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           Amazon Knowledge Information Summary
Amazon is an internet company, and Google will define it as an enterprise that operates online with branches in various countries. Amazon is a marketplace of advertises products by small companies and sells them at an affordable price (Amazon). Jeff Bezos believes customers’ needs are fundamental and focus its services and products toward their comfort.
Amazon has a variety of products and services as KDP (kindle direct publishing, Amazon Echo, Alexa, AWS (Amazon Web Services), household items, SSS (Simple System Storage) and AI (artificial intelligence).
Knowledge information is a concept about data, information and knowledge and how they interact between them. Every company uses its knowledge different according to its leadership, objectives and structure. However, understanding how to use them to gain company objectives and employee’s needs is indispensable to know tacit and explicit knowledge and how to disseminate it. Whereas companies benefit from their knowledge database depends on its Management system.
In this essay, the models to discuss will be the Boisot I-Space (SLC), Choo and the 360-degree models because they will explain how Amazon uses its knowledge management. The Choo model focuses on the information of the atmosphere around to create new knowledge and execute it.  The Boisot model focuses on converting, using, and distributing data, creating new knowledge to companies changing environment. Lastly, the 360-degree model focus on evaluating company objectives with internal and external knowledge. This report aims to show how Amazon uses knowledge management techniques to improve their profits and satisfy their customers.
This essay will discuss Amazon background and define knowledge management theories integrating them into the analysis of Amazon. Finally, some suggested remarks by the author about the challenge’s amazon knowledge management face.  
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