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[bookmark: _tah1rmo53s2v][bookmark: _Toc112831315]
Chapter 1: Introduction
[bookmark: _vvn9xmraev2l][bookmark: _Toc112831316]Talk about the topic
Product packaging is one of the crucial tasks as it deals with grabbing the attention of its customers which could impact the sales figure of the organisational sector. The consumer usually tends to appreciate companies' efforts that place the facts related to the products which in turn help in ensuring the quality of the product. Therefore, nearly 40% of customers post their product photos on social media appreciating the packing of the product (David et al., 2021). Product packaging must be added to the crucial list of company strategies as it helps in gaining the key attention of its targeted customers. Packaging could be based on consumer preferences for products and services being developed as per clients. Packaging deals with representing the brand message directly to its targeted customers. 
[bookmark: _swkue29nvu7a][bookmark: _Toc112831317]Significance of the topic
The research topic is based on learning about the significance of product packaging on organisational sales with special reference to the company (Wallenburg et al., 2021). The topic would help in learning about the impact of packaging on organisational sales along with challenges and ways to mitigate the challenge. Product Packaging plays a vital role in the workplace of an organisation as it deals with upgrading the sales figure by gaining the attention of its customers. It also helps ensure the quality of products by providing authentic specifications about the product, 74% of people prefer to purchase a product specifying honesty and transparency in the brand (David et al., 2021). 
[bookmark: _9p3hjdpyohbb][bookmark: _Toc112831318]Purpose of the research
The research aims at providing the user with a piece of brief information regarding the significance of product packaging in organisational sales with special reference to the retail organisational sector. The research focuses on learning about the impact of packaging in the workplace of Tesco. Packaging tends to impact the sales figure of the organisational sector by gaining the attention of its targeted customers (Scharpenberg et al., 2021). Through this research, the learner will be able to learn about the challenges that are associated with effective product packaging that would impact the sales figure of the organisational sector. The ways to mitigate the challenge and turn it into its strength would be possible through this research. 
[bookmark: _Toc112831319]Aim 
“The endeavour of the research is to learn about the affect of product packaging on organisational sales on the retail sector of UK”
[bookmark: _Toc112831320]Objectives
· To explore the influence that  product packaging has on the product sales of the  organisation
· To learn about the impact of product packaging has on the organisational sales with a special reference to the retail sector of the UK.
· To analyse the challenges that are associated with product packaging in the retail sector of the UK.
· To recommend solutions that can mitigate the challenges associated with product packaging in the retail sector of the UK.
[bookmark: _kuouo2uue4mm][bookmark: _Toc112831321]Research question
· What is the significance of “product packaging” in the organisational sector?
· What are the challenges linked with product packaging in the organisational sector?
· What are the ways to mitigate the challenges associated with the product packaging?

[bookmark: _nl98ucwo6sxr]

[bookmark: _l5874sh6rrw][bookmark: _Toc112831322]Chapter 2: Literature Review 
[bookmark: _wwc3hcaicma8][bookmark: _Toc112831323]Importance of product packaging in enhancing the sales of an organisation
According to Ramirez (2018), the study explains the role of product packaging on the buying behaviour of customers. The main objective of this exploration is to focus on and inspect the necessary factors through which an organisation would be driving success. The packaging of the product would help the organisation in increasing its sales as well as attracting its customers. It has also been observed that the packaging of products is one of the most important factors for increasing customer’s effectiveness such as packaging material, colour, innovation, design of wrapper and other buying decisions. Consumers are generally getting very fond of new services and products which satisfy their needs and demands. As those products which do not have good packaging tend to lack in sales which the company suffers. But companies are focusing now more on packaging which brings very tough competition among different competitors and their products. 
According to Singh (2018), “Ian Pavlov’s classical conditioning theory and Kano’s theory of attractive quality” can be used by the organisation to enhance its packaging of product for increasing its sales. There are many things which help in increasing the sales of an organisation and its products as it is made up of different features and elements of sales which do not attract customers. Packaging always plays a crucial role in fulfilling its customer’s preferences and needs. It acts as one of the promotional tools which include design, characteristics and colours which helps in stimulating the buying behaviour of customers. The colour of product packaging gets estimated and assessed among 62-90% of customer evaluation and assessments. Through research, it has been shown that there always tends to be a phase of disagreement between the behaviour of customers and the packaging quality. The study reveals that customers trust widely the response and steading of damage which leaves brands moved uniquely and stylishly. As packaging helps in influencing the behaviour of consumers it also helps organisations in generating revenue by increasing the sales of their products. One of the important key factors through which customers can be attracted at first sight is product packaging.
[bookmark: _uf2yijl9425l][bookmark: _Toc112831324]Impact of product packaging on the productivity of organisations that operates in the retail sector of the United Kingdom   
According to Hartmann (2020), packaging is one of the most important strategies through which an organisation can glamorise its production and attract the attention of its customers. It definitely includes the integrity of products which helps the product from potential damage. However, research has also defined that packaging is known to be one of the major factors for increasing the marketing strategy of any organisation along with improving its turnover and production of sales. When an organisation designs or produces a high level of production increases the superior elements and its superb looking, which impacts upon the labelling of consumers behaviour which would be helping in targeting the upper class. It helps the organisation to show itself as one of the most extraordinarily conscious and targeted markets which helps in designing a self-image in the local society. It has also been revealed that buyers mostly decline their trust in the brand and their product when its packaging gets 55% damaged or 36% moved down to another brand.  
In the opinion of Maziriri, (2020), the purchasers of a specific product are also bothered about the packaging of the products when they ponder about keeping the product for a long time. As per the CSAT theory, customer satisfaction is integral to the sales of an organisation. Here, packaging designing is inherent to escalate the customer satisfaction and therefore the increase in the profit margins.Hence the packaging of the products is equally important as that of the product itself. Keeping in mind the sustainability aspects, a lucrative product ensign will be able to draw more customers and hence increase the sales of the product. Even before the target customer can use and experience the product, it is the packaging that holds the attention of the customers. Hence, an organisation must put in the effort to develop an attractive product design strategy. 
[bookmark: _f9c0ixnu02m][bookmark: _Toc112831325]Challenges related to the effective package designing
Simply manufacturing a product is not sufficient to draw the target customers in the long run. There is a genuine need to ponder upon an appropriate and attractive product packaging strategy to obtain and retain customers in the distant future. According to Moustafa et al. (2019), sustainability issues might pose a real challenge when the brands will be contemplating a stringent product packaging strategy. Due to the rising wastages in the environment due to the product packaging, the environmental regulations are against any experimentation in the product packaging. The authors have also opined that the protection of goods in the best possible manner is not easy and hence, there might be issues with packaging in the retail industry. Depending upon the core features of the products, the product packaging may vary accordingly. While focusing too much on sustainable packaging and compromising on the packaging quality, the products may not be properly preserved effectively. According to Maharishi et al. (2019), the brand reputation and recognition, to large extent, depend upon the packaging of the product. In case the company hasn't invested in the design of the product, it might fail to deliver the actual goods that it was supposed to deliver to the customer. Since brand recognition is one of the most crucial parts of product design. Product design is meant to enhance the worth of the product to a great extent. In the opinion of the authors, distribution of the products plays a central role in the packaging of the goods in the modern era. Especially in the retail sector, with the rise of online sales and e-commerce sales, the wear and tear of the product is strictly avoided. Hence the prospect of packaging in the case of delivering the products after covering a significant distance might pose a problem to any retail brand. 
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[bookmark: _g2639zpcx4xz][bookmark: _Toc112831326]Chapter 3: Research Methods and Methodology
[bookmark: _nn8ia0kvftpl][bookmark: _Toc112831327]Research philosophy
[bookmark: _612yw5csbqr9]Research philosophy is the process about the methods in which the data regarding the phenomenon is gathered, evaluated and implemented. It is related to the assumption, knowledge and nature of the research process. There are four types of the research philosophy that is “pragmatism, positivism, realism and interpretivism” (Žukauskas et al., 2018). To conduct the research process the researcher will utilise interpretivism to carry out the research process. It is based on the procedure that implies that researchers perform a particular role in observation and the research process depends on the interest of researchers. 
[bookmark: _5dlgevygiiwn][bookmark: _Toc112831328]Research paradigm
Research paradigm is the model or the approach to research which is regarded as standard by numerous numbers of the researchers in the field based on having been both verified and practised for a long time period. There are three types of the research paradigms that are  “positivism, constructivism or interpretivism and pragmatism”. To conduct the research process the researcher will utilise the interpretivism research process.  Research is valid and authentic hence this process is used. 
[bookmark: _4qdlkf54dikp][bookmark: _Toc112831329]Research approach
It is defined as a systematic collection of data and information and its evaluation for the advancement of knowledge regarding research. To conduct the research process the researcher can use deductive, inductive and Abductive research (Dougherty et al., 2019). To carry out the research process the researcher will utilise the abductive research methods as it helps the researchers to gain appropriate information to conduct the research process. 
Research Methodology
[bookmark: _i39njpm8inqd]Research methodology is the process of explanation of how a researcher intends to conduct the research process. It is the logical systematic procedure to carry out the research process. There are the four types of the research methodology that is observational, experimental, stimulation and derived. The researcher will use the derived methodology to conduct research.  
[bookmark: _qatkia5ek03p][bookmark: _Toc112831330] Research strategy 
Research strategy denotes the stepwise plan of the action which provides the direction to the researcher's thought procedure. It assists the researcher to systematically carry out the research process. 
[bookmark: _l0cpejw8tx2a][bookmark: _Toc112831331]Sampling methods
Sampling is a procedure utilised in the statistical evaluation in which the predetermined number of the observations are conducted from the huge population. There are two types of the data collection methods that are probability and non probability sampling. Researchers will use the non probability to conduct a research process.  It is faster and effective hence its is used. 
[bookmark: _smx0swufwfzt][bookmark: _Toc112831332]Data collection methods
Data collection is the process of the collection and evaluation of the information on the variables of interest. Researchers can analyse the hypothesis depending on the gathered data. To carry out the research process the researcher will utilise the secondary data collection methods. It saves the time and efforts and the information is readily available hence secondary data collection is used.  


[bookmark: _szbgsktg11vm][bookmark: _Toc112831333]· 

[bookmark: _mhpl2pc6j61m][bookmark: _Toc112831334]Ways of interpreting data/How are you going to interpret data?
The data collection will be interpreted through the thematic analysis to prove the authenticity and the reliability of the data. 
[bookmark: _ww3u0g4twsgk][bookmark: _Toc112831335]Time prospects of the research (Gantt chart)
	Task
	Start date
	Duration (In days)

	Selecting topic
	1-Aug-2022
	4

	Aims and objectives
	05-Aug-2022
	4

	Research questions
	10-Aug-2022
	3

	Data collection method
	13-Aug-2022
	3

	Data analysis method
	16-Aug-2022
	3

	compiling
	19-Aug-2022
	3


[bookmark: _2ven0bxp43m4]Table 1: Timeline
(Source: Created by learner)
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Fig 1: Gantt chart
(Source: Created by learner)
[bookmark: _dgz2evvor7oh][bookmark: _Toc112831336]Ethical consideration of the research
Researchers will conduct the research process according to the ethical process. All of the participants of the research process have participated according to their interest. The Data protection act 2018 guidelines were effectively followed to conduct the research process. None of the data was misused and their privacy was highly maintained. 
[bookmark: _hxcsbhh16ql6] 
[bookmark: _l4s9bur2o1lx]

[bookmark: _yprprlv369qv][bookmark: _Toc112831337]Chapter 4: Conclusion
With the advent of sustainable packaging to curb the environmental carbon footprint, the retail brands have started experimenting with innovative packaging strategies. The impact of product strategy goes a long way in affecting the sales in an organisation. In this research project the significance of product design on the organizational sales, profit margin and revenue growth was highlighted in the organisational context of Tesco. The use of both the primary and the secondary data, both the advantages and disadvantages will be sketched  in a diligent manner. A detailed literature review will discuss the scholarly inte[retaton of the impact of product designing in the retail sector in an individualised and effective manner. 
·          
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