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Abstract  

[bookmark: _Hlk40301649]Many studies indicated the importance of entrepreneurial mindset, it is considered a single most critical part in accretion, selection and estimation of the business proficiency segment. This knowledge can guide to an individual for prospective business opportunities which is linked to increase entrepreneurial result for example organisations’ performance. In this study, researcher focused on the relationships amongst entrepreneurial mindset and business Performance of SMEs in Sylhet, Bangladesh. The reason for this examination was to explore the independent facts such as inventiveness, creativity, business sharpness and risk taking brings definite outcomes on business and does those relate to entrepreneurial mindset. And how those factors contributed on SMEs performance.  To investigate the fact, research connected to a population size of 620 SMEs in Sylhet, Bangladesh. Questionnaire was conducted to collect information and data and used a sample size of 220 in Sylhet town, the samples were selected by using stratified random sampling method.  SPSS were utilized to break down the information through descriptive statistics and inferential statistics. For data analysation and hypothesis test multiple regression and correlation analysis were applied. The result of the investigation suggested that, by risk taking, innovativeness, business alertness and creativity has significant impact on SMEs performance. The research concluded with the statement that; lack of entrepreneurial mindset has greatly affected the business performance on SMEs. If any business is looking forward to developing and growing, business need to adopt this approach. Researcher suggested that decision makers and related shareholders should re-plan their strategies and create discussion to make a forum where all existing and new entrepreneurs can get help and implies the innovation strategy.
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[bookmark: _Toc40220922]Part -1
[bookmark: _Toc40220923]1.Introduction 
[bookmark: _Toc40220924]1.1 Research Background  

[bookmark: _Hlk40393343]Over the world, generally acceptance of the acknowledgment that entrepreneurship is focal point of highly and well-balanced financial development that establishes and brings sustainable profitability. Any business that is equipped for expanding and driving its entrepreneurial functions to execute well bound encounter higher financial development, not at all like those economies whose comparable exercises are diminishing or are dormant. Entrepreneurship notion has come in late 17th and early 18th century, which led the term to be consider as an important economic growth strategy for nations development (Pihie and Arivayagan, 2016). In particular, generating employment perspectives and creating new business opportunities which brings profits (Cromie, 2006). At present time, many researchers giving major importance for focusing entrepreneurial mindset role in business, where it has enormous possibilities to execute strategically to entrepreneurship study purpose (MacMillan and Kier, 2016). Entrepreneurial mindset create employment, expanded wealth creation, extended market, assortment of products and ventures and top-notch merchandise and enterprises. Therefore, there is a significant need of all stakeholders those who are investors, government initiatives and most importantly the society, need to encourage individuals for entrepreneurial action with an entrepreneurial mindset to exceed their businesses also extended more activity (Khaleque, 2010). In economically developing countries like Bangladesh, the biggest issues are to push people to set entrepreneurial attitude for their own business and avoid thinking about making same product or coping the same product which already have in market by other rivals. Following the entrepreneurial mindset determines companies’ achievement in today’s excessive competitive market. Business enterprise alludes to the capacity to perceive or make a chance and aimed to take action by realising knowledge innovation practise. According to Lackéus (2018), simply entrepreneurial mindset is particular ability and belief to think something new which is creative.
[bookmark: _Toc40220925]1.2 Statement of the Problem

In last couple of years, the government and private finance institutions supported and funded in possible ways through various programmes under financial and nonfinancial to guide SMEs in Bangladesh. In developing country Bangladesh, the SMEs employs large amount of working population and their contributions considerably enormous. In an acknowledgement of this participation from the government, entrepreneurs, financial institution, investors and most importantly the society directed huge number of nonfinancial and financial programs to overcome the SMEs to receive better performance (Nasima and Alam, 2014). Regardless of all those hard works offered equally, more than half of the entrepreneur businesses retain to perform downwards from the expectation, whereas a small number of businesses have been able to reach their goal by setting a good example. From the number of successful businesses, it can be clearly getting a notion that, the financial and non- financial programmes is not the main point of success to give better performance for SMEs, therefore the mindset of entrepreneur individuals is directing the particular business. By monitoring the fact, it shown that whereas some businesses are stagnating, at the opposite some of other businesses leaving enormous performance by giving huge productivity, great outcomes and enlarging the market size. The performance variation for SMEs businesses in Bangladesh triggers the need to audit and find out the role of entrepreneurial mindset to setup entrepreneurs epitomized through creativity, new innovations, risk taking and able to rectify business opportunity.
[bookmark: _Toc40220926]1.3 Research Aim

This paper aimed to identify the relationship amongst entrepreneurial mindset and business performance on SMEs enterprises in Sylhet, Bangladesh
[bookmark: _Toc40220927]1.4 Research Objectives 

· [bookmark: _Hlk37845508]To investigate the impact of entrepreneurial mindset on the performance of SMEs in Sylhet, Bangladesh.
· To assess performance standards.
[bookmark: _Toc40220928]1.5 Research Questions 

1. [bookmark: _Hlk40128816]What is the correlation of innovativeness and the performance of SMEs in Sylhet, Bangladesh? 
2. What is the correlation between creativity and the performance of SMEs in Sylhet, Bangladesh? 
3. [bookmark: _Hlk37846190]What is the correlation of business alertness and the performance of SMEs in Sylhet, Bangladesh? 
4. What is the correlation of risk taking and the performance of SMEs in Sylhet, Bangladesh?
[bookmark: _Toc40220929]1.6 Proposal Structure 

First part of this proposal includes an introduction to describe the background of this research, explain why the research should be done by stating research objectives and rising important questions. To provide answer for the questions second part of research organised by review of previously existed study which elaborate the various approaches of entrepreneurial mindset and what are the impacts on business performance. Third part of the report centralize on the methodology section, where the report elaborates the research methods of the report. The report continued by the results analysis and discussion in forth part. Last part of the report concluded with recommendations, limitations and conclusion. 
[bookmark: _Toc40220930]Part - 2
[bookmark: _Toc40220931]2. Literature Review 

[bookmark: _Hlk37872899][bookmark: _Hlk37872776][bookmark: _Hlk39858614][bookmark: _Hlk39858957]The term entrepreneurial mindset generally defined as the belief and perceptions of a particular ability to think critically and divergent thinking (Mauer et al., 2017). An entrepreneurial mindset is having a way of perspective, which seeks opportunities, instead of obstruction, that seeks prospects as opposed to disappointment and needs to plan something for have any kind of effect as opposed to sit and complain about the issues (Pollard and Wilson, 2014). According to Todorovic et al. (2015), entrepreneurship mindset has a significant positive effect on business probabilities in competitive environments, even so there is not any significant effect of entrepreneurship mindset on business probability in favourable environments. Researchers also indicated that environment work as a moderator or control variable. Environment compatibility to be an important moderator with the relationship between entrepreneurship mindset and business profitability (Lumpkin and Dess, 2001). In this study, entrepreneurial mindset is viewed as an all-encompassing impression of producing original thoughts, assessing probability and risk, or beginning and maintaining an enterprise. Whereby an individual inside evaluates their observations dependent on comprehensive instead of practical qualities. According to Zeng et al. (2010), performance is considered a continual process which is always controversial fact between firms’ researchers. Generally, firm’s performance does not relate to problem solution or defining problem of an organisation (Giampaoli et al., 2017). Corvellec (2018) argues that, firm’s performance is basically the firm’s capacity to achieve its objectives and targets efficiently and effectivity by using resources. Albrecht (2015) suggested that, if organisation have established a good performance management system for employees an organisation tent to show their success and higher return on equity. Therefore, for the entrepreneur’s innovation is a specific tool, what it means is entrepreneurs exploit the change as an opportunity for specific business and their services (Odinokova et al., 2018). The next this comes up for an entrepreneur to able to mindset is creativity. Simply, creatively is something new creation which makes obvious in terms of starting something new and running up an enterprise (Lackéus et al., 2016). To be creative in your own idea, seeking for opportunities in business field where already overlooked by others is important. In academic term this is alertness. Kirzner (2015) utilized the expression "alertness" in clarifying the entrepreneurial procedure of opportunity acknowledgment. Business alertness involve searching information, scanning the business environment, connecting different information and evaluate all information and find out new information represent any opportunity or not. This led to an entrepreneur take risk in business industry. Van and Dhliwayo (2007) at that point they defined, to be able to set up a strategic entrepreneurial mindset taking risk is an important element. And that is the reason for risk taking is essential for business growth and success, that is depend on the entrepreneurs how they perceive and manage to take the risk in order to maintain the business environment (Llopis et al., 2014).
[bookmark: _Toc40220932]2.1 Theoretical Framework 

SMEs performance and Innovativeness
Innovativeness is illustrated as an introduction of a new idea, product or do something different which is not done by anyone else at the same domain. Innovation is a gradual rising and progressive change in deduction, product procedures and association. Schumpeter (1934) argued that, innovation t is a thought effectively applied in practise while invention is a thought made manifest. An organisation cannot run their long-term service by only reducing price, organisation need to innovate new products, redesign existing products, customise and improve the quality of the products (Tidd et al., 2011). To measure business performance, innovations has been considering an important driver (Tortoriello, 2015). Innovativeness is not only important for business operation it is also create a clear picture on the economical growth, create employment, and creates the way to reduce cost in organisation (Othman et al., 2005).
[bookmark: _Hlk40135255]H1: Innovativeness has not any important impact on the performance of SMEs enterprises in Sylhet, Bangladesh.
SMEs performance and Creativity
[bookmark: _Hlk39870593][bookmark: _Hlk39936095]Entrepreneurial mindset is just taking opportunities, creativity and innovativeness which drive the organisation to prosperity creation and achievement, also entrepreneurial mindset permit to entrepreneurs make right decision in uncertain situation (Sudrajat, 2015).  Researcher Sigala and Chalkiti (2015) mentioned in their research that creativity is among the single most significant part in gaining and obtaining success in firm. The significant of entrepreneurial traits between SMEs and non-SMEs owners and he found that creativity is one of the strong characteristics (Tanveer et al., 2013).
[bookmark: _Hlk40135749]H2: Creativity has not any important impact on the performance of SMEs enterprises in Sylhet, Bangladesh.
SMEs performance and Business alertness
Business alertness is defined the capacity to see the opportunities in business by the entrepreneurs which is not perceive by other businesses (Kirzner, 1979).The psychological flow of study believes entrepreneurial alertness as incessant blueprint initiation, it explores the representation of the market environment by entrepreneurial mind whether the methods are different from non-businesspeople (Matlay et al., 2013). This entrepreneurial potentiality is basic for persistent accomplishment since it makes a culture of proactiveness, speedy reaction to firm’s natural changes, makes an upper hand and empowers business visionaries create vital reward (Kuratko, 2016). 
H3: Business Alertness has not any important impact on the performance of SMEs enterprises in Sylhet, Bangladesh. 
SMEs performance and Risk taking 
The opportunity to participate in moderately elevated levels of risk-taking conduct empowers SMEs to take advantage of opportunities in the situation of uncertainty which prompts long term gainfulness (Amin, 2015). The firm’s that are not ready to take risk in competitive environments can no longer have the calculated market share also not able to stand strongly to the relative competitors (Gunawan et al., 2016)
H4: Risk taking has not any important impact on the performance of SMEs enterprises in Sylhet, Bangladesh.



[bookmark: _Toc40220933]2.2 Conceptual model of the study                          
[image: ]                                                        
[bookmark: _Toc40220934]                                                       Part -3 

[bookmark: _Toc40220935]3.Research Methodology	
[bookmark: _Toc40220936]3.1 Philosophy of the study	

The study used positivism approach as the research topic is to develop outcomes by investing the relationship between SMEs performance and entrepreneurial traits of Bangladesh (Bhandari, 2014). This research gives validity and objectivity as well as this research based on precise methods and research rely on statistics and objective data. 
[bookmark: _Toc40220937]3.2 Study Approach	

The research followed deductive approach as it used to achieve a task accomplish the effect of entrepreneurial qualities on the presentation of SMEs in Bangladesh. This report utilizes a deductive methodology as it is utilized to get a particular arrangement of an issue as it utilizes the start to finish thinking to accumulate the arrangement (Mahootian and Eastman, 2009). This research mainly focused on relationship between variables and concepts. Also, the research purely based on data which is collected through measuring situational environment.   
[bookmark: _Toc40220938]3.3 Method of study

Quantitative research methods had been used to data collection. This research determines to quantify the problem by gathering data. To quantify the problems used people’s opinion, large population sample and used online survey to collect the data.
[bookmark: _Toc40220939]3.4 Data Collection and Sources

The research applied a structured questionnaire to collect the data. The questionnaire was designed carefully and executed to the respondents.  To design the questionnaire five point Likert-Scale was used which linked up with points, it started from agree, disagree, strongly agree, strongly disagree and nether agree or disagree and the points distributed 3, 2, 4, 1, 0 respectively. The contents were designed to collect data for SMEs performance which is dependent variable and innovativeness, risk taking, creativity and business alertness those are independent variables.
[bookmark: _Toc40220940]3.5 Tools and Techniques

This study followed survey design to collect the data. To examine the data multiple regression and descriptive analysis, excel and SPSS formula were applied.
3.6 [bookmark: _Toc40220941]Population and Sampling Size 

Population was selected by identifying SMEs business owners who have license and can connect easily through online. There were 620 SMEs in Bangladesh selected for population size. Stratified sampling method was applied to select sampling size, 220 sample were selected for sample. This random sampling method is helpful to mixture the categorisation and randomisation process, which makes easier for quantitative study research.
[bookmark: _Toc40220942]3.7 Ethical Considerations

The participants were not subjective in this research also respect their dignity; participants were fully consent about their participation (Bell et al., 2018). Participants were informed that their response will be use only study purpose and data storage process will follow the UK data protection act 1998.
[bookmark: _Toc40220943]3.8 Validity and Reliability 

To measure validity, factor analysis was applied to this report. To construct the validity for each variable, EFA and CFA were used to assess. At one percent of significant, the finding of the result strongly supported the significance which is P<0.001. To measure the sample acceptability KMO test was applied and the adequacy represented middling (0.70) which indicate the sample is adequate. To verify the assumption of sample Bartlett’s test was used where the significance showed =.000 and chi-square was  =232.557. To test the reliability of the research, pilot testing was conducted to a small number of selected SMEs owner in Sylhet town, Bangladesh. 
The Cronbach’s coefficient alpha method used to identify how factors corelated among them at same instrument. Cronbach’s alpha 0.7 has been resulted from the study which is acceptable, and it helps to increase the recognition of the expendable and eradicated variables. The results of Cronbach’s Alpha refer that the reliability coefficients for this research variables are higher and acceptable for present research objectives.
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[bookmark: _Toc40222589][bookmark: _Toc40220944]Figure 1: Source -Survey, 2020
3.9 Data analysis 

Simple descriptive statistical measures were used to analyse the initial data which include variance, mean and standard deviation. Therefore, to measures relationship amongst variables, correlation analysis was used to determine fundamentally supported conventional significant level of P=0.05. However, for hypotheses test multiple regression analysis was followed. Usually, to define the relationship between several independent variable and dependent variable, multiple regression analysis is widely applied (Hair et al., 2010). The study also utilizes VIF to handle the issue of Multicollinearity.
[bookmark: _Toc40220945]3.10 Variable Specification  

This study was developed by majoring independent variable which is entrepreneurial mindset and dependent variable which is SMEs performance. The coefficients (β) was subjected to test for every independent variable collected from the method, to be able test every part of hypothesis within the study. [image: ]
[bookmark: _Toc40222590][bookmark: _Toc40220946]Figure 2: Variable specification 

Part - 4
[bookmark: _Toc40220947]4. Result and Discussion 
[bookmark: _Toc40220948]4.1 Attributes of Respondents

From the Demographic Characteristics of Respondents figure 3, respondents by gender revealed that 117 male respondents where represent 53.2% whereas, 103 female respondents represent 46.8%. Which indicated that most of the respondents are male. There were respondents in different aged groups, the highest respondent was between age group 28 and 37 years, total 72 were respondents represented 32.7% while 67 respondents were reparents 30.5 within the 38-47 age group. 48 years and above were 18 respondents were represented 8.2%. According to the result, it can be said that old aged respondents are not familiar with the content of the study and matters of subject in research. However, participants distribution by educational background disclose that, 73 participants who had intermediate level qualification represents 33.2%. Post-secondary level qualified respondents were 101 and they represent 45.9%, while 46 higher professional qualified were reparented 20.9%. 
[bookmark: _Toc40222591][image: ][image: ]Figure 3: Demographic Characteristics of Respondents
[bookmark: _Hlk40220658]This allocation of the participants by academic background represents competence data information which can unable to give valid information subject under the research. Finally, from the experienced respondents, 58 respondents whose had 15 years’ experience represented 26.4%, 59 respondents whose had between 6 to 10 years experienced represent 26.8%. Also, 47 respondents whose had 11 to 15 years’ experience represent 21.4%, 37 and 19 respondents whose had 16 to 20 and 21 years or above experienced represented 16.8% and 8.6% respectively. The representation from experienced persons gives better understanding under the subject of study.
[bookmark: _Toc40220949][bookmark: _Hlk40222375]4.2Correlation Statistics for Linear Relationship between 

[bookmark: _Toc40222592][image: ]Figure 4: Correlation Statistics 
[bookmark: _Hlk40222721]Pearson’s Correlation Coefficient method measuring the linear relationship between variables of interest. From the figure 4 result assessment, shows that significant relationship stands between the variables. In term of creating impact on SMEs performance, 48.7% of contribution was shown in innovativeness which suggested by the CCV of 0.487, indicated significant value α = 0.01. there is positive correlation shown on SMEs performance and creativity, 38.3% of contribution was shown in creativity in terms of change in SMEs performance and indicated CCV of 0.383 and also creativity shown a significant factor. Business readiness was additionally appeared to authorize 42.6% in terms of change in SMEs execution as demonstrated by the connection CCV estimation of 0.426, and the significant level α = 0.01. To change SMEs performance, risk taking term contributed 42.8%, risk taking as appeared by relationship coefficient estimation of 0.428. This clears route for multiple regression analysis.
[bookmark: _Toc40220950]4.3 Multiple Regression Analysis 

Multicollinearity Analysis test results showed that, multicollinearity was not present among the independent variables of the research, therefore, VIF value was found less than 4 for all assigned parameters and tolerance value was found more than 0.2. This infers the variety contributed by every one of the independent factors was noteworthy autonomously and all the variables should be priorities for the expectation model.
[bookmark: _Toc40222593][image: ]Figure 5: Multicollinearity Analysis Test for Independent Variables
The study implies the participation of independent variables on dependent variable. Multiple regression method had coefficient resolution (R2) of around 0.721, this study finding was shown on the figure above. Which means, there is a joint coordination of all independent variables on the SMEs performance according to the coefficient of determination (R variation 72.1%). Furthermore, Durbin Watson test had esteem under two demonstrating negligible serial correlation with no impact on the investigation result, where Watson values were represented 1.612. Translating the difference swelling factors, the rule of thumb approach was applied which expresses that a standard with spacious application that isn't planned to be carefully precise or solid for each circumstance.
[image: ]
[bookmark: _Toc40222594]Figure 6: Model Summary
[bookmark: _Toc40220951]4.4 Hypotheses Testing 

[bookmark: _Hlk39845198][bookmark: _Hlk40387520][bookmark: _Hlk39844949][bookmark: _Hlk39845091]H1:  Predicted that innovativeness has no impact on SMEs performance. According to the study result, it has shown that a significant effect on SMEs performance by innovativeness, the value of β1 is 0.330, whereas Pearson value is 0.001 and that is less than α 0.05. Which prove that innovativeness has strong impact on SMEs performance in Bangladesh and reject the hypothesis. The result also suggested that, every unit of enhancement in the positive impact of innovativeness, 0.330 units enhance on SMEs performance. 
H2: It was predicted that SMEs performance has no significant impact by creativity. Study results showed that, there is a significant effect on SMEs performance by creativity, the value of β2 is 0.0282 whereas Pearson value is 0.004 and that is less than α 0.05. Which prove that creativity has strong impact on SMEs performance in Bangladesh and reject the hypothesis. The result also suggested that, every unit of enhancement in the positive impact of creativity, 0.282 units enhance on SMEs performance. 
H3: Predicted that business alertness has no impact on SMEs performance.  In addition, according to the study result, it has shown that a significant effect on SMEs performance by business alertness, the value of β3 is 0.297 whereas Pearson value is 0.045 and that is less than α 0.05. Which prove that business alertness has strong impact on SMEs performance in Bangladesh and reject the hypothesis. The result also suggested that, every unit of enhancement in the positive impact of business alertness, 0.203 units enhance on SMEs performance.
H4: Predicted that risk taking has no impact on SMEs performance.  In addition, according to the study result, it has shown that a significant effect on SMEs performance by risk taking, the value of β4 is 0.208 whereas Pearson value is 0.038 and that is less than α 0.05. Which prove that risk taking has strong impact on SMEs performance in Bangladesh and reject the hypothesis. The result also suggested that, every unit of enhancement in the positive impact of risk taking, 0.208 units enhance on SMEs performance.
[bookmark: _Toc40222595][image: ]Figure 7: Multiple Regression Model
[bookmark: _Toc40220952]4.7Discussion of Findings 

[bookmark: _Hlk39935266][bookmark: _Hlk39936459][bookmark: _Hlk39935360]The report examined the connection exists between the business performance and entrepreneurial mindset of SMEs in Bangladesh. The fist objective was to investigate the effect of innovativeness on the performance of SMEs and the investigation of the report acknowledged that there is a strong absolute relationship amongst SMEs performance and innovativeness in Bangladesh. Entrepreneurs whose scored high level on innovativeness revealed high SMEs performance. Othman et al. (2005) suggested the argument which is similar to the investigation of this study who affirmed that a company's innovativeness is supposed to be a basic point of reference for upper hand. Which refers that it results to higher level of business performance. The argument revealed that, an organisation cannot sustain to competitive market without having a high level of innovativeness. Researcher Brown and Ulijn (2004) also supported that statement and they argues that the objective of innovation is certain change that prompts expanded efficiency which is central fact of increment in firm’s execution. 
The next goal was to investigate the effect of creativity on the performance of SMEs and the investigation of the report acknowledged that there is a strong absolute relationship between SMEs performance and creativity in Bangladesh. Entrepreneurs whose scored high means on creativity revealed high SMEs performance. This statement corporates with the previous study and research by Wu (2009) emphasis that, an organisation success, creativity is an important factor. By supporting the arguments Tanveer et al. (2013) suggested that the significant of entrepreneurial traits between SMEs and non-SMEs owners and he found that creativity is one of the strong characteristics. The third objectives evaluated the relationship amongst SMEs performance and business alertness. SMEs performance is positively connected to the business alertness. The investigation of the report acknowledged that there is a strong absolute relationship amongst SMEs performance and business alertness in Bangladesh. The results of investigation agree with the similar statement by Leeds and Lackéus (2013) they found that business visionaries are aware of business probabilities remaining in business sectors in light of their aptitudes to decipher and utilise market information. Last but not least, the final objective assessed the impact of risk taking on the performance of SMEs. The investigation of the report also shorted out that, there is beneficial relationship between SMEs performance and risk taking in Bangladesh. The finding agrees with the statement given by Coulthard (2007) where he stated there is a beneficial outcome on organisational performance which involve with taking calculated risk. Kreiser et al. (2002) likewise discovered firms embracing an unassuming degree of risk taking having extensive better contrasted with their partners who expect extremely high or low degrees of risk taking.
[bookmark: _Toc40220953]                                                                Part -5 
[bookmark: _Toc40220954]5.Conclusion  

[bookmark: _Hlk40021230]Every entrepreneur who have entrepreneurial mindset requires to consider challenges and problems as an opportunity. To face with the problems and challenges need to develop innovative ideas and creative ways to deal. By tackling the problems entrepreneurs need to exploit opportunities for new business. Occupying an entrepreneurial mindset needs re learning motivate own self, build risk taking mentality, seek for business opportunities and most importantly become innovative and creative. Discussion of the report leads to say, entrepreneurial mindset has contribution on SMEs performance in Bangladesh. Identification of independent variables in this research has measure impact on entrepreneurial mindset, this study investigation also recognises that the entrepreneurs who have higher level of this independent variables function performed better than who have low level functions of the independent variable.  The result suggested that absence of entrepreneurial mindset within the organisation create a major impact on business performance. This report concludes by finding the reasons to enhance the entrepreneurial mindset for the new entrepreneurs, this is important to acknowledge the factor which is linked to entrepreneurial mindset as suppose proper knowledge, growing business mentality, motivated mind and finally the independent factors describe in this report. The business person must have the option to consistently examine the business environment and look for new business chances to remain in front of contenders, the individual should likewise turn out to be extremely inventive to enhance procedures and items to stay attractive and make client unwaveringness, the business person have to create new procedures and items into the business and SMEs have to take highest level of risk so as to overcome.
[bookmark: _Toc40220955]5.1 Recommendation 

i. [bookmark: _Hlk40308457]The study finding indicated that, entrepreneurs who have high skill on innovation, at present the are performing well in their business development. Therefore, the researcher suggest that decision makers and related shareholders should re-plan their strategies and make discussion to create a forum where all existing and new entrepreneurs can get help and implies the innovation strategy.
ii. The researcher also recommend that government ought to perceive and remunerate any creativeness idea showed by an entrepreneur and need to make forum where government can give challenges to entrepreneurs for being creative more. Government can create inventiveness, creativity and creative thinking between business visionaries by giving workshops and training.
iii. Workshops should be organised for business visionaries in Bangladesh to support businesspeople and distinguish business opportunities. The manufacturers affiliation being the body in such a great amount of contact with other manufactures should organise exhibitions, awareness union and use network to pass latest information to all members and new idea developers should be awarded. Proprietors of SMEs should not be scared by the risk involve in business and put more resources so as to make benefits.
[bookmark: _Toc40220956][bookmark: _GoBack]5.2 Limitations      

The investigation of this report only focused on selected number of SMEs in Sylhet, Bangladesh whereas the findings are limited and cannot generalized to all town and different sector. For better improvement of this study, it is recommended that, a study can be done which cover all over the countries SMEs. This study focused on some of the points to improve the performance whereas a good education is also needed to consider as a factor. However, this research claimed that entrepreneurial mindset has extensive impact on business performance, but study failed to provide guidance how to acquire the mindset for the entrepreneur.  Might it be able to be an inborn characteristic, or would it be able to be ecologically gained, and this ought to be a territory for additional research. The government should investigate the impact on business performance and examine its effect on entrepreneurial mindset, it could be an option for Bangladesh to overcome the business crisis. 
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