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life’s narratives, finding joy and truth in collective i
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Digital

110 Million Cumulative Streams Across three
features to date: 'Location Unknown', 'Crying
Over You' 'Crying Over You ft. RM'

Acoustic Version of 'Location Unknown' with
BEKA outperformed original by 30Million
Streams.

Currently Averaging 100,000 Streams Per day

79% of listeners 27 years old or below
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New Music produced & Co-written by frequent
collaborator Honne.

Honne also feature on track "More Than
Friends"

BEKA has a growing audience in Asia which is
reflected by engagement on socials and

streaming services.
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Spotify monthly listeners (as of August 2020)

Indonesia - 440,000
United States - 150,000
Philippines - 125,000
United Kingdom - 107,500

Germany- 52,000
Brazil - 33,000
Thailand - 30, 000
Malaysia - 29,000
India - 28,000
Taiwan 26, 000
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concept:
universe
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The word universe translates to a particular sphere of
activity or experience. This concept was borne from
BEKA's initial inspiration of using the word as an artist

name.

Curious by nature, BEKA's messaging observes and
explores both individual and collective thought
patterns. She questions the human experience and
invites us into a dialogue that is open to diverse

perspectives.

'[U's only when diverse
perspectives are included,
respected, and valued that
we can start to get a full
picture of the world.."

- Brene Brown



Play{ul
CuUriosity

With a strong desire to know or learn, BEKA's leading
value is demonstrated by playful curiosity. Experience
and perspective are obtained through exploration and

observation done so in a playful manner.
Visually this value is translated through playful

imagery that evokes a sense curiosity through

perspective, styling, and subject matter.
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AI'twork

BEKA’s artworks are to portray existing matter and
space considered as a whole, (the idea of the cosmos
- the universe seen as a well-ordered whole). These
artworks are to focus on individuals or multiple
subjects that speak into the collective, singular or

reimagined human experiences.
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ATIUSL

BEKA's artist shoots are to elicit the idea of

both observation and perspective. BEKA is to be
photographed in sets that create a sense of unusual
perspectives or the artist in a state of observation. The
visual aesthetics are to be bright in colour and styling,
to depict her value of playful curiosity and a balance

between the masculine and feminine.
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LIVe

Utilising light as the main driver of BEKA's live
photography, these images are to characterise the

sense of wonder and the universe. The live aesthetic

is to be playful in its approach and using the idea

of 'unique perspectives' to capture each of these

experiences.
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March 12th - My One
April 9th - EP1 announcement
May 7th - I'll Be There EP 1

June 25th - You Got (The Fire)
July - Feature track on different project
Aug 13th - We Move
Sept 17th - Love Me All The Same
Oct 1st - EP2 announcement
Oct 22nd - You Got (The Fire) EP 2

*Please note that song titles could change but the above represents the desire to
keep momentum with the release throughout the year.
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BBC Introducing w/ Gemma
Bradley

Rickie, Melvin and Charlie
Jeremiah

Radio 1 Radio 2 BBC Radio4 | BBC 5 Live Apple Music 1
Begin with: New To 2 Loose Ends Laura Whitmore | Zane Lowe
Future Sounds w/ Annie Mac | Steve Wright Elton John
Future Artists w/ Jack Rylan Rebecca Judd
Saunders Jo Whiley

The Chillest Show w/ Sian Dermot

Eleri O'Leary

Followed by:
Best New Pop
Clara Amfo
Nick Grimshaw
Greg James
Scott Mills
Adele Roberts
Arielle Free
Matt & Mollie
Jordan North

Premieres Features Post Playlists
Clash Clash
The FADER
Wonderland Wonderland Wonderland
SCHON! SCHON!
NME NME

CLOUT CLOUT CLOUT

Noctis Magazine MNoctis Magazine MNoctis Magazine
Notion Notion

1883 1883 1883

The Line of Best Fit

The Line of Best Fit

The Line of Best Fit
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‘Crying Over You' - @hellohonne feat. #BEKA & #RM @bts.bighitofficial
atluk.Ink.to/CryingOverYou-RM

[
Followed by calebmeakins, blaowphotography, keziakristal + 4 more C I yl I l g

. . . . BEKANE... . ASIAP3 . ASIAP2 _ USAP2 _USAP1 _ ASIAP1 o NYC
BEKA's social media strategy focuses on establishing O\/e [ : yO u
101 11.4k 883

meaningful connections and creating a dialogue posts followers following

with her audience by the means of playful curiosity. i Y

Her feed focuses on sharing original content with . . BEKA
meaningful captions that spark a conversation or ‘ |
demonstrate observation. Authenticity is key here.
Her stories and twitter pedestal questions that act as
an invitation to seek her audience's perspectives and

thoughts.

BEKA's social media platforms will include a curated
set of posts that combine photography and design to
paint the bigger brand look and feel.

Breathe
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BERA

Bookings
Store
Music
Video

Tour

About
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BEKA World Tour Stickers
£5

N2

Cloud Enamel Pin Badge
£10

BEKA Tee
£15
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Available at : https://www.musicbusinessworldwide.com/its-going-to-be-a-long-road-for-everybody-to-start-seeing-recovery-in-the-live-music-industry/
(Accessed: 15th March 2021)

(Schilird D, 2020) Towards Digital Globalization and the Covid-19 Challenge Available at:
https://www.researchgate.net/publication/341408390_Towards_Digital_Globalization_and_the_Covid-19_Challeng
(Accessed: March 22nd 2021)

(Musically 2020) How many users do Spotify, Apple Music and streaming services have?
Available at : https://musically.com/2020/02/19/spotify-apple-how-many-users-big-music-streaming-services/
(Accessed: 15th March 2021)

(MUSIC BUSINESS WORLDWIDE 2017) LAB RECORDS SIGNS WORLDWIDE DEAL WITH WARNER'S ADA IN 10TH ANNIVERSARY YEAR
Available at:

https://www.musicbusinessworldwide.com/lab-records-signs-worldwide-deal-warners-ada-10th-anniversary-year/

(Accessed: March 22nd 2021)

(Paine A, 2020) Promotions execs on why radio still matters in the streaming era

Available at:
https://www.musicweek.com/media/read/promotions-execs-on-why-radio-still-matters-in-the-streaming-era/078786
(Accessed: March 22nd 2021)

(Pastukhov, D 2019) The Ultimate Guide to Music Metadata

Available at : https://soundcharts.com/blog/music-metadata
(Accessed: 15th March 2021)
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