	2.00	1.00	3.00	1.00	10.00
Female	2	70	2.00	2.00	1.00	3.00	4.00	3.00	4.00	4.00	2.00	3.00	1.00	3.00	4.00	4.00	2.00	4.00	4.00	5.00	3.00	3.00	4.00	4.00	3.00	2.00	4.00	2.00	2.00	2.00	5.00	3.00	3.00	4.00	2.00	3.00	1.00	3.00	1.00	1.00	2.00	2.00	4.00	2.00	4.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	11.00	2.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	6.00
Male	1	35	1.00	3.00	4.00	3.00	4.00	4.00	3.00	2.00	2.00	4.00	2.00	3.00	2.00	3.00	2.00	3.00	4.00	4.00	3.00	3.00	2.00	4.00	3.00	3.00	5.00	3.00	1.00	2.00	3.00	1.00	3.00	2.00	2.00	3.00	2.00	3.00	2.00	2.00	1.00	3.00	2.00	2.00	3.00	10.00	3.00	7.00	1.00	3.00	2.00	1.00	10.00	9.00	1.00	1.00	2.00	9.00	2.00	1.00	6.00	6.00	1.00
Female	2	39	2.00	4.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	4.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	2.00	2.00	3.00	1.00	4.00	3.00	3.00	3.00	1.00	3.00	3.00	3.00	2.00	3.00	2.00	2.00	3.00	3.00	3.00	9.00	8.00	3.00	1.00	1.00	1.00	1.00	7.00	8.00	1.00	1.00	1.00	1.00	1.00	3.00	4.00	4.00	3.00
Female	2	40	2.00	4.00	3.00	2.00	2.00	2.00	4.00	2.00	5.00	4.00	1.00	3.00	3.00	2.00	4.00	4.00	1.00	2.00	4.00	4.00	4.00	2.00	3.00	4.00	2.00	4.00	5.00	4.00	4.00	3.00	3.00	3.00	3.00	1.00	3.00	2.00	2.00	4.00	4.00	1.00	4.00	4.00	1.00	10.00	10.00	1.00	1.00	1.00	1.00	1.00	10.00	1.00	1.00	1.00	2.00	1.00	2.00	2.00	2.00	2.00	9.00
Female	2	32	1.00	2.00	4.00	4.00	3.00	3.00	3.00	4.00	5.00	2.00	2.00	4.00	4.00	2.00	1.00	4.00	2.00	5.00	3.00	3.00	5.00	4.00	3.00	3.00	3.00	1.00	1.00	1.00	3.00	1.00	3.00	3.00	1.00	3.00	3.00	2.00	2.00	2.00	2.00	1.00	2.00	3.00	3.00	11.00	11.00	3.00	3.00	2.00	2.00	2.00	8.00	2.00	3.00	4.00	2.00	2.00	2.00	4.00	5.00	3.00	11.00
Female	2	32	1.00	4.00	3.00	2.00	3.00	4.00	3.00	2.00	1.00	2.00	1.00	3.00	3.00	3.00	3.00	3.00	4.00	4.00	2.00	3.00	4.00	5.00	3.00	3.00	2.00	2.00	4.00	1.00	2.00	4.00	3.00	3.00	1.00	4.00	2.00	2.00	2.00	4.00	3.00	1.00	4.00	4.00	2.00	10.00	6.00	1.00	6.00	1.00	1.00	1.00	6.00	10.00	1.00	1.00	1.00	1.00	3.00	1.00	10.00	2.00	7.00
Male	1	47	2.00	3.00	4.00	3.00	3.00	4.00	5.00	5.00	4.00	4.00	3.00	3.00	3.00	5.00	5.00	5.00	3.00	5.00	5.00	5.00	5.00	5.00	3.00	3.00	3.00	5.00	3.00	3.00	4.00	3.00	5.00	5.00	4.00	1.00	2.00	2.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	11.00	11.00	2.00	1.00	2.00	2.00	2.00	11.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00
Female	2	20	1.00	4.00	3.00	2.00	2.00	5.00	2.00	4.00	1.00	2.00	5.00	3.00	3.00	3.00	2.00	3.00	2.00	3.00	2.00	4.00	4.00	4.00	4.00	3.00	5.00	2.00	3.00	1.00	2.00	2.00	3.00	2.00	1.00	3.00	4.00	2.00	1.00	4.00	4.00	1.00	3.00	3.00	2.00	10.00	10.00	1.00	6.00	3.00	2.00	9.00	10.00	9.00	10.00	6.00	2.00	6.00	9.00	11.00	1.00	1.00	11.00
Female	2	21	1.00	4.00	2.00	3.00	4.00	3.00	2.00	2.00	1.00	3.00	2.00	4.00	2.00	4.00	1.00	4.00	2.00	4.00	2.00	2.00	5.00	5.00	1.00	2.00	2.00	1.00	4.00	1.00	3.00	4.00	3.00	3.00	1.00	3.00	1.00	2.00	3.00	3.00	1.00	2.00	2.00	2.00	3.00	10.00	7.00	1.00	6.00	10.00	1.00	4.00	10.00	9.00	6.00	6.00	6.00	9.00	6.00	10.00	7.00	7.00	10.00
Female	2	27	1.00	3.00	2.00	2.00	2.00	4.00	4.00	2.00	2.00	2.00	2.00	5.00	3.00	3.00	1.00	3.00	4.00	3.00	3.00	3.00	3.00	5.00	3.00	2.00	2.00	1.00	2.00	1.00	1.00	2.00	2.00	2.00	1.00	2.00	2.00	3.00	3.00	3.00	2.00	2.00	1.00	2.00	2.00	11.00	11.00	1.00	1.00	10.00	2.00	4.00	11.00	11.00	2.00	3.00	1.00	1.00	4.00	1.00	1.00	1.00	11.00
Female	2	22	1.00	5.00	4.00	4.00	4.00	4.00	3.00	2.00	3.00	3.00	2.00	3.00	2.00	2.00	2.00	2.00	2.00	3.00	2.00	3.00	2.00	3.00	4.00	2.00	2.00	2.00	2.00	1.00	3.00	2.00	3.00	3.00	3.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	11.00	7.00	1.00	4.00	5.00	1.00	4.00	7.00	6.00	7.00	5.00	4.00	4.00	5.00	7.00	4.00	4.00	7.00
Female	2	20	1.00	3.00	1.00	1.00	3.00	4.00	2.00	3.00	3.00	2.00	1.00	1.00	3.00	1.00	2.00	3.00	1.00	1.00	1.00	2.00	3.00	4.00	1.00	3.00	4.00	2.00	1.00	1.00	2.00	1.00	1.00	2.00	1.00	4.00	2.00	3.00	2.00	1.00	1.00	3.00	1.00	1.00	3.00	11.00	11.00	6.00	10.00	3.00	1.00	3.00	2.00	10.00	11.00	2.00	2.00	10.00	10.00	9.00	6.00	11.00	11.00
Female	2	40	2.00	5.00	4.00	2.00	1.00	3.00	5.00	3.00	1.00	1.00	1.00	3.00	3.00	2.00	2.00	3.00	3.00	2.00	2.00	1.00	1.00	4.00	4.00	4.00	3.00	2.00	2.00	1.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	2.00	2.00	3.00	2.00	3.00	2.00	3.00	2.00	10.00	10.00	2.00	4.00	2.00	3.00	10.00	10.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	6.00	3.00	10.00
Female	2	29	1.00	1.00	3.00	3.00	3.00	4.00	3.00	3.00	5.00	5.00	3.00	3.00	3.00	3.00	3.00	3.00	5.00	5.00	3.00	3.00	5.00	3.00	3.00	3.00	3.00	3.00	1.00	3.00	5.00	1.00	3.00	5.00	5.00	2.00	4.00	2.00	2.00	4.00	3.00	1.00	1.00	4.00	2.00	10.00	11.00	1.00	1.00	1.00	1.00	1.00	5.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00
Female	2	36	2.00	4.00	4.00	4.00	4.00	4.00	3.00	4.00	2.00	4.00	3.00	3.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	2.00	3.00	2.00	2.00	1.00	3.00	3.00	3.00	3.00	1.00	2.00	2.00	3.00	3.00	3.00	2.00	3.00	2.00	3.00	3.00	7.00	4.00	1.00	9.00	1.00	1.00	11.00	11.00	3.00	1.00	1.00	3.00	3.00	1.00	4.00	3.00	6.00	11.00
Male	1	34	1.00	2.00	4.00	3.00	2.00	4.00	3.00	3.00	2.00	2.00	3.00	3.00	3.00	3.00	2.00	4.00	4.00	2.00	3.00	2.00	2.00	4.00	3.00	3.00	3.00	2.00	3.00	2.00	2.00	2.00	2.00	3.00	2.00	2.00	3.00	1.00	1.00	3.00	3.00	1.00	3.00	3.00	2.00	10.00	9.00	9.00	6.00	6.00	1.00	6.00	10.00	11.00	8.00	1.00	6.00	6.00	3.00	6.00	1.00	1.00	6.00
Female	2	44	2.00	4.00	2.00	5.00	5.00	5.00	2.00	4.00	1.00	4.00	5.00	5.00	2.00	4.00	2.00	5.00	4.00	4.00	5.00	2.00	5.00	5.00	2.00	5.00	5.00	2.00	5.00	1.00	5.00	5.00	2.00	5.00	1.00	1.00	3.00	1.00	1.00	4.00	4.00	1.00	4.00	3.00	1.00	10.00	10.00	10.00	10.00	3.00	1.00	3.00	10.00	6.00	3.00	1.00	10.00	1.00	9.00	9.00	10.00	1.00	10.00
Female	2	39	2.00	5.00	4.00	3.00	2.00	4.00	4.00	3.00	4.00	2.00	2.00	2.00	3.00	3.00	4.00	4.00	2.00	3.00	3.00	3.00	2.00	4.00	3.00	3.00	4.00	4.00	4.00	2.00	2.00	4.00	2.00	3.00	3.00	3.00	2.00	2.00	4.00	4.00	2.00	2.00	2.00	2.00	3.00	11.00	11.00	7.00	7.00	9.00	2.00	3.00	9.00	7.00	4.00	2.00	3.00	2.00	1.00	2.00	2.00	4.00	9.00
Female	2	26	1.00	5.00	3.00	2.00	2.00	3.00	3.00	2.00	4.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	1.00	2.00	3.00	3.00	2.00	4.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	1.00	3.00	4.00	4.00	2.00	2.00	1.00	1.00	3.00	1.00	3.00	2.00	3.00	3.00	7.00	8.00	10.00	6.00	4.00	1.00	4.00	7.00	6.00	4.00	8.00	4.00	9.00	3.00	9.00	2.00	8.00	10.00
Female	2	40	2.00	2.00	2.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	3.00	2.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	2.00	2.00	3.00	2.00	2.00	2.00	2.00	4.00	2.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	3.00	6.00	2.00	3.00	2.00	2.00	2.00	2.00	3.00	1.00	2.00	2.00	2.00	2.00	5.00	2.00	2.00	4.00
Male	1	39	2.00	3.00	5.00	2.00	5.00	5.00	3.00	5.00	3.00	5.00	4.00	4.00	4.00	2.00	5.00	5.00	3.00	5.00	5.00	4.00	3.00	3.00	3.00	3.00	4.00	5.00	3.00	3.00	5.00	4.00	5.00	4.00	3.00	1.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00
Female	2	22	1.00	4.00	4.00	2.00	4.00	3.00	4.00	2.00	4.00	3.00	2.00	4.00	2.00	2.00	4.00	2.00	4.00	3.00	4.00	4.00	3.00	3.00	4.00	4.00	2.00	3.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	1.00	4.00	1.00	2.00	4.00	3.00	1.00	4.00	4.00	1.00	10.00	6.00	1.00	1.00	3.00	1.00	4.00	11.00	1.00	7.00	1.00	1.00	1.00	2.00	6.00	7.00	8.00	6.00
Female	2	34	1.00	3.00	3.00	5.00	4.00	4.00	4.00	4.00	2.00	3.00	3.00	4.00	4.00	3.00	3.00	3.00	4.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	4.00	1.00	3.00	4.00	3.00	3.00	3.00	3.00	3.00	2.00	1.00	1.00	4.00	2.00	1.00	3.00	4.00	2.00	9.00	9.00	1.00	2.00	4.00	2.00	2.00	10.00	10.00	2.00	2.00	1.00	2.00	5.00	2.00	2.00	2.00	9.00
Female	2	36	2.00	5.00	1.00	4.00	3.00	4.00	3.00	2.00	1.00	2.00	2.00	3.00	4.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	3.00	4.00	3.00	2.00	3.00	3.00	4.00	1.00	2.00	4.00	4.00	3.00	1.00	4.00	2.00	2.00	2.00	3.00	3.00	2.00	1.00	4.00	3.00	8.00	7.00	7.00	7.00	7.00	1.00	7.00	7.00	2.00	7.00	2.00	1.00	7.00	7.00	7.00	7.00	7.00	7.00
Female	2	22	1.00	3.00	2.00	1.00	1.00	2.00	4.00	4.00	2.00	1.00	1.00	4.00	1.00	4.00	1.00	4.00	1.00	2.00	2.00	2.00	2.00	5.00	5.00	5.00	3.00	3.00	5.00	1.00	2.00	1.00	1.00	4.00	4.00	2.00	1.00	3.00	3.00	3.00	3.00	3.00	2.00	2.00	4.00	5.00	6.00	1.00	2.00	2.00	2.00	2.00	2.00	7.00	4.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	2.00
Male	1	56	2.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	1.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	1.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	1.00	1.00	2.00	1.00	1.00	2.00	1.00	1.00	2.00
Female	2	21	1.00	4.00	3.00	4.00	2.00	3.00	4.00	1.00	2.00	3.00	2.00	4.00	2.00	3.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	4.00	4.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	3.00	4.00	3.00	2.00	4.00	1.00	1.00	4.00	4.00	1.00	2.00	4.00	2.00	10.00	9.00	8.00	6.00	6.00	1.00	3.00	10.00	10.00	7.00	3.00	6.00	9.00	6.00	10.00	10.00	6.00	10.00
Female	2	35	1.00	3.00	2.00	3.00	2.00	4.00	3.00	3.00	1.00	3.00	2.00	3.00	3.00	2.00	3.00	4.00	3.00	3.00	3.00	2.00	2.00	3.00	3.00	3.00	3.00	2.00	3.00	1.00	4.00	2.00	3.00	3.00	1.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	3.00	3.00	2.00	11.00	7.00	2.00	1.00	6.00	1.00	2.00	11.00	11.00	1.00	2.00	1.00	2.00	2.00	8.00	4.00	1.00	6.00
Female	2	28	1.00	3.00	2.00	3.00	1.00	3.00	3.00	1.00	1.00	2.00	2.00	4.00	3.00	2.00	1.00	2.00	2.00	2.00	3.00	2.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	1.00	2.00	4.00	2.00	2.00	1.00	3.00	2.00	3.00	2.00	3.00	2.00	2.00	1.00	3.00	3.00	9.00	11.00	1.00	1.00	3.00	1.00	3.00	10.00	10.00	1.00	2.00	1.00	3.00	2.00	3.00	7.00	5.00	6.00
Female	2	32	1.00	4.00	2.00	3.00	3.00	3.00	4.00	3.00	2.00	3.00	2.00	5.00	3.00	3.00	3.00	3.00	2.00	3.00	2.00	2.00	4.00	3.00	3.00	2.00	2.00	3.00	4.00	2.00	3.00	3.00	3.00	3.00	2.00	2.00	4.00	2.00	2.00	4.00	4.00	1.00	4.00	4.00	2.00	11.00	6.00	9.00	6.00	1.00	1.00	1.00	3.00	9.00	3.00	1.00	1.00	3.00	1.00	1.00	1.00	1.00	6.00
Female	2	43	2.00	2.00	3.00	4.00	2.00	4.00	4.00	4.00	2.00	4.00	2.00	3.00	3.00	4.00	4.00	2.00	1.00	3.00	4.00	3.00	3.00	3.00	3.00	2.00	3.00	2.00	2.00	1.00	4.00	2.00	3.00	3.00	3.00	2.00	3.00	2.00	2.00	4.00	4.00	1.00	3.00	4.00	1.00	10.00	9.00	3.00	3.00	3.00	2.00	7.00	9.00	10.00	5.00	3.00	2.00	2.00	2.00	6.00	6.00	7.00	9.00
Female	2	70	2.00	3.00	4.00	3.00	4.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	3.00	3.00	3.00	4.00	4.00	4.00	3.00	3.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	2.00	2.00	1.00	2.00	4.00	4.00	1.00	4.00	4.00	4.00	11.00	10.00	1.00	1.00	1.00	1.00	1.00	5.00	9.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	3.00
Male	1	34	1.00	4.00	5.00	3.00	4.00	4.00	5.00	4.00	3.00	4.00	3.00	4.00	4.00	3.00	4.00	5.00	3.00	5.00	4.00	4.00	4.00	5.00	5.00	3.00	3.00	4.00	3.00	4.00	4.00	3.00	4.00	4.00	4.00	2.00	3.00	2.00	2.00	4.00	4.00	1.00	3.00	4.00	2.00	10.00	9.00	6.00	9.00	10.00	3.00	7.00	8.00	7.00	8.00	1.00	10.00	9.00	1.00	1.00	2.00	2.00	7.00
Female	2	36	2.00	1.00	5.00	3.00	3.00	4.00	4.00	4.00	3.00	3.00	1.00	3.00	3.00	3.00	1.00	5.00	1.00	3.00	3.00	3.00	2.00	3.00	3.00	1.00	1.00	1.00	3.00	1.00	2.00	1.00	1.00	2.00	1.00	4.00	4.00	2.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	9.00	9.00	3.00	6.00	6.00	4.00	7.00	4.00	3.00	4.00	1.00	1.00	3.00	3.00	3.00	4.00	4.00	3.00
Male	1	51	2.00	3.00	3.00	3.00	2.00	2.00	3.00	2.00	1.00	2.00	3.00	3.00	2.00	2.00	2.00	2.00	3.00	1.00	3.00	3.00	2.00	4.00	3.00	3.00	3.00	2.00	1.00	1.00	2.00	3.00	2.00	1.00	1.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	1.00	1.00	4.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00
Male	1	55	2.00	3.00	3.00	3.00	4.00	4.00	3.00	4.00	3.00	4.00	3.00	3.00	4.00	3.00	3.00	4.00	4.00	4.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	4.00	3.00	4.00	4.00	3.00	4.00	4.00	4.00	2.00	3.00	2.00	1.00	4.00	4.00	2.00	3.00	3.00	2.00	6.00	6.00	1.00	3.00	2.00	2.00	2.00	10.00	2.00	1.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	11.00
Female	2	41	2.00	3.00	3.00	3.00	2.00	3.00	4.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	5.00	4.00	3.00	3.00	4.00	5.00	3.00	3.00	3.00	3.00	4.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	2.00	2.00	2.00	3.00	11.00	2.00	1.00	1.00	3.00	3.00	1.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00	1.00	4.00
Female	2	44	2.00	3.00	2.00	3.00	2.00	4.00	3.00	4.00	2.00	4.00	4.00	4.00	4.00	3.00	2.00	4.00	4.00	4.00	3.00	4.00	3.00	3.00	3.00	3.00	4.00	2.00	3.00	2.00	2.00	3.00	4.00	3.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	10.00	6.00	3.00	1.00	6.00	1.00	1.00	10.00	1.00	3.00	2.00	1.00	4.00	4.00	1.00	1.00	1.00	7.00
Male	1	64	2.00	3.00	3.00	3.00	4.00	4.00	3.00	2.00	3.00	4.00	2.00	2.00	2.00	2.00	2.00	3.00	2.00	4.00	3.00	3.00	2.00	2.00	1.00	2.00	3.00	2.00	1.00	4.00	3.00	3.00	3.00	3.00	4.00	2.00	3.00	2.00	2.00	3.00	4.00	2.00	3.00	3.00	2.00	11.00	9.00	1.00	6.00	5.00	3.00	3.00	8.00	6.00	10.00	3.00	1.00	3.00	5.00	1.00	5.00	5.00	6.00
Female	2	30	1.00	4.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	11.00	1.00	1.00	1.00	5.00	6.00	7.00	10.00	11.00	11.00	1.00	1.00	1.00	9.00	1.00	1.00	1.00	5.00
Female	2	21	1.00	2.00	2.00	3.00	4.00	3.00	4.00	2.00	1.00	2.00	1.00	4.00	2.00	3.00	2.00	3.00	3.00	2.00	2.00	1.00	1.00	2.00	3.00	3.00	2.00	2.00	4.00	1.00	2.00	1.00	3.00	1.00	1.00	3.00	2.00	3.00	3.00	3.00	1.00	3.00	2.00	3.00	3.00	11.00	4.00	1.00	10.00	6.00	1.00	6.00	10.00	11.00	6.00	3.00	3.00	6.00	6.00	4.00	7.00	6.00	10.00
Female	2	38	2.00	5.00	3.00	5.00	2.00	5.00	5.00	3.00	3.00	4.00	2.00	5.00	2.00	4.00	2.00	3.00	2.00	3.00	4.00	2.00	4.00	5.00	5.00	3.00	2.00	2.00	3.00	2.00	3.00	4.00	3.00	4.00	2.00	3.00	3.00	2.00	2.00	4.00	3.00	2.00	3.00	4.00	2.00	10.00	4.00	4.00	1.00	3.00	1.00	2.00	7.00	6.00	3.00	1.00	2.00	2.00	2.00	2.00	2.00	6.00	6.00
Female	2	38	2.00	4.00	3.00	4.00	2.00	4.00	3.00	3.00	1.00	2.00	1.00	3.00	2.00	2.00	1.00	2.00	1.00	1.00	1.00	1.00	2.00	3.00	2.00	1.00	1.00	1.00	2.00	1.00	2.00	1.00	3.00	2.00	1.00	2.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	11.00	11.00	3.00	1.00	1.00	1.00	3.00	11.00	3.00	1.00	1.00	3.00	1.00	3.00	1.00	1.00	1.00	6.00
Female	2	60	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	4.00	1.00	4.00	4.00	1.00	1.00	4.00	1.00	1.00	4.00	11.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00
Female	2	52	2.00	3.00	3.00	3.00	2.00	3.00	2.00	3.00	1.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	4.00	3.00	2.00	1.00	4.00	2.00	3.00	2.00	2.00	3.00	1.00	2.00	1.00	2.00	1.00	2.00	3.00	2.00	3.00	11.00	4.00	6.00	7.00	3.00	1.00	3.00	8.00	1.00	7.00	1.00	1.00	1.00	4.00	1.00	5.00	2.00	7.00
Female	2	35	1.00	3.00	1.00	2.00	1.00	3.00	4.00	2.00	1.00	2.00	1.00	1.00	1.00	3.00	1.00	5.00	1.00	1.00	1.00	1.00	3.00	5.00	4.00	1.00	4.00	1.00	3.00	1.00	5.00	3.00	5.00	3.00	2.00	3.00	4.00	4.00	4.00	4.00	2.00	3.00	2.00	3.00	2.00	11.00	3.00	1.00	4.00	1.00	1.00	1.00	7.00	2.00	4.00	2.00	2.00	3.00	2.00	9.00	2.00	2.00	3.00
Female	2	30	1.00	4.00	2.00	4.00	2.00	3.00	4.00	3.00	1.00	1.00	1.00	4.00	2.00	3.00	1.00	2.00	2.00	2.00	2.00	2.00	2.00	4.00	4.00	3.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	2.00	1.00	4.00	1.00	2.00	3.00	2.00	1.00	3.00	2.00	1.00	4.00	11.00	11.00	11.00	11.00	10.00	4.00	11.00	11.00	11.00	11.00	11.00	9.00	11.00	11.00	11.00	11.00	11.00	11.00
Female	2	46	2.00	3.00	4.00	3.00	5.00	4.00	3.00	5.00	3.00	4.00	4.00	3.00	3.00	3.00	4.00	5.00	4.00	4.00	5.00	5.00	3.00	4.00	3.00	3.00	3.00	4.00	3.00	3.00	4.00	3.00	3.00	2.00	4.00	2.00	3.00	1.00	1.00	1.00	2.00	2.00	2.00	3.00	2.00	1.00	11.00	1.00	1.00	11.00	5.00	11.00	11.00	10.00	10.00	6.00	8.00	8.00	8.00	9.00	3.00	1.00	11.00
Female	2	43	2.00	4.00	3.00	3.00	4.00	3.00	4.00	3.00	4.00	3.00	3.00	4.00	3.00	2.00	4.00	4.00	3.00	3.00	4.00	3.00	3.00	4.00	5.00	4.00	4.00	4.00	3.00	4.00	5.00	5.00	3.00	4.00	3.00	1.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	10.00	6.00	6.00	1.00	1.00	1.00	1.00	11.00	7.00	2.00	2.00	1.00	1.00	1.00	2.00	4.00	1.00	6.00
Female	2	45	2.00	3.00	3.00	4.00	2.00	4.00	4.00	2.00	1.00	3.00	2.00	3.00	2.00	3.00	1.00	3.00	3.00	3.00	4.00	3.00	4.00	4.00	4.00	2.00	2.00	2.00	5.00	2.00	2.00	1.00	2.00	2.00	1.00	3.00	4.00	2.00	2.00	4.00	4.00	1.00	4.00	4.00	1.00	11.00	3.00	2.00	1.00	6.00	1.00	1.00	10.00	2.00	1.00	2.00	2.00	1.00	1.00	2.00	1.00	1.00	9.00
Female	2	21	1.00	5.00	5.00	5.00	5.00	5.00	5.00	4.00	5.00	4.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	4.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	5.00	4.00	1.00	4.00	4.00	1.00	3.00	4.00	1.00	1.00	4.00	8.00	7.00	1.00	9.00	1.00	1.00	1.00	6.00	10.00	1.00	1.00	2.00	4.00	1.00	1.00	1.00	1.00	11.00
Female	2	57	2.00	3.00	5.00	2.00	3.00	3.00	4.00	3.00	3.00	2.00	3.00	4.00	3.00	3.00	3.00	5.00	3.00	2.00	3.00	3.00	3.00	4.00	3.00	3.00	2.00	3.00	4.00	2.00	3.00	3.00	2.00	3.00	4.00	2.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	10.00	9.00	1.00	1.00	2.00	2.00	3.00	10.00	10.00	1.00	1.00	1.00	2.00	2.00	2.00	1.00	1.00	10.00
Male	1	50	2.00	5.00	5.00	5.00	4.00	5.00	4.00	4.00	4.00	5.00	4.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	4.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	5.00	5.00	5.00	5.00	4.00	4.00	1.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	8.00	10.00	10.00	1.00	1.00	1.00	6.00	11.00	1.00	1.00	1.00	8.00	1.00	1.00	1.00	8.00	8.00	9.00
Female	2	53	2.00	3.00	5.00	3.00	2.00	3.00	4.00	3.00	2.00	2.00	2.00	4.00	3.00	4.00	2.00	3.00	4.00	2.00	4.00	4.00	2.00	4.00	3.00	3.00	4.00	3.00	4.00	1.00	4.00	2.00	4.00	3.00	1.00	2.00	4.00	2.00	2.00	4.00	4.00	2.00	4.00	4.00	2.00	11.00	10.00	11.00	10.00	2.00	2.00	4.00	11.00	10.00	2.00	7.00	6.00	2.00	2.00	6.00	2.00	2.00	10.00
Female	2	41	2.00	3.00	2.00	2.00	2.00	2.00	4.00	2.00	4.00	2.00	5.00	3.00	3.00	3.00	2.00	2.00	2.00	2.00	3.00	3.00	2.00	4.00	4.00	4.00	4.00	4.00	2.00	2.00	4.00	2.00	3.00	2.00	4.00	2.00	2.00	1.00	3.00	3.00	2.00	1.00	3.00	4.00	2.00	10.00	8.00	1.00	3.00	3.00	1.00	6.00	10.00	1.00	7.00	4.00	2.00	3.00	3.00	10.00	1.00	1.00	6.00
Female	2	52	2.00	3.00	2.00	3.00	2.00	2.00	2.00	2.00	1.00	1.00	3.00	4.00	2.00	3.00	2.00	2.00	2.00	2.00	3.00	2.00	4.00	4.00	4.00	3.00	3.00	1.00	3.00	1.00	2.00	3.00	1.00	3.00	1.00	4.00	2.00	4.00	3.00	4.00	3.00	1.00	3.00	4.00	2.00	10.00	10.00	1.00	1.00	1.00	1.00	1.00	7.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00
Female	2	34	1.00	4.00	1.00	3.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	4.00	1.00	2.00	4.00	1.00	1.00	4.00	1.00	1.00	4.00	11.00	11.00	1.00	1.00	1.00	1.00	7.00	11.00	1.00	11.00	3.00	1.00	6.00	7.00	1.00	1.00	1.00	1.00
Female	2	43	2.00	4.00	3.00	3.00	2.00	3.00	4.00	2.00	1.00	2.00	2.00	3.00	3.00	2.00	3.00	2.00	4.00	4.00	3.00	2.00	4.00	4.00	3.00	4.00	1.00	2.00	4.00	1.00	3.00	3.00	3.00	3.00	1.00	2.00	4.00	2.00	2.00	4.00	4.00	2.00	3.00	4.00	2.00	10.00	10.00	9.00	11.00	6.00	2.00	2.00	10.00	10.00	10.00	2.00	2.00	2.00	3.00	2.00	2.00	1.00	3.00
Female	2	26	1.00	3.00	3.00	4.00	2.00	3.00	2.00	1.00	1.00	2.00	1.00	4.00	1.00	1.00	1.00	2.00	2.00	2.00	2.00	4.00	3.00	1.00	4.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	1.00	3.00	2.00	3.00	1.00	3.00	1.00	2.00	2.00	9.00	7.00	4.00	9.00	6.00	1.00	1.00	9.00	2.00	1.00	2.00	2.00	2.00	1.00	1.00	1.00	3.00	1.00
Female	2	29	1.00	3.00	1.00	2.00	1.00	4.00	4.00	2.00	2.00	4.00	3.00	4.00	3.00	4.00	1.00	4.00	4.00	2.00	2.00	2.00	4.00	4.00	3.00	1.00	4.00	1.00	2.00	1.00	2.00	4.00	2.00	3.00	1.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	4.00	4.00	2.00	10.00	7.00	11.00	8.00	6.00	3.00	10.00	11.00	11.00	6.00	2.00	2.00	2.00	3.00	5.00	3.00	3.00	7.00
Female	2	45	2.00	5.00	4.00	4.00	3.00	3.00	4.00	3.00	1.00	2.00	2.00	3.00	3.00	2.00	1.00	4.00	3.00	3.00	3.00	3.00	1.00	4.00	3.00	2.00	3.00	2.00	4.00	1.00	3.00	3.00	2.00	2.00	1.00	2.00	3.00	2.00	1.00	4.00	3.00	2.00	4.00	4.00	1.00	11.00	11.00	3.00	8.00	3.00	2.00	3.00	10.00	10.00	8.00	4.00	1.00	2.00	2.00	1.00	9.00	2.00	10.00
Female	2	50	2.00	2.00	2.00	3.00	4.00	3.00	3.00	3.00	2.00	2.00	2.00	3.00	2.00	1.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	4.00	4.00	3.00	3.00	3.00	2.00	2.00	3.00	2.00	3.00	3.00	2.00	2.00	2.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	3.00	11.00	11.00	6.00	6.00	3.00	1.00	3.00	11.00	3.00	6.00	3.00	3.00	3.00	3.00	4.00	6.00	7.00	6.00
Female	2	32	1.00	4.00	2.00	2.00	2.00	4.00	4.00	2.00	2.00	1.00	3.00	2.00	2.00	1.00	3.00	4.00	3.00	3.00	4.00	4.00	2.00	4.00	4.00	3.00	4.00	3.00	4.00	2.00	2.00	2.00	2.00	3.00	1.00	3.00	2.00	2.00	3.00	3.00	1.00	3.00	1.00	3.00	3.00	10.00	10.00	9.00	1.00	6.00	1.00	3.00	3.00	10.00	3.00	1.00	1.00	1.00	1.00	3.00	1.00	1.00	3.00
Female	2	29	1.00	4.00	1.00	3.00	2.00	4.00	3.00	2.00	1.00	2.00	2.00	5.00	2.00	2.00	1.00	3.00	3.00	2.00	2.00	2.00	1.00	4.00	4.00	1.00	1.00	1.00	3.00	1.00	2.00	4.00	3.00	2.00	1.00	2.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	11.00	11.00	7.00	1.00	10.00	1.00	11.00	11.00	11.00	3.00	11.00	1.00	1.00	8.00	1.00	11.00	11.00	11.00
Female	2	48	2.00	3.00	3.00	4.00	2.00	3.00	2.00	2.00	3.00	2.00	3.00	3.00	3.00	2.00	3.00	4.00	4.00	3.00	3.00	3.00	4.00	2.00	2.00	3.00	2.00	3.00	1.00	3.00	3.00	1.00	2.00	2.00	3.00	2.00	3.00	2.00	1.00	3.00	3.00	1.00	3.00	4.00	2.00	11.00	9.00	1.00	1.00	2.00	2.00	2.00	11.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	6.00
Male	1	65	2.00	3.00	2.00	3.00	4.00	3.00	2.00	4.00	2.00	4.00	2.00	2.00	4.00	4.00	4.00	5.00	2.00	4.00	3.00	4.00	4.00	5.00	4.00	4.00	4.00	4.00	2.00	4.00	4.00	2.00	3.00	3.00	2.00	3.00	4.00	1.00	1.00	4.00	4.00	4.00	3.00	4.00	1.00	10.00	1.00	1.00	3.00	1.00	1.00	2.00	4.00	1.00	1.00	1.00	1.00	1.00	2.00	1.00	2.00	2.00	5.00
Female	2	62	2.00	3.00	2.00	3.00	2.00	2.00	3.00	3.00	3.00	4.00	2.00	4.00	3.00	2.00	3.00	5.00	5.00	4.00	4.00	3.00	4.00	5.00	4.00	3.00	5.00	3.00	5.00	1.00	3.00	4.00	4.00	4.00	2.00	3.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	2.00	7.00	7.00	1.00	1.00	4.00	5.00	6.00	5.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	7.00
Female	2	33	1.00	4.00	5.00	5.00	3.00	4.00	5.00	2.00	4.00	2.00	4.00	4.00	2.00	3.00	4.00	1.00	4.00	2.00	4.00	4.00	4.00	5.00	4.00	4.00	4.00	4.00	2.00	4.00	4.00	4.00	2.00	4.00	4.00	1.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	8.00	4.00	2.00	2.00	2.00	2.00	2.00	7.00	7.00	2.00	2.00	2.00	2.00	2.00	2.00	6.00	2.00	6.00
Female	2	40	2.00	3.00	2.00	4.00	1.00	3.00	1.00	2.00	1.00	2.00	2.00	4.00	1.00	4.00	1.00	4.00	1.00	1.00	3.00	1.00	2.00	4.00	4.00	2.00	2.00	2.00	1.00	2.00	2.00	1.00	2.00	2.00	1.00	2.00	3.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	9.00	10.00	9.00	9.00	9.00	1.00	9.00	10.00	10.00	1.00	1.00	1.00	1.00	1.00	1.00	9.00	1.00	9.00
Female	2	63	2.00	5.00	3.00	3.00	1.00	4.00	2.00	1.00	1.00	4.00	1.00	3.00	3.00	1.00	1.00	3.00	1.00	1.00	3.00	2.00	2.00	3.00	3.00	1.00	2.00	1.00	3.00	1.00	2.00	1.00	2.00	2.00	1.00	3.00	4.00	1.00	1.00	2.00	4.00	1.00	4.00	4.00	1.00	10.00	6.00	1.00	1.00	2.00	1.00	1.00	11.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	6.00
Female	2	52	2.00	4.00	4.00	3.00	2.00	3.00	1.00	2.00	1.00	1.00	2.00	3.00	3.00	3.00	4.00	3.00	2.00	3.00	3.00	2.00	2.00	1.00	3.00	3.00	3.00	4.00	3.00	1.00	2.00	1.00	2.00	1.00	3.00	4.00	2.00	3.00	3.00	1.00	1.00	3.00	1.00	1.00	4.00	11.00	11.00	9.00	9.00	6.00	1.00	6.00	11.00	11.00	1.00	6.00	1.00	3.00	6.00	1.00	7.00	6.00	6.00
Female	2	51	2.00	5.00	5.00	4.00	3.00	4.00	5.00	3.00	3.00	5.00	3.00	3.00	3.00	3.00	3.00	5.00	4.00	3.00	3.00	3.00	3.00	5.00	3.00	3.00	3.00	3.00	2.00	3.00	4.00	2.00	3.00	4.00	3.00	4.00	1.00	4.00	4.00	1.00	1.00	4.00	1.00	1.00	4.00	5.00	3.00	1.00	1.00	2.00	2.00	2.00	11.00	5.00	3.00	5.00	1.00	1.00	5.00	1.00	5.00	2.00	5.00
Female	2	17	1.00	4.00	4.00	3.00	2.00	3.00	5.00	2.00	4.00	2.00	4.00	4.00	3.00	3.00	1.00	3.00	4.00	2.00	3.00	3.00	1.00	4.00	4.00	4.00	4.00	4.00	3.00	4.00	3.00	3.00	3.00	3.00	4.00	2.00	1.00	1.00	1.00	4.00	1.00	2.00	1.00	2.00	2.00	11.00	11.00	5.00	5.00	3.00	2.00	4.00	11.00	11.00	9.00	7.00	2.00	6.00	5.00	11.00	8.00	8.00	11.00
Female	2	37	2.00	4.00	4.00	2.00	3.00	5.00	4.00	3.00	2.00	2.00	4.00	4.00	3.00	3.00	3.00	4.00	4.00	2.00	2.00	3.00	4.00	4.00	4.00	3.00	4.00	3.00	3.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	1.00	2.00	4.00	3.00	2.00	3.00	4.00	3.00	11.00	10.00	6.00	7.00	6.00	2.00	2.00	11.00	9.00	2.00	4.00	2.00	2.00	2.00	2.00	11.00	11.00	7.00
Female	2	40	2.00	5.00	5.00	3.00	3.00	3.00	4.00	3.00	3.00	5.00	3.00	3.00	3.00	3.00	4.00	4.00	5.00	3.00	3.00	5.00	3.00	4.00	3.00	3.00	4.00	3.00	3.00	3.00	5.00	3.00	3.00	3.00	3.00	2.00	2.00	1.00	3.00	4.00	2.00	3.00	1.00	2.00	3.00	10.00	1.00	1.00	1.00	3.00	1.00	1.00	3.00	1.00	1.00	1.00	1.00	3.00	1.00	1.00	3.00	3.00	4.00
Male	1	44	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	4.00	4.00	3.00	3.00	4.00	3.00	4.00	4.00	1.00	11.00	1.00	1.00	1.00	1.00	2.00	2.00	10.00	6.00	6.00	2.00	2.00	2.00	3.00	1.00	6.00	1.00	7.00
Male	1	55	2.00	4.00	2.00	3.00	2.00	3.00	3.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	2.00	3.00	3.00	4.00	4.00	3.00	3.00	4.00	2.00	2.00	2.00	3.00	2.00	2.00	3.00	2.00	3.00	3.00	2.00	2.00	2.00	1.00	2.00	1.00	2.00	3.00	11.00	11.00	9.00	11.00	10.00	6.00	7.00	11.00	6.00	11.00	6.00	6.00	6.00	8.00	3.00	7.00	11.00	11.00
Female	2	27	1.00	4.00	2.00	3.00	2.00	3.00	4.00	3.00	1.00	2.00	3.00	3.00	3.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	3.00	3.00	2.00	3.00	1.00	2.00	3.00	3.00	3.00	1.00	2.00	2.00	1.00	2.00	3.00	2.00	2.00	3.00	3.00	2.00	6.00	3.00	1.00	2.00	2.00	1.00	2.00	7.00	8.00	1.00	2.00	2.00	2.00	2.00	1.00	3.00	3.00	6.00
Female	2	58	2.00	2.00	3.00	3.00	2.00	4.00	5.00	3.00	3.00	2.00	1.00	3.00	3.00	2.00	3.00	4.00	2.00	1.00	3.00	3.00	4.00	4.00	4.00	4.00	2.00	1.00	4.00	2.00	2.00	2.00	2.00	4.00	1.00	3.00	3.00	1.00	1.00	3.00	2.00	1.00	3.00	3.00	2.00	11.00	11.00	1.00	4.00	1.00	10.00	4.00	11.00	10.00	3.00	1.00	1.00	1.00	1.00	1.00	10.00	11.00	4.00
Female	2	44	2.00	3.00	3.00	3.00	4.00	4.00	3.00	3.00	3.00	2.00	3.00	4.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	5.00	4.00	5.00	4.00	4.00	4.00	2.00	3.00	3.00	3.00	4.00	4.00	2.00	3.00	1.00	1.00	4.00	3.00	1.00	4.00	4.00	1.00	11.00	6.00	1.00	11.00	1.00	1.00	5.00	5.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00	4.00	4.00	4.00
Female	2	33	1.00	4.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	4.00	3.00	3.00	3.00	2.00	3.00	1.00	2.00	3.00	3.00	3.00	2.00	2.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	11.00	10.00	2.00	2.00	6.00	2.00	1.00	10.00	10.00	3.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	3.00
Female	2	32	1.00	5.00	5.00	5.00	3.00	5.00	5.00	5.00	1.00	2.00	1.00	5.00	1.00	1.00	1.00	5.00	1.00	1.00	2.00	1.00	5.00	5.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00	1.00	1.00	1.00	1.00	1.00	4.00	1.00	1.00	1.00	1.00	1.00	11.00	1.00	1.00	1.00	11.00	1.00	11.00	11.00	7.00	11.00	11.00	1.00	11.00	11.00	11.00	11.00	11.00	11.00
Female	2	54	2.00	4.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	4.00	4.00	3.00	4.00	3.00	3.00	2.00	3.00	4.00	4.00	3.00	4.00	4.00	3.00	4.00	4.00	3.00	2.00	3.00	4.00	3.00	3.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	11.00	11.00	1.00	9.00	3.00	2.00	4.00	11.00	11.00	3.00	1.00	2.00	2.00	3.00	2.00	8.00	11.00	6.00
Male	1	42	2.00	5.00	4.00	3.00	3.00	4.00	3.00	5.00	2.00	4.00	4.00	3.00	4.00	3.00	4.00	5.00	5.00	4.00	5.00	5.00	2.00	3.00	3.00	3.00	4.00	3.00	3.00	2.00	4.00	3.00	4.00	3.00	2.00	1.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	11.00	11.00	2.00	1.00	11.00	1.00	6.00	11.00	11.00	2.00	2.00	2.00	6.00	1.00	2.00	1.00	1.00	1.00
Female	2	17	1.00	3.00	2.00	1.00	4.00	4.00	4.00	4.00	2.00	1.00	3.00	3.00	3.00	3.00	3.00	4.00	3.00	4.00	3.00	3.00	1.00	4.00	3.00	3.00	3.00	4.00	2.00	2.00	4.00	3.00	4.00	3.00	3.00	2.00	1.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	2.00	11.00	11.00	2.00	4.00	7.00	3.00	2.00	11.00	11.00	8.00	6.00	1.00	8.00	3.00	10.00	3.00	5.00	8.00
Female	2	55	2.00	3.00	3.00	1.00	2.00	3.00	3.00	2.00	2.00	2.00	4.00	2.00	2.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	3.00	3.00	4.00	3.00	2.00	2.00	4.00	2.00	3.00	1.00	1.00	4.00	2.00	1.00	2.00	4.00	2.00	11.00	7.00	1.00	3.00	1.00	2.00	1.00	4.00	3.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00
Female	2	25	1.00	3.00	2.00	2.00	3.00	3.00	3.00	3.00	1.00	2.00	3.00	3.00	3.00	3.00	3.00	4.00	5.00	5.00	3.00	4.00	4.00	5.00	5.00	4.00	5.00	3.00	5.00	2.00	4.00	1.00	3.00	3.00	2.00	2.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	2.00	11.00	1.00	1.00	3.00	1.00	1.00	3.00	8.00	9.00	1.00	1.00	1.00	1.00	1.00	10.00	1.00	1.00	4.00
Female	2	58	2.00	3.00	2.00	2.00	1.00	3.00	4.00	2.00	1.00	1.00	1.00	3.00	1.00	3.00	1.00	1.00	1.00	1.00	2.00	2.00	2.00	3.00	3.00	2.00	2.00	2.00	2.00	1.00	1.00	2.00	1.00	2.00	1.00	3.00	2.00	3.00	4.00	2.00	2.00	3.00	1.00	1.00	4.00	11.00	11.00	1.00	11.00	11.00	1.00	9.00	6.00	11.00	11.00	6.00	1.00	4.00	4.00	1.00	11.00	11.00	11.00
Female	2	61	2.00	4.00	5.00	3.00	4.00	3.00	4.00	3.00	2.00	4.00	3.00	4.00	4.00	4.00	2.00	3.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	2.00	4.00	3.00	2.00	1.00	4.00	3.00	3.00	3.00	2.00	3.00	4.00	1.00	2.00	4.00	4.00	1.00	4.00	4.00	2.00	10.00	10.00	1.00	6.00	3.00	1.00	4.00	9.00	1.00	4.00	1.00	1.00	4.00	3.00	1.00	1.00	1.00	6.00
Male	1	36	2.00	3.00	3.00	3.00	2.00	2.00	2.00	2.00	2.00	1.00	3.00	3.00	4.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	1.00	2.00	2.00	3.00	2.00	2.00	2.00	2.00	2.00	11.00	1.00	11.00	5.00	9.00	2.00	3.00	10.00	11.00	1.00	3.00	11.00	6.00	3.00	11.00	8.00	7.00	3.00
Female	2	48	2.00	3.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	5.00	5.00	5.00	4.00	4.00	4.00	4.00	4.00	5.00	5.00	5.00	5.00	5.00	5.00	4.00	4.00	4.00	4.00	4.00	3.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	11.00	11.00	11.00	11.00	1.00	11.00	5.00	4.00	11.00	11.00	2.00	11.00	10.00	5.00	7.00	11.00	11.00	11.00
Female	2	39	2.00	4.00	5.00	4.00	4.00	4.00	4.00	4.00	3.00	4.00	3.00	4.00	3.00	4.00	3.00	4.00	3.00	4.00	3.00	3.00	4.00	4.00	3.00	3.00	3.00	3.00	3.00	2.00	4.00	3.00	3.00	3.00	3.00	2.00	3.00	2.00	1.00	3.00	3.00	2.00	4.00	4.00	2.00	11.00	11.00	10.00	1.00	9.00	2.00	9.00	11.00	10.00	9.00	9.00	9.00	9.00	9.00	9.00	9.00	9.00	11.00
Female	2	19	1.00	4.00	4.00	4.00	1.00	5.00	4.00	3.00	3.00	2.00	1.00	4.00	3.00	3.00	3.00	5.00	5.00	4.00	4.00	3.00	3.00	2.00	4.00	2.00	1.00	2.00	3.00	1.00	4.00	3.00	4.00	3.00	2.00	3.00	1.00	2.00	1.00	3.00	2.00	2.00	2.00	3.00	2.00	10.00	8.00	3.00	4.00	7.00	6.00	4.00	4.00	6.00	5.00	5.00	4.00	5.00	11.00	6.00	4.00	5.00	4.00
Female	2	25	1.00	3.00	1.00	3.00	1.00	3.00	2.00	2.00	1.00	2.00	1.00	3.00	1.00	1.00	1.00	1.00	2.00	1.00	3.00	2.00	2.00	4.00	3.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	4.00	1.00	3.00	3.00	1.00	1.00	4.00	1.00	1.00	4.00	11.00	10.00	9.00	1.00	6.00	6.00	3.00	10.00	10.00	11.00	1.00	3.00	3.00	1.00	2.00	10.00	1.00	11.00
Female	2	47	2.00	2.00	4.00	4.00	4.00	4.00	5.00	3.00	3.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	5.00	4.00	5.00	4.00	1.00	4.00	4.00	4.00	4.00	4.00	4.00	3.00	5.00	5.00	5.00	4.00	5.00	1.00	2.00	2.00	2.00	2.00	3.00	2.00	2.00	3.00	2.00	11.00	10.00	9.00	1.00	3.00	1.00	1.00	10.00	11.00	1.00	3.00	9.00	6.00	6.00	6.00	6.00	1.00	6.00
Female	2	32	1.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	2.00	3.00	2.00	3.00	2.00	3.00	2.00	3.00	3.00	3.00	4.00	4.00	4.00	3.00	2.00	2.00	3.00	1.00	3.00	3.00	3.00	4.00	2.00	2.00	2.00	2.00	1.00	4.00	2.00	1.00	2.00	4.00	2.00	10.00	4.00	3.00	5.00	7.00	2.00	4.00	2.00	11.00	5.00	1.00	3.00	3.00	1.00	1.00	1.00	1.00	10.00
Female	2	20	1.00	4.00	1.00	4.00	4.00	3.00	5.00	4.00	2.00	2.00	4.00	5.00	4.00	1.00	2.00	3.00	5.00	4.00	2.00	2.00	2.00	5.00	2.00	3.00	4.00	4.00	5.00	2.00	4.00	4.00	3.00	3.00	2.00	2.00	3.00	1.00	1.00	3.00	2.00	1.00	4.00	4.00	1.00	8.00	6.00	1.00	4.00	6.00	2.00	3.00	2.00	7.00	6.00	2.00	3.00	2.00	2.00	6.00	3.00	8.00	9.00
Female	2	46	2.00	3.00	2.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	5.00	2.00	4.00	3.00	4.00	4.00	2.00	2.00	3.00	2.00	2.00	3.00	3.00	1.00	3.00	3.00	2.00	11.00	6.00	3.00	2.00	2.00	1.00	2.00	9.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	9.00	2.00	9.00
Female	2	73	2.00	4.00	3.00	2.00	3.00	4.00	3.00	3.00	4.00	4.00	4.00	3.00	4.00	3.00	4.00	4.00	4.00	4.00	3.00	3.00	4.00	1.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	3.00	3.00	3.00	4.00	1.00	4.00	1.00	1.00	4.00	3.00	1.00	4.00	4.00	2.00	11.00	11.00	1.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	6.00
Female	2	23	1.00	3.00	2.00	2.00	3.00	3.00	3.00	2.00	2.00	1.00	1.00	3.00	3.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	4.00	4.00	2.00	2.00	2.00	1.00	2.00	2.00	2.00	2.00	3.00	1.00	3.00	2.00	2.00	2.00	4.00	2.00	2.00	2.00	3.00	2.00	8.00	10.00	10.00	10.00	3.00	6.00	1.00	7.00	8.00	1.00	1.00	1.00	6.00	1.00	3.00	7.00	1.00	8.00
Female	2	32	1.00	5.00	3.00	3.00	2.00	4.00	4.00	2.00	2.00	1.00	3.00	5.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	2.00	4.00	4.00	2.00	2.00	2.00	1.00	4.00	1.00	1.00	1.00	2.00	3.00	1.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	3.00	2.00	10.00	7.00	1.00	1.00	7.00	1.00	1.00	7.00	11.00	1.00	1.00	1.00	1.00	4.00	6.00	7.00	7.00	9.00
Female	2	42	2.00	3.00	4.00	2.00	2.00	4.00	4.00	4.00	2.00	3.00	2.00	4.00	3.00	2.00	2.00	4.00	2.00	3.00	3.00	3.00	4.00	4.00	4.00	2.00	2.00	2.00	3.00	2.00	3.00	3.00	2.00	3.00	1.00	2.00	2.00	2.00	1.00	2.00	2.00	1.00	2.00	4.00	3.00	10.00	4.00	1.00	9.00	6.00	1.00	6.00	11.00	7.00	9.00	3.00	1.00	6.00	6.00	1.00	11.00	7.00	10.00
Female	2	66	2.00	3.00	2.00	3.00	2.00	3.00	3.00	2.00	2.00	2.00	1.00	3.00	3.00	3.00	3.00	4.00	3.00	3.00	3.00	2.00	3.00	4.00	3.00	2.00	4.00	3.00	3.00	1.00	4.00	3.00	3.00	2.00	2.00	3.00	1.00	2.00	2.00	3.00	2.00	3.00	2.00	3.00	3.00	11.00	9.00	1.00	2.00	2.00	1.00	1.00	9.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	9.00
Female	2	22	1.00	4.00	4.00	3.00	3.00	4.00	2.00	3.00	3.00	2.00	3.00	4.00	3.00	3.00	2.00	2.00	2.00	4.00	3.00	3.00	5.00	5.00	3.00	3.00	3.00	3.00	2.00	4.00	4.00	4.00	4.00	3.00	4.00	2.00	2.00	2.00	2.00	3.00	1.00	2.00	4.00	4.00	1.00	11.00	11.00	11.00	11.00	9.00	1.00	11.00	11.00	11.00	11.00	11.00	11.00	11.00	7.00	11.00	11.00	11.00	11.00
Female	2	58	2.00	3.00	2.00	3.00	2.00	3.00	3.00	2.00	2.00	2.00	2.00	3.00	2.00	1.00	2.00	2.00	2.00	2.00	3.00	2.00	2.00	2.00	2.00	2.00	1.00	2.00	4.00	1.00	2.00	1.00	2.00	2.00	2.00	2.00	3.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	11.00	10.00	1.00	1.00	6.00	2.00	9.00	11.00	11.00	1.00	3.00	1.00	1.00	6.00	1.00	1.00	1.00	10.00
Male	1	37	2.00	3.00	2.00	3.00	3.00	4.00	4.00	4.00	2.00	2.00	4.00	3.00	4.00	3.00	2.00	4.00	3.00	4.00	4.00	3.00	3.00	4.00	4.00	4.00	4.00	3.00	4.00	2.00	2.00	1.00	1.00	2.00	3.00	2.00	3.00	2.00	1.00	2.00	2.00	1.00	2.00	4.00	2.00	11.00	9.00	11.00	11.00	8.00	7.00	8.00	9.00	10.00	5.00	5.00	6.00	3.00	3.00	1.00	4.00	1.00	8.00
Female	2	42	2.00	2.00	2.00	3.00	2.00	1.00	2.00	1.00	1.00	2.00	2.00	3.00	3.00	3.00	2.00	2.00	4.00	2.00	3.00	2.00	4.00	2.00	2.00	2.00	2.00	2.00	1.00	2.00	1.00	2.00	1.00	2.00	1.00	4.00	1.00	4.00	4.00	2.00	1.00	3.00	1.00	1.00	4.00	11.00	11.00	1.00	1.00	11.00	2.00	1.00	11.00	3.00	1.00	2.00	1.00	1.00	1.00	1.00	11.00	11.00	11.00
Female	2	38	2.00	4.00	4.00	4.00	2.00	3.00	4.00	3.00	4.00	2.00	4.00	4.00	4.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	2.00	4.00	4.00	4.00	2.00	3.00	4.00	1.00	4.00	4.00	4.00	3.00	4.00	3.00	2.00	3.00	2.00	3.00	3.00	2.00	4.00	3.00	2.00	11.00	9.00	7.00	9.00	5.00	1.00	8.00	11.00	10.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00
Female	2	50	2.00	4.00	4.00	4.00	2.00	4.00	4.00	4.00	2.00	2.00	2.00	4.00	4.00	4.00	2.00	4.00	4.00	2.00	4.00	2.00	1.00	4.00	5.00	4.00	2.00	2.00	2.00	2.00	2.00	4.00	2.00	4.00	2.00	2.00	4.00	1.00	1.00	4.00	4.00	1.00	3.00	4.00	2.00	10.00	6.00	1.00	7.00	1.00	2.00	10.00	10.00	3.00	1.00	2.00	2.00	2.00	2.00	2.00	10.00	3.00	10.00
Male	1	25	1.00	3.00	1.00	5.00	1.00	1.00	1.00	1.00	1.00	3.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	2.00	1.00	5.00	2.00	2.00	2.00	1.00	4.00	1.00	3.00	5.00	3.00	4.00	1.00	4.00	4.00	1.00	2.00	1.00	3.00	4.00	1.00	3.00	3.00	11.00	1.00	11.00	9.00	1.00	1.00	11.00	11.00	11.00	1.00	4.00	7.00	7.00	1.00	10.00	8.00	8.00	11.00
Female	2	32	1.00	5.00	4.00	4.00	3.00	3.00	5.00	3.00	3.00	1.00	2.00	5.00	3.00	3.00	1.00	2.00	4.00	3.00	3.00	3.00	3.00	3.00	4.00	3.00	2.00	3.00	1.00	3.00	3.00	4.00	4.00	3.00	2.00	2.00	2.00	4.00	4.00	3.00	2.00	3.00	3.00	3.00	3.00	11.00	11.00	11.00	11.00	6.00	1.00	1.00	11.00	11.00	2.00	2.00	9.00	3.00	1.00	1.00	11.00	11.00	10.00
Female	2	33	1.00	3.00	2.00	2.00	2.00	3.00	4.00	3.00	2.00	3.00	2.00	3.00	3.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	4.00	4.00	2.00	4.00	3.00	2.00	2.00	3.00	2.00	3.00	4.00	2.00	2.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	2.00	2.00	10.00	10.00	9.00	9.00	6.00	9.00	5.00	9.00	11.00	10.00	9.00	6.00	6.00	6.00	10.00	10.00	10.00	11.00
Female	2	54	2.00	3.00	2.00	3.00	2.00	3.00	4.00	3.00	1.00	2.00	1.00	3.00	2.00	2.00	3.00	3.00	2.00	4.00	4.00	4.00	4.00	5.00	4.00	4.00	4.00	3.00	3.00	1.00	3.00	3.00	3.00	3.00	1.00	3.00	2.00	3.00	2.00	3.00	2.00	3.00	2.00	3.00	3.00	9.00	8.00	2.00	1.00	1.00	1.00	5.00	7.00	10.00	3.00	4.00	1.00	1.00	6.00	2.00	7.00	7.00	8.00
Female	2	40	2.00	4.00	3.00	4.00	4.00	3.00	4.00	4.00	4.00	2.00	4.00	4.00	4.00	2.00	4.00	4.00	3.00	2.00	2.00	2.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	1.00	2.00	3.00	4.00	4.00	1.00	2.00	1.00	2.00	1.00	2.00	1.00	3.00	1.00	1.00	4.00	10.00	10.00	1.00	2.00	2.00	2.00	2.00	2.00	8.00	4.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	11.00
Female	2	43	2.00	4.00	3.00	4.00	3.00	3.00	2.00	2.00	3.00	2.00	3.00	3.00	2.00	3.00	2.00	3.00	2.00	2.00	4.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	2.00	2.00	3.00	2.00	3.00	2.00	2.00	3.00	3.00	2.00	2.00	3.00	2.00	11.00	10.00	3.00	10.00	2.00	2.00	9.00	11.00	9.00	1.00	1.00	1.00	3.00	1.00	6.00	10.00	9.00	10.00
Female	2	67	2.00	3.00	4.00	2.00	2.00	2.00	3.00	2.00	3.00	2.00	3.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	2.00	4.00	2.00	2.00	3.00	4.00	2.00	3.00	4.00	1.00	11.00	5.00	1.00	2.00	2.00	2.00	3.00	11.00	2.00	2.00	2.00	1.00	2.00	2.00	1.00	2.00	2.00	2.00
Female	2	34	1.00	4.00	1.00	3.00	4.00	3.00	4.00	4.00	2.00	1.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	2.00	3.00	4.00	4.00	4.00	3.00	2.00	4.00	2.00	1.00	1.00	2.00	3.00	2.00	4.00	2.00	3.00	3.00	2.00	2.00	3.00	2.00	3.00	2.00	3.00	3.00	10.00	9.00	6.00	6.00	3.00	1.00	3.00	3.00	6.00	6.00	1.00	2.00	2.00	2.00	2.00	3.00	2.00	9.00
Female	2	34	1.00	4.00	4.00	3.00	3.00	2.00	3.00	4.00	2.00	2.00	1.00	3.00	3.00	2.00	1.00	3.00	3.00	3.00	3.00	3.00	4.00	4.00	3.00	3.00	3.00	3.00	3.00	1.00	3.00	3.00	3.00	2.00	1.00	3.00	3.00	2.00	2.00	4.00	2.00	2.00	2.00	3.00	3.00	11.00	1.00	3.00	1.00	11.00	4.00	4.00	10.00	8.00	3.00	1.00	8.00	5.00	1.00	4.00	10.00	1.00	4.00
Female	2	47	2.00	2.00	2.00	3.00	2.00	3.00	3.00	2.00	3.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	2.00	3.00	2.00	3.00	3.00	3.00	2.00	2.00	3.00	2.00	2.00	2.00	2.00	3.00	3.00	9.00	9.00	1.00	6.00	6.00	1.00	6.00	9.00	9.00	1.00	1.00	1.00	1.00	1.00	1.00	9.00	1.00	6.00
Female	2	46	2.00	4.00	4.00	4.00	4.00	3.00	3.00	3.00	3.00	3.00	3.00	4.00	4.00	3.00	5.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	4.00	4.00	4.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	1.00	4.00	4.00	1.00	1.00	4.00	4.00	4.00	1.00	11.00	3.00	2.00	1.00	1.00	2.00	2.00	8.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	5.00
Female	2	31	1.00	4.00	4.00	4.00	2.00	4.00	2.00	4.00	3.00	2.00	2.00	4.00	4.00	3.00	2.00	4.00	4.00	3.00	3.00	4.00	2.00	5.00	3.00	2.00	2.00	2.00	4.00	1.00	3.00	3.00	4.00	3.00	2.00	2.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	10.00	11.00	1.00	1.00	7.00	4.00	3.00	11.00	9.00	3.00	1.00	1.00	2.00	1.00	1.00	8.00	7.00	9.00
Female	2	63	2.00	3.00	3.00	4.00	2.00	5.00	1.00	4.00	1.00	3.00	2.00	4.00	4.00	1.00	1.00	5.00	2.00	3.00	3.00	4.00	3.00	4.00	3.00	3.00	1.00	2.00	3.00	2.00	4.00	1.00	2.00	2.00	1.00	2.00	2.00	1.00	2.00	3.00	3.00	1.00	4.00	4.00	2.00	11.00	11.00	1.00	1.00	2.00	2.00	1.00	11.00	1.00	3.00	1.00	1.00	1.00	2.00	2.00	11.00	1.00	1.00
Female	2	53	2.00	1.00	3.00	3.00	4.00	4.00	3.00	2.00	3.00	4.00	2.00	3.00	2.00	3.00	2.00	4.00	4.00	4.00	3.00	3.00	3.00	4.00	3.00	3.00	3.00	4.00	3.00	3.00	4.00	3.00	4.00	3.00	2.00	3.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	2.00	3.00	11.00	6.00	3.00	1.00	5.00	1.00	1.00	7.00	3.00	1.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	4.00
Female	2	26	1.00	3.00	4.00	4.00	4.00	4.00	4.00	3.00	3.00	4.00	3.00	4.00	3.00	3.00	4.00	4.00	3.00	3.00	3.00	4.00	4.00	4.00	4.00	3.00	3.00	4.00	3.00	3.00	4.00	3.00	4.00	4.00	4.00	1.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	10.00	3.00	3.00	5.00	3.00	1.00	1.00	3.00	4.00	7.00	3.00	1.00	3.00	3.00	4.00	3.00	3.00	9.00
Female	2	51	2.00	3.00	4.00	5.00	4.00	5.00	5.00	4.00	3.00	1.00	3.00	5.00	4.00	1.00	4.00	3.00	2.00	1.00	4.00	5.00	5.00	5.00	5.00	4.00	3.00	3.00	5.00	1.00	2.00	5.00	2.00	5.00	2.00	2.00	3.00	1.00	1.00	4.00	3.00	3.00	4.00	4.00	3.00	10.00	10.00	1.00	3.00	1.00	4.00	1.00	10.00	3.00	1.00	3.00	1.00	6.00	1.00	1.00	10.00	1.00	11.00
Female	2	49	2.00	3.00	3.00	4.00	5.00	4.00	4.00	5.00	2.00	2.00	4.00	4.00	3.00	3.00	4.00	5.00	5.00	5.00	3.00	4.00	4.00	5.00	4.00	2.00	4.00	4.00	4.00	2.00	5.00	3.00	5.00	4.00	2.00	1.00	2.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	10.00	4.00	1.00	1.00	1.00	2.00	2.00	6.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00
Female	2	25	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	4.00	1.00	4.00	4.00	1.00	1.00	4.00	1.00	1.00	4.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	11.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	11.00	11.00	1.00
Female	2	57	2.00	3.00	2.00	4.00	1.00	2.00	2.00	4.00	2.00	4.00	2.00	4.00	3.00	3.00	1.00	4.00	2.00	2.00	3.00	3.00	4.00	4.00	3.00	2.00	2.00	1.00	2.00	1.00	4.00	3.00	4.00	4.00	1.00	2.00	4.00	2.00	2.00	4.00	4.00	1.00	2.00	4.00	2.00	10.00	9.00	9.00	6.00	6.00	2.00	3.00	7.00	3.00	2.00	3.00	2.00	2.00	2.00	6.00	6.00	2.00	10.00
Female	2	44	2.00	4.00	4.00	4.00	4.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	3.00	3.00	3.00	4.00	3.00	3.00	3.00	3.00	3.00	5.00	4.00	4.00	4.00	3.00	4.00	2.00	4.00	3.00	4.00	4.00	3.00	2.00	3.00	2.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	11.00	6.00	1.00	1.00	5.00	1.00	1.00	8.00	4.00	1.00	1.00	1.00	3.00	1.00	1.00	6.00	6.00	5.00
Male	1	47	2.00	5.00	3.00	5.00	2.00	4.00	3.00	2.00	2.00	2.00	2.00	4.00	3.00	4.00	2.00	4.00	2.00	2.00	3.00	4.00	2.00	4.00	4.00	2.00	2.00	2.00	4.00	2.00	3.00	3.00	2.00	2.00	2.00	2.00	1.00	1.00	1.00	1.00	3.00	1.00	3.00	4.00	2.00	11.00	11.00	6.00	1.00	2.00	2.00	2.00	11.00	2.00	2.00	2.00	1.00	2.00	2.00	5.00	2.00	9.00	9.00
Female	2	35	1.00	4.00	3.00	2.00	3.00	3.00	4.00	3.00	2.00	3.00	2.00	4.00	2.00	2.00	2.00	4.00	4.00	4.00	4.00	2.00	2.00	3.00	4.00	3.00	3.00	3.00	3.00	2.00	4.00	4.00	4.00	3.00	2.00	2.00	4.00	1.00	2.00	4.00	2.00	1.00	4.00	4.00	2.00	9.00	9.00	9.00	6.00	1.00	1.00	3.00	9.00	9.00	1.00	1.00	1.00	1.00	1.00	9.00	1.00	1.00	9.00
Female	2	60	2.00	5.00	2.00	5.00	2.00	1.00	2.00	2.00	1.00	3.00	3.00	5.00	4.00	5.00	1.00	1.00	2.00	1.00	5.00	3.00	2.00	2.00	4.00	4.00	4.00	1.00	5.00	1.00	3.00	5.00	3.00	2.00	1.00	4.00	2.00	2.00	3.00	2.00	1.00	2.00	1.00	2.00	3.00	11.00	10.00	1.00	1.00	1.00	1.00	3.00	11.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	10.00	11.00	1.00
Female	2	23	1.00	3.00	1.00	4.00	2.00	2.00	4.00	2.00	3.00	2.00	4.00	3.00	1.00	4.00	2.00	2.00	3.00	2.00	4.00	2.00	1.00	3.00	2.00	4.00	4.00	1.00	4.00	1.00	5.00	1.00	3.00	3.00	1.00	4.00	1.00	4.00	4.00	1.00	1.00	2.00	1.00	1.00	4.00	11.00	11.00	6.00	3.00	3.00	1.00	6.00	5.00	7.00	9.00	6.00	2.00	6.00	1.00	1.00	2.00	2.00	11.00
Female	2	53	2.00	5.00	3.00	3.00	5.00	3.00	3.00	3.00	4.00	4.00	1.00	3.00	3.00	3.00	3.00	3.00	1.00	3.00	3.00	1.00	1.00	3.00	2.00	1.00	1.00	1.00	2.00	1.00	1.00	2.00	1.00	3.00	1.00	4.00	1.00	4.00	4.00	2.00	1.00	4.00	1.00	1.00	4.00	9.00	1.00	3.00	11.00	1.00	1.00	1.00	1.00	6.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00
Male	1	33	1.00	4.00	4.00	3.00	2.00	1.00	3.00	4.00	2.00	2.00	1.00	1.00	3.00	3.00	2.00	2.00	1.00	2.00	3.00	2.00	2.00	5.00	3.00	2.00	2.00	2.00	2.00	1.00	2.00	2.00	1.00	4.00	2.00	2.00	1.00	2.00	3.00	2.00	1.00	2.00	2.00	3.00	2.00	10.00	2.00	1.00	10.00	6.00	4.00	6.00	9.00	2.00	7.00	2.00	2.00	6.00	1.00	3.00	2.00	2.00	10.00
Female	2	48	2.00	5.00	4.00	4.00	4.00	4.00	4.00	4.00	2.00	2.00	2.00	4.00	3.00	2.00	2.00	3.00	4.00	4.00	4.00	2.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	4.00	3.00	2.00	2.00	4.00	3.00	1.00	4.00	1.00	2.00	4.00	4.00	1.00	4.00	4.00	1.00	9.00	10.00	1.00	7.00	3.00	2.00	3.00	10.00	3.00	2.00	2.00	1.00	2.00	3.00	1.00	1.00	1.00	10.00
Female	2	45	2.00	4.00	3.00	3.00	2.00	5.00	2.00	5.00	1.00	2.00	1.00	3.00	3.00	1.00	1.00	4.00	2.00	2.00	3.00	3.00	4.00	5.00	4.00	1.00	1.00	1.00	3.00	1.00	2.00	3.00	2.00	1.00	1.00	4.00	1.00	2.00	3.00	3.00	1.00	3.00	1.00	3.00	3.00	10.00	6.00	6.00	7.00	3.00	1.00	1.00	9.00	6.00	1.00	2.00	2.00	2.00	2.00	3.00	4.00	2.00	10.00
Female	2	28	1.00	5.00	4.00	4.00	5.00	3.00	5.00	3.00	3.00	5.00	3.00	3.00	5.00	4.00	3.00	5.00	4.00	4.00	4.00	4.00	4.00	5.00	5.00	3.00	5.00	5.00	3.00	3.00	5.00	2.00	3.00	5.00	3.00	3.00	3.00	3.00	3.00	1.00	2.00	3.00	1.00	2.00	2.00	10.00	1.00	1.00	6.00	1.00	1.00	3.00	9.00	10.00	11.00	6.00	1.00	8.00	1.00	1.00	9.00	8.00	8.00
Female	2	69	2.00	3.00	3.00	4.00	4.00	4.00	3.00	4.00	3.00	4.00	4.00	4.00	2.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	4.00	4.00	3.00	3.00	4.00	3.00	4.00	4.00	3.00	2.00	3.00	1.00	2.00	4.00	4.00	2.00	2.00	3.00	2.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	1.00	11.00	11.00	11.00
Female	2	51	2.00	3.00	2.00	3.00	1.00	3.00	4.00	3.00	1.00	1.00	1.00	4.00	3.00	2.00	1.00	3.00	2.00	2.00	3.00	2.00	2.00	4.00	3.00	2.00	2.00	1.00	1.00	1.00	3.00	3.00	2.00	3.00	1.00	1.00	4.00	4.00	3.00	4.00	4.00	4.00	3.00	4.00	4.00	11.00	11.00	8.00	1.00	11.00	1.00	1.00	11.00	1.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	11.00
Male	1	62	2.00	4.00	4.00	4.00	4.00	4.00	3.00	4.00	3.00	3.00	4.00	3.00	3.00	3.00	4.00	5.00	3.00	4.00	4.00	3.00	4.00	3.00	3.00	3.00	4.00	4.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	2.00	4.00	2.00	2.00	2.00	3.00	3.00	2.00	3.00	2.00	7.00	2.00	1.00	2.00	2.00	1.00	2.00	7.00	1.00	1.00	1.00	1.00	3.00	1.00	1.00	3.00	1.00	6.00
Female	2	42	2.00	3.00	2.00	3.00	3.00	3.00	2.00	4.00	5.00	3.00	1.00	3.00	3.00	3.00	2.00	4.00	2.00	4.00	4.00	3.00	4.00	3.00	3.00	2.00	1.00	3.00	3.00	2.00	5.00	2.00	4.00	3.00	1.00	1.00	4.00	1.00	1.00	4.00	2.00	1.00	3.00	4.00	1.00	11.00	11.00	7.00	1.00	8.00	1.00	2.00	11.00	7.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00
Female	2	46	2.00	3.00	2.00	1.00	2.00	3.00	3.00	2.00	1.00	1.00	1.00	3.00	2.00	2.00	1.00	3.00	1.00	2.00	1.00	1.00	2.00	3.00	3.00	1.00	1.00	1.00	2.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	3.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	11.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	11.00	11.00	11.00
Female	2	18	1.00	3.00	3.00	4.00	2.00	2.00	4.00	2.00	1.00	2.00	1.00	3.00	1.00	1.00	1.00	2.00	1.00	3.00	3.00	2.00	3.00	5.00	2.00	2.00	2.00	2.00	2.00	1.00	3.00	1.00	5.00	3.00	2.00	2.00	2.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	2.00	10.00	1.00	6.00	7.00	1.00	1.00	1.00	10.00	10.00	6.00	1.00	1.00	1.00	1.00	6.00	10.00	10.00	3.00
Female	2	50	2.00	3.00	2.00	1.00	2.00	2.00	3.00	3.00	2.00	2.00	1.00	3.00	3.00	1.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	1.00	1.00	2.00	2.00	4.00	2.00	1.00	2.00	2.00	2.00	3.00	1.00	2.00	4.00	11.00	7.00	1.00	9.00	2.00	2.00	3.00	11.00	2.00	1.00	3.00	2.00	2.00	1.00	1.00	11.00	11.00	11.00
Female	2	24	1.00	3.00	4.00	3.00	4.00	4.00	3.00	3.00	2.00	4.00	3.00	5.00	3.00	2.00	2.00	3.00	4.00	3.00	4.00	3.00	3.00	2.00	2.00	2.00	2.00	2.00	4.00	1.00	4.00	4.00	3.00	2.00	2.00	3.00	1.00	3.00	3.00	1.00	1.00	3.00	3.00	1.00	3.00	10.00	6.00	6.00	1.00	1.00	2.00	7.00	1.00	2.00	1.00	2.00	2.00	2.00	1.00	2.00	2.00	2.00	3.00
Female	2	59	2.00	5.00	3.00	5.00	2.00	4.00	4.00	2.00	2.00	4.00	3.00	4.00	3.00	4.00	3.00	4.00	3.00	3.00	4.00	4.00	3.00	3.00	5.00	4.00	4.00	4.00	3.00	1.00	5.00	4.00	4.00	4.00	3.00	2.00	2.00	2.00	2.00	3.00	2.00	2.00	3.00	4.00	1.00	9.00	8.00	9.00	9.00	4.00	1.00	7.00	6.00	1.00	6.00	1.00	1.00	1.00	2.00	1.00	10.00	1.00	6.00
Female	2	33	1.00	3.00	2.00	4.00	3.00	4.00	5.00	3.00	3.00	4.00	3.00	5.00	2.00	2.00	2.00	5.00	2.00	3.00	2.00	2.00	4.00	4.00	2.00	2.00	4.00	2.00	4.00	2.00	4.00	3.00	3.00	2.00	2.00	2.00	4.00	1.00	2.00	4.00	4.00	1.00	4.00	4.00	1.00	10.00	7.00	3.00	1.00	6.00	1.00	8.00	10.00	10.00	4.00	1.00	2.00	2.00	6.00	1.00	6.00	6.00	8.00
Female	2	56	2.00	5.00	5.00	3.00	2.00	4.00	4.00	2.00	1.00	2.00	2.00	5.00	2.00	1.00	1.00	4.00	4.00	2.00	4.00	4.00	4.00	4.00	4.00	2.00	4.00	2.00	4.00	1.00	4.00	4.00	2.00	2.00	1.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	2.00	2.00	3.00	11.00	10.00	1.00	1.00	2.00	1.00	3.00	10.00	10.00	2.00	2.00	1.00	2.00	2.00	1.00	2.00	2.00	10.00
Female	2	58	2.00	4.00	4.00	2.00	4.00	3.00	3.00	3.00	2.00	4.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	3.00	3.00	4.00	3.00	2.00	2.00	3.00	4.00	3.00	2.00	2.00	4.00	2.00	1.00	4.00	3.00	2.00	3.00	4.00	2.00	6.00	9.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	1.00	1.00	6.00	1.00	1.00	1.00
Male	1	51	2.00	4.00	2.00	3.00	1.00	3.00	3.00	2.00	1.00	2.00	2.00	1.00	3.00	3.00	1.00	3.00	3.00	1.00	4.00	3.00	1.00	4.00	2.00	2.00	1.00	1.00	1.00	1.00	1.00	3.00	1.00	2.00	1.00	3.00	1.00	3.00	3.00	1.00	1.00	3.00	1.00	1.00	2.00	11.00	6.00	1.00	1.00	1.00	1.00	3.00	11.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	11.00	1.00	7.00
Female	2	59	2.00	3.00	3.00	3.00	2.00	3.00	3.00	4.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	2.00	3.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	4.00	3.00	3.00	3.00	3.00	3.00	2.00	2.00	3.00	1.00	2.00	4.00	3.00	2.00	4.00	4.00	1.00	9.00	5.00	1.00	1.00	3.00	1.00	2.00	11.00	1.00	1.00	2.00	1.00	2.00	2.00	1.00	1.00	1.00	7.00
Female	2	57	2.00	3.00	2.00	2.00	4.00	4.00	4.00	4.00	2.00	3.00	4.00	3.00	4.00	5.00	2.00	5.00	5.00	5.00	5.00	4.00	1.00	4.00	4.00	4.00	2.00	2.00	3.00	1.00	4.00	5.00	3.00	4.00	2.00	1.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	10.00	9.00	2.00	2.00	9.00	2.00	2.00	10.00	9.00	1.00	1.00	2.00	2.00	2.00	1.00	9.00	9.00	10.00
Female	2	52	2.00	3.00	2.00	3.00	4.00	4.00	3.00	4.00	2.00	4.00	4.00	4.00	5.00	2.00	4.00	4.00	4.00	5.00	4.00	5.00	3.00	5.00	5.00	4.00	4.00	2.00	3.00	1.00	4.00	4.00	3.00	3.00	1.00	2.00	2.00	1.00	1.00	4.00	2.00	2.00	4.00	4.00	2.00	10.00	3.00	6.00	1.00	1.00	1.00	3.00	10.00	10.00	2.00	2.00	1.00	2.00	2.00	1.00	6.00	1.00	9.00
Female	2	41	2.00	3.00	4.00	4.00	2.00	5.00	5.00	2.00	5.00	2.00	3.00	3.00	4.00	4.00	4.00	4.00	3.00	2.00	3.00	3.00	1.00	4.00	3.00	3.00	2.00	3.00	3.00	4.00	1.00	3.00	1.00	3.00	4.00	1.00	4.00	3.00	2.00	4.00	2.00	1.00	4.00	4.00	1.00	7.00	1.00	1.00	1.00	1.00	1.00	4.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	7.00
Female	2	65	2.00	4.00	1.00	4.00	1.00	3.00	4.00	1.00	1.00	1.00	1.00	4.00	1.00	4.00	1.00	2.00	3.00	1.00	5.00	3.00	1.00	5.00	5.00	3.00	5.00	1.00	3.00	1.00	1.00	3.00	1.00	5.00	1.00	3.00	4.00	1.00	3.00	4.00	4.00	1.00	4.00	3.00	2.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	11.00	1.00	1.00	6.00	1.00	1.00	1.00	1.00	11.00	3.00	11.00
Female	2	42	2.00	4.00	4.00	1.00	2.00	4.00	4.00	3.00	2.00	3.00	2.00	4.00	3.00	3.00	3.00	4.00	2.00	2.00	3.00	4.00	4.00	4.00	4.00	2.00	2.00	2.00	4.00	1.00	4.00	1.00	3.00	3.00	1.00	3.00	2.00	1.00	1.00	3.00	2.00	2.00	4.00	3.00	3.00	10.00	6.00	6.00	3.00	3.00	1.00	1.00	7.00	3.00	1.00	2.00	2.00	3.00	1.00	3.00	3.00	1.00	9.00
Female	2	25	1.00	2.00	4.00	3.00	1.00	2.00	3.00	1.00	1.00	3.00	4.00	3.00	3.00	3.00	5.00	4.00	5.00	2.00	3.00	3.00	5.00	5.00	4.00	4.00	4.00	2.00	3.00	1.00	3.00	1.00	1.00	3.00	1.00	3.00	3.00	1.00	1.00	4.00	3.00	3.00	2.00	4.00	1.00	11.00	11.00	5.00	11.00	3.00	1.00	5.00	4.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	6.00
Female	2	41	2.00	2.00	3.00	3.00	2.00	5.00	1.00	3.00	1.00	3.00	2.00	5.00	3.00	2.00	2.00	4.00	2.00	2.00	2.00	2.00	2.00	5.00	4.00	2.00	2.00	1.00	5.00	1.00	4.00	3.00	3.00	2.00	1.00	3.00	3.00	1.00	2.00	4.00	3.00	2.00	3.00	4.00	3.00	10.00	9.00	6.00	1.00	9.00	1.00	1.00	9.00	3.00	2.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	6.00
Female	2	69	2.00	3.00	5.00	3.00	1.00	3.00	4.00	2.00	3.00	2.00	1.00	3.00	1.00	3.00	2.00	1.00	3.00	2.00	3.00	2.00	2.00	5.00	5.00	2.00	2.00	2.00	4.00	1.00	3.00	4.00	2.00	4.00	4.00	3.00	1.00	2.00	2.00	3.00	1.00	2.00	1.00	2.00	3.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	11.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	10.00	10.00	10.00
Male	1	62	2.00	3.00	4.00	3.00	2.00	4.00	3.00	4.00	3.00	2.00	3.00	3.00	4.00	3.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	3.00	3.00	4.00	4.00	4.00	3.00	3.00	2.00	3.00	4.00	4.00	4.00	2.00	1.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	1.00	1.00	1.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	1.00	2.00
Female	2	63	2.00	5.00	2.00	2.00	2.00	3.00	3.00	2.00	1.00	2.00	2.00	3.00	3.00	3.00	1.00	3.00	2.00	2.00	3.00	3.00	3.00	4.00	4.00	2.00	2.00	1.00	2.00	2.00	2.00	2.00	2.00	2.00	1.00	3.00	4.00	1.00	3.00	4.00	4.00	1.00	4.00	4.00	1.00	11.00	10.00	1.00	1.00	2.00	1.00	1.00	10.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	6.00	1.00	3.00
Female	2	18	1.00	4.00	5.00	2.00	3.00	3.00	1.00	4.00	2.00	3.00	1.00	5.00	2.00	2.00	3.00	3.00	3.00	3.00	2.00	2.00	4.00	5.00	4.00	4.00	2.00	2.00	5.00	2.00	4.00	1.00	3.00	4.00	1.00	2.00	1.00	1.00	1.00	4.00	2.00	1.00	3.00	3.00	1.00	9.00	6.00	3.00	1.00	1.00	1.00	7.00	11.00	11.00	1.00	2.00	3.00	3.00	3.00	8.00	8.00	1.00	11.00
Female	2	36	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	5.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	5.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	5.00	3.00	3.00	3.00	3.00	1.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	11.00	11.00	1.00	1.00	3.00	1.00	6.00	11.00	6.00	1.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	7.00
Female	2	51	2.00	3.00	2.00	3.00	1.00	4.00	4.00	2.00	1.00	2.00	4.00	5.00	5.00	4.00	3.00	4.00	5.00	5.00	4.00	4.00	3.00	3.00	4.00	4.00	4.00	4.00	4.00	1.00	3.00	4.00	3.00	3.00	1.00	3.00	2.00	2.00	2.00	4.00	2.00	1.00	2.00	2.00	2.00	10.00	11.00	6.00	1.00	1.00	1.00	3.00	8.00	9.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00
Female	2	72	2.00	3.00	3.00	3.00	2.00	3.00	3.00	2.00	2.00	2.00	3.00	3.00	2.00	3.00	2.00	2.00	2.00	1.00	3.00	3.00	3.00	3.00	3.00	2.00	3.00	2.00	3.00	2.00	2.00	3.00	2.00	4.00	2.00	2.00	4.00	1.00	1.00	3.00	4.00	1.00	3.00	4.00	1.00	9.00	9.00	1.00	1.00	2.00	2.00	3.00	10.00	1.00	1.00	1.00	1.00	2.00	2.00	1.00	1.00	1.00	7.00
Female	2	16	1.00	3.00	4.00	3.00	4.00	4.00	2.00	2.00	2.00	4.00	4.00	3.00	4.00	3.00	2.00	4.00	4.00	5.00	3.00	4.00	4.00	4.00	3.00	2.00	4.00	2.00	3.00	2.00	4.00	4.00	2.00	2.00	4.00	2.00	2.00	1.00	1.00	4.00	2.00	1.00	2.00	3.00	2.00	11.00	11.00	1.00	1.00	7.00	1.00	1.00	11.00	10.00	10.00	9.00	1.00	3.00	1.00	1.00	4.00	1.00	11.00
Female	2	42	2.00	2.00	2.00	3.00	4.00	5.00	4.00	5.00	2.00	2.00	1.00	3.00	3.00	3.00	1.00	2.00	2.00	2.00	2.00	2.00	2.00	4.00	3.00	2.00	2.00	2.00	3.00	1.00	3.00	2.00	3.00	2.00	1.00	4.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	3.00	11.00	11.00	11.00	11.00	10.00	9.00	9.00	11.00	9.00	1.00	6.00	9.00	6.00	1.00	9.00	11.00	1.00	9.00
Female	2	45	2.00	3.00	3.00	3.00	2.00	4.00	3.00	5.00	1.00	2.00	1.00	3.00	3.00	3.00	1.00	3.00	3.00	2.00	3.00	3.00	3.00	3.00	4.00	1.00	3.00	1.00	3.00	1.00	2.00	1.00	3.00	3.00	1.00	4.00	1.00	3.00	2.00	1.00	1.00	3.00	1.00	1.00	4.00	11.00	5.00	1.00	1.00	6.00	1.00	4.00	11.00	9.00	1.00	1.00	1.00	1.00	1.00	1.00	11.00	11.00	1.00
Female	2	35	1.00	3.00	1.00	2.00	3.00	3.00	2.00	3.00	1.00	3.00	2.00	3.00	2.00	3.00	1.00	4.00	1.00	3.00	1.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	3.00	1.00	3.00	2.00	3.00	2.00	3.00	4.00	3.00	2.00	3.00	2.00	3.00	3.00	1.00	3.00	4.00	9.00	1.00	2.00	1.00	1.00	1.00	1.00	10.00	7.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00
Female	2	64	2.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	2.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	5.00	4.00	4.00	4.00	5.00	4.00	4.00	4.00	4.00	1.00	2.00	2.00	1.00	1.00	4.00	3.00	3.00	4.00	1.00	11.00	11.00	1.00	3.00	2.00	2.00	2.00	2.00	1.00	1.00	2.00	1.00	1.00	1.00	1.00	1.00	1.00	4.00
Female	2	68	2.00	5.00	4.00	4.00	3.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	3.00	3.00	4.00	3.00	4.00	4.00	4.00	3.00	4.00	4.00	4.00	4.00	4.00	3.00	3.00	3.00	4.00	3.00	3.00	4.00	3.00	2.00	4.00	2.00	2.00	4.00	3.00	1.00	3.00	4.00	4.00	11.00	10.00	1.00	1.00	1.00	1.00	2.00	10.00	1.00	1.00	1.00	1.00	1.00	1.00	1.00	9.00	1.00	11.00
Female	2	33	1.00	5.00	3.00	3.00	3.00	4.00	2.00	3.00	1.00	1.00	1.00	4.00	3.00	2.00	1.00	5.00	2.00	4.00	3.00	3.00	4.00	3.00	2.00	1.00	1.00	1.00	3.00	1.00	3.00	4.00	3.00	3.00	1.00	4.00	2.00	2.00	2.00	3.00	3.00	2.00	1.00	4.00	3.00	11.00	11.00	6.00	6.00	1.00	1.00	1.00	1.00	7.00	1.00	1.00	1.00	1.00	1.00	7.00	1.00	1.00	6.00
Female	2	58	2.00	5.00	5.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	1.00	4.00	1.00	1.00	1.00	1.00	1.00	1.00	3.00	1.00	1.00	3.00	3.00	1.00	1.00	1.00	3.00	1.00	1.00	1.00	1.00	1.00	1.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	1.00	4.00	11.00	11.00	1.00	1.00	1.00	1.00	1.00	11.00	5.00	2.00	2.00	1.00	1.00	1.00	1.00	11.00	11.00	1.00
Female	2	23	1.00	3.00	2.00	1.00	3.00	3.00	4.00	2.00	4.00	4.00	1.00	3.00	2.00	3.00	4.00	2.00	2.00	2.00	3.00	2.00	3.00	4.00	4.00	2.00	1.00	1.00	3.00	1.00	4.00	4.00	4.00	3.00	1.00	3.00	4.00	1.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	10.00	7.00	1.00	4.00	2.00	1.00	3.00	10.00	3.00	6.00	1.00	2.00	2.00	3.00	2.00	10.00	1.00	10.00
Female	2	37	2.00	3.00	2.00	2.00	2.00	3.00	4.00	3.00	2.00	2.00	2.00	3.00	3.00	3.00	2.00	4.00	2.00	3.00	3.00	3.00	3.00	3.00	3.00	3.00	2.00	2.00	3.00	2.00	3.00	3.00	3.00	3.00	2.00	3.00	2.00	2.00	2.00	2.00	2.00	2.00	2.00	3.00	4.00	6.00	6.00	6.00	1.00	6.00	2.00	1.00	7.00	9.00	1.00	1.00	6.00	1.00	1.00	6.00	6.00	1.00	6.00
Male	1	66	2.00	3.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	4.00	3.00	3.00	2.00	3.00	4.00	3.00	2.00	4.00	4.00	4.00	3.00	4.00	2.00	2.00	3.00	2.00	2.00	2.00	2.00	2.00	1.00	2.00	2.00	1.00	1.00	2.00	3.00	1.00	1.00	1.00	3.00	1.00	1.00	4.00	2.00	2.00	1.00	1.00	2.00	2.00	3.00
Female	2	23	1.00	5.00	3.00	4.00	5.00	4.00	5.00	5.00	2.00	5.00	1.00	4.00	4.00	2.00	4.00	2.00	5.00	4.00	2.00	4.00	1.00	5.00	4.00	5.00	2.00	4.00	2.00	2.00	5.00	4.00	5.00	4.00	4.00	2.00	2.00	2.00	1.00	2.00	2.00	3.00	1.00	2.00	3.00	10.00	6.00	9.00	11.00	4.00	2.00	6.00	11.00	10.00	5.00	5.00	2.00	7.00	4.00	6.00	10.00	9.00	11.00
Female	2	21	1.00	3.00	2.00	3.00	3.00	3.00	3.00	2.00	1.00	3.00	1.00	3.00	3.00	3.00	1.00	2.00	3.00	2.00	2.00	2.00	1.00	3.00	3.00	1.00	1.00	1.00	2.00	1.00	1.00	3.00	3.00	2.00	1.00	3.00	2.00	3.00	2.00	2.00	1.00	2.00	2.00	2.00	3.00	11.00	3.00	6.00	1.00	3.00	2.00	4.00	10.00	10.00	1.00	3.00	1.00	6.00	3.00	4.00	9.00	7.00	10.00
Female	2	44	2.00	1.00	1.00	3.00	2.00	4.00	4.00	2.00	2.00	2.00	2.00	3.00	2.00	1.00	1.00	3.00	2.00	2.00	3.00	3.00	3.00	4.00	3.00	3.00	3.00	2.00	4.00	2.00	2.00	1.00	2.00	2.00	1.00	3.00	2.00	2.00	3.00	3.00	2.00	2.00	3.00	3.00	3.00	11.00	11.00	2.00	9.00	2.00	2.00	4.00	11.00	2.00	11.00	2.00	2.00	2.00	3.00	2.00	2.00	2.00	11.00
Female	2	30	1.00	5.00	4.00	4.00	4.00	5.00	4.00	4.00	2.00	4.00	4.00	5.00	4.00	5.00	4.00	5.00	3.00	5.00	4.00	4.00	4.00	4.00	4.00	4.00	5.00	4.00	5.00	3.00	4.00	4.00	4.00	4.00	3.00	1.00	4.00	1.00	1.00	4.00	4.00	1.00	4.00	4.00	1.00	10.00	9.00	10.00	1.00	3.00	1.00	8.00	1.00	3.00	8.00	1.00	1.00	3.00	3.00	1.00	1.00	8.00	9.00
Male	1	25	1.00	4.00	3.00	3.00	2.00	2.00	3.00	2.00	2.00	2.00	3.00	2.00	2.00	3.00	1.00	2.00	3.00	2.00	3.00	2.00	2.00	4.00	3.00	2.00	2.00	1.00	3.00	1.00	2.00	3.00	2.00	1.00	2.00	4.00	2.00	2.00	2.00	3.00	2.00	3.00	2.00	2.00	4.00	9.00	6.00	2.00	9.00	1.00	1.00	2.00	9.00	3.00	2.00	2.00	2.00	2.00	2.00	9.00	9.00	2.00	9.00
Female	2	29	1.00	4.00	2.00	4.00	2.00	3.00	3.00	3.00	2.00	2.00	2.00	3.00	3.00	3.00	2.00	2.00	2.00	2.00	3.00	3.00	3.00	4.00	3.00	2.00	1.00	2.00	2.00	1.00	1.00	3.00	1.00	2.00	3.00	3.00	1.00	2.00	2.00	3.00	1.00	3.00	1.00	2.00	2.00	10.00	11.00	1.00	4.00	7.00	4.00	6.00	8.00	9.00	1.00	6.00	1.00	1.00	8.00	1.00	10.00	11.00	10.00
Male	1	66	2.00	3.00	4.00	3.00	2.00	4.00	2.00	2.00	4.00	4.00	4.00	4.00	1.00	3.00	2.00	4.00	3.00	3.00	3.00	2.00	2.00	3.00	3.00	3.00	2.00	2.00	3.00	1.00	3.00	3.00	2.00	4.00	3.00	1.00	1.00	2.00	2.00	2.00	3.00	2.00	3.00	2.00	2.00	1.00	1.00	2.00	2.00	3.00	2.00	2.00	2.00	2.00	1.00	2.00	2.00	2.00	3.00	3.00	2.00	11.00	11.00





 
 










Appendix 5. Ethics form 
APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  


SECTION A: About You (Principal Researcher)

	Full Name:
	Aimee Rebekah Cereda

	Tick all boxes which apply:

	Member of staff:
	☐	Student:
	☒	Honorary research fellow:
	☐


	Faculty/School/Centre:
	School Of Psychology

	Campus:
	Carmarthen

	E-mail address:
	1601974.student@uwtsd.ac.uk

	Contact Telephone Number:
	07366395773

	For students:

	Student Number:
	1601974
	Undergraduate
	☒
	Programme of Study:
	Bsc Applied Psychology
	Taught Postgraduate
	☐
	Director of Studies/Supervisor:
	Karen Eaton-Thomas
	Research
	☐


SECTION B: Approval for Research Activity

	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☒	NO
	☐
	     
	Date

	If Yes, please indicate source of approval (and date where known):
	Research Degrees Committee
	☐	

	
	Faculty Research Committee
	☐	

	
	Other (write in)
Karen Eaton-Thomas (supervisor)
	☒	09/2018


Approval in principle must be obtained from the relevant source prior to seeking ethical approval.

SECTION C:  External Ethical Guidance Materials

	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines.

	Bps Guidelines Code of Ethics and Conduct (2018)
	☒
	Ethics Guidelines for Internet-mediated Research (2017)
	☒

	Research Ethics & Integrity Code of Practice (2017)
	☒




SECTION D: External Collaborative Research Activity

	Does the research activity involve collaborators outside of the University?
	YES
	☐
	NO
	☒

	
If Yes, please provide the name of the external organisation and name and contact details for the main contact person:

	Institution
	

	Contact person name
	

	Contact person e-mail address
	



Where research activity is carried out in collaboration with an external organisation
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☒

	If Yes, please attach a copy of any final approval (or interim approval) from the organisation




SECTION E: Details of Research Activity

	Indicative title:
	The exploration into the relationship of levels of media engagement on self-esteem and body-esteem

	Proposed start date:
	09/2018
	Proposed end date:
	05/2019

	Purpose of research activity (including aims and objectives)
Outline the purpose, aims and objectives of the research activity, including key research questions. Show briefly how existing research has informed the proposed activity and explain what the research activity will add and how it addresses an area of importance. (Maximum 300 words)

	The purpose of the present study is to explore the relationship between media type, media usage and age group on individuals self-esteem and body-esteem. The theories that will be used in the study will be the social comparison theory, Festinger (1954), in order to further explore whether individuals compare themselves with the suggested upward or downward comparison; will it have it suggest a relationship between self-esteem and body-esteem. Another theory that will be used is Higgins (1957) self-discrepancy theory; actual self, ideal self and ought self. Again, it will explore whether there is a relationship between media consumption, self-esteem and body-esteem. Media will be explored and researched to explore if the types of media have had an impact in how individuals react, act or perceive themselves, whether positively or negatively. 
(this box should expand as you type)

	Proposed methods
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. (Maximum 600 words)

	Design: Two between multiple regression analyses will be used, in order to explore the relationship between the predictor variables, to what extent does an individuals media use, media type, gender and age have on an individuals levels of self-esteem and body-esteem. The predictor variables- Age with a further 3 sub-groups of ages, gender, media type with a further 3 sub-groups and media use. The outcome variable- Self-esteem. The predictor variables age with a further 3 sub-groups of ages, gender, media type with a further 3 sub-groups and media use. The outcome variable- Body-esteem. 
Participants: An opportunity sampling of 300 people will be used, containing both male and female of the three age groups (sub groups of predictor variables) through using online surveys using social media such as Facebook. All participants were asked for informed consent before proceeding with the study. Participants will be informed of their right to withdraw from the study at any time, up until the 1st of April 2019, after this point the data will have been analysed and produced in the research report.
Materials: A body-esteem scale (see Appendix 2) used to measure the levels of negative or positive feeling regarding aspects of the body, the scale consists of 35 questions with a range of 5 answers; 1- strong negative feelings, 2- moderate negative feelings, 3- no feeling one way or the other, 4- moderate positive feelings and 5- strong positive feelings. A Rosenberg self-esteem scale (see Appendix 1) to measure the levels of personal esteem, consisting of 10 questions with a range of 4 answers; 1- strongly agree, 2- agree, 3- disagree and 4- strongly disagree. A SONTUS media usage scale (see Appendix 3) used to measure time spent engaged in media, consisting of 11 questions. The scales were all put onto a document on google forms along with informed consent and debrief. Participants all required smartphones, I-pads, tablets, computers or any device with access to the internet to complete the questionnaire. SPSS will be used to carry out two multiple regression analysis using the data collected to explore the relationship between predictor variables and the outcome variables. 
Procedure: A questionnaire consisting of informed consent, self-esteem scale (see appendix 1), body-esteem scale (see appendix 2), SONTUS scale (see appendix 3) and full debrief attached with contact information for myself and support information if any of the contents of the study affected participants; Samaritans provides confidential, emotional support, available 24 hours a day. The Samaritans can be called on 116 123. SANE runs a national, out-of-hours mental health helpline offering specialist emotional support and information to anyone affected by mental illness, including family, friends and cares. The helpline is open every day of the year from 6pm to 11pm. The helpline can be reached on 0300 304 7000.Mind offer advice, legal information, and support across a range of mental health conditions. The line is open from 9am-6pm, Monday to Friday (except for bank holidays). The info line can be reached on 0300 123 3393. You can also text Mind at 86463. All this information is available online- (https://www.mqmentalhealth.org/mental-health/urgent-help-and-advice) 
Google forms will be used to attach all three scales to a questionnaire. It will be posted via social media for participants to take part voluntary. 

Olufadi, Y. (2016). Social networking time use scale (SONTUS): A new instrument for measuring the time spent on the social networking sites. Telematics and Informatics, 33(2), 452-471.

Rosenberg, M. (1965). Society and the adolescent self-image. Princeton, NJ: Princeton
University Press.





(this box should expand as you type)


	Location of research activity
Identify all locations where research activity will take place.

	Questionnaire will be shared and sent via social media and email to the public.
(this box should expand as you type)

	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural sensitivities or vulnerabilities of participants.

	n/a

(this box should expand as you type)






SECTION F: Scope of Research Activity

	Will the research activity include:
	
YES
	
NO

	Use of a questionnaire or similar research instrument?
	☒
	☐

	Use of interviews?
	☐
	☒

	Use of diaries?
	☐
	☒

	Participant observation with their knowledge?
	☐
	☒

	Participant observation without their knowledge?
	☐
	☒

	Use of video or audio recording?
	☐
	☒

	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	Investigation of participants involved in illegal activities?
	☐
	☒

	Use of procedures that involve deception?
	☐
	☒

	Administration of any substance, agent or placebo?
	☐
	☒

	Working with live vertebrate animals?
	☐
	☒

	Other primary data collection methods, please explain in this box



	☐
	☒



If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 


SECTION G: Intended Participants

	Who are the intended participants:
	
YES
	
NO

	Students or staff at the University?
	☐
	☒

	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	Vulnerable adults?
	☐
	☒

	Children under 18?
	☐
	☒

	Prisoners?
	☐
	☒

	Young offenders?
	☐
	☒

	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	People engaged in illegal activities?
	☐
	☒

	Others (please identify):


	☐
	☒



	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	The estimated number of participants that will be recruited is between 300 and 400, the participants will be recruited using a questionnaire using google forms and distributed via social media (Facebook) and via email. It will be a link used to directly go to the questionnaire with the purpose and nature of the study. 

this box should expand as you type)



	Information for participants:
	
YES
	NO
	
N/A

	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☐
	☐
	☐

	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	Will you obtain written consent for participation?
	☒
	☐
	☐

	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☐
	☐
	☒

	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☐
	☒
	☐

	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	If NO to any of above questions, please give an explanation 

	Participants will not have the option of omitting to certain questions due to not being able to use the data if incomplete. If participants find some questions difficult or do not wish to answer, the data from them will not be used.  

(this box should expand as you type)




	Information for participants:
	
YES
	NO
	
N/A

	Will participants be paid?
	☐
	☒
	☐

	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	If YES to any question, please provide full details 

	


(this box should expand as you type)


SECTION H: Anticipated Risks

	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	Full risk assessment completed and appended? 

Yes                               ☐
 No                                   ☒


	Risks to participants
For example: emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	It could cause emotional distress if the participant has previously found body-image an issue or had issues regarding self-esteem. If such risks do arise there will be relevant organisation information that will be given to all participants who take part in the study, all organisations are confidential and are open to support individuals 24 hours a day. The questions chosen, and scales used are of minimum risk and do not contain content of any intimidating or harmful exposure. The researcher will also give participants a full debrief containing the nature of the study before they attempt to participate. No participant will be forced to participate in the study if they feel they do not with to do so learning the nature of the study. 

(this box should expand as you type)

	

	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
n/a
(this box should expand as you type)

	

	Risks to investigator
For example: personal safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	The possible risks to the researcher will be that participants may accuse emotional distress and harm to participants. Not aware of participants vulnerability or previous history of the effects from the nature of the study. 
(this box should expand as you type)

	

	University/institutional risks
For example: adverse publicity, financial loss, data protection

	Risks to university would be data protection if researcher does not follow the correct data protection policy. 
(this box should expand as you type)

	

	Adverse outcomes
List measures put in place to limit any adverse effects or outcomes of research activity where appropriate. Include any emergency protocols. 

	n/a

(this box should expand as you type)





	Disclosure and Barring Service

	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	


YES
	


NO
	


N/A

	Has a DBS certificate been obtained?
	☐
	☐
	☒


SECTION I: Feedback, Consent and Confidentiality

	Feedback
What feedback will be provided to participants, how will this be done and when? 

	Participants will be provided with a full debrief at the end of the questionnaire, containing contact number and email address for researcher and it will contain the relevant information for support organisations. 


 (this box should expand as you type)

	

	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded.

	Informed consent will be provided at the beginning of the study questionnaire along with description of the aims and purposes of the study by the researcher.
 (this box should expand as you type)

	

	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	No information apart from age and gender will be taken from the participant. All submitted answered questionnaires will be confidential and seen only by the researcher for data purposes and the research supervisor. 







SECTION J: Data Protection and Storage

In completing this section refer to the University’s Research Data Management Policy and the extensive resources on the University’s Research Data Management web pages (http://uwtsd.ac.uk/library/research-data-management/).
	
	YES
	NO

	Does the research activity involve personal data (as defined by the Data Protection Act)?
“personal data” means data which relate to a living individual who can be identified—
(a) from those data, or
(b) from those data and other information which is in the possession of, or is likely to come into the possession of, the data controller, and includes any expression of opinion about the individual and any indication of the intentions of the data controller or any other person in respect of the individual.
	☐
	☒

	If YES, provide a description of the data and explain why this data needs to be collected:

	
(this box should expand as you type)

	

	Does it involve sensitive personal data (as defined by the Data Protection Act)?
“Sensitive personal data” means personal data consisting of information as to –
(a) the racial or ethnic origin of the data subject,
(b) his political opinions,
(c ) his religious beliefs or other beliefs of a similar nature,
(d) whether he is a member of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) his physical or mental health or condition,
(f) his sexual life,
(g) the commission or alleged commission by him of any offence, or
(h) any proceedings for any offence committed or alleged to have been committed by him, the disposal of such proceedings or the sentence of any court in such proceedings.
	☐
	☒

	If YES, provide a description of the data and explain why this data needs to be collected:

	
(this box should expand as you type)



	Will the research activity involve storing personal data on one of the following:
	YES
	NO

	Manual files (i.e. in paper form)?
	☐
	☒

	University computers?
	☐
	☒

	Private company computers?
	☐
	☒

	Home or other personal computers?
	☐
	☒

	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	“Cloud” storage or websites?
	☐
	☒

	Other – specify:

	☐
	☒

	For all stored data, explain the measures in place to ensure data confidentiality, including details of password protection, encryption and anonymisation:

	The data collected will be stored on personal laptop to carry out the research, the data content will be in a file with a secure password, so no one will have access to it, the process will be strictly followed in line with the data protection policy. Also, it will all be correctly erased once research is complete. Data will be transferred electronically via google mail which will also have a secure password and in a file.


(this box should expand as you type)


	Will the research activity involve any of the following activities:
	YES
	NO

	Electronic transfer of data in any form?
	☐
	☒

	Sharing of data with others at the University?
	☐
	☒

	Sharing of data with other organisations?
	☐
	☒

	Export of data outside the European Union or importing of data from outside the UK?
	☐
	☒

	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	Publication of data that might allow identification of individuals?
	☐
	☒

	Use of data management system?
	☐
	☒

	Data archiving?
	☐
	☒

	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the Data Protection Act (and/or any international equivalent):

	




(this box should expand as you type)



	List all who will have access to the data generated by the research activity:

	Researcher
Research supervisor.

(this box should expand as you type)

	

	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	Researcher

(this box should expand as you type)

	

	Give details of data storage arrangements, including where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
Data will be stored on researcher personal laptop in order to run through spss, all data will be deleted by April 2019

(this box should expand as you type)




SECTION K: Declaration

	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice

	Signature of applicant:
	arcereda
	Date: 24.10.2018
	



For students:
	Director of Studies/Supervisor:
	Karen Eaton Thomas 

	Signature:
	ARCereda

	Date:
	24.10.18



For staff:
	Head of School/Assistant Dean:
	

	Signature:
	


	Date:
	




Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	
I have attached a full risk assessment (and have NOT completed Section H of this form) (where appropriate)


	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Head of School.




	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.



STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit  this form (and receive the outcome) via systems explained to you by the supervisor/module leader.

This form is available electronically from the Academic Office web pages: http://www.uwtsd.ac.uk/academic-office/

Application Process

All staff research projects and all research students must submit the Ethical Approval Form to the University Ethics Committee via the Academic Office (pgresearch@uwtsd.ac.uk).   Staff research directly in relation to personal study for taught undergraduate or Masters programmes should be submitted via the Faculty procedures explained below.

Taught masters and taught undergraduate research Ethical Approval Forms are considered within Faculties.  Faculties will provide details of the specific processes for this.  Where the Ethical issues within any single ethical application are of particular concern the Faculty will refer these to the University Ethics Committee.   Any student activity that involves the collection of primary data needs to undergo Ethical approval, this includes assignment work as well as dissertations.   

Notes for guidance in completion of this form

Section A:  About You
Please complete all relevant sections

Section B:  Approval for research activity
Research proposals must be approved in principle before applying for Ethical Approval.  The proposal approval only becomes final when the ethical approval is received.  

The process for proposal approval varies according the individual and programme of study:
· Research students, by application on form PG1 to the Research Degrees Committee
· Taught students by review of research proposal within Faculties (Faculties provide specific details of these processes)
· Staff, by agreement by the Head of School/Assistant Dean

Section C:  External Ethical Guidance materials
Many discipline areas are required to operate with the discipline specific codes of research ethics (for example health, psychology, education etc.), any such codes must be listed and you must tick to confirm that you have consulted with these.

Section D:  External Collaborative Research Activity
Provide details of the external collaborative partners, where appropriate you might want to submit a copy of the external collaboration agreement with the Ethical Approval Form.  If the partner requires the research to be subject to its own internal Ethical approval process then please provide details of that process and a copy of any final (or interim) approvals received from the organisation.

Section E:  Details of Research Activity
Remember that the individuals reviewing this Ethical Approval Form may not have seen your research proposal, and also may not be experts in the specific area of your research.  The information provided should therefore be jargon free and clearly stated.
Indicative Title:  please use the same title as used on the research proposal.
Purpose:  the Ethical approval process will want to ensure that the methods you propose are adequate and appropriate to address the research aims and objectives.  Excessive additional data collection can be seen as unethical.
Proposed Methods:  the Ethical approval process seeks to ensure that you understand the methods that are intended, and that the implementation of those methods will be appropriate and without unnecessary impact on respondents.  Please be specific.
Location:  this needs to mention geographical location and also local situation (for example, within Local Authority Offices in Cardiff, using a private room but close to other individuals).  If you are collecting data within an organisational setting then you need to explain the permissions that you have obtained to do this.
Research Activity outside of the UK:  please complete this section in detail, and note any guidance you have received.  Also describe your own familiarity (or not) with the location that you will be utilising.





Section F:  Scope of Research Activity
Please tick ALL of the research activities that might be undertaken.   If any additional types of activity are intended then please add an extra box and describe these.
If you have answered no to all questions in F then sections G and J do not need to be completed.  Section H should be considered, and may be completed.  Signatures are still required in section K.

Section G:  Intended Participants
Please tick all categories that might apply.
Numbers & Source:  if you are using a series of different methods or research activities please list numbers for each stage/phase.  Be clear about how you will find respondents.   Will you use intermediaries, and if so how?  How will you ensure compliance with your sampling strategy?
Information for participants:  all participants should be appropriately informed about the research, what is expected of them and what will happen to the information that they provide.  The Ethical review process does not ask to see this documentation, but requires this to be reviewed and approved by the Director of Studies in the case of research students, the supervisor/module tutor in relation to students on taught programmes and the Head of School/Assistant Dean in relation to staff research.

Section H:  Anticipate Risks
All research carries some level of risk.  The answers you provide to questions in this section will be reviewed to ensure that you have an appropriate understanding of the type of risks involved and how you can mitigate against these risks. If you have completed a full risk assessment, as required for example for laboratory work, field work, clinical tests, diving operations, or by a collaborative partner, you may append that to this form.  In that case, please tick the box indicating this has been provided.  You will not then be required to complete Section H.
Risk to participants   Think very carefully about how your actions/questions/discussions might affect the people you are involving as participants.  You might identify the risk as small but it would still be a risk.  Many types of question have the potential to make respondents less content with their life / job; you need to recognise and try to ameliorate any such effects
If these are business owners, time with you may reduce profit.  
In some locations physical risk is very real to both participants and yourself, please consider this.
Risk to you, the researcher   Think about where you will meet people, if there are any dangers involved in the location.  If you are meeting people as individuals think about using a public place.  In general do not visit people in their own homes or remote locations.  If you are talking to individuals about certain issues think about how their responses might affect you emotionally.  What about the risk of collecting insufficient data?
Risk to the University   When undertaking your research, you are acting as a member of the University (student or staff).  Professionalism is important, so it is important to be well organised and well prepared. Punctuality, clarity etc. are all part of this.  What will you do to ensure this?  You must ensure you do not harm the good name of the University in any way and do nothing to undermine the reputation of the research it conducts and sponsors.  Upholding high standards of conduct and integrity are vital in this regard. You must also conduct the research in such a way to minimise the potential for claims of negligence made against the University, its researchers and any collaborating individual or organisation. In this respect you should always comply with ethical, legal and professional frameworks, obligations and standards as required by statutory and regulatory authorities, as well as the university’s Research Integrity and Ethics Code of Practice.  Research misconduct in this respect can take many forms, including:
· fabrication: making up results or other outputs (eg, artefacts) and presenting them as if they were real
· falsification: manipulating research processes or changing or omitting data without good cause
· plagiarism: using other people’s material without giving proper credit
· failure to meet ethical, legal and professional obligations: for example failure to declare competing interests; misrepresentation of involvement or authorship; misrepresentation of interests; breach of confidentiality; lack of informed consent; misuse of personal data; and abuse of research subjects or material
· improper dealing with allegations of misconduct: failing to address possible infringements such as attempts to cover up misconduct and reprisals against whistle-blowers

Adverse Outcomes.  Think carefully about the possibilities, and cover here

Section I:  Feedback, Consent and Confidentiality
Feedback to participants:  outline your approach.   Will interview transcripts be shared with respondents to check accuracy?  Will summaries of questionnaire analysis be made available to respondents in some way?   Will an overview report be provided?  How and when?
Informed consent:   Draft letter / e-mail / or heading (or footer) section of questionnaire must be approved by DoS/supervisor (if research student), supervisor/module tutor if taught student, or Head of School / Assistant Dean if a member of staff.
Confidentiality/Anonymity.  Explain clearly how you will ensure confidentiality and anonymity.

Section J:  Data Protection and Storage
Before completing this section it is necessary to read the University’s Research Data Management information.   The questions that follow are designed to ensure compliance with the Data Protection Act as well as established research protocols.

Many research activities will involve electronic transfer of data and use of data management systems in the summarisation and analysis of data.  You will need to explain these in relation to compliance with the Data Protection Act.
Think carefully about who will have access to your data, this will include supervisors and examiners. Also that a thesis will be made available via the University library and the British Library system.  If you are seeking an access bar for a period of time after completion then mention it here.  If you will provide a copy of your findings, or intend to give a presentation, to a facilitating/ supporting/accessing organisation then explain that in this section.  But also think about the general principle of data sharing, as explained in the Research Data Management information.
In terms of storage of data please ensure security, and also mitigate against loss of data.

Section K:  Declaration
Ensure the appropriate countersignatures have been provided
Look carefully at the checklist and ensure that you comply with and tick all that are relevant to your research.














Appendix 6. SPSS Output

	Descriptive Statistics

	
	Mean
	Std. Deviation
	N

	total_self_esteem
	22.2800
	7.29642
	200

	Gender_group
	1.84
	.368
	200

	age.group
	1.6200
	.48660
	200

	Tot_bodyesteem
	92.7600
	19.58238
	200

	sontuns_groups
	1.4500
	.49874
	200



	Correlations

	
	total_self_esteem
	Gender_group
	age.group
	Tot_bodyesteem
	sontuns_groups

	Pearson Correlation
	total_self_esteem
	1.000
	.015
	-.144
	-.481
	-.151

	
	Gender_group
	.015
	1.000
	-.117
	-.168
	-.071

	
	age.group
	-.144
	-.117
	1.000
	.119
	.273

	
	Tot_bodyesteem
	-.481
	-.168
	.119
	1.000
	.194

	
	sontuns_groups
	-.151
	-.071
	.273
	.194
	1.000

	Sig. (1-tailed)
	total_self_esteem
	.
	.417
	.021
	.000
	.017

	
	Gender_group
	.417
	.
	.050
	.009
	.158

	
	age.group
	.021
	.050
	.
	.047
	.000

	
	Tot_bodyesteem
	.000
	.009
	.047
	.
	.003

	
	sontuns_groups
	.017
	.158
	.000
	.003
	.

	N
	total_self_esteem
	200
	200
	200
	200
	200

	
	Gender_group
	200
	200
	200
	200
	200

	
	age.group
	200
	200
	200
	200
	200

	
	Tot_bodyesteem
	200
	200
	200
	200
	200

	
	sontuns_groups
	200
	200
	200
	200
	200




	Variables Entered/Removeda

	Model
	Variables Entered
	Variables Removed
	Method

	1
	sontuns_groups, Gender_group, Tot_bodyesteem, age.groupb
	.
	Enter

	a. Dependent Variable: total_self_esteem

	b. All requested variables entered.



	Model Summaryb

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.496a
	.246
	.231
	6.39986

	a. Predictors: (Constant), sontuns_groups, Gender_group, Tot_bodyesteem, age.group

	b. Dependent Variable: total_self_esteem




	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	2607.472
	4
	651.868
	15.915
	.000b

	
	Residual
	7986.848
	195
	40.958
	
	

	
	Total
	10594.320
	199
	
	
	

	a. Dependent Variable: total_self_esteem

	b. Predictors: (Constant), sontuns_groups, Gender_group, Tot_bodyesteem, age.group




	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.
	95.0% Confidence Interval for B
	Correlations
	Collinearity Statistics

	
	B
	Std. Error
	Beta
	
	
	Lower Bound
	Upper Bound
	Zero-order
	Partial
	Part
	Tolerance
	VIF

	1
	(Constant)
	44.518
	3.840
	
	11.592
	.000
	36.944
	52.092
	
	
	
	
	

	
	Gender_group
	-1.548
	1.259
	-.078
	-1.230
	.220
	-4.030
	.934
	.015
	-.088
	-.076
	.962
	1.039

	
	age.group
	-1.283
	.976
	-.086
	-1.314
	.190
	-3.207
	.642
	-.144
	-.094
	-.082
	.913
	1.095

	
	Tot_bodyesteem
	-.177
	.024
	-.476
	-7.404
	.000
	-.225
	-.130
	-.481
	-.468
	-.460
	.936
	1.069

	
	sontuns_groups
	-.596
	.960
	-.041
	-.621
	.535
	-2.489
	1.296
	-.151
	-.044
	-.039
	.899
	1.113

	a. Dependent Variable: total_self_esteem




	Collinearity Diagnosticsa

	Model
	Dimension
	Eigenvalue
	Condition Index
	Variance Proportions

	
	
	
	
	(Constant)
	Gender_group
	age.group
	Tot_bodyesteem
	sontuns_groups

	1
	1
	4.795
	1.000
	.00
	.00
	.00
	.00
	.00

	
	2
	.085
	7.496
	.01
	.12
	.04
	.01
	.64

	
	3
	.066
	8.549
	.00
	.03
	.83
	.00
	.29

	
	4
	.044
	10.448
	.00
	.23
	.04
	.61
	.06

	
	5
	.010
	21.715
	.99
	.60
	.09
	.38
	.01

	a. Dependent Variable: total_self_esteem





	Casewise Diagnosticsa

	Case Number
	Std. Residual
	total_self_esteem
	Predicted Value
	Residual

	67
	4.202
	38.00
	11.1087
	26.89134

	88
	3.440
	40.00
	17.9828
	22.01725

	a. Dependent Variable: total_self_esteem















	Residuals Statisticsa

	
	Minimum
	Maximum
	Mean
	Std. Deviation
	N

	Predicted Value
	10.8419
	33.8697
	22.2800
	3.61979
	200

	Std. Predicted Value
	-3.160
	3.202
	.000
	1.000
	200

	Standard Error of Predicted Value
	.757
	1.824
	.984
	.239
	200

	Adjusted Predicted Value
	8.7304
	33.4940
	22.2635
	3.63993
	200

	Residual
	-12.34362
	26.89134
	.00000
	6.33521
	200

	Std. Residual
	-1.929
	4.202
	.000
	.990
	200

	Stud. Residual
	-1.954
	4.384
	.001
	1.005
	200

	Deleted Residual
	-12.66885
	29.26965
	.01647
	6.52662
	200

	Stud. Deleted Residual
	-1.968
	4.605
	.003
	1.014
	200

	Mahal. Distance
	1.791
	15.175
	3.980
	2.658
	200

	Cook's Distance
	.000
	.340
	.006
	.025
	200

	Centered Leverage Value
	.009
	.076
	.020
	.013
	200

	a. Dependent Variable: total_self_esteem













[image: ]
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	Group Statistics

	
	sontuns_groups
	N
	Mean
	Std. Deviation
	Std. Error Mean

	total_self_esteem
	1.00
	110
	23.2727
	6.88025
	.65601

	
	2.00
	90
	21.0667
	7.63905
	.80523




	Independent Samples Test

	
	Levene's Test for Equality of Variances
	t-test for Equality of Means

	
	F
	Sig.
	t
	df
	Sig. (2-tailed)
	Mean Difference
	Std. Error Difference
	95% Confidence Interval of the Difference

	
	
	
	
	
	
	
	
	Lower
	Upper

	total_self_esteem
	Equal variances assumed
	2.872
	.092
	2.146
	198
	.033
	2.20606
	1.02780
	.17923
	4.23289

	
	Equal variances not assumed
	
	
	2.124
	181.179
	.035
	2.20606
	1.03862
	.15671
	4.25541








	Group Statistics

	
	sontuns_groups
	N
	Mean
	Std. Deviation
	Std. Error Mean

	Tot_bodyesteem
	1.00
	110
	89.3364
	18.89288
	1.80137

	
	2.00
	90
	96.9444
	19.69963
	2.07652







[bookmark: _GoBack]
	Independent Samples Test

	
	Levene's Test for Equality of Variances
	t-test for Equality of Means

	
	F
	Sig.
	t
	df
	Sig. (2-tailed)
	Mean Difference
	Std. Error Difference
	95% Confidence Interval of the Difference

	
	
	
	
	
	
	
	
	Lower
	Upper

	Tot_bodyesteem
	Equal variances assumed
	.322
	.571
	-2.779
	198
	.006
	-7.60808
	2.73745
	-13.00639
	-2.20977

	
	Equal variances not assumed
	
	
	-2.768
	186.921
	.006
	-7.60808
	2.74898
	-13.03109
	-2.18508
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