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1.0 Introduction
     Writing reflective essays often may help you become more self-aware, which is a crucial aspect of emotional intelligence, and it can also help you understand other people better. In addition to promoting active participation in work processes, reflective practise can aid in the development of creative thinking abilities especially relating with my research topic (Skillsyouneed 2011-2023). In that case, writing this reflective essay regarding my research topic which is the evaluation of consumers perception on online shopping since the pandemic COVID-19 has developed my understanding and learning on the consumer’s perception and how to carry out proper research. 
      Besides that, this reflective essay will produce more significant with the help of a reflective model (Gibbs, 1988). In order to offer structure to learning from events, Graham Gibbs created the Gibbs Reflective Cycle in 1988.  It provides a framework for analysing events, and given that it is cyclical, it lends itself particularly well to repeated encounters. This enables you to draw lessons from both successful and unsuccessful endeavours, and to make plans for the future. It has six stages: description, emotions, assessment, analysis, conclusion, and action plan (Gibbs’ Reflective Cycle, 2020). In sequence, this reflective essay will undergo these 6 stages on how the final research have produced. 

2.0 Identifying a problem
     Many people's lives now revolve heavily around purchasing and selling things online. People may shop at virtual stores without being bothered by salespeople while yet being at home. Virtually all sorts of commodities and services may be exchanged in new and more practical ways thanks to online marketplaces. In that case, the culture of online shopping since the pandemic has changed a lot and had so much influence on the purchasing decisions of the consumers in their daily lifestyle. However, after going through a lot of journals and studies I find that there aren’t much studies about the evaluation of consumer’s perception on online shopping since the COVID 19 pandemic. Moreover, during the research topic tittle proposal my lecturer suggested to focus specifically on the consumer’s perception on online shopping since the pandemic COVID-19. Under these circumstances I identified that the customer’s perception on online shopping is vital especially since the pandemic. As it is, I decided to deep dive into this issue by doing this research on the consumer’s perception on online shopping since the pandemic.



2.1 Setting research questions
    What you aim to learn through your work is outlined in a research question. Your research paper, dissertation, or thesis needs a strong research question to serve as its direction (McCombes, 2023). In that case, the research aims to achieve to evaluate the perception of the consumer’s purchasing behaviour since the pandemic, the research questions were developed by evaluating other relevant studies on this topic. Before setting the research questions, I researched more on how the perception of the customers on online shopping before and after the pandemic which changed over time. Going through more articles and other journals gave me the overall idea on what questions need to me answered under this research topic. According to the reflective model of Gibbs 1988 I evaluated both positive and negative of the online shopping on the consumers perception. Not only that, I evaluated on whether the research questions are answerable using credible sources and quantitative or qualitative data. However, all the 3 research questions were mainly focused on the central aim of the research topic to evaluate the perception of the consumer’s buying decision since the pandemic COVID-19.

2.2 Deciding on the research approach 
     Before doing research, the research approach is decided. The effectiveness and general calibre of your research study and its documentation are determined in part by your choice of research methodology. Additionally, you might grasp a subject better if you are familiar with the research techniques that are employed in that field (Bhosale & Bhosale, 2023). In that case, my research topic had primary and secondary research approach. In detail, primary sources are more reliable as evidence, while secondary sources illustrate how your work links to previously published research (Streefkerk, 2023). According to Gibbs’ Reflective Cycle my analysis to create my survey questions for my primary research went really smooth. That is because, after going through other relevant articles related to my research topic gave me an overall idea to come up with 10 best questions to ask the participants to evaluate their point of view or perception on online shopping since COVID-19 pandemic. Not only that my targeted audience which are the consumers responded really well as I accumulated to get nearly 48 responses surpassing the actual target which is 35. According to the reflective cycle, my feelings on the responses get me the confidence to carry on the research to the next stage as I acknowledged the perception of the consumer’s decision making on online shopping since the pandemic. In depth, the survey questions were basically a combination of qualitative and quantitative research questions. My study on consumers' perceptions of internet shopping since the pandemic provided me with the statistics, I needed to support my main findings through quantitative questions. The information and depth provided by qualitative questions, on the other hand, allowed me to fully comprehend the ramifications of internet shopping.
        Moving on to my secondary research approach which is the academic literature. Due to the fact that secondary research is a crucial instrument for acquiring data that has previously been gathered and examined by researchers on a related study subject. It definitely allowed me to save time and money while also allowing me to learn more about the study topic. In depth, I was able to learn background knowledge about my study topic and use it to support or contrast my arguments with those of other researchers. To be more specific, conducting a literature review has given me a deep overview on how the consumer’s perception changes according to the circumstances such as COVID-19 pandemic. According to the reflective cycle I evaluated that consumer’s buying decisions increased especially after the pandemic. 

3.0 Data collection
    I was able to better understand consumer requirements, preferences, and purchase decisions thanks to the data gathered for this study. Data are the same as knowledge, which explains this. Due to my possession of solid data, I was able to evaluate how consumers see their online shopping behaviour in the wake of the pandemic with absolute certainty. For instance, I am able to state, "I have done x because of y." In essence, strong evidence may convince by itself.  According to the reflective cycle, I was given trustworthy, practical primary data from this poll to guide clients' purchase decisions. They are significant since the information originates directly from the people who were chosen as the research's target audience. Additionally, surveys provided me with a thorough, organised approach to see and evaluate the data I had collected. An original strategy to collect data from a sizable cohort is to use the mix method of survey research. The huge sample size, which increases statistical power, the capacity to acquire vast volumes of data, and the availability of verified models are all benefits of surveys (Jones et al., 2013). 
    Moreover, I've discovered that respondents almost universally prefer to conduct online surveys over printed questionnaires or phone interviews, and they typically give longer and more in-depth responses. People are more likely to react with truthful responses when surveys are created and sent in a relevant and focused manner. In addition, according to the reflective cycle I felt little more challenging to create those questions. However, it gave me a good experience to carry on my first survey successfully reaching out 48 responses. Overall, using this online poll to perform my own study was an excellent choice. This is due to the fact that they take less time, are less expensive, produce findings faster, and allow me to transmit and use the data in a variety of applications to finish this research.


3.1 Presenting idea
     Understanding your audience members is the first and most crucial guideline of presentation. You'll have a good presentation if you can put yourself in their situation and determine what they need. Throughout the presentation-planning process, keep the audience in mind. In that case, I presented my elevation pitch of my research topic in a 3 minutes video. In depth, an effective technique to showcase your professional aptitude, talents, and skills is through a strong elevator pitch, which is why it's crucial. A good lift pitch is extremely beneficial since it may be applied to many different circumstance (Welcome to How Things Fly, 2016.).  As it is, my elevator pitch was pretty much straight forward and very much understanding to the audiences. To be more specific, inserting all the facts of the research topic in a 3 minutes video is not a simple thing. According to the reflective cycle, I felt it quite challenging for me to present the 3 minutes video. However, I managed to record my elevator pitch video in the given time. 
        Recording an elevator pitch video was very new for me and I had very good experience on recording it. I have learned on how to deliver a very powerful interesting topic to the audience in a very little time. Not only that, I have discovered on how to engage with the audience and to catch their attention during a presentation. In addition, when doing the research topic, I find it that the word limit of 2000 is challenging to come up with a research paper. However, with relevant case studies and analysis I managed to finalise my research topic. Moreover, I have learned to come up with a very effective research study by doing this research topic and it enlightens my understanding on the consumer’s point of view on their purchasing decision since COVID-19 pandemic. 

3.2 Analysing data
    The most important phase of any research project is data analysis. The gathered data for this study subject are summarised via data analysis. It entails the analysis of obtained data through the use of logical and analytical reasoning in order to identify patterns. In that case, my research topic’s main data were accumulated via the survey question determining the perception of the consumers on their buying decisions since the pandemic. In depth, I compared and contrast the responses received from each group to one another by looking at the survey results. This enabled me to discover the differences between each set of responders and have a better understanding of them. The process of analysis data was pretty much easy. That is because using Survey Monkey enables to reach the respondents of the survey easily by just send the link to answer the questions. According to reflective cycle the analysis went smooth and well because, I managed to reach my target of sample size which is 35 respondents for the survey. 

4.0 Formulating conclusions
     My study has the chance to go into further detail on the influence and importance of the general results and arguments in the conclusion. This essential study took a unique and original technique to looking at the research challenge. presenting prospectively fresh or enlarged methods of conceptualising the study subject. In that case, my conclusion mainly formulated by the finding of my academic literatures and mainly the evaluation of the surveys regarding the perception of consumers on online purchasing since the pandemic. According to the reflective cycle of Gibbs 1988 I evaluated that the online purchasing behaviour of the consumers are severely affected by the pandemic as the online shopping made them to purchase more conveniently. The pandemic seriously has influenced the consumers to shop more online as it is cheaper and more accessible. 
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