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Abstract
This topic has been chosen because it shows the significance of corporate social responsibility from the perspective of an organisation in a better way. Another reason for choosing this topic is because it is currently used by most organisations across the globe. In this respect, a literature review has been developed in the following research through which the significance of CSR has been showed. Thus, from the literature review it has been evaluated that CSR is an important function that allows organisations to make decisions in order to increase their profit as well as bring sustainability to the environment. However, the financial health of organisations has been a crucial factor in supporting CSR in long-term practices. Other than this, CSR allowed organisations to focus on their primary and core activities during the economic crisis. The aim of the research has been considered to analyse the impact of CSR on the development of an organisation by considering the Coca-Cola case study. However, the research has been an important aspect from the perspective of knowing the intrinsic value of CSR. For this, various sources have been used through which authentic information has been collected. 
The research has been conducted through the process of primary and secondary research utilising a survey questionnaire. This has been included as it provides authentic information and can be trusted while assessing the findings effectively. This chapter has also outlined the usage of positivism research philosophy, epistemological paradigm, descriptive research design and deductive approach in the completion of the study. Additionally, the study has also recommended that the selected company can enhance the waste management process, and health and safety programs and conduct seminars for social awareness.
A detailed discussion of the finding of the research study is included with the association of the study questionnaire for the topic. This chapter also demonstrates the primary and secondary data analysis. The results of this chapter comprise that Coca-Cola includes waste management, waste conservation and limiting carbon footprint strategy within their CSR activities. 
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[bookmark: _Toc123724467]Chapter 1: Introduction 
[bookmark: _Toc123724468]1.1 Research Background 
Corporate social responsibility (CSR) is the gateway through which corporations collaborate their business with ethics. However, CSR is needed for expanding corporations in terms of focusing on elements beyond the profit line (Sharma, 2019). CSR is also helpful for enhancing the accountability and responsibility of corporations by embracing and maintaining certain practices related to sustainability and diversity. It is not only important for corporations but for all kinds of businesses either large, medium, or small. Therefore, CSR helps different businesses to understand their significance in the environment and leads to the reduction of errors. 
[bookmark: _Toc112335477][bookmark: _Toc123724469]1.3 Significance of the research 
The research is important to understand the corporate social responsibilities of Coca-Cola related to greenhouse emissions through their operations. In the year 2021, the company has been seen to increase their greenhouse emission by 5.17 million tonnes (Globaldata, 2022). However, the research is significant to know that the company is lacking corporate social responsibility. Later on, the importance of corporate social responsibility has been considered followed by recommendations through which the company can improve its practices in the future.
[bookmark: _Toc112335478][bookmark: _Toc123724470]1.4 Purpose of the research
The purpose of developing this research is to understand the issues and problems faced by different management departments while planning well-balanced CSR activity in order to reduce their greenhouse emissions in the environment. Due to this, the surface temperature of the UK in increased by 1.2 degree and Coca-Cola-like brands is somehow responsible for this (Climate Change Committee, 2022). Therefore, there have been numerous organisations across the globe facing challenges while reducing carbon footprints through their operations in the environment, and as a result, they are failing in practising sustainability. In the present time, it is becoming more challenging because heat waves and droughts are expected to become more frequent due increasing temperature of the earth in the coming future (Gov, 2022). However, such issues have been elaborated on in the dissertation. 
[bookmark: _Toc112335479][bookmark: _Toc123724471]1.5 Research Aim
To investigate the impact of CSR on organisational development using Coca-Cola as a case study
[bookmark: _Toc112335480][bookmark: _Toc123724472]1.6 Objectives
· To understand the concept of Corporate Social Responsibilities (CSR) and its importance in Coca Cola 
· To investigate the impact of CSR practices in Coca-Cola on the growth and development of the organisation
· To identify suitable strategies that can improve CSR practices in Coca-Cola.
[bookmark: _Toc112335481][bookmark: _Toc123724473]1.7 Research Questions
· What is Corporate Social Responsibility and what is the importance of the same in Coca-Cola? 
· How do CSR practices in Coca-Cola affect the growth and development of the organisation?
· What are the suitable strategies that can be suggested to Coca-Cola for improving its CSR practices?


[bookmark: _Toc123724474]Chapter 2: Literature Review
[bookmark: _Toc112335483][bookmark: _Toc123724475]2.1 Concept of Corporate Social Responsibilities and their importance in the organisation.
As per Ashrafi et al. (2018), Corporate Social Responsibility is a way through which organisations and corporations show concern towards the society in which they operate. However, social responsibilities are obligations of businessmen in order to follow policies and then make decisions (Ashrafi et al., 2018). CSR is crucially important during times of economic challenges when organisations and corporations are forced to follow their core activities and objectives. Additionally, CSR directly impacts customers, social causes, and corporations. It is because CSR is assimilated as a factor for building corporate reputation and influencing customer loyalty and satisfaction (Ajina et al., 2019). Additionally, CSR is important for organisations in terms of operating sustainable operations with return on investments. On the other hand, as per Rhou and Singal, (2020), CSR practices become a commonplace which includes green building, pollutions and waste reduction, development of employees and much more. 
Moreover, CSR is also important for focusing on the health of the environment rather than being more concerned regarding the health and education of employees. It is also important for improving the corporate financial performance of different firms. In an organisation, stakeholders are the member who plays a crucial role in performing their task and taking an organisation to new heights. According to Apaydin et al. (2021), CSR activities are important to fulfil the needs of stakeholders and allow organisations to improve their competitiveness and profitability by concreting social and practical synergies. 
Simultaneously, CSR is also important for organisations because it allows them to improve their long-term corporate performances. For this, it is much crucial to have a better relationship between the implementation of CSR and corporate governance. Therefore, it can be stated that CSR plays a vital role in developing the brand perception of an organisation. CSR helps organisations to build a customer-focused brand relationship hence, which allows them to fulfil the expectations of customers on priority. In this respect, customers create either an image regarding a firm's behaviour and approach (Ferrell et al., 2019). Another importance of CSR to organisations is that it has increased the need to run and operate a business in different ways by integrating social, environmental, and economic concerns. 
[bookmark: _Toc112335484][bookmark: _Toc123724476]2.2 Impacts of Corporate Social Responsibilities on the growth of a business
As stated by Ruwanti et al. (2019), there are both positive and negative impacts of CSR on the growth of the business. There is a significant positive relationship between CSR and management related to earnings. On the other hand, it is also stated that firms that are highly committed and focused to achieve the objectives of CSR are often seen to delay their recognition of their profits and losses made by them. Similarly, Manuel and Herron (2020) stated managers and employees have developed motivation and self-interest towards their job and environment respectively. There are many manufacturing organisations, which act as major contributors to climate change, depletion of natural resources, water pollution, wastage, and air pollution. In this respect, as per Social Investment Forum, almost 8,000 firms from more than 160 nations spent approximately four trillion dollars on CSR (Kraus et al., 2020). They have sold their products and services and with this, they have provided their responsibility towards reducing the negative impact on the environment through their practices. In this manner, CSR has positively impacted the businesses of organisations by making them follow sustainable practices and operations (Islam et al., 2021). Another positive impact of CSR is that it helps in overcoming the negative effects of external environmental factors. 
Islam et al. (2021) stated it also allows businesses to generate more profits, customer satisfaction, corporate reputation, customer loyalty, and a positive attitude towards an organisation. Simultaneously, businesses may also get affected negatively from the perspective of CSR. Only considering the cost of CSR on corporate abilities affects them negatively in terms of purchasing intention, customer perception, and issues with developing trust. This shows a negative correlation between the financial background and overall performance of corporate social responsibilities (Dhar et al., 2022). However, when the organisation have low capabilities, they are likely to produce low-quality products and generate low customer interest, trust and loyalty. Therefore, CSR fails to develop a positive image of the organisation by making a huge investment in community projects and positive development of environment (Camilleri, 2022). 
[bookmark: _Toc112335485][bookmark: _Toc123724477]2.3 Strategies used by the business to improve its CSR activities.
According to, internationalisation is used by various organisations due to the economic crisis, environmental pollution, and much other destruction. In this manner, managers of different organisations felt obliged to improve their CSR policies and further strategies. They frequently promote the job roles of employees as carers for the environment and society, for which they support their commitments and bring credibility to the brand. Firms with global activities are likely to scrutiny more stakeholders because of their awareness activities (Godos-Díez et al. 2018). 
Businesses can also improve CSR by introducing certain policies in their work regarding the environment. Strategy can be used by organisations to take both the sides of environment and community in the form of activity through which it can make efforts against the harmful access to industrialisation. As per Siregar (2021), companies can also improve their CSR activities by promoting health-related events and advising for healthy living culture for the host communities and employees. Another strategy that organisations can also implement is the continuous development of education quality and providing benefits mutually. Organisations also collaborate with different firms to carry out economic programs followed by management of village areas to mitigate the impacts of operations, energy support and environmental sustainability. 
For potential and qualified job seekers, CSR behaves as an indicator for attracting them towards an organisation. Therefore, an organisation uses CSR to boost their self-image. As stated by Pradhan et al. (2021), employee volunteerism is another strategy through which most companies have reduced their cash donations to various social activities. On the other hand, they have started investing in corporate volunteerism programs. Employee volunteerism holds a large number of corporate-supported activities that tends to make the employee responsible for society.
[bookmark: _Toc123724478]2.4 Theoretical frameworks/models, and related research issues
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Figure 1 : Conceptual Framework
(Source: Created by the learner)
[image: ]
Figure 2: Carroll's pyramid
(Source: Carroll, 2016)
With the help of the theory, the responsibilities of an organisation have been evaluated towards society. It includes keeping a healthy environment rather than just focusing on the health of employees. In this respect, organisations take various steps through which the reduction of pollution, wastage, and much more took place. In the case of ethics, the organisation allowed stakeholders to have transparency regarding the operations and practices and their impacts on society, the environment, and the economy respectively (Carroll, 2016). Later on, for legal, better workplaces could be provided to employees to work effectively and focus on boosting self-image. While boosting the image, it is crucial to be free from any kind of scandal or law ethics. In terms of philanthropy, CSR allowed organisations to come up with products and services, which impact the environment positively. 
[bookmark: _Toc123724479]2.5 Previous studies and lessons learnt 
It has been learnt that there are a number of factors that have a veritable impact on the overall aspect of CSR. One of the most important factors affecting CSR is the corporate industry in which a business organisation is operating. It has a significant impact on corporate financial performance and in turn on the CSR practices that are implemented by a company. Additionally, the stakeholders of a business organisation also have a major impact on the way that CSR is implemented. The external environment involving political, social and economic and other factors also affects the execution and performance of the CSR initiatives that are applied by an organisation. It can be understood that the way in which the organisational working is managed plays a major part in influencing the overall CSR initiatives that are implemented by an organisation. According to Islam et al. (2021), it has also been learnt that the CSR initiative has a major role in the retention of customers and creation of the brand loyalty effectively. Thereby, proper CSR strategies help a business organisation in the process of creating an enhanced reputation. In all these, impacts and causes have been understood from earlier studies regarding CSR in general. 
[bookmark: _Toc123724480]2.6 Gaps identified to situate own research 
From the literature review, various things are missing which includes charity work from organisations to support CSR. Additionally, ethical labour practice is also missed to cover in the research as one of the major initiatives of CSR. 


[bookmark: _Toc112335489][bookmark: _Toc123723355][bookmark: _Toc123724481][bookmark: _Toc112335490][bookmark: _Toc112335497]Chapter 3: Methodology 
Research Methodology is the process through which the researcher carries out the research involving the philosophy followed, approach undertaken, tools used and type of data acquired.
[bookmark: _Toc123723356][bookmark: _Toc123724482]3.1 Research Philosophy 
A number of research philosophies can be followed in the process of completing a particular dissertation. Research philosophies are the beliefs followed in the way of collecting, analysing and evaluating data about a specific occurrence or event (Žukauskas et al., 2018). It helps the researcher in finding the proper amount of factual data regarding the topic, which is being evaluated and analysed effectively. In general, three types of philosophy include positivism, interpretivism and pragmatism. This dissertation has been executed through the adoption of the positivism philosophy. Under this philosophy, an understanding of the topic is done based on the evaluation of the factual data and information that has been acquired (Žukauskas et al., 2018). Interpretivism has not been used as it is highly biased while creating observations.
[bookmark: _Toc112335491][bookmark: _Toc123723357][bookmark: _Toc123724483]3.2 Research Paradigm
A research paradigm is a method, model or pattern that can be adopted by a researcher in completing research. It involves a set of beliefs, ideas and understandings of one or two research methodologies (Romani et al., 2018). For the completion of this particular dissertation, an epistemological paradigm has been implemented. This paradigm has been utilised to describe the process through which certain specific occurrence is known and thereby understand and comprehend truth (Romani et al., 2018). The ontological paradigm has not been utilised as it does not provide versatility while evaluating the research data.
[bookmark: _Toc123723358][bookmark: _Toc123724484]3.3 Research Design
The study has been conducted utilising a descriptive research design. This design has helped in establishing and evaluating the present status of the CSR strategies for a business organisation, with a specific focus on Coca-Cola. This design has been used, as it provides a comprehensive view of the variable that is being examined (Atmowardoyo, 2018). Other designs have not been used as they are not suitable for analysing this particular topic. The primary and secondary data was collected in a convenient manner as descriptive research design helps to categorise data, create data table and analyse discussion, which were of immense help on completing the study.
[bookmark: _Toc112335492][bookmark: _Toc123723359][bookmark: _Toc123724485]3.4 Research Approach 
Majorly three research approaches are utilised by researchers in completing dissertations and research projects. These are deductive, inductive and abductive research philosophies. This particular dissertation has been executed through the inclusion of deductive research philosophy. Under the approach, an understanding has been developed based on various existent theories on the particular topic of analysis (Pearse, 2019). This has effectively helped in establishing the relationship between the challenges faced by Coca-Cola and its CSR activities in general. Additionally, the adoption of this particular research approach has helped in quantitatively evaluating and measuring the associated aspects of the CSR practices of the company. the inductive approach has not been utilised as it does not aid in establishing or proving facts related to the topic.
[bookmark: _Toc123723360][bookmark: _Toc123724486][bookmark: _Toc112335495]3.5 Data Collection Method
Data collection is the systematic method that is adopted by researchers in acquiring proper facts, information and measurements (Stieglitz et al., 2018). These methods of data collection are primary and secondary methods that can be applied in the process of evaluating a particular topic. This study used both primary and secondary methods of data collection. Primary data collection has been done through a survey questionnaire to enable primary research. This survey has been conducted to understand the perspective of employees of Coca-Cola about the various CSR practice of the company. Additionally, information about the overall CSR activities of the company has also been obtained from various secondary sources such as books, journals and websites. The data from the sources were found by evaluating the relevance of the sources on the selected topic of CSR practices. The data was also obtained on the basis of the year of publishing of the source and the credibility of the authors.
[bookmark: _Toc112335496][bookmark: _Toc123723361][bookmark: _Toc123724487]3.6 Sampling methods 
A sample participant base is created to ascertain the overall nature of the phenomenon that is occurring or has occurred. The research has been completed based on a random probability sampling process. It is the process through which the random selection of a group of individuals is done to undertake a statistical evaluation and prediction of the outcome of a larger participant base. In this study, a sample size of 20 participants has been selected in the process of operation. This sample size has been included, as it would provide a clear and effective view of the overall perceptions of the employees of Coca-Cola with respect to the CSR strategies that have been implemented. The employees were found by searching on LinkedIn and evaluating the positions they hold in the company.
[bookmark: _Toc123723362][bookmark: _Toc123724488]3.7 Data Analysis and interpretation  
Data analysis is the way in which acquired information is evaluated and modelled to obtain useful insights (Miles et al., 2018). The overall data that will be acquired for the topic of discussion will be analysed through the process of frequency distribution and pie charts. This has been done to ascertain the different perceptions of the employees on various aspects of the CSR aspects of the company effectively. The statistical evaluation through graphs and frequency tables will aid in the process of visualising the overall nature of the discussion topic with veritable ease and convenience. Additionally, MS Excel has been utilised for executing the formulation of these charts and graphs. For secondary, thematic data analysis has been used that helps to explore research findings based on certain themes that are relevant to the overall topic. Furthermore, the discussion and evaluation of the themes have been analysed through a discussion that has included the authors, sources, date and overall analysis of its content.
[bookmark: _Toc112335499][bookmark: _Toc123723363][bookmark: _Toc123724489]3.8 Ethical Consideration
Several ethical considerations have been kept in mind while completing the overall study. The UWTSD ethical policy will be ensured as it will conform to an appropriate standards and generally accepted principles and practices of ethical conduct and governance. Some of these have been discussed in the following part of the study:
1. The research participants have not been harmed in any way 
2. The dignity of research participants has not been compromised in the process of getting information (Arifin, 2018). It has been respected and prioritised effectively while executing the overall evaluation process.
3. Complete consent has been acquired from the participating employee before the survey has been done to understand their perceptions regarding the CSR activities of Coca-Cola.
4. Additionally, the overall data that has been obtained has been deidentified to prevent a breach of privacy of the participants properly.

[bookmark: _Toc123724490]Chapter 4: Results/discussion
This section will include data collection with the inclusion of 20 organisational employees of the Coca-Cola to identify the impact of CSR within the firm. 
[bookmark: _Toc123724491]4.1 Primary Data Analysis
Q1. How old are you?
	Responses 
	Percentage
	Number of respondents
	Total number of respondents 

	18-24
	25
	5
	20

	25-30
	25
	5
	20

	Above 30
	50
	10
	20


Table 1: Age

Figure 4: Age
In the survey, the majority of the organisational employee was included within the age group of above 30 and 25% of the employee were in the age group of 18-24 and 25-30. 
Q2. Do you understand the term Corporate Social Responsibility?
	Responses 
	Percentage
	Number of respondents
	Total number of respondents 

	Yes
	75
	15
	20

	No
	15
	3
	20

	Maybe
	10
	2
	20


Table 2: CSR Understanding

Figure 5: CSR Understanding
Around 75% of the research participants encompassed an effective understanding of the CSR concept and around 15% of participants were not aware of this term. 
Q3. How important corporate social responsibility for companies is?
	Responses 
	Percentage
	Number of respondents
	Total number of respondents 

	Very
	60
	12
	20

	Little 
	30
	6
	20

	Not so Important
	10
	2
	20


Table 3: Importance of CSR

Figure 6: Importance of CSR
In this survey, 60% of participants states that CSR is important for an organisation and around 30% of individuals said it encompasses little importance. From the above discussion, it can also be concluded that CSR can support the growth and development of the organisation, which makes it highly valuable for any firm.
Q4. What makes a company responsible in your opinion?
	Responses 
	Percentage
	Number of respondents
	Total number of respondents 

	Following legal requirements
	35
	7
	20

	Offering good and quality Products
	40
	8
	20

	Being Environment Friendly
	25
	5
	20


Table 4: Social Responsibilities

Figure 7: Social Responsibility
40% of the research participants said that offering good and quality products makes organisations socially responsible and around 35% stated that following legal obligation and requirements make the firm responsible. 
Q5. Does Coca-Cola entail social responsibility in their operating market?
	Responses 
	Percentage
	Number of respondents
	Total number of respondents 

	Yes
	75
	15
	20

	No
	10
	2
	20

	Maybe
	15
	3
	20


Table 5: Is Coca-Cola Socially Responsible?

Figure 8: Is Coca-Cola Socially responsible?
Around 75% of the employees in this survey stated that Coca-Cola entails effective social responsibility and 10% of participants believe that the organisation is not socially responsible. 
Q6. Does Coca-Cola entail a track record for their CSR?
	Responses 
	Percentage
	Number of respondents
	Total number of respondents 

	Yes
	60
	12
	20

	No
	25
	5
	20

	Maybe
	15
	3
	20


Table 6: CSR track record

Figure 9: CSR Track Record
In this survey, 60% of candidates state that Coca-Cola keep a record of their CSR in the operating environment and around 25% of participants believe that the organisation does not track records. 
Q7. How CSR practices used by Coca-Cola improve its business growth and financial performance?
	Responses 
	Percentage
	Number of respondents
	Total number of respondents 

	Waste management
	40
	8
	20

	Water conservation
	30
	6
	20

	Limiting Carbon Footprint
	30
	6
	20


Table 7: Coca-Cola CSR

Figure 10: Coca-Cola CSR
Around 40% of survey candidates think that waste management is a CSR practice that is used by the organisation for business growth and development and around 30% of participants think that water conservation is an integral CSR practice. 
Q8. What Strategies can be used to improve CSR for businesses?
	Responses 
	Percentage
	Number of respondents
	Total number of respondents 

	Sustainable production
	30
	6
	20

	Healthy and Quality offerings 
	40
	8
	20

	Conservation and protection of natural resources
	30
	6
	20


Table 8: Strategies for Improving CSR

Figure 11: Strategies for CSR
In this survey, around 40% of candidates believe that healthy and quality offerings are the most effective strategy to improve CSR and around 30% think that sustainable production can also contribute to enhancing CSR. 

[bookmark: _Toc123724492]4.2 Secondary Data Analysis 
Theme 1: CSR impact on business growth and development.
Findings: According to Ikram et al. (2019), CSR also encompasses an effective role in ensuring ideal stakeholder satisfaction, which increases their reputation and image in the marketplace. It also improves the financial performance and legitimacy of the firm. Carroll (2021) identifies that extensive commitment of the firms can ensure cohesive CSR in the operating market. This research highlights the relationship between CSR and firm performance indicators such as brand reputation and employee commitment, which can integrate the growth and development of the business. A longitudinal study associated with the concept of business and its CSR activities are encompassed in this study with the determination of the firm performance in the existing marketplace. Businesses has faced a critical impact with the emergence of Covid pandemic in the global environment. Moreover, it also contributed to the integration of CSR acceptance with the purpose of sustainability in the global environment. CSR perspective also constructs the future growth and development of the company by altering the brand image and perception in the existing marketplace. It allows businesses to enhance their credibility and authenticity, which increases customer engagement and sales volume to a significant level. The market research highlights that CSR inclusion within the organisation can extensively influence customer loyalty even in the crowded marketplace. CSR activities make around 13% of the consumer base totally consent to the firms’ offerings in the marketplace and around 57% of customers will rather agree than disagree (Statista, 2021). This highlights that the role of CSR within the business is integral and it supports the growth and development of a company extensively. 
[image: ]
Figure 12: CSR influence on Customer Loyalty
(Source: Statista, 2021)
Theme 2: CSR strategies used by the organisation in the operating market.
Findings: The Coca-Cola Company (2022) states that the organisation ensure an effective focus on sustainability and incorporates an effective waste management approach in the international landscape. Coca-Cola also entails the vision of limiting its carbon footprint by 25% by the year 2030. According to Cardello (2018), the organisation has faced critics from public health activists. Inclusion of waste management concerns, water conservation and association of a variety of offerings in the product portfolio is comprised in the CSR practices of Coca-Cola. The market research also state that negative aspect of beverages company like Coke includes the integration of health concern like obesity. There are various strategies that are being used by organisations in the international market including sustainable agriculture, ethical utilisation of natural resources, minimising the business footprint and limiting the consumption of energy within the overall organisational process. However, Coca-Cola’s overall spending within social responsibilities is around 109.2 million USD, which has increased the value proposition for more than 150 million consumers in the global landscape (The Coca-Cola Company, 2021). Protection and sustainability of water and environment are done by the organisation and overall expenditure for this initiative was around 19.7 million USD. Another significant CSR activity incorporated by the organisation includes recycling waste material and sustainable packaging and the spending of this initiative is nearly 16.1 million USD (The Coca-Cola Company, 2021).
[image: ]
Figure 13: Coca- Cola Social Contribution
(Source: The Coca-Cola Company, 2021)
[bookmark: _Toc123724493]4.3 Discussion 
The above study state that the majority of research participant was included in the age group of above 30 and it entails an ideal understanding of the CSR concept. As per the survey question, there were around 60% of candidates believed that the social responsibility of a firm is important for growth and development. Around 40% of survey participants indicated that offering high-quality food quality could integrate the socially responsible practice of the company and by entailing healthy living culture for the employee, CSR advancement can be attained (Siregar, 2021). Moreover, 40% of participants in the research indicated that the most effective CSR strategy of Coca-Cola is waste management and it contributes to the firm success. The thematic analysis of the study highlighted that CSR can actively influence the firm’s performance in the operating market as it can control the brand reputation and image. However, the emergence of Covid-19 had a critical impact on the financial performance of the firms but it also integrates the focus of CSR aspects within the international business environment. Coca-Cola entails a diverse product portfolio and includes effective sustainability approaches such as waste management, water conservation and limiting their carbon footprint in the international market. These CSR practices can allow businesses to generate more profitability and integrate brand reputation (Islam et al., 2021). 

[bookmark: _Toc123724494]Conclusion and recommendation 
[bookmark: _Toc123724495]5.1 Conclusion 
Through the process of evaluating the study, it has been identified that there are a number of aspects that are relevant to CSR strategies. The literature review has outlined the concept, and impact of CSR on business performance. It has also examined the strategies that can be used to improve overall CSR initiatives. Furthermore, Carroll's theory of CSR has been explained. It has also highlighted the research methodology clearly identifying the use of positivism philosophy, deductive approach, and descriptive design. The study has outlined that it has used the survey questionnaire to execute primary research. In the next part, the overall data acquired from the survey will be analysed and thereby interpreted effectively.
[bookmark: _Toc123724496]5.2 Linking with Objectives 
The study has been able to achieve the overall objectives that it established at the beginning of the research: this has been explained in the following points:
· To understand the concept of Corporate Social Responsibilities (CSR) and its importance in Coca Cola 
This objective has been achieved in the process of completing the overall research. Specifically, the concept of CSR has been identified in the literature review that has been conducted. The discussion chapter has also elucidated the importance of CSR for Coca-Cola.
· To investigate the impact of CSR practices in Coca-Cola on the growth and development of the organisation
The chapter on literature review has also analysed the impact of CSR strategies on business growth and development effectively. 
· To identify suitable strategies that can improve CSR practices in Coca-Cola. 
The literature review has also assessed strategies through which CSR strategies can be developed.
[bookmark: _Toc123724497]5.3 Future Scope 
It can be evaluated that sustainability concerns have been illustrating a rising impact on the way in which business organisations operate. This indicates that CSR has a high amount of importance in the process through which organisations and Coca-Cola operates. Additionally, since the consumer is also aware of the rising environmental issues, the inclusion of CSR helps companies in generating a better brand image.
[bookmark: _Toc123724498]5.4 Recommendations 
Number of areas can be improved to effectively enhance the CSR strategies of Coca-Cola. 
1. The company can look to enhance its waste management process as a significant majority of the employees think that would be beneficial for the company.
2. It can organise seminars and workshops to raise the levels of social awareness (Halme et al., 2020).
3. Coca-Cola can implement a proper health and safety program, which helps in motivating the employees of the organisation effectively.
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How old are you?
· 18-24
· 25-30
· Above 30
Do you understand the term Corporate Social Responsibility?
· Yes
· No
· Maybe
How important corporate social responsibility for companies is?
· Very
· Little 
· Not so Important
What makes a company responsible in your opinion?
· Following legal requirements
· Offering good and quality Products
· Being Environment Friendly
Does Coca-Cola entail social responsibility in their operating market?
· Yes
· No
· Maybe
Does Coca-Cola entail a track record for their CSR?
· Yes
· No
· Maybe
How CSR practices used by Coca-Cola improve its business growth and financial performance?
· Waste management
· Water conservation
· Limiting Carbon Footprint
What Strategies can be used to improve CSR for businesses?
· Sustainable production
· Healthy and Quality offerings 
· Conservation and protection of natural resources
Percentage	
18-24	25-30	Above 30	25	25	50	

Percentage	
Yes	No	Maybe	75	15	10	

Percentage	
Very	Little 	Not so Important	60	30	10	

Percentage	
Following legal requirements	Offering good and quality Products	Being Environment Friendly	35	40	25	

Percentage	
Yes	No	Maybe	75	10	15	

Percentage	
Yes	No	Maybe	60	25	15	

Percentage	
Waste management	Water conservation	Limiting Carbon Footprint	40	30	30	


Percentage	
Sustainable production	Healthy and Quality offerings 	Conservation and protection of natural resources	30	40	30	

32

image3.png
e god corpare citen Desied by sucey

Philanthropic
Respons

Do wha i ot i o
Kol ted by oty
Responsibilites

Economic Respons





image4.png
+ Not tall 9%
ot agree at al - Totally agree 13%

Rather disagree 21%

- Rather agree 57%




image5.png
Matching _ Social
Gifts [ Justice

Disaster Relief
&Humanitarianaig  $81M | $03M/0%

$8.0M

CcoviD-19
5% $22.6M

Women's "

Empowerment.
$10.9M THE
Caatily

FOUNDATION

Education

$109.2M

Development impacting Water &
$11.6M 150M+ people Environment

$19.7M

Community

Well-Being

$13.9M Recycling
$161M




image1.jpeg
Prifysgol Cymru
Y Drindod Dewi Sant

University of Wales
Trinity Saint David





image2.png




