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Sustainability refers to the ability to enhance and sustain the availability of desired materials or situations over a longer period (Baker. 2016). The hotel sector is a significant one and a global engine of economic expansion. However, a sustainable and socially conscious hotel industry benefits both the local community and the environment at large. Additionally, rules for sustainable hotels have a favourable effect on consumer retention and satisfaction. As a result, social responsibility or sustainability are the issues that the hotel industry is becoming more concerned with. Now more than ever, the hotel industry is reacting to and adapting to sustainability. This essay will examine the hotel industry’s adaptation and transformation and explain why sustainability is so crucial. This essay illustrates the idea of sustainability, its elements or pillars, and its connection to the hospitality industry. This essay explores and analyses the prospects and commercial issues facing hotel, as well as what drives them to think about and incorporate sustainable development into their business plans. This study also examines the circular economy and how it interacts with CSR.

Business sustainability is the practise of conducting business without compromising the environment, the local community, our society at large. In a sustainable company, profitability, concern for the environment, and social responsibility all coexist. In the current context, the lives of individuals are being significantly impacted by climate change, which also poses a threat to every other living thing on the globe (Ameen. 2022). For example, according to the NASA research, human consumption and activity are to blame for more than 95% of the problems associated with global warming. The tourism industry contributes significantly to environmental disasters and global warming because of people's continued and careless exploitation of resources like land and fossil fuels (Mensh. 2013). Because of this, promoting sustainable tourism is crucial. Following a statement from the UNWTO, sustainable tourism caters to the needs of travellers, the industry, host communities, and the environment while taking current and potential financial, social, an ecological ramification into account. The hospitality industry, on the other hand, the local communities are in close contact due to their closeness at natural partnership. As a result, ethical growth and responsible tourism are essential for the long-term cultural preservation and socio-economic sustainability of host communities.
Three pillars support sustainable tourism. For the hotel sector to develop over the long run, these three pillars are essential. First, the environmental pillar, often known as the planet, prioritises protecting the environment by minimising threats and assessing how corporate activities affect the environment. Hotels may have a direct detrimental impact on the environment due to the overuse of resources, the purchase off goods made in an unsustainable manner pollution, careless visitors, and unsustainable constructions. For the sake of their future, therefore hospitality businesses should set objectives to help protect the environment (Ameen. 2022). Reducing Waste, conserving energy, recycling, doing away with single use plastics, and lowering overall carbon emissions are all the ways to promote environmental sustainability. It is important to maintain both man made and natural elements of the environment, such as buildings and streams. For instance, Dubai’s Four- Season hotels practice environmental sustainability by conserving water. A variety of environment friendly methods are used to properly manage water usage throughout the hotel's operations. The hotel serves 25% of its energy usages as a result. In addition, around 40% of the water heating is supplied with solar energy (Fourseasons. UAE, 2022).
Second, the social pillar of a company’s sustainable development is the upholding of principles that encourage equity and consideration for individual and collective rights. The company’s operations are then assessed considering these worries about their social impact (Clark, 2015). A company that practices social sustainability fights social injustice, fosters community, and improves the welfare of its stakeholders. The hotel sector, like all forms of tourism, affects the communities where it operates. For instance, local employment, culture, and lifestyle are impacted by the hospitality sector. if the hospitality sector negatively affects the quality-of-life nearby stakeholders and citizens, they will rebel against it, casting doubt on the sector's future (Rebitzer, and Jolliet, 2016). On the other hand, if the operations of the hotel business properly benefit the community, they will support the company’s growth. A hospitality company must work with local communities to guarantee that they gain from the operation of a hotel. In this scenario, the business can obtain its resources from regional businesses, create jobs for locals, and engage in community outreach. Additionally, CSR initiatives like fostering social awareness, providing educational opportunities, preserving, and fostering local cultural pride, etc., can support social sustainability. For instance, the Wesley hotel in London assists underprivileged youngsters nationwide (WasleyUK, 2022). 
The third pillar is the company's capacity to create an ethical economic structure. An economically responsible corporation encourages and promotes the protection of social and environmental interests by reducing the risks associated with its business activity. Economic sustainability depends on financial profitability, but not at the expense of the other two pillars. Have company that is not successful is undoubtedly not sustainable, but profit cannot be obtained at the expense of the environment or the well-being of society (Christina. 2022). Building economic sustainability is a need for the success of a hospitality enterprise. For instance, the natural beauty of a tourist site will decline because of pollution, noise, and waste, among other things, if a hospitality company pushes over tourism while neglecting the detrimental effects on the environment and society. The natives will treat tourists with hostility. As a result, visitors will not return as expected which will affect the hotel’s earnings. Because of this, economically sustainable hoteliers strive to use reliable local suppliers, use local guides, support local businesses, and reduce over-tourism. For instance, a good hotel in London gives long term unemployed individuals intense hospitality training to help them reintegrate into society. By obtaining ingredients, materials, and labour from neighbourhood small business owners and Craftsman, the hotel promotes regional businesses (Heaton, 2012). Hoteliers now embrace sustainability and make it a top priority for the business chevalier due to numerous commercial considerations. Among these include increased government pressure, increased UN pressure to meet SDG requirements, ensuring customer satisfactions, market competition, new growth opportunities, and the advantages of the circular economy, among others.
First, the sustainable development goals of the United Nations have motivated hoteliers to support and engage in sustainable development. The sustainable development goals (SDGs) were approved by The United nations in 2015 in recognition of the need for an international, multi stakeholders effort to achieve sustainability. Hotels can compartmentalise their main operating areas, such as sales and marketing, housekeeping, and customer service, using the SDGs as a framework. to comply with the norms and regulations linked to the SDG goals of the UN, hotel businesses are currently committing to the areas of key operational functions that may affect that SDGs (Wysokinska, 2017). 
Additionally, to address new areas concerning the identified SDGs, hotels are developing KPIs and targets. Additionally, to be in line with the SDGs, hoteliers are re-evaluating their corporate strategies. Second, the UK government is taking drastic steps to pressure the UK hospitality sector to stop contributing to carbon emissions by 2050 to satisfy the COP26 climate change obligations by that date. The UK government is focusing its efforts on ensuring that British companies take the lead in the transformation to a low-carbon economy on a global scale (Xie, 2022). This concern has compelled hoteliers to prioritize sustainability in the trave sector. Third, environmentally friendly service providers are more important to modern visitors. A recent study found that 72% of consumers globally consider sustainability to be an important purchase consideration. 
Another survey found that as the market for environmentally friendly products grows more than 33% of consumers worldwide are willing to pay more for sustainability (Hederer, 2022). As customers, interest in sustainable goods and services grows, hoteliers are adjusting their business models. Fourth, The tourism sector is beginning to appreciate how crucial sustainability is for forging competitive advantages (Kotler, and Bowen, 2017). The sustainable hotel industry can beat its rivals in terms of profit margins, client and employee retention, and consumer acquisition costs. By maintaining sustainability, hotel farms, for instance, can draw more customers because consumers are more interested in socially conscious service providers (Alcarez, and Pin, 2015). Employees are more motivated and productive at sustainable enterprises because they are diligent about paying a fair wage and providing a safe working environment. Hotel companies can differentiate themselves from rivals by adopting sustainability and innovation. Because of this problem, hoteliers are encouraged to embrace sustainability. Lastly, hoteliers are increasingly driven to adopt sustainability to capitalise on new business opportunities. The tourism sector may benefit from sustainability as it works to fulfil its goals. Any tourism company can use sustainability components to specify issues and goals, create a mission statement, create a plan, and carry out their strategy (Freedman, and Jaggi, 2010). for instance, a hotel company can take advantage of new chances to expand stakeholders bonding by tackling the problem of interacting with the neighbourhood through sustainable planning and implementation.
Hoteliers are now more likely to adopt the concept of sustainability and take part in CSR programmes that are beneficial for the community, the environment, and the business industry as a whole because of advantages of the circular economy. The circular economy is a system that uses cutting edge technology to slow down, close, and limit material and energy loops to reduce resource investment and a waste, pollution, and energy wastage (Cliffton, 2022). Recycling, sustainable design, management, resale, renovation, and reprocessing are all beneficial. The- make -use recycle approach, which lowers waste and emissions while simultaneously ensuring our more sustainable future, is the cornerstone of a circular economy. By implementing circular economic activities society can be strengthened, social objectives maybe achieved, and the environment can be maintained more effectively. These goals align with CSR as well. Therefore, CSR initiatives are so closely related to circular economy principles. The circular economy offers a significant financial opportunity for business in the hotel and hospitality industries. It helps with the effective use of energy and resources, the decrease of greenhouse gas emissions, the creation of lifelong customer relationships, that defence of companies against volatile raw material and commodity prices, and other things. The World Economic council for sustainable development (WBCSD) polled businesses implementing the circular economy and found that 40% of them mentioned growth and competitiveness are key economic advantages. Due to the advantages of the circular economy, hoteliers are implementing sustainable development (Hassan, 2020).
For example, the QO hotel in Amsterdam is a prime illustration of the circular economy and sustainability. The lavish hotel has wood and stone accents as well as windows from floor to ceiling that let natural light in for 80% of the lighting needs. Additionally,1683 thermal plates on the exterior of the building respond on their own to environmental changes to enhance insulation and lower heating needs. Additionally, the circularity and sustainability of resources are the foundation of the overall Q O ideology (Han, and Hyun 2018). 

By applying best practises to decrease energy and water use, trash production, and other environmental impacts, a hotel business can become more sustainable. 
Examples include using automated systems, smart technologies, and water saving equipment. The organisation should carefully follow legal procedures that consider community advantageous. If it wants to survive in the long run (Baker, 2016). In order to satisfy the needs of visitors and the tourism industry, a company that promotes sustainability protects the natural, economic, and social resource base. Sustainability is viewed by the hotel and hospitality industries as the secret to long term success. This essay examines the importance of sustainability, how the hotel industry is responding, and how it is evolving. This essay explains and evaluates the advantages of sustainable department. Hoteliers have been inspired to embrace sustainability and make it a priority for their business-by-business issues like client demand, competition, and business prospects, as well as by government rules and policies, business opportunities, and business rules and policies. In this essay, the circular economy and its advantages are also covered. Finally, practical illustrations of how the circular economic, CSR, and sustainable development are related are provided. 
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