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Summary
The future of hospitality is looking bright, and being green can be profitable. Many travellers are becoming more conscious of their environmental impact and seek eco-friendly accommodations. Going green can attract these eco-conscious guests and help reduce costs through energy efficiency. By implementing sustainable practices like energy-efficient systems, waste reduction, and using eco-friendly materials, hotels can attract these eco-conscious travellers and even save on operational costs in the long run. It’s a win-win situation! 
Introduction
Going green in the hospitality industry not only helps the environment but also has several benefits. For one, it can enhance the reputation of a hotel or resort, attracting more environmentally conscious guests. Additionally, implementing sustainable practices can lead to cost savings through reduced energy and water consumption. Some hotels even use renewable energy sources like solar power to further reduce their carbon footprint. So, by embracing sustainability, the future of hospitality can be both profitable and environmentally responsible!
Main body 
Is this still relevant today?
Milton Friedman’s perspective on the social responsibility of organisations focused primarily on profit maximisation, the concept of corporate social responsibility has evolved since the 50s. Nowadays, many companies recognize the importance of balancing financial success with social and environmental impact. They understand that being socially responsible can positively affect their reputation, customer loyalty, and long-term sustainability. So, it’s safe to say that the discussion around corporate social responsibility is still very relevant today. In today’s world, businesses are increasingly aware of their impact on society and the environment. Many companies are adopting waste, conserving energy, and supporting social causes. They understand that being environmentally friendly and socially responsible can benefit their bottom line in the long run. Customers appreciate and support businesses that align with their values. Being green is not only the right thing to do, but it can also be profitable. The importance of sustainability and being environmentally conscious in the hospitality industry is still very relevant today. In fact, it’s becoming even more importance as people are increasingly aware of the environmental impact of their choices. Many travellers actively seek out eco-friendly accommodations and support businesses that prioritize sustainability. Going green in the hospitality industry is not only a responsible choice, but it’s also a way to attract and retain environmentally conscious guests. It’s a win for both the planet and the business.
Does finance come first?
While finances are important in any business decision, including the hospitality industry, prioritizing sustainability doesn’t necessarily mean putting finance second. In fact, going green can have financial benefits in the long run. By implementing sustainable practices, hotels can reduce operational costs through energy and resource efficiency. Additionally, being environmentally conscious can attract a growing market of eco-conscious travellers, which can lead to increased revenue and customer loyalty. It’s possible to balance both financial considerations and sustainability goals in the hospitality industry. It’s important to consider that while finance is crucial for the success of any organisation, there is a broader perspective to be considered. Businesses are increasingly recognizing that their actions have an impact on society and the environment. This has led to the rise of concepts like corporate social responsibility, where companies aim to balance financial goals with social and environmental considerations. It’s not just about prioritizing finance but finding a sustainable and responsible approach that benefits all stakeholders. 
When considering whether finance comes first, it’s important to take a holistic view. While financial success is crucial for businesses, it’s also essential to consider the long-term implications of their actions. Many companies now recognize the value of incorporating social and environmental factors into their decision-making process. By prioritizing sustainability and social responsibility, businesses can create a positive impact on both their bottom line and the world around them. It’s about finding a balance that benefits both financial goals and the well-being of society and the planet.


Are businesses responsible for being environmentally sound or is it consumer driven?
It’s a combination of both. Businesses have a responsibility to be environmentally sound, but consumer demand also plays a significant role. More and more consumers are actively seeking out environmentally friendly products and services, including in the hospitality industry. As a result, businesses are recognizing the importance of being sustainable to attract and retain customers. While businesses have a responsibility to prioritize sustainability, it’s ultimately driven by consumer demand. When businesses and consumers work together, we can create a more environmentally conscious world. When consumers demand environmentally friendly products and services, businesses are more likely to respond by adopting sustainable practices. It’s a collaborative effort.
When it comes to being environmentally sound, it’s not just the responsibility of businesses or consumers alone. It’s a shared responsibility that requires collaboration between both parties. Businesses have a role to play in implementing sustainable practices, reducing waste, and minimizing their environmental footprint. At the same time, consumers have the power to drive change through their choices and demand for eco-friendly products and services. It’s a two-way street where businesses and consumers work together to create a more sustainable future.
Future recommendations
When it comes to future recommendations for businesses to be more environmentally conscious, here are a few ideas:
1. Embrace renewable energy sources, transitioning to renewable energy sources like solar or wind power can significantly reduce a business’s carbon footprint.
2. Implement sustainable practices, encourage recycling, reduce waste, and promote energy-efficient practices within the organisation.
3. Offer eco-friendly products and services, develop, and promote products and services that are environmentally friendly, such as using sustainable materials or offering recycling programs.
4. Educate employees and customers, raise awareness about environmental issues and provide training on sustainable practices to employees. Engage customers by sharing information and tips on how they can make more eco-friendly choices.
5. Collaborate with suppliers, work with suppliers who prioritize sustainability and have eco-friendly practices to create a more sustainable supply chain.
Remember, every step towards environmental sustainability counts, no matter how. 
small. Together, we can make a positive impact on our planet.
6. Circular economy, how businesses can contribute to a circular economy by implementing practices like recycling, reusing materials, and reducing waste.
7. Green marketing and consumer behaviour, how businesses can use green marketing strategies to educate consumers about their environmentally friendly practices and influence consumer behaviour towards more sustainable choices.
8. Corporate social responsibility, highlight the significance of businesses taking responsibility for their social and environmental impact. Including initiatives like philanthropy, community involvement, and sustainability reporting.

Can the hospitality industry ever be truly green?
Absolutely, the hospitality industry has the potential to become truly green by adopting sustainable practices and implementing eco-friendly initiatives. While it may be challenging to achieve complete sustainability, there are several steps that hotels, resorts, and other hospitality establishments can take to minimize their environmental impact. Some examples include:
· Energy efficiency: implementing energy-saving measures like LED lighting, smart thermostats, and energy-efficient appliances can significantly reduce energy consumption.
· Water conservation: encouraging guests to reuse towels and sheets, installing low-flow fixtures, and implementing water-saving initiatives can help conserve water resources.
· Waste management: implementing recycling programs, reducing single-use plastics, and composting organic waste can minimize the amount of waste generated by the hospitality industry.
· Sustainable sourcing: partnering with local suppliers, using organic an locally sourced ingredients, and supporting fair-trade practices can contribute to a greener supply chain.
· Green building design: constructing or renovating properties with sustainable materials, incorporating renewable energy systems, and designing for energy efficiency can make a significant difference.
While there may always be some environmental impact associated with the hospitality industry, continuous efforts to adopt sustainable practices can significantly reduce its carbon footprint and promote a greener future. It’s all about taking small steps that add up to make a big difference.
Is financial resiliency key to sustainability?
Financial resiliency is indeed a key aspect of sustainability. When it comes to Doxey’s Irridex model, it focuses on the relationship between tourism development and the impact on the environment. The model suggests that as tourism grows, there is an increase in the negative environmental impacts, such as pollution and resource depletion. To ensure environmental sustainability, it’s important to consider a few key things related to Doxey’s Irridex model:
· Awareness: recognize the potential negative impacts of tourism on the environment and raise awareness among stakeholders, tourists, and local communities.
· Planning and regulation: develop comprehensive plans and regulations that prioritize sustainable practices, such as limiting tourist numbers, implementing waste management systems, and protecting natural resources.
· Economic diversification: encourage diversification of the local economy to reduce over-reliance on tourism, which can help mitigate the environmental impacts caused by excessive tourism development.
· Community involvement: involve local communities in decision-making processes, ensuring their voices are heard and their concerns regarding environmental sustainability are addressed.
· Education and training: provide education and training programs to tourism operators, employees, and tourists to promote responsible and sustainable tourism practices.
By considering these factors and implementing strategies based on Doxey’s Irridex model, we can work towards achieving a balance between tourism development and environmental sustainability.
Butler’s life cycle model it’s another important framework in the field of tourism. According to Butler, tourism destinations go through different stages of development, including exploration, involvement, development, consolidation, stagnation, and decline. In term of environmental sustainability, Butler’s life cycle model helps us understand the potential impacts of tourism on the environment at each stage. It highlights to ensure sustainable practices throughout the life cycle of a destination.
At the early stages of exploration and involvement, it’s crucial to establish sustainable tourism practices from the start. This includes promoting responsible tourist behaviour, protecting natural resources, and involving local communities in decision-making processes. During the development and consolidation stages, it’s important to balance tourism growth with environmental preservation. This can be achieved through regulations, sustainable infrastructure development, and effective waste management systems.
By considering Butler’s life cycle model and incorporating sustainable practices at each stage, we can strive for long-term environmental sustainability in tourism destinations. It’s an ongoing process that requires collaboration among stakeholders, including tourists, local communities, and governments.
In Butler’s model, destinations typically go through several stages of development. These stages include exploration, involvement, development, consolidation, stagnation, and decline. Each stage represents a different phase of tourism growth and can have varying impacts on the environment.
By understanding and applying Butler’s life cycle model. Destinations can strive for a balanced approach to tourism development, considering the environmental impacts at each stage. It requires collaboration among stakeholders, including tourists, local communities, and governments, to ensure a sustainable and responsible tourism industry.
One example is The Ritz London, a historic and luxurious hotel located in the heart of London. It can be considered in the consolidation stage, as it has established itself as a renowned and iconic hotel in the UK. Another example is The Pig near Bath, a boutique hotel set in the picturesque countryside near Bath. This hotel could be seen as in the development stage, as it has gained popularity and expanded its offerings to cater to the growing demand for experiential and eco-friendly accommodations. These examples showcase the diversity of hotels in the UK and how they fit into different stages of Butler’s life cycle model. Each hotel has its own unique characteristics and appeals to different types of travellers.
















Conclusion
The future of hospitality is looking bright, with sustainability and eco-friendly practices playing a significant role. As travellers become more conscious of their environmental impact, they are increasingly seeking out hotels and accommodations that prioritize sustainability. By adopting green practices, hotels can attract environmentally conscious guests, differentiate themselves in the market, and contribute to a more sustainable future. Being green can also be profitable for hotels in the long run. It’s important to note that the profitability of being green can vary depending on factors such as location, target market, and the specific initiatives implemented. Many studies and industry experts suggest that embracing sustainability can be both environmentally responsible and financially beneficial for the hospitality industry.
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