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[bookmark: _heading=h.gjdgxs]Introduction 
Sustainable tourism is an ever-growing phenomenon in the tourism industry that ensures the responsible use of resources, providing a complete experience to the tourist without harming the natural, cultural or social environment. It has become the beacon in the present world, assuring cultural authenticity, preserving the natural environment, and providing authentic experiences. Due to the growing demand for sustainability, many events are being arranged based on sustainability. Sustainability in the tourism sector is also becoming a necessity to preserve authenticity and provide the best experience to visitors or travellers. In the meeting and events industry, events that are being arranged based on sustainability are gaining environment-conscious visitors' attention globally.  The upcoming international tourism event titled “Sustainable Tourism: A Trend in Rise” is going to uphold sustainable tourism. The event has been chosen considering the resonant necessity of sustainability in the tourism industry (Chen, 2009). This event will be a road to strengthening sustainability with insightful discussion, strategic planning, cooperation and collaborative investments in tourism. This event is going to be held at the DoubleTree by Hilton Newcastle International Airport. The venue is situated in Woolsington, Newcastle upon Tyne, NE13 8BZ, United Kingdom. This is the ideal venue for the event, as the DoubleTree by Hilton provides a sophisticated setting, modern facilities, and an environment to conduct events. This property also promotes sustainability through efforts and financial affirmations. Throughout this report, the event cycle has been discussed, the itinerary of the event is illustrated, the aim and objectives of the report are demonstrated, the operations of the event, the budget, including income sources, sponsors, expenses, and funding, have been ascertained, the emerging trends in the event and meeting industry, cultural and situational considerations have also been examined. 
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[bookmark: _heading=h.3znysh7]Cycle of Events 
The event cycle indicates the five phases of conducting an event, from announcement to making it successful. It contains steps including planning, organising, execution, evaluation and sharing. In the planning stage, the aim, objectives, and goals of the event are specified. Then the target audience and potential participants are identified. The theme, and venue of the event, according to budget, funding and sourcing, are predetermined at this stage. The organising stage includes pre-event marketing, and promotions to attract the target audience, which is essential to reaching out to the audience and engaging them with the event. Promotional campaigns are made through social media, email, broadcast channels and industry partnerships. The list of guests to be invited, accommodation, location, and itinerary are finalised at this stage. In the execution stage, the event is conducted as planned. The guest takes place, speakers deliver presentations, discussion sessions are held, different parties share their concerns, and develop ideas, and partnership and collaboration plans are proposed in this phase. In the evaluation stage, the overall impact of the event is discussed. The success and failure of the event are analysed at this stage. In the last stage, the post-event activities take place. It's the follow-up activities, documenting the findings, and formulating recommendations for future events. 
In the following “Sustainable Tourism: A Trend in Rise” event cycle, the objectives and aims of the event are determined in the planning stage. The target audience, especially people concerned about sustainable tourism, is predetermined, and the venue of the event is also selected at this stage. In the organising stage, the event was determined to be on sustainable tourism, and the DoubleTree by Hilton Newcastle International Airport was booked as the venue. The budget, funding, entry fee, and sponsors were finalised at this stage and the promotional campaign was conducted through different mediums. In the execution stage, the event is to take place on a certain date with all the formalities. After the execution, the success of the event would be analysed, and post-event follow-up activities would take place.
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[bookmark: _heading=h.tyjcwt]Itinerary of Event 
The concept of the event is sustainable tourism, which is a rising trend. Throughout the event, the trends of sustainable tourism, changes in the industry, and implications of sustainability in the tourism industry will be discussed (Schaller, 2014). Valuable guests would share their insights. The participants would share their opinions in the interactive session. The cooperation, collaboration plans, and exchanges of ideas and implications of those would contribute to the boost of sustainable development in the tourism industry. 

Itinerary Planning of the  “Sustainable Tourism: A Trend in Rise” Event
	Time
	Sessions of the Event

	8:00 AM - 9:00 AM
	Opening of the Registration Booth

	9:00 AM - 9:30 AM
	Opening of the Event

	9:30 AM - 10:25 AM
	Addressing Key Notes

	11:00 AM - 1:00 AM
	Panel Discussion 

	1:00 AM - 2:00 AM
	Break for Lunch

	2:00 AM - 3:00 AM
	Workshop and Interactive Discussion

	3:00 AM - 4:30 AM
	Refreshment, Networking and Event Closing 
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[bookmark: _heading=h.1t3h5sf]Aim and Objectives of the Event
 The event aims to enhance and stimulate growth in the tourism industry in the United Kingdom. The objectives of the event are the following,
1. To increase awareness among the attendees about sustainability in the tourism sector.
2. To exchange ideas and knowledge among the attendees with interactive sessions that would facilitate meaningful exchange of knowledge among them and generate new strategies. 
3. To inspire sustainable action with collaborative initiative within six months of post-conference.
The objectives are set precisely to be measurable, achievable, relevant and time-bound to spread sustainable initiatives while protecting resources and the environment on a larger scale around the globe.

[bookmark: _heading=h.4d34og8]Operations of Event 
Several skills and resources would be required to successfully conduct the event. Some skills, such as communication skills, networking skills, governance skills, issues-solving skills, and other technical skills, would be required (Larsen, 2006). Event management skills are mandatory to plan, organise, execute, evaluate and measure the success of the event. For liaising with speakers, guests, and attendees, attracting participants, and managing sponsors for the event,  communication and networking skills are necessary. Networking would help to make a better relationship in the tourism industry among investors, policymakers, and stakeholders (Kaunisto, 2023). While conducting the event, there might arise uncertain issues and challenges that need to be handled creatively within a short time, and it requires problem-solving skills. Technical skills are required to broadcast the event through audio and visual media. This skill would help to solve any technical issues arising during the event.
The resources for the event are the sponsors, partners, guests, speakers, event management staff, venue of the event, technology and equipment, promotion and marketing. Sponsors are the key source of funding for the event, as they provide a larger portion of the funding. Managing the relevant sponsors and collecting funds helps cover the cost, and grow the reach and impact of the event.  Liaising with the right speaker is necessary. In a sustainable tourism-based event, the guest needs to be a concerned personality from the industry or governing body who has contributed to or taken the initiative to make the tourism industry sustainable. The guest participants should be people with considerations about the natural, social, and cultural environment, heritage, and authenticity of tourism (Getz and J. Page, 2019). Relevant-minded guests, speakers, and, attendees would generate better outcomes and would help to make the event successful. The venue of the event needs to be accessible, providing essential facilities and accommodations like DoubleTree by Hilton with sustainability concerns better aligned with the goal of the event. Marketing and promotional campaigns would help to attract the right participants. Event staff with previous experience would increase the quality of the arrangement. The technology and equipment would make the event more visualised and presentable to the audience. 
[bookmark: _heading=h.2s8eyo1]Budget of Event 
	Sources
	Amount 

	Registration Fee (450*50)
	£22,500

	Sponsor
	£90,000

	Total Income
	£1,12,500

	Marketing movement and event documentation
	£8,000

	Technical sustenance
	£7,000

	Event theme and decor
	£11,000

	Training for the event-related personnel
	£2,500

	Staff working for the event
	£6,000

	Arrangement for first aid
	£800

	Total cost

	£35,300





Partnership and Collaboration of the Event

	Sponsor Type
	Sponsor Company
	Sponsorship Amount/Value
	Benefits

	Platinum Sponsor
	Virgin Atlantic
	£35,000
	· Prominent logo placement on all promotional materials. Exclusive naming rights for the festival 
· VIP access for 10 representatives.
· Full-page ad in the event program.
· Banner placement at the entrance.
· Recognition in press releases and media coverage.

	Gold Sponsor
	Hilton Worldwide
	£25,000
	· Logo placement on promotional materials.
· VIP access for 5 representatives.
· Half-page ad in the event program.
· Banner placement at key event locations.
· Recognition in press releases and media coverage.

	Silver Sponsor
	Expedia Group
	£15,000
	· Logo placement on promotional materials.
· VIP access for 2 representatives.
· Quarter-page ad in the event program.
· Recognition on event banners.
· Acknowledgement in press releases and media coverage.

	Supporting Sponsor
	TripAdvisor

	£10,000
	· Logo placement on promotional materials. 
· VIP access for 1 representative.
· Acknowledgement in the event program.
· Recognition on event banners.

	In-Kind Sponsors
	National Trust
	£5,000
	· Recognition for the specific in-kind service provided.
· Logo placement on promotional materials.
· VIP access for relevant representatives.
· Acknowledgement in the event program.

	Media Partner
	The Guardian
	Media Coverage
	· Prominent Brand Exposure
· Advertising Space
· Exclusive Rights for Live Broadcasting or Streaming
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Due to several phenomena, the meeting and event industry is facing different changing trends. Some of these trends are personalisation, integration of technology, hybrid events, AI event technology, sustainable events, mental wellness events, augmented reality, virtual reality, marketing events, and cost control (Meredith et al., 2021). In the modern digitalized world, the event meeting industry is focusing on technical integration with Artificial Intelligence (AI). Chatbots are being used to answer the queries of the attendees in an efficient way. Virtual reality, live streaming, and augmented reality are making  events more engaging and providing innovative event experiences.  Augmented Reality (AR) is being used for entertainment purposes (Smith et al., 2010).  In the event industry, this technology is becoming popular for providing realistic experiences and immersing people in a different universe. Event organisers are using 5G integration to ensure real-time streaming and increase virtual interactions. Meta-based event promotions are popular at the present time. So promoting the event by creating an event page would help to draw the attention of the potential attendees widely.  
By analysing the interests of the attendees, event planners create tailored experiences for the potential participants.  Hybrid events provide facilities to attend events both in person and online (Fox et al., 2014). With technology, planners create engagement features that provide similar experiences to both types of participants. This trend has gained popularity during the COVID-19 pandemic. It has provided event and meeting facilities during the isolation when movements or flights were banned globally. Due to easy accessibility and interactive features, hybrid events are gaining more popularity, connecting participants from remote  places. Different seminars, fairs, art exhibitions, and interactive workshops are being arranged while acquiring the characteristics of hybrid events. Attendees are getting the facilities to attend the events by travelling to the venue or only browsing online. These live streams provide the best quality presentation of the event. Besides, saving time and cost are the other factors increasing the adoption of hybrid events in several sectors. Sustainability is another growing trend in the event and meeting industry. Awareness about maintaining sustainability is increasing, and the eco-friendly environment is becoming more demanding. The event planners are focusing on making the event more sustainable and eco-friendly to reduce carbon footprints, improve waste management and increase the use of eco-friendly materials (Smith, 2012). Different social media platforms are being used to promote the event and increase its reach. 
In the “Sustainable Tourism: A Trend in Rise” event, the emerging sensation of sustainability has been addressed. The event is mainly based on sustainability in the tourism sector. It concentrates on the growing sustainability trend in the event and meeting industry. Besides, technologies are also incorporated into this event to ensure the enormous engagement of the attendees through broadcast and live telecasts of the event (O'Toole, 2021).  The discussions based on sustainability would attract potential attendees with proper branding of the event on social media. Several social and digital media platforms are being used to promote the event to probable participants with environmental concerns. 
[bookmark: _heading=h.26in1rg]Cultural and Situational Considerations
Cultural and situational challenges arise while planning and executing events in a certain region. While planning the  “Sustainable Tourism: A Trend in Rise” event, several cultural and situational considerations were linked to it. Such as local cultural sensitivity, and respect for the local culture and tradition to make the event acceptable to the attendees, and local cultural sensitivity was considered. It engages the local community, makes them feel inclusive, and increases the participation rate. This sustainable tourism event is focused on protecting the tourism sector (Sonuç, 2020), which will positively attract local communities. Cultural diversity among the attendees is considered, as they might have different backgrounds, cultures, and ethnicities. Providing translation services to them is considered as it would enhance cross-cultural understanding. Consequently, the exchange of knowledge would grow respect for others' cultures, languages, traditions and ways of living. It will also help to enrich cultures of the both visitors and the local community.
Environmental factors are considered when providing renewable energy (Johnston, 2013),  proper waste management, and reducing carbon emissions with climate concerns.  Engaging potential attendees' opinions, perspectives, and knowledge during the event planning would make them feel engaged and it would create a positive perception of the event. Political factors are considered by seeking support from the governmental authorities and following rules and regulations. This would help the event execution align with the ethical principles of the region. Other considerations, such as making the event accessible for disabled people (Coghlan, 2019), would promote social consideration and responsibility in society. These considerations are important to ensure the responsible execution of the event.
DoubleTree by Hilton Newcastle International Airport was chosen as the venue considering their accessibility and facilities provided for different types of people. The environmental factors around the hotel are considered to be safe and under control so that any unplanned spike in visitors can't negatively cause pollution or noise (Hall, 2019). Economic factors are considered to have a positive impact,  contributing to increased sales of travel, food, accommodation and other services that would increase the GDP of the regions. Technological factors are considered to provide the best experience to the participants from a remote place or at the conference. Technological integration in this event would provide smooth execution of the event, providing the best event experience to the attendees with networking, interactive sessions, and taking cooperative initiatives while consequently making the event successful. 
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