[image: ]

Assessment 1 – Reading Task Template 
PART 1: 




PART 2: 

1. What is the main idea of the whole text?
The central theme of the article is that social media platforms like TikTok and Instagram can be used to increase the popularity and reach of small businesses, and to attract new customers. Online videos can provide exposure to a big audience, inspire online visitors to visit stores, and introduce businesses to customers who haven't been aware of them before. The article further states that social media popularity can be beneficial to businesses as it raises the customer interest in a business, boosts sales, and promotes small businesses to go beyond their local area.


2. What is one key point that supports the main idea, and which specific example from the text shows this?
Social media can be used to reach customers outside of the local community for small businesses. Customer-created videos has helped draw people who travelled 3 hours to see the chicken burger at Honywood Sandwich Shop. With the example, it will illustrate how online content can introduce a business to new customers and boost interest in their products.

3. What is a different key point that supports the main idea, and which specific example from the text shows this?
A second advantage of social media is the fact that it can assist companies to achieve an extremely big audience. Little Love's Pamper Bus has already garnered some 45 million video views in under a year and been viewed by people in the United States and the Bahamas. In this instance, this will help a small business gain visibility beyond its local market, while simultaneously creating a larger opportunity for conducting business.

4. Which part of the text do you think is most important, and why?
The most crucial part of this article is the marketing expert's explanation on how can social media content affect customers. Faye Martin is talking about how to create videos that are entertaining and relatable to the viewer so that they can get interested in a brand's products or services. This section is essential as it clarifies the “how and why” of social media marketing, then informs readers that online attention can be a boon to the business.

Reflection:
5. What did you find difficult in this task (including in-class components), and why was it difficult?
The problem encountered during the reading activity was a problem to identify the main idea and supporting points/examples. Some of the businesses featured, individual experiences and statistics made it difficult to select which information is most relevant. It was also important to structure the information clearly, and to read carefully to make sure that each example was relevant to the argument.


6. What helped you with this difficulty, and how did it help you?
Rereading the article aided in increasing comprehension and the salient information. The supporting examples were easier to recognise when key details were highlighted, such as the three hours it took to get to Honywood Sandwich Shop, or the 45 million video views that Pamper Bus received by Little Love. After structuring this information into points, students found the connection between the main idea, key points, and evidence to be clearer.
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How Social Media Helps Businesses Attract Customers and Grow

1. Increased Customers

‘Honysoad Ssndwich Shop
 Customer videos  sttracted
visitors

+ Soms travalled thrse hours
/ Chicken  buger  gaimed
attention

2. Wider Audience
Kaystals Boutique

Funny vidsos gained millions
of visws

Custonness came from Cyprus
Visitors travelled from the
Channel Islands
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3. Online Business Growth

Lindy Loo's Boutique

 Began  posting  during
lockdon

/ Moved from market stalls
online

 Ships scross the UK and
Australis

4. Business Transformation
Little Love's Pamper Bus

 Arowd 45 milion video
Views gained in under one
Business became nesrly daily

<

<

5. Marketing Explanation
Faye Martin — Marketing Expert

 Relatable vidsos build brand awareness.
+/ Authentic content builds customer comnactions.
+ Greaterinterest can encourage purchases.





