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Creative 
Computing 

Design for Desktop Publishing 
Part 2: Typography 

4MED1620 

Design for DTP: 
Fonts and Typography 
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‘The Non-Designer’s Type Book’, Williams 
R.  
‘The Non-Designer’s Design Book’, 
Williams R. 
‘The Mac is Not a Typewriter’ Williams R. 
‘Graphic Design Cookbook’, Koren L. & 
Meckler R. 
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What is consistent about these type examples?	
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Font characteristics 

•  Serif vs Sans serif 
•  Readable vs Legible 
•  Monospaced vs Proportional 
•  Screen vs Print 
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Fonts: Style and size 
•  Fonts convey mood and personality 

–  Bold is authoritative 
–  Italics give a sense of action 

•  Body text needs to be readable  
(e.g. Bookman, Times, New Century Schoolbook) 

•  Headlines need to be legible 
(Helvetica, Arial) 

•  Use an appropriate font size for the width 
of column (10-12 words) 
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Font Families: Characteristics 
•   Slab serif 

– Very readable  
– Body text but overall darker page 
– New Century Schoolbook 

•   Oldstyle 
– Readable font 
– Good for body text 
– Palatino, Times Garamond 

•   Modern 
– Good for larger type and headings 
– Not good for body text 
– Avant Garde, Bodoni, Times Bold 
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Font Families: Characteristics 

•  Sans serif 
–  Legible 
–  Good for Headings and contrast with Oldstyle 
–  Helvetica, Avant Garde, Gill Sans 

•  Script 
–  Use sparingly, never used in all caps 
–  Good at large sizes 
–  Zapf Chancery, New Berolina, Nadianne, 

Script, Swing 
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Text Contrast 
•   Contrast headings and body text 

A ‘classic’ combination 
– Sans serif heading 
– Serif body text 

•   Be careful when using all capitals 
•   Use serif faces with care against 

coloured backgrounds 
– Bold sans serif works best 
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Text Alignment 
•   Headings 
•   Don’t indent the first paragraph 
•   Don’t use centred headings over 

flush left or indented paragraphs 
•   Avoid an all centred alignment 

– Sedate or dull effect 
•   Avoid multiple alignments on a page 
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Use of White Space 
•   Designers love white space! 
•   Can be used to add emphasis 
•   Use around headlines for clarity 
•   But avoid ‘trapping’ white space 
•   Check you are not creating ‘rivers of 

text’ 
– Use the squint test 
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“Training your eye” example 

•  Page xii Non-Designer’s Type Book 
– Which has the more sophisticated look? 
– Why? What details make you prefer one 

quotation over the other 
•  List the details on the left that make it look 

unprofessional 
•  List the differences between the text on the 

right compared to the left hand text  
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About punctuation 

•  Hanging indents 
•  Optical alignment 
•  Hyphenation 
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