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Introduction
· Marketing is an interactive world where the trader helps the consumer to buy and the consumer helps the trader to sell. Marcia Leyton Turner (2000)
· As a general rule, the most successful person is the person who has the best information. That's why information is vital in all areas of activity, especially in managing a company, in order to ensure the success, continuity and constant growth of the business. Kotler (2017)
This assignment is designed to look at Marketing Information System (MIS) and how this can be used in the Hotel Industry. In this assignment I will analyze the importance of the marketing information system, how effective it is in the hospitality and tourism industry, as a tool for marketing, information gathering and communication. This will include discussion on the Marriott hotel and how this organization uses the MIS. 

Marketing Information System (MIS)
Marketing Information System (MIS} is a system for collecting, storing and distributing information on the market, information that is collected both inside the company and from the outside, in continuous flow. The information come from the Company internal data, acquired databases, competitive marketing intelligence, marketing research.
 This system helps managers to make the most appropriate decisions in managing a company. Jobber (2007) Developing a marketing information system is especially important for a better understanding of customer needs. It is also possible to make comparisons, to monitor the business environment, to study trends and behavior of buyers as well as government policies. Types of Marketing Information can be: 
-Monitoring information

-Problem related or Customized Information
· The market study is a very large process within the information storage system in marketing. A Marketing Information System or MIS is a very good tool for market researcher professionals because it offers a big suite of functions. MIS can be used to identify the type of information that marketing and advertising decision maker need, which is a very important function. Another function of an MIS include the capacity of stocking data and then sort it for future access. An MIS stores the information that it collects and can be used to analyze the data it collects, as well. Jennifer Lees-Marshment, Walter W Wymer Jr  (2005)
MIS for Marketing
Gathering information is a very good tool in marketing. Collected information such as buyer's behavior, preferences, discussions with current or potential clients, help create a proper marketing strategy that will lead to increased sales and better product quality. The decision maker in the company takes into account the information gathered on competing firms, their products, can see what shortcomings they have and so improve their company products.
MIS for Information Gathering

In the hotel industry, in the Marriott Hotels, information is gathered about consumer preferences, how they like to shop, how they like to travel, what dining preferences, hours of dining, how they like to look a hotel room, how they would like to be treated by hotel staff, what fun activities they would like to have on their business or pleasures trips. Information is stored in client accounts to make personalized and targeted offers.

Collecting information helps companies make complicated tasks that would be very difficult to execute or even impossible. Information is gathered from different sources and through different methods. The information collection is used in several fields of activity such as scientific, military, academic, and the persons involved in this activity must be trained to do that kind of job and they need to have special skills. They should know the best way to address personalities in the community and society in general. The more information is gathered, the more organizational activity is easier and situations that seem complicated can be solved more easily and better, based on previous experiences. Also, new ideas come easier if we are based on previous information.
There are two main types of sources in the collection of information:
· Existing sources are those printed sources, video, audio, or other materials that are available to the public or may be on demand;
· Natural sources are those people who have tried the services and products, tested them and expressing the opinions and experiences of those doing research.
Information gathering is done by specialized people in a company's information department. Manipulation and collection is done by special methods, through unique procedures to expand the organization's or company's field of knowledge, to reduce concern over unpredictable or unknown issues and to solve problems.
There is also a disadvantage of gathering information. Overloading information due to a large amount of information on the internet.
MIS for Communication

Communication in marketing has two aspects. It is a two ways process. As senders, they inform, persuade and remind. As receivers, they develop messages, adapt them and spot new communication opportunities. Marketers are both senders and receivers.
Marriott Hotels manage relationships with current and potential clients through multiple ways of communication. They use the company website, phones, live chat, email, promotional materials as well as social media. Customer relationship management system enables the company to interact with its customers much easier by customized messages to tailor their offer to customer needs. There are also contact centers that collect data about caller history so that the company with access to these data can provide personalized communication to clients and reduce inactive and unproductive contact with clients.
The new booking system, with which Marriott prides itself and could be the secret weapon in the war of direct reservations, offers customers the power to choose their room, bedding, balconies, views. Every room in the hotel might be different. This booking system can check all the attributes desired by a customer and can see immediately which combinations are available. This leads to an increase in the number of direct bookings.
Marriott has launched the Marriott Bonvoy fidelity program, which is currently the largest in the world with more than 120 million members. They have a 50% discount that allows them to reserve more often and pay less.
Marketing mix – the Four P: product, price, place, promotion.
The Product
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The four Ps in the Marriott hotels are the following:
The product portfolio of this company are several springs and hotels that are constantly upgraded throughout the years towards consumer satisfaction. Marriott Hotels offer a wide variety of services to customers around the world. From accommodation, leisure, food and beverage services, boutique hotels to banquet rooms and marriage halls.
The main product of Marriott hotels is how these services are offered to customers. They can be tangible and intangible in nature. The main services of accommodation are added with added value through various other services and facilities such as: valet, reception, restaurants, playgrounds, gymnasiums, etc.
Price

The pricing strategy of these hotels is to increase sales of products and services. Thus, they want to sell the right customers at the right time. The strategy used is benchmarking. It compares the company's working practices with similar practices of other organizations to implement the best ideas in their own activities. The strategy and pricing policies are designed to be beneficial to both consumers and the company's revenue. At Marriott hotels, price trends are always tracked, and an automatic charging system works to prevent errors. The charging system follows the demand and supply curve as well as the competitors on the market so prices can increase decreases in a very flexible way.
Place
Hotels have a global presence, being scattered in 110 countries and having 5,700 properties. The first hotel was inaugurated in Arlington, United States of America. Places where hotels are located are strategic places. They are located near airports, highway areas, large city centers, vital sites and high potential tourist areas. To facilitate bookings, Marriott hotels were the first in the world to introduce the internet reservation method in 1995.
Promotion
In order to remain in the top position they have won over the years, Marriott Hotels use Internet technology to promote themselves, create their own websites that offer information about prices, services and other facilities, as well as clients can make reservations online for both rooms and other services.
Mass communication is the main promotion strategy. It uses commercial publications, social sites, printed ads as well as the use of the Internet.
Customers who already use hotel services as well as potential customers receive emails with promotional offers. This is another, very easy and effective way for hotels to advertise. 
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= Theartof doing business.





Conclusion
With a history of over 90 years, the marketing strategy and marketing information system at Marriott hotels are very mixed and complex because these hotels exist all over the world, in very different countries like USA, Argentina, Thailand, Romania. The hotels are located in very different locations like airports, highways, city centers, beaches. Because hotel customers are very different, both as tastes, habits, culinary preferences, marketing strategy is aimed at satisfying the preferences of all customers. 
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