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Introduction
In this report, I will introduce the important skills that a successful international business communications professional should have in building relationships and explain the importance of these skills. Among these skills , I will analyze which skills are most important to a successful international business communications professional，and how important is this skill? In addition, I'll briefly describe how to use these skills as a qualified international business communications professional.


Body
With the develop of the social, the demand for talent in society is getting higher and higher, the creativity and importance of talent are also increasingly recognized worldwide. if a person wants to be a qualified international business communications professional, he must know how to build a good relationship, so he must master some skills to build relationships. For example, Political Quality and Moral Quality Training, control and management of the emotional, Observational power, Intercultural communication skills and language expression skills.
The Political Quality and Moral Quality Training:
The Political Quality and Moral Quality Training is an important skill for international business communications professional, it can help them to accurately handle the relations between the interests of countries, enterprises and individuals involved in the negotiations. They need to improve the quality of their daily activities, and understand the culture of each country, and know the rituals of nations when they meet, because different countries have different etiquette, for example, you must shake hands if you meet with the American, and bow when you meet the Japanese. Americans are outgoing and assertive, so when communicating with Americans, it is important to avoid the twist of expression. The Japanese are determined to work hard and are serious about their work. Therefore, they should pay attention to etiquette and pay attention to establishing harmonious interpersonal relationships and valuing the quality of goods when negotiating with the Japanese. In general, the international business communications professionals must learn to change their behavior to get the favor of others according to the circumstances of the interim.  So, they should improve their Political Quality and Moral Quality by understanding the cultures and traditions of other countries.
In addition, they also pay attention to distinguish between formal occasions and informal occasions, in formal occasions such as speech and meeting, they should look serious and put on suits.
Language expression skills 
Language expression skills are also an important skill, Because communication is mainly in the form of language, as a means of communication, the international communications professionals must master the language well, and improve their own language expression skills , if they want to improve their language expression skills, firstly, they should pay attention to language specification, and enhance the logic of language, secondly, they must pay attention to the accuracy of language expression, we must be purely voice and accurate wording, thirdly , Third, they should pay attention to the artistic nature of language, They should express their own language flexible in different situations. This skill can help them avoid saying something wrong in some special situations, in addition, language skills are important to the atmosphere of communication, a good language skill can promote the atmosphere of communication, and a bad language skill will make each other boring, so this skill has a direct impact on communication. Of course, we can’t ignore the language flexibility, the same meaning of the sentence with different words will give people a different feeling. 
control and management of the emotional
As a successful international business communications professional, the control and management of the emotional is necessary, because whether it is to communicate or negotiate with the business, it is a mistake to bring some of your negative emotions into communication, Negative emotions will not only make the international business communication professionals misunderstand each other want to express content, but also make their own expression emotional. for example, when a person's mood agitated, he will have some resistance to communication, and can't be a good answer, even can’t understand each other's expression. Therefore, they must exercise restraint in their negative emotions and try to communicate with others as actively as possible， this has a great role in promoting the successful establishment of relations。Observational power
In my opinion, Observatories power are more important than the other three skills. Observatories power is indispensable whether build relations with people or business. 
Because this is the most direct and effective skill used to understand each other's ideas in the communication.
If they want to establish relationships with people, they have to know what each other's hobbies are in the first time, and make some topics of interest to each other, This can promote the relations greatly between the two sides, they have to pay attention to each other’s emotions , When others are not interested in the topic，the international business communication professionals have to promptly change the topic that can arouse interest from each other，In addition to emotions, they also observe each other's body language，because body language often reflects the human mind，for example，scratching head represents confusion，the rise of the eyebrows means he is surprised and so on ，These body language can often be used to be show the mood of others at the time , this skill is indispensable for establishing relationships quickly.
For the people who want to establishing relationships with the business, observational power is more important, because observation and judgment are the main ways to understand each other in business negotiation., they have to make the right analysis and judgment by observing others. For example, the international business communications professionals can judge inner activity by observing eyes, gestures and facial expressions. This can help international business communications professionals conduct targeted communications
trust
Honesty is the most basic thing in communication, because a successful international business relationship needs honesty to support it, whether it's a state, a business, or an individual, losing credibility means it can’t build a solid relationship with other company, for example, if a company violated the contract, which means that the company has lost credibility, the decline in credit indicates that the company will find it hard to work with other companies on new cooperation. 
Intercultural communication skills
Since different ethnic groups have different cultures, it is necessary to understand and respect each other's culture in international exchanges to have more in-depth exchanges and harmony. So, this requires them to learn and understand the culture of other countries, if they do not grasp some of the cultures of other countries or nations, you will make some mistakes in communication. for example, Some Islamic nations do not eat pork, so they cannot take them to restaurants selling pork during make relationship with them.













Conclusion
To sum up, if qualified international business communication professionals want to build a successful relation, they must have the following skills, there are observational power, control and management of the emotional, Language expression skills and The Political Quality, Intercultural communication skills and Moral Quality Training. If they do not have these skills, they will find it hard to build a successful relationship, and the most important skills is observational power, because the implementation of other skills are based on the understanding of each other's ideas by observational power.
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