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Sustainable or green hotels can be defined as businesses that put their efforts into reducing the impacts on the environment through sustainable practices in products, services, supplies, and logistics. 
Sustainability is an approach through which organisations generate long-term value for their business. For sustainability, organisations take ecological, economic, and social environments into consideration. In this modern world, sustainability is very important as it improves and enhances the quality of life, helps in protecting our ecosystem, and conserves our natural resources for future generations. A business with a sustainable approach takes into account everything from the process of manufacturing to serving the customers. The major benefit of sustainable business development includes reduced usage of energy or reduced consumption of energy which creates a positive impact on the businesses and helps them to become more efficient (Svensson and Padin, 2019). 
Sustainability can be defined as utilising essential resources in a way so that their usage does not harm or damage the environment. Sustainability plays a major role in the hotel and hospitality industry as sustainability creates a positive impact on the experiences of customers and increases customer satisfaction with better loyalty. The success of the hotel industry depends on sustainability as they are conserving the cultural and natural heritage forcing visitors to visit those destinations. Many benefits can be gained through sustainable practices such as creating an environment favourable for the business, increase in customer satisfaction, economic benefits for the destination, and providing help to local communities (Martínez-Martínez, Cegarra-Navarro, Garcia-Perez and Wensley, 2019). 
According to my work experience in the hotel industry, I strongly accept that sustainability is very important as it is the success factor of this industry. This is because hotels require water, electricity, and goods that are durable and consumable otherwise it will lead to the creation of waste. A huge amount of waste is created in the form of furniture, bulbs, appliances, and other equipment. Hotels with sustainable practices can generate numerous strategies including cost-effectiveness, improvement in brand image, providing a better experience to its guests, and building a corporate image that attracts new talent (Kim, Barber and Kim, 2019). 


Corporate social responsibility or CSR is a business strategy applied by organisations that consider the impact on the company employees, stakeholders, and society. This business strategy allows businesses to be more purpose-driven and to contribute to the environment through sustainable business practices. Usually, corporate social responsibility involves the social features of sustainability. CSR and sustainability, both are strategies for companies to run their operations and gain profits ethically and not at the cost of others. The main purpose of businesses applying the strategy of CSR is to reflect their contributions to society and to look forward to the development of the future strategy. Generally, CSR practice targets pressure groups, media, and politicians and emphasizes focusing on the balance of interests of current stakeholders. This holistic approach addresses several stakeholders and examines and reviews the long-term impacts (Sroka and Szántó, 2018). 
As I have seen while working in the hotel and hospitality sector, corporate social responsibility has gained a fine grip within the industry. The hospitality and hotel business in which I am involved organises many strategies and CSR programs for enhancing customer satisfaction, loyalty, environment conservation and reducing cultural and social problems, and contributing to the development of communities (Úbeda-García, Claver-Cortés, Marco-Lajara and Zaragoza-Sáez, 2021). 
It has been observed that businesses that practice sustainability and CSR get able to achieve growth, better reputation in the market, experience an increase in sales, and get more visible to customers and investors. As a member of the management team, we have contributed to the development and growth of the community which resulted in recognition of our business and an achievement to be a good corporate citizen (Ghaderi, Mirzapour, Henderson and Richardson, 2019). 
Sustainability in the hotel and hospitality industry must be the top priority as the industry is highly dependent on a healthy ecosystem so that environmental damage can be minimised. The industry has to face biodiversity and climate changes that are highly associated with the environment and therefore, it is needed to protect biodiversity as all the operations of the industry rely on this factor (Asadi et al., 2020). Also, the pandemic has created concerns about the environment among consumers due to which a new trend of green choice has been aroused which means that customers are now demanding to be associated with sustainable businesses. Thus, sustainability has become a need especially, for businesses in the hotel and hospitality industry and as a responsible business sector, it is required that the hotel industry must involve sustainable business operations for meeting the needs of customers (Jones and Comfort, 2020). 
Sustainable development is very important for bringing environmental stability. Companies must go for the approach as this makes the resource available for the use of coming generations. 
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