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[bookmark: _Toc534395486]Introduction
Entrepreneurial motivation is termed as the driving force which is useful for providing that driving force or the urgency for the changes to be done in the behavior of an entrepreneur. An entrepreneur is an individual who will be setting up any business who takes on financial risks in order to do so. The entrepreneurship has the several dimensions which involve the manager, agent of economic change and as an individual. A manager can be able to perform the specific activities which they perform and the way they actually undertake it (Agarwal Audretsch and Sarkar 2010). In terms of the individual an entrepreneur must have the psychological, personal and personal characteristics. It is said that an entrepreneurial venture is the one which is characterized by five types of innovative behavior. The main goal for an entrepreneurial business is to develop high revenue and the business is characterized by the implementation of innovative strategic practices for developing its sustainability. The main responsibility of an entrepreneur is to own an organization, bringing in innovation to the market, identification of the market opportunities, manages the activities or the tasks to be performed, applying the expertise to its highest level for implementing strategic practices and providing leadership. Entrepreneurs in this current era are primarily focusing on the social responsibility and on the environment mainly for making some contributions both on the social and environmental life in this world. 
[bookmark: _Toc534395487]Key traits and characteristics of entrepreneur
The process by which something has been created which is different with the value by the devotion of proper time and highest efforts by the assumption of the psychological, financial and social risks and receiving at the same time the monetary rewards and personal satisfaction. According to Oosterbeek Van Praag and Ijsselstein (2010) the entrepreneurship is the development of new economic entity which has been focusing on a particular product or service which is different from the others completely in this market. The characteristics of entrepreneurship are basically the growth, innovation and the strategic orientation for the venture which is going to be started. 
In accordance with McClleland (1961) the entrepreneur need to have the personality traits in them which includes that an entrepreneur need to be proactive. This indicates that the entrepreneur has been taking the initiatives of making the decisions for the venture which he/she wants to start it and the entrepreneur needs to have that assertiveness. The entrepreneur must have the orientation of achievement which indicates that they have the ability to see and seek for the opportunities they get it whenever it comes to them. An entrepreneur is also committed to the others which is yet another personality trait for them. They commit to others very often by which they can be able to fulfill their goals what they have dreamt for. 
The key characteristics which the entrepreneurs have it could be that they have the need for achievement. They want to achieve something in their life. They take the risks calculatively so that they can be able to manage the venture smartly which they want to start it. They have the high internal focus of control over the venture they want to develop in the future. The entrepreneurs are highly innovative in nature as they come up with the innovative ideas and implement those ideas into their new venture. The entrepreneurs also have the great vision in front of them before they start their venture. According to Timmons (1985) some of the characteristics of the entrepreneurs are inborn and some are acquired or innate. The inborn qualities or the skills they have could be that they have good leadership capabilities. They have the good control over the business which they want to start. The money is not a motivating force for them and they have huge influence of culture from where they have come up. The innate characteristics are that they are highly energetic along with the emotional stability they have it. They have the creativeness and innovative ability. They have very good conceptual capability and they have the vision which has been combined with the power to inspire others. In entrepreneurship there is difficult in controlling. They also have the importance of motivating and empowering the employees and they do not provide proper recognition to the staffs who may have same drive as an entrepreneur. 
[bookmark: _Toc534395488]Evaluation of the approaches to entrepreneurship
There are basically three approaches to entrepreneurship which involves the economic theories which indicates the role of entrepreneur in the development of economy. The next could be the psychological trait approach involving the personality characteristics of the entrepreneur. The other could be the social behavior approach which is making that how the entrepreneurs have the influence on the social environment. The explanation of the three different approaches are given below
Economic Theories: In accordance with this theory, the focus is made on the capitalist employer who has been coordinating different production factors like the land, labour and capital. The entrepreneurs have the great and vital role in improving or regrowing the economy of the country where the entrepreneur is trying to develop its business. The entrepreneurs are crucial for the economic development and they are acting as the catalyst for providing dynamic changes in the economy of any region or country. An entrepreneur is always looking for the profitable exchange of opportunities. The entrepreneur is acting as the broker who has been facilitating the changes. The entrepreneur has the knowledge and the skill in utilizing each and every opportunities they will get for the innovation to be done. According to the views of Schumpeter, an entrepreneur is the individual who is bringing change and innovation. They are the extra ordinary person who will bring in special events. Schumpeter indicated that an entrepreneur would not be focusing on the technological influence for the development of the economy of the country. According to the views of Frank Knight an entrepreneur must be skilled enough to take risks in a calculated way. An entrepreneur need to be imaginative and creative so that they can seek out every opportunity they have in front of them now. 
Psychological Trait Approach: The entrepreneurship process to be implemented, it is important that the entrepreneur must have the personality traits or characteristics. The entrepreneurs have some of the skills which are inborn and some of them are acquired and not possessed by others. In this type of approach, it is important that there is nothing to gain from the direct intervention for the encouragement of entrepreneurship. 
Social Behavior Approach: This is the approach where the process of entrepreneurship is affected by the social environment. The social environment could be including the educational background, family background as well the position. It is also focusing on the gender equality and the ethnic minority enterprise. According to Wickham (1998) entrepreneurship is influenced by the social environment and it is considered to be the social phenomenon. The family background, the position where it belongs to the family, the educational background, the culture as well as the economic conditions all affect the social thinking and attitudes of the people by which the changes could be brought in entrepreneurs. 
[bookmark: _Toc534395489]Causes of motivations of the entrepreneurs
According to Kuratko (2016) the motivation is considered to be an internal psychological process of initiation, energizing, directing and maintaining the goal directed behavior. This is the internal process which can be self developed and it is influenced by the action of the others. The motivation for the entrepreneurs and entrepreneurship is influenced by biological drives, cognitive and the social drives. The biological drives are basically the inborn traits or the personal characteristics which are not acquired or possessed by the others for making the entrepreneurs get motivated for the process of entrepreneurship to be implemented. The leadership ability of the entrepreneurs have been not acquired and this is the trait which is constantly inspiring ad influencing others to become an entrepreneur for the other individuals in the future (Bruton Ahlstrom and Li 2010). The innovation and the imagination an entreprenu8r have it is also coming from within which is motivating them to become entrepreneur. In the context of the cognitive drives which is basically the emotional stability, the management of the ideas and knowledge they have it on a particular area of study. It is also involving the cognitive thinking power and the conceptual ability an entrepreneur have it in order to become motivated always. The last could be the social drive which is the family background, the culture, society within which the individual resides and the educational background. 
The family background means a lot for the individual to become an entrepreneur. For example, if an individual comes for a background of the family where the ancestors have been involved in business then the mindset and the culture where the individual brought up could be able to get that sense of urgency and motivation to become an entrepreneur in the future. The educational background also inspires or motivates the individual to become an entrepreneur of its choice. It is seen that if the individual has been coming from a poor educational background then the entrepreneur do not have that conceptual idea and knowledge to be gained in a proper manner (Kuratko 2016). The society where the individual lives in is also influencing and motivating them to develop or start its own venture. The economic condition of the society where the individual lives in also motivates the individuals to become an entrepreneur and apply entrepreneurship in its own business. These are the motives which are helping to change the behavior and influencing us in order to pursue the goals and the objectives for an entrepreneur to do it. 
[bookmark: _Toc534395490]Characteristics and motivations of the small business owners as entrepreneurs
According to Dacin, Dacin and Matear (2010) the small business has a high end relationship with entrepreneurship. The small enterprises are those which have the employees under the range of 10-49. There are majority of the business which is small in nature. There are around 96 percent of organizations in UK which have less than 20 employees (Bruton Ahlstrom and Li 2010). The businesses with less than 100 employees have been around 50 percent only. The small business ventures are termed as the any business which is owned of its own and it is also operated by its own and they are not dominant in any area of specialization. They do not get engaged themselves in innovation or new marketing practices as well. It is seen that the relationship between the small business venture and entrepreneurship is clear at the initial stage. The small businesses are less concerned with the formal systems to be developed as well as the decision making process has also been full of proper judgments as the employees are less and so the decision making takes place quickly. The small business ventures with entrepreneurship is that they are not so much of responsive to the changes in the market to be taken place but the developments in the response to the market is quite less (Kyrgidou and Hughes 2010). The small business ventures can be able to quickly respond and they can adjust quickly as compared to the large business ventures and they do not form the classic organizational environment. It is said that in small business the products are already developed and the growth of innovation in small business is not there which is there for the entrepreneurial ventures (Audretsch and Keilbach 2010). The small business operates within a given market but an entrepreneurial venture is seemed to develop its own market so the small business is not having greater relationship with entrepreneurship. The small business has not the clear strategic orientation and the strong strategic objectives which has a significant influence on entrepreneurial practices they want to implement in the future. 
[bookmark: _Toc534395491]Evaluation of the opportunities created by entrepreneurs for entrepreneurial motivations
There are huge opportunities to be created by the entrepreneurial ventures when the process of entrepreneurship has been implemented by the entrepreneurs. The entrepreneurial motivation helped in the development of the opportunities which the entrepreneurs are seeking for. The entrepreneurs have got the opportunities to be able to develop and implement the goals and objectives of what they have dreamt for (Hitt and Duane Ireland 2017). The entrepreneur’s also have the opportunities for taking of the calculated risks which might help the entrepreneurs to experiment much more and this makes them to achieve the objectives they want to achieve. The entrepreneurs also seek the opportunities of making their own decisions as they have to make the decisions much more quickly (Bruton Ahlstrom and Li 2010). The entrepreneurs also have the opportunities to be able to create innovation in their ideas and the application of their knowledge for which they can be able to rethink the strategies for the starting of the entrepreneurial ventures. The entrepreneurs could be able to get the opportunity for becoming creative and make innovation by experimenting with their new ideas and knowledge to be implemented. They can be able to understand and develop their own markets where they want to start their entrepreneurial ventures. 
[bookmark: _Toc534395492]Impact of economic environment on entrepreneurial motivation
It is said that the entrepreneurs for practicing entrepreneurship want to start off with small ventures or business enterprise. The small firm sector at present will be remaining foreseeable in the future and they have been vigorous enough to fulfill the seedbed function and so they do not need a special support (Dees 2017). The small business ventures are an important part of the free market economy. They can be able to diversify the economic resources of the country. The small business can be able to provide highest employment which involves providing local jobs to the people and mop up the employment rate (Welter 2011). They can be able to have the local control and meet up the local needs of the people. They can be able to absorb the technological innovation and make fast responses to the changes as well. The entrepreneurs with the stable economy to be developed could be able to practice the new things in the market and cater to the loss easily. 
The entrepreneurs with the strong economy of the country could be able to make innovations at its fullest and they can be able to take high risks while the innovation is to be made. The entrepreneurship can help in enhancing the productivity of the employees which is linked with the generation of high income level of the people related to the economic growth of the country or region (Drucker 2014). The entrepreneurship practices laid down by the entrepreneurs also helps in depicting survival and competition within the country. The economic development of the country could be done through indigenous development by the small and entrepreneurial ventures (Meyer Neck and Meeks 2017). It helps in the local control, the commitment to be made from the locality and the local accumulation of profits. There is the sharing of the resources as well the knowledge to be taken place through the small ventures helps in enhancing the operational efficiencies which is influencing the economic development of the country. 
[bookmark: _Toc534395493]Impact of cultural environment on entrepreneurial motivation
The entrepreneurial motivation is influenced through the cultural environment to be created for the entrepreneurs. The proper education involving the right educational infrastructure along with the training programs for the individuals helped them to become successful entrepreneurs in the future (Kirzner 2015). The training systems at all the levels must be effective and efficient enough to be able to undergo entrepreneurial practices (Agarwal Audretsch and Sarkar 2010). The social culture enables the entrepreneurs to be able to think of new business models to be generated and apply in their new entrepreneurial ventures. These ideas and business models helps in enhancing the personal income and the wealth of the country as well. The family background and the position of the individual in the family have also been motivating the entrepreneurs to be able to compensate with the old ideas and capture innovation in improving the mindset of the society. 
[bookmark: _Toc534395494]Conclusion
From the study it is evident that the entrepreneur be need that sense of internal driving force in order to have the dynamic change in their personal and professional life. The changes in the behavior of the individuals help in making them stronger enough to fulfill their goals and objectives and seek for the achievement of orientation. It is concluded that the economic and the social environment has been greatly influencing the entrepreneurship to be applied for the entrepreneurs. The motivation for the entrepreneurs comes from the economic and the social development of the individuals. It is evident that most of the entrepreneurs have their own key traits and characteristics to become implement the entrepreneurship practices for achieving success in their own ventures. 
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