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New Brand Development Alignment with Customer Trends

BMW launched a new brand, NexRide, focused on futuristic NexRide Pro responds to growing demand for green, sustainable
transport solutions.

+ Targets urban commuters secking city traffic-solving and Al-

« lts flagship NexRide Pro integrates BMW engineering with Al- powered, customised travel experiences (BMW Group, 2024).

+ Offers zero-emission commuting with intelligent navigation and
adaptive ride control.

O i) s Y Wi oo il i s et + Enhances safety with real-time notifications for health-conscious
travellers.

Marketing Mix (Product and Promotion)

<“*Product: NexRide Pro has Al route optimisation, regenerative

smart mobility.

powered e-bike technology (BMW, 2022).

sustainable urban micromobility.
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braking, biometric security and high-end BMW design. It
provides high performance, safety and prestige in the c-bike

market.

“Promotion: The digital-first strategy with social media

influencers, interactive AR product demos and eco-mobility

campaigns (BMW, 2022). Collaboration with smart-city projects

and workplace health initiatives enhances credibility and reach.

* Demographic: Urban commuters aged 18-50, mixed
income, tech-savvy (Nachzelové, 2023).
= Geographic: Densely populated cities with traffic and

pollution concerns.

= Psychographic: Sustainability-focused, ~health-conscious,
convenience seckers.
= Behavioural: Prefers green commuting, adopts smart

mobility, values safety and Al-powered features.
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