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Executive Summary
The report has focused on the effective role of social media tools that are used by organisations to improve their recruitment process. By focusing on this, the organisation can easily get suitable candidates. Further, some disadvantages and advantages of Facebook and LinkedIn have also been outlined in this report. 
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[bookmark: _heading=h.gjdgxs]Introduction
This report will focus on the significance of digital skills in the workplace. In order to establish it, the roles of Facebook and LinkedIn in the hiring will also be analysed in this report. The pros and cons of using social media platforms in organisational functions for promotional purposes will also be mentioned here.


[bookmark: _heading=h.30j0zll]The role of Facebook and LinkedIn can have in hiring candidates.
[bookmark: _heading=h.1fob9te]The role of social media tools
In this digital era, social media platforms play a pivotal role in the process of hiring in businesses. It helps employers connect with the suitable candidates for their required post in a hassle-free way. Employers get a chance to build a vast audience base and networks by posting job ads on social media platforms, ensuring more visibility to a large number of audience. Companies can also attract rightfully skilled and educated candidates by making the targeted job ad campaigns. They can make their advertisement campaigns more profitable by targeting relevant demographics, interests, languages, and locations in a budget (Benedict, 2019). Additionally, job seekers also get a chance to directly interact with the company’s HR professionals through direct messaging and commenting on their posts, facilitating the engagements between employers and job seekers. Consistent relevant social media posts describing the work culture, environment, events, employees' achievements, and testimonials on the social media platforms help them to make their brand strong. Job seekers get a clear idea about the company's work ethics, beliefs, values, and culture, fostering employee attraction and retention. Furthermore, companies get a chance to sneak into candidates' social media profiles, posts, interests and interactions, providing deep insights about whether they would be suitable for the role. Social media tools also help the company to make their requirement process more cost-effective (Benedict, 2019).
[bookmark: _heading=h.3znysh7]Facebook:
Facebook is a well-known platform where people can connect with friends and families, share life updates and pictures, and join various groups based on their choices and interests. Companies can increase their brand popularity and attract wide audiences by sharing updates about company achievements, events, news, and testimonials on Facebook. They can post jobs on their official Facebook page or Facebook job board to get more potential audience organically free of cost (Rodrigues, 2020). Companies can invest in Facebook ads to promote their job opportunities that are rightly targeted to the specific locations, languages, demographic, interests, and skill sets of the audience, ensuring the reach to the right candidates (Jorgensen, 2023). HR officials of the company can build networks and participate in various events with industry groups, other companies, and interested candidates through Facebook which help them to find deserving and talented candidates. Facebook fosters transparent communication between the recruiter and the candidates through various groups and Facebook Messenger. It helps them to provide a transparent, personalised interaction experience to the candidates (Rodrigues, 2020).
[bookmark: _heading=h.2et92p0]LinkedIn:
Another popular and significant professional network platform is Linkedin, where people share their qualifications, skills, expertise, experiences, achievements and interests to get better professional opportunities. Recruiters use LinkedIn to search for candidates with the right qualifications and skills. Job seekers spend time on LinkedIn to look for better professional opportunities, ensuring their professional development. Recruiters can narrow down their candidate search process with the help of advanced search filters in LinkedIn that help them to search based on their required skills, qualifications, demographics, industries, and locations. LinkedIn makes the selection process of recruitment easy by providing valuable information about candidates such as their education, certifications, skills, expertise, and experience in a detailed date professional format (Martic, 2021). To get more job applications from skilled candidates, companies can take the help of LinkedIn ads, where they can create ad campaigns for the targeted audience on a budget. Moreover, they can monitor and track the performance of their organic posting and ad campaigns through LinkedIn’s analytic tools, helping them to improve their promotional initiatives.


[bookmark: _heading=h.tyjcwt]Include the advantages and disadvantages of different social media tools for Businesses.
There are several advantages and disadvantages that a business faces due to the application of various social media tools in their operational functions. 
[bookmark: _heading=h.3dy6vkm]Facebook 
[bookmark: _heading=h.1t3h5sf]Advantages:
Businesses can use Facebook’s worldwide large audience base and reach to their customers through their business promotion. They can easily increase their reach by creating ad campaigns based on the targeted audience demographic, location, behaviour, and interest (Prasanna, 2022). Additionally, Facebook helps the businesses to increase the audience engagements and attractions with the help of some special features like engaging posts, videos, images, and live streams, ensuring customer retention (Conlin, 2023).
[bookmark: _heading=h.4d34og8]Disadvantages:
Nowadays Facebook’s new algorithm promotes paid advertisement more than the organic promotion. Businesses are not getting expected reach from the organic promotional method in Facebook like before. Presence of millions of businesses on Facebook for promoting their businesses increases the competition (Prasanna, 2022). It is getting very difficult for small businesses to increase visibility and engagement on Facebook. Moreover, some users feel reluctant to use facebook for promoting their business content due to the data privacy issue in Facebook (Conlin, 2023).
[bookmark: _heading=h.2s8eyo1]LinkedIn
[bookmark: _heading=h.17dp8vu]Advantages:
LinkedIn, the professional network platform provides assistance to the businesses in building networks with industry professionals, leaders, and potential candidates (Veleva and Tsvetanova, 2020). It helps the businesses in the recruitment process through giving a platform for posting jobs, conducting a search for the potential candidates, and building a transparent communication with the professionals. Businesses also use LinkedIn for sharing their company news, events, and achievements with their audience.
[bookmark: _heading=h.3rdcrjn]Disadvantages:
Businesses can get limited reach for their business promotion due to its smaller user base as compared to the other social media platforms. Linkdien’s formal and professional interface and environment often creates difficulty for businesses in retaining audience engagements on their posts (Veleva and Tsvetanova, 2020). Additionally, some useful features of LinkedIn that could help the businesses grow such as advanced search filters, InMail messaging comes with premium subscription, compromising affordability for small businesses.


[bookmark: _heading=h.26in1rg]Conclusion
This report has demonstrated the concept of digital business skills, their importance and application in the workplace to ensure more efficiency in the workflow. Along with this, a detailed discussion on the impact of the social media tools within the hiring process in the business has been presented here. Advantages and disadvantages of the social media tools on the business have been mentioned in the report. 
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