BMHP5014 Changemakers Creativity and Value Creation
Component 2 Report Guidance

Please also read the full brief including the guidance linked to the five generic assessment criteria when working on your submission. 
Identify an innovation that could be implemented in a health and social care context in the UK to improve the experiences of patients/service users and/or health and social care professionals. For example, a product, service, campaign, or advocacy for a cause in health and social care.

Further guidance: 
· Identify the issue that this innovation could address using evidence, e.g. what is the gap in the health and social care sector that this innovation could resolve. 
· How could this innovation be implemented, by whom, and where (health and social care work-based context). 
· What is a realistic timeline for designing this innovation. 
· How this innovation could be created, following any relevant regulations and considering the value it can add. 
· Who can benefit from this innovation and how it contributes to the common good. 
· How can technology be used to contribute to the creation or dissemination of this innovation. 
· Conclude the report with an elevator pitch of your innovative idea to a relevant health and social care stakeholder that could play key role for implementing it in practice.

	Title Page
	

	Introduction
	· Introduce the report’s purpose, health and social care context, and the main goal of the innovation or campaign
· Outline the structure of the report

	Identifying the Issue

	· Describe the specific issue or gap in the health and social care sector
· Provide evidence, statistics, or research that justifies the need for addressing the issue


	Proposed Innovation/Campaign

	· Detail the innovation or campaign (e.g., product, service, or advocacy)
· What is the purpose of your innovation/campaign e.g. change behaviours, raise awareness, improve efficiency
·  Include creative elements like a mission statement, name, and any necessary partnerships
· Include a logo/poster advertising your innovation/campaign - this is not compulsory but will add to the creative flair of your report


	Target Demographic and Impact 

	· Identify who benefits from the innovation (e.g., patients, professionals)
· Discuss how it contributes to the common good and its long-term sustainability in health and social care practices
· What are your chosen communication channels to reach your target demographic? Are you addressing a marginalised community?


	Technology Integration
	· Explain the role of technology in the creation, dissemination, or support of the innovation. You could include a type of technology discussed in class. 
·  Highlight how technology enhances access or efficiency in the health and social care context

	Implementation Plan

	· Outline the steps needed to implement the innovation. This could be a written or visual timeline.
· Specify who is responsible for each phase, the timeline for design, testing, and launch, and required resources (e.g., funding, training).


	Recommendations
	· Summarise the report, restate the innovation’s value, and provide recommendations. 
· Critically evaluate barriers and propose solutions for successful implementation and future scaling.


	Elevator Pitch (500 words)

	· Present a 500-word pitch in first-person
· Identify the target audience of your pitch (e.g., senior managers, conference attendees)
· Present the innovations key components (e.g. details of events/interventions, why have you partnered with certain organisations?) its value, and future opportunities
· What key statistics justify your innovation/campaign? Is it in line with current government plans?
· What is your call to action from your listeners? 


	Reference list
	· Provide at least 10 credible sources, using Harvard referencing guidelines (e.g., journal articles, books, relevant policy documents).




THE TEMPLATE IS SUGGESTED GUIDANCE ONLY AND YOU DO NOT HAVE TO FOLLOW THIS EXACTLY, AS LONG AS YOU ENSURE THAT THE ASSIGNMENT BRIEF IS MET AND ALL REQUIREMENTS ARE SATISFIED.

