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Research Proposal

Introduction to the Proposed Research

For this dissertation, it was decided that the best course of action would be to research and write about something that is of particular interest and has good knowledge about and so, this dissertation will focus on researching the impact of role models in marketing in Disney as Disney princesses are a lot different to what they used to be, and opinions of role models and Disney princesses have changed drastically in the last decade. However, it was decided to do this title because looking at people that are chosen to be role models can always provide us with the motivation and the strength to be able to be like them, when businesses like Disney have a lot of different role models which a lot of people have different opinions on.

The industry that will be introduced will be the media entertainment industry, and the organisation that will be introduced will be Disney. NASDAQ (2021) states that Disney falls under the consumer services sector and the sample that has been chosen to investigate would be mainly females, specifically between the ages of 18 – 30 so that it provides me with a wider range of perspectives and opinions, and to believe that the difference in age range would provide different experiences that can be investigated.

As Aladdin said “Do not be followed by its commonplace appearance. Like so many things, it is not what it outside, but what is inside that counts.” (Ogbuefi, 2022)

The background to the subject area of the dissertation will be showing that Disney princesses are a lot different to how they used to be and they, along with other role models in Disney films influence a wide and varying audience. Disney films are world-renowned and are massively popular with children but also with adults and so, they impact upon and influence many people. Several Disney princesses in their respective films have shown positive characteristics and are shown as honest, strong and powerful women, and this sets a good example to young girls and does away with damaging stereotypes that women have been labelled with for years. However, on the other hand, along with Disney films generating immense popularity with their strong female roles, other films created by Disney have produced negative criticism over other roles. For example, Brocklebank (2000) extensively looks at the story of Mulan, the story of a young Asian girl that infiltrates the emperor’s army in her father’s place to bring “honour” after several times that she let the family down by not complying to then-traditional expectations of Asian women. In stark contrast to what is seen as the perfect woman for this time; an obedient, submissive and compliant woman, Mulan ‘breaks the mould’ and instead, becomes a pivotal and fundamental character within the film and she practically singlehandedly helped defeat the main antagonist of the film, bringing an end to the war, saving the emperor and bringing honour to her family. 

Snow White and the Seven Dwarfs is a Walt Disney’s Classic from 1917 which is a film that is adored and initially is about a young woman who is ordered to be killed by her extreme beauty, and the huntsman is overcome by her appearance and is unable to kill her as she it is told that she is such a beautiful young woman. However, the basic plotline does reinforce negative messages regarding the role of a woman. Furthermore, the Disney film Frozen reinforces positive messages regarding the role of a woman as the character Elsa is a fantastic role model for kids because it shows that she searches for answers to her questions all by herself because she believed and trusted in herself to be able to do so, not only that it shows that she was strong enough to save her sister from dying this sets a good example to kids and young adults. 

Research Methods

It will be identified and justified with the research methods that have been chosen to gather the data and evaluate the results in this project. The research approach that has been decided is between Quantitative and Qualitative, when looking at the methodological side of quantitative research it is the research that processes the collecting and analysing of numerical data it can be used to find patterns and averages generalise the results to a wider range of people (Base and research, 2022). Qualitative data is a descriptive method that has a process of collecting, analysing and interpreting non-numerical data, such as language. It can be done by data being collected using documents, case study research and in-depth interviews but this must be analysed by using grounded theory or thematic analysis (Mcleod], 2022). 

For the research strategy of this project, it will be done by creating surveys for female women between the ages of 18 and 30 to collect the data of what females within this age gap think to be able to get a wider range of opinions and perspectives to gain the information and the insights of their thoughts. This study will be done by using questionnaires using open-ended questions or numerically rated items too. Historically survey research has included a large amount of the population for data-based collection (Ponto, 2022). The target population for this project will include females who particularly have an interest in Disney princesses but are interested in Disney princesses being role models. There aren’t any individuals within any group of females that will not be studied. For these data collection methods, it will include collecting information from the questionnaires and document review. 

Resources & Planning

The resources that will be used in this report will be computer systems such as a laptop, computer, or an iPad, and the application packages that will be used for the questionnaires will be created through all the Microsoft packages such as Word to create the questionnaires and then Excel to be able to collect and input all the data to put it into a spreadsheet to show the results. To access websites the search engine that will be used will be Google as it’s trustworthy and reliable, and for journals, books, etc they will be accessed through the university’s library. 

Refer to the appendix page to see a Gantt Chart for planning and identifying the timescales that are for each component of the study. 

Aims & Objectives

The focus is on the research project and is known to be expressed in terms of aims and objectives. Aims are hoping to achieve something, and objectives are actions that are taken in order to be able to achieve the aim. 

The main aim of this research is to contribute to current findings and widen the scope of information surrounding the identified issue. Previous research shows that while there is some research pertaining to this issue, there is not a great deal nor is there any information that looks at a specific age range in more depth. Another aim would be to describe the intentions of the research but also what is hoped to be achieved. 

The objectives of this proposed research are:

· To obtain the thoughts of females aged 18 – 30 and how they feel about Disney princesses today

· To obtain an understanding of how different generations of females perceive Disney princesses

· To attempt to clarify how Disney princesses have impacted those within the chosen sample and to compare the different views and understanding of different age ranges

· Establishing the limits of the research that will be done for this project 

· Avoiding any information that has been collected but is not strictly needed 
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