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The criticality of figuring out what is positionality and individuality emerges as one tries to develop as a whole human being (Sultana, 2007).During the process of finding out what is my positionality and individuality as a researcher, it turns out that although literature theories have been developing with different emphases, some common ground can be found.
Metaphysically, individuality is the particularity that distinguishes one person from the others. It focuses more on the internal self-evaluations (Judge, 2009), and emphases personal autonomy and personal fulfilment (Hofstede, 1980; Oyserman et al., 2002). However, it should be aware that although most of our epistemological knowledge come from self-perception(Pritchard, 2014), we are always part of the social connection (community, family, work). Therefore, it is vital to regard individuality as a dynamic combination from pre-perception and adaptation to the surroundings, and an essential part of your positionality. It is deidentified as the position of being involved in the relationship with “the other” (Merriam et al., 2001). While at the same time, different roles played by an individual make sense in their own way(Kezar, 2002), because the same person has multiple identities in various contexts as a part of that unique position. 
On the other hand, the development of individuality needs to be fulfilled by others, according to the Luft and Ingham Johari Window diagram (1955) that there are some parts about ourselves we do not know much about and some parts that only others can be aware of (Holmes, 2014), which can be reallocated when we expand our open area in return of the narrowing down of the blind area (Fig.1). By doing so, it helps each individual to better perceive autognosis. In a more specific perspective, opinions on positionality appears to be more diverse. Similar to the theory of individuality, it is argued that positionality of a researcher has to alter frequently as a result of involvement in different groups of research respondents(Teye, 2012). It coincides with Cormode’s argument that positionality is of significant importance between the researcher and the researched(1999) so that nobody can jump out their positionality to do a research(Hammersley e Atkinson, 1995). Whereas the difficult thing is, as the researcher, people have always been trying to be objective and when making judgement or doing research, but usually end up in being inevitably affected by subjectivity (Brian Bourke,2014). It is because positionality comes everywhere as openness and plasticity of mind is general feature to all human being(Carmichael, Dec., 1919), and different interactions with participants involve unpredictable variables(beliefs, political stance, cultural background). Freire (2000) put the relationship between objectivism and subjectivism as dialectic while it is positionality that provides a comparatively reasonable co-existence for both of them. Therefore, researchers should consider research as a process instead of a product (England,1994).
In conclusion, I am now aware of that my positionality and individuality will affect my research no matter as an insider or outsider (Srivastava, 2006). Both of them should be critically acknowledged as a multi-interacted and dynamic processes during one’s self-recognition and development. 
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Figure.1
 “Emic and etic perspectives…impact the research process, the findings of a study, and the argument made by the researcher about the implications of these findings. The nature of ethnographic work involves the interpretation of cultures (Geertz, 1973). 
Individuality is dynamic instead of static. Individuality in research achievement tends to be easily seen, which presents a dilemma to the later coming individual to choose whether to continue to follow the same direction for further problem solving, or to shift to another less well-defined work to better show his or her individuality.
The great achievement made by remarkable genius is both of a direct result of self-realization and at the same time contribution to mankind. ‘When an individual draws his problem from another individual he has already made himself of second rate or lower in research’---critical view required. Because only few people are capable of making brand-new invention completely disconnected with the outside or others as every individual exist in a community. (Bourke, 2014)
Critically. reflexive. practice embraces. subjective. understandings of reality as a basis for thinking more critically about .the impact of our assumptions, values, and actions on others. Such practice is important to management education, because it helps us understand how we constitute our realities and identities in relational ways and how we can develop more collaborative and responsive ways of managing organizations. .(Cunliffe, 2004) 
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Table of Definitions:
	Word
	Definition
	Source

	Positionality
	Sociology. The occupation or adoption of a particular position in relation to others, usually with reference to issues of culture, ethnicity, or gender.
	dictionary.com

	
	Positionality is the social and political context that creates your identity in terms of race, class, gender, sexuality, and ability status. Positionality also describes how your identity influences, and potentially biases, your understanding of and outlook on the world.
	oxforddictionaries.com

	
	
	

	Individuality
	The quality that makes a person different from other people.
	Cambridge Dictionary

	
	total character peculiar to and distinguishing an individual from others
	Merriam-Webster Dictionary

	
	the state or quality of being a separate entity; discreteness
	Collins Dictionary
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Groupwork in the class:
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The first thing of reading and evaluation of information sources in research should be the clear understanding of its purpose. Aristotle (384-322 BC)said, "all men by nature desire to know”, thus epistemologically justifying the rationality of things  (Pritchard, 2014) is a must. In research, reading is one of the most important and efficient methods to gain knowledge, and the ability to evaluate that information is equally important, which requires the ability not only to collect and store information, but also to make use of it critically. Actually, the whole process of research should be fully immersed with critical reading from time to time. According to Saunders (2012), we have to look for and read relevant literature for research topics, through brainstorming, at the very beginning of our research in order to see the bigger picture.
During the process, the collection of reliable data sources (see appendix 3.) (Easterby-Smith, 2012; Saunders, 2012) usually includes peer-reviewed academic journals, books, reports etc. As a researcher, I intend to choose combined sources of higher goodness of validity and reliability (appendix 3.)(Sekaran e Bougie, 2016), ranging from PhD thesis that are relevant to my research area, and books and journals with credential in theories, and some public business reports from the real-world practical industry, because they are more likely to be reliable with serious data gained from scientific inquiry. 
The purpose of reading and evaluation is to understand, remember and stimulate your own thougts from the pre-established knowledge (Northedge, 2005). Therefore, a more difficult task is to be clear about what to read and how to evaluate while collecting raw material, especially under a situation that as non-English native speaker, because it is quite easy to be impeded by literal language, such as new words and unforeseen concepts. In this case, in order to understand meanings between the lines, it is necessary to read systematically, strategically and smartly by asking questions about your purpose of reading, your pre-knowledge, and by reminding your research questions, etc.(Beard, 1987). At the same time, note-taking also counts largely for effective reading. I would prefer to use mind-map to help concentrate on the external and internal relationship between thoughts and ideas, while supported by detailed facts and statistics.
Different focuses have been put on the efficiency and criticality in evaluation. 
Cottrell (2017) points out valid criteria should be adopted to evaluate evidence. Bell (2014) argues that there are two critical evaluation methods, external criticism and internal criticism, for assessing the authenticity and subjectivity of information. Merriam et al. (2001) mentions researchers should explore whether the author is affected by his or her positionality. More concisely, Saunders (2011) puts relevance and value as well as sufficiency on the concentration throughout evaluation. 
No matter which direction to follow, these are the essential procedures: previewing the text by skimming or scanning, observing facts, positioning assumption, analyzing questions, as well as questioning conclusions and solution(Costley et al., 2010). Apart from objective methods (Rapp et al., 2014), it is necessary to try to put yourself into the author's shoes, and combine the content with the individual experience (Teye, 2012), and seek for controversial stances instead of draw a conclusion in a haste.
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	Word
	Definition
	Source

	evaluation
	A systematic, rigorous, and meticulous application of scientific methods to assess the design, implementation, improvement, or outcomes of a program. It is a resource-intensive process, frequently requiring resources, such as, evaluate expertise, labour, time, and a sizable budge
	wiki

	
	the process of judging something's quality, importance, or value, or a report that includes this information
	Cambridge Dictionary

	
	The making of a judgement about the amount, number, or value of something; assessment.
	oxforddictionaries.com

	Critical thinking
	The objective analysis and evaluation of an issue in order to form a judgement.
	oxforddictionaries.com

	
	the process of thinking carefully about a subject or idea, without allowing feelings or opinions to affect you
	Cambridge Dictionary

	
	the state or quality of being a separate entity; discreteness
	Collins Dictionary
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[bookmark: __all_men_by_nature_desire_to_know____kn][bookmark: _Toc256000003]"all men by nature desire to know"---knowledge
[bookmark: _importance_of_reading_in_research][bookmark: _Toc256000004]importance of reading in research
[bookmark: _How_to_read_][bookmark: _Toc256000005]-How to read?
[bookmark: _First__you_have_to_find_reliable_data_s][bookmark: _Toc256000006]-First, you have to find reliable data sources (Research methods for business p.39)
[bookmark: _peer_reviewed_academic_journals][bookmark: _Toc256000007]peer-reviewed academic journals
[bookmark: _books][bookmark: _Toc256000008]books
[bookmark: _reports_contains_the_structure_and_char][bookmark: _Toc256000009]reports contains the structure and characteristic of academic journal article
[bookmark: _PhD_thesis][bookmark: _Toc256000010]PhD thesis
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Different philosophies and theories in research play differentiated, sometimes even discrepant roles in multiple positions at the same time. Questions like “Who benefits from this research?” (Palaganas et al., 2017), remind us it is important to first evaluate the contribution at the very beginning of the research designing process that parties to be involved can look forward to the coming result. Therefore, a comparatively balanced outcome between academic and applied should be conducted by the completion of the research (Barney, 1991; Robson, 2011). It should not only touch the importance for the sake of academic theories(Gibbons, 1994), nor for the mere business benefits. Basically, there are different aspects of contribution(Griliches, 1979) that are necessary to be taken into consideration during management research.
From the perspective of ontological (Scotland, 2012) and empirical knowledge(Holmes, 2014; Pritchard, 2014), the researcher bears a personal impetus for his or her research project, either fascination about a certain academic area, or a skill-sharpening preparation for the next career opportunity. Similarly, for the benefit of individuals, beneficial outcome from research lies differently in accordance to different to-be-solved problems.
In comparison, academic knowledge contribution is much more difficult to be achieved. It tends to be a commercial-orientation in the research field these days (Nowotny et al., 2003) especially in educational or governmental institutions. However, a real-world business and management research indeed provides not only authentic first-hand data and case-study to the researcher, which can be deductively utilized to justify some hypothesized assumption, but also ideas for  cross-disciplinary research by combining academic and practical knowledge together(Huff e Huff, 2001). 
In addition, factors should be considered that to what extent can the research bring out conducive results to the organization, the college and business corporations in the market (Cormode e Hughes, 1999). Babbie (2015) argues that  in social research, organization is one of the important targets for research analysis. More importantly, in business management research, the outcome and contribution to organizations are usually put in the prior position. On the other hand, organizations that usually prioritize profit also need to seek for management improvement in order to keep competitive in the market, and at the same time fulfill the pyramid of social responsibility in certain context (see appendix 3.) (Carroll, 1991; Franco e Haase, 2015). Not only the merchandised companies should be considered as organizations, so do the colleges and universities. From the stance of academic organization, the reason why to consider contribution is that (Jaffe, 1989) knowledge should be spread for the better good, to serve the public, and to help produce economical values in this context (Colombo et al., 2010). 
Therefore, either financially and managerially, every research is possible in bringing multi-effective outcomes to different parties involved. Organizations are willing to keep competitive in the industry(Barney, 1991). Reciprocally, the university or college, in turn, could benefit from the research based on the real-world business management project (Perkmann e Walsh, 2007). While it is the researchers’ task(Saunders, 2016) to figure out how to balance different variables during the process.
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Figure 1. Carroll, A.B., 1991. The pyramid of corporate social responsibility: Toward the moral management of organizational stakeholders. Business horizons, 34(4), pp.39-48.
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Figure 2. Contribution of Maslow’s Hierarchy

McLeod, S., 2007. Maslow's hierarchy of needs. Simply psychology, 1.

[image: https://upload.wikimedia.org/wikipedia/commons/0/0e/Hofstede_4_countries_6_dimensions.png]Figure 3. Hofstede's cultural dimensions theory. Comparison of 4 countries: US, China, Germany and Brazil in all 6 dimensions of the model
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In my research question, which should be relevant to ‘How to keep college student more competitive under the backdrop of Artificial Intelligence development?”. If some methodology or paradigm can be luckily found, then it can serve both personal and individual directions mentioned above. As a researcher myself, I can acquire more in-depth knowledge and build up confidence and expertise, which, in the meanwhile, to the individual student that who would be the direct and indirect (Easterby‐Smith et al., 2008; Rajaeian et al., 2018)beneficiaries from this research, they can acquire profound knowledge and get more prepared for stepping into the future career. Thus, it helps the organization to have more efficient strategies in recruitment in this information technology society, offer educational institutions advice in educating and training translators and interpreters.
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[bookmark: _general_sense]As is said by Saunders(2016), along the journey of doing research, one of the most difficult yet the most important decisions is to have an idea about what you plan to do. In a general sense, the researcher can choose to begin with initial thoughts of an area that he or she wishes to conduct, just merely out of personal interest(Holden e Lynch, 2004). And according to the characteristics of doing research(Ghauri e Grønhaug, 2010; Saunders, 2016), research ideas are usually obtained, based on personal interest, from a collection of numerous resources (see appendix 3.), in order to be logically systematic with new findings.  However, it is not smart to make use of any randomly browsed material as your research topic before careful refinement, which can be done by adopting several techniques, including the Delphi technique which I found very efficient (Paraskevas e Saunders, 2012) through evaluation and discussion.
After the ‘widening up’ (Jankowicz, 2005) and settling down of research area, it is then vital to ‘narrow down’ to a research topic based on your clear understanding of the focus, and then crystalize the research questions, aims and objectives(Holden e Lynch, 2004). While clarifying the research question, the researcher is usually supposed to attach to the essence of the issue that he or she wants to study (Saunders, 2012).
Though different research approaches may lead to adjustment in terms of research questions, it is commonly agreed that a clear research question, not being touched upon deeply by others yet, is a mission-required in the very beginning of your research (Alvesson e Sandberg, 2011). Because it is in the central position along the whole research journey since the researcher has to respond to his or her reflexivity iteratively, which includes the philosophical paradigm(Churchill e Bygrave, 1989; Mertens, 2012; Padilla-Díaz, 2015), positionality(Muhammad et al., 2015), role in the relationship between the researcher and the researched(Merriam et al., 2001) as well as access to data collection(Antwi e Hamza, 2015). 
In order to make sure the research question is more exploratory or evaluative than straightforwardly descriptive (Saunders, 2016), Clough and Nutbrown (2012) suggested that the Goldilocks Test and the Russian doll principle can help to peel off the distracting information, and put the appropriate extent of challenge in appropriate position, especially when it comes to research questions.
[bookmark: _Toc256000037][bookmark: _something_others_didn_t_touched_upon_ye][bookmark: _features_of_good_research_question_][bookmark: _Where_does_the_research_questions_come_][bookmark: _personal_matters_have_the_biggest_impac][bookmark: _good_understanding_of_relevant_theories]Of course, other factors should also be taken into consideration, such as the possibility to achieve research goals and appropriateness in both theory and practice. However, no matter what kind of research topic you choose by adopting whatever research methods, it is important to always bear in mind that reflexivity, as a researcher, is a critical and analytical process of reflecting on oneself (Guba e Lincoln, 2005; Dowling, 2006; Palaganas et al., 2017) and should be embedded in the whole research process. Researchers need to keep revisiting while thinking about our role as the sculptor as well as the sculpture. 
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Defining my research question (before it has been changed to the latest)
Mine could be: How to enable students to meet the ever-changing market in the translation management industry? To what extent can university cooperate with companies to better benefit the students?
For me, I am interested in the area of English – Chinese translation and Higher education as I am a freelance translator and a teacher works in the university, therefore I choose this as my research area. 
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My research area changed to Human Resources Development
Research question: How has the organizational commitment and support affected the innovation performance of returnees from overseas? ---based on the research in higher educational institutions in Sichuan Province of China
Research aim: to evaluate/explore affective, social, continuance and normative (or more) factors in organizational commitment and support that may contribute to the innovation performance of returnees from overseas (in higher educational institutions of Sichuan Province in China)
Literature/research gap/deficiencies in this aspect:
1. Though the importance of organizational commitment and support in HRD has been explored by social scientists, it remains to be explored about how it actively or negatively affects the innovation performance on the returnees from overseas;
2. Scarce voice has been heard from the higher educational institutions as most research about returnees from overseas is focused on the market-driven enterprises of innovative companies instead of the higher educational sector;
3. Some research about the returnees from overseas only touched upon more economically advanced coastal areas in China such as Shanghai, Guangzhou, not southwestern areas in China like Sichuan, which is an important innovative power around the country at present.
Research objectives:
1. To clarify the importance of innovation performance in higher educational institutions when compared with market and companies;
2. To identify different factors in organizational commitment and support beneficial to innovation performance in higher educational institutions;
3. To clarify the features carried by the returnees from overseas and its contribution to innovation performance in higher educational institutions.
4. To explore specific examples that by enhancing organizational commitment and support in HRD benefits the innovation performance in returnees from overseas.
5. To find out specific examples that some faultiness in organizational commitment and support in HRD slacks the innovation performance in returnees from overseas.
6. To determine a model/measure of efficiency that shows how the dynamic variables in organizational commitment and support in HRD help or fail to improve the innovation performance of returnees from overseas in higher educational institutions.
7. To make recommendations about certain strategies and measurements in optimizing organizational commitment and support on returnees from overseas for the purpose of higher educational institutions.
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In the context of research, which has been described as a systematic investigation (Burns e Groves, 1997), our positionality and individuality(Holmes, 2014) always affect our decisions. According to the “onion” layout (see appendix 3.) presented by Saunders (2011), before we begin to embark on the research journey, it is of great importance to make clear the reason why we decide to do research in that particular way (i.e. your philosophical ground that can be convincing to the readers).  
Therefore, philosophical background, including ontological, epistemological and axiological perspectives, are important in almost every aspect of the research process, from philosophical stance decision (Holden e Lynch, 2004) to the choice of methodological strategies and techniques. By clarifying the rationale of philosophical assumption, the researchers are more likely to get a closer insight into the justified research process (Kincheloe e Berry, 2004) and to have more credible methods thereby (Opie e Sikes, 2004). 
To begin with, ontology is the study of the nature of being (Crotty, 1998), which puts the assumption relevant to the constitution of the reality, or the existence. For researchers in management, an ontological assumption can help them to clarify, based on their perceptions of previous knowledge, how the reality (research object) is looked upon and how the project issues should be defined. If ontological perspective is regarded as the interpretation of the reality of the world, then epistemological assumptions tend to be more tangible as they concerned with the knowledge of the physical world (Guba e Lincoln, 2005) and its relationship with the learner of knowledge. That is to say, the relationship between the researcher and the researched are to be determined and touched upon epistemologically in accordance to the reflexivity. In accordance to that, as a researcher, you also have to know the value --- axiology, which refers to the role of values and ethics within the research process both for our own values and also for the sake of those researched (Saunders, 2016).
It is worth mentioning that in business management research, different philosophical assumptions may become either assistance or resistance in different research paradigms (Saunders, 2016). Every paradigm is supported by its own epistemological and ontological stances  (Scotland, 2012) with some overlap in-between (Mertens, 2015). 
For example, the ontological stance of positivism is claimed to be realistic that objects have an independent existence (Cohen et al., 2002). According to Kolakowski (1993) that positivism “is a collection of rules and evaluative criteria referring to human knowledge”. Wellington (2015) argues that that positivism is epistemically objective that researchers only contribute to the discovery of knowledge about an extreme and independent reality through deductive research methods(Pritchard, 2014), which can be explained by hypotheses, with findings considerably measurable(O'leary, 2004) from a top-down logic. Therefore, it looks like a method suits the natural scientists in a better way. 
Contrary to deductive approach, induction begins with conclusion and seeks for a theoretical pattern instead (Pritchard, 2014). And it is in align with interpretivism that puts phenomena and problems in the first place and goes further to the practical context by means of qualitative methods and ethical procedures, whereas ending up with either justified existing theory or generation of a new theory(Isaeva et al., 2015) (appendix 3.). Comprehensively, abductive is endowed with more of a mixed context in terms of philosophical method that either specific or general, factual or theoretical issues are adaptable.
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[image: ]Personally speaking, my research topic tends to be more of abductive approach that mainly adopted by pragmatists, who puts the priority to the existing problems and the feasible solutions in the research reflexivity. These three philosophies above fall into a circular procedure of development, from conceptual framework to unrevealing facts, instead of a linear pathway. Of course there are also other kinds of paradigms including emancipative, transformative and constructive paradigms(Mackenzie e Knipe, 2006) which we will not touch upon for the moment. However, it should also be aware of among various paradigms under different philosophical stance, researchers may hold combined or mixed research approaches in the meantime.
Other philosophies come from the critical realism, postmodernism and pragmatism. 
Critical realism, mainly focuses on the explanation of the things and the articulation of language, including what you see and experience as well as the inner framework of the reality, which differentiates it from positivism(Saunders, 2016). Bearing the similarly adopted abductive (reproductive only in critical realism) approach, postmodernism and pragmatism are all proponent of quantitative and qualitative research methods. Postmodernism emphasises the importance of questioning and doubting when doing research.
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It is important for researchers to build up an overall blueprint about their research project, from the philosophical underpinning and methodology, to time allocation and detailed data collection techniques in the research (Saunders, 2016), as well as ethical issues and limitations. 
Qualitative research and quantitative research are two of the most commonly used research approaches (Trochim e Donnelly, 2001; Creswell, 2017), while it is unwise to differentiate them with absolute contrast (Newman et al., 1998). Because it happens quite frequently that a mixed method finds its place by combining these two approaches together in different extent, bringing in concurrent design (Creswell, 2011).
Therefore, deductive method is more likely to have higher compatibility in quantitative research, in which truth seekers like natural scientists find themselves logically led by a pre-assumption and tried to dig deeper to get closer to the truth through trials and erros in experiments (Isaeva et al., 2015). On the other hand, Inductive method, mostly adopted in qualitative research, focuses on the process of summarizing from an initial exploration of certain phenomenon, and then to further examination before producing a possible theory (Trochim e Donnelly, 2001), which is more suitable for research withour strict structures and open results instead. 
However, mixed research tends to reside in a combination of all research methods, because of reasons such as higher accuracy, better diversity or multiple focuses(Saunders, 2016).
Based on the integrated development of these different types of research mentioned above, the two indispensable factors of the research rigor, reliability and validity, are defined according to various connotations (Golafshani, 2003). It is argued the key to reliability in quantitative research is the stability and repeatability in internal and external aspects (Kirk et al., 1986; Golafshani, 2003; Saunders, 2016). While it is necessary to hold critical opinions on the uncertainty in the measurement and respondent themselves (Crocker e Algina, 1986), which leads to the importance of validity. 
Though it is believed validity, same as reliability, is more of a derivation from the quantitative stance (Morse et al., 2002), it actually should be paid attention that qualitative research, as a result of its higher uncertainty in the data, also has focus in a different way. The case is that when the researcher tries to clarify the correctness or precision (Winter, 2000) of qualitative research, variables including the researcher’s positionality (Teye, 2012) and the effectiveness of measurement (Heale e Twycross, 2015) appear to be distracting. 
It seems that qualitative research tends to suffer more from bias, as it is conducted with open-ended tactics including interviews, case studies(Yin, 2011), action research(Saunders, 2016),grounded theory(Strauss e Corbin, 1994; Charmaz e Belgrave, 2007), but actually, bias exists in all types of research and sometimes  inevitable as researchers involved here and there during the whole process. For example, in the process of designing questionnaires, which is commonly adopted in quantitative research, the researcher needs to pay special attention to potential bias standings such as question and cultural bias when wording the questions, as well as possible bias from respondents, such as habituation bias. While for mixed research design, Jick (1979) proposed the triangulation approach to weaken the disadvantages from qualitative and quantitative data collection, so as to enhance the validity and reliability by making use of their complementary measurements.
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Ethics are important for practitioners in all walks of life, in various industries and jobs, such as doctors, lawyers, teachers, students, engineers, policeman, everyone has ethical issues to concern in their work and life.  While for researchers, considering various methods adopted in both qualitative and quantitative research, ethics should be considered as an integral part from the very beginning of your research design, the ethical review of your research proposal all the way to the data collection process(Guillemin e Gillam, 2004). Although there is some basic philosophical disagreement on the purpose of research ethics between deontological and teleological view(Saunders, 2016), it is argued that these two positions do not hinder in each other’s way on attaching the importance of research ethics during the whole process(Macdonald e Beck-Dudley, 1994). 
There are different sets of Codes of ethics (see appendix 3) to obey but it is impossible to meet all of them at once, thus the researchers need to choose in accordance to their own special individual stance, for example in different industries or areas of research. At the same time, continuous discussion and transgression on research ethics also explains different interpretation on the same ethical norms occur because of different values held by individuals(Resnik, 2011). In this case, it is the researchers’ responsibility to evaluate possible ethical concerns in the design phase in order to avoid misconduct in choosing research methods, data collection approach, not only for the sake of the participants in research, but also the researchers themselves(Dickson-Swift et al., 2008).
Apart from following the requirement of a certain institution, the codes of conduct of a certain industry, cultural norms(Sultana, 2007) and legislation in a certain county, there are some commonly recognized ethical principles, including objectivity, respect, data management, etc. (see appendix 3.).No further explanation will be made here as definitions are clearly developed, but among these principles there is a term worth mentioning again in a detailed manner. Integrity.
Similar to objectivity, integrity is considered as one of the decisive factors of guarantying the quality and rigor of research. Basically, integrity in ethics refers to the individual behaviour to avoid misconduct by doing no harm to participants in the research. It demonstrates in a round-way with ethics that the better you behave through the stages of your research (see appendix 3.), the better you are considered in align with the ethics, and vice versa.
After that, it needs to be mentioned that in the stages of data collection, the way how you collect data(Piper e Simons, 2005; Holmes, 2014), how to ensure reliable access to data with informed consent and right to withdraw(Sales e Folkman, 2000), and how to produce valuable and appropriately interpreted data in the last stage of data analysis(Saunders, 2016), are all  contributors to the integrity in research ethics(see appendix 3).  Therefore, either bonded by the external ethics or motivated by internal integrity, ,  the researchers are obliged to, on the one hand, stay honest in reflecting the authentic data and result from various research methods, to avoid plagiarism and fabrication(De Vries et al., 2006), whereas on the other hand, they have to concern the confidentiality and security of both the researched and the researchers themselves.
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The Size-Stream Scanner, as it's known, is currently just a prototype and is merely a
space with a curtain pulled around it, fitted with 10 sensors, all trained on different
parts of me. The music starts up, | place my feet on the marked spot, and grab a pair
of handles.

Within seconds the machine has my precise dimensions after taking three scans of
my body. On a screen outside | get to see myself modelled in 3D.

"We get to construct a body model of you, with all the lumps and bumps, so it's very
personalised," explains Jim Downing, the chief technical officer of Metail, the
Cambridge company that's developing this new tech.

| look at myself aghast, silently concluding that my slightly fitful New Year diet regime
clearly needs stepping up.

The idea is that you can then dress the virtual model of yourself in various outfits
online and see how they look from all angles. The retailer can also send you fashion
ideas as new designs come in, as modelled by your digital avatar.

"Everybody has the ability to look great," says Metail founder Tom Adeyoola.
"There's no reason why we won't move to a future where the idea of size disappears.
It's about dressing the best for your shape to make you feel good."

But I'm told the slow take-up of this kind of tech in Western clothing outlets is partly
because retailers are concerned that customers - like me - may be put off by what
they see.

"If people want the most accurate way of capturing their body shape this is a great
way of doing it," says Mr Adeyoola.

"But we want the easiest way, so we also built a statistical model. For a woman, if
you enter height, weight and bra size, plus your general shape - hour-glass or pear-
shaped - you can get a sense of what your fit will be that's 92% to 96% accurate."
But he reckons that in time both of these methods will be overtaken by the mobile
phone, which will become "an exceptionally good and accurate tape measure".

One company with similar ideas is Japanese online fashion retailer Zozo.

It sends customers a figure-hugging body stocking featuring unique positioning spots
all over it. You squeeze into the bodysuit, stand in front of your mobile phone and
turn 360 degrees while the phone takes snaps of you to create a 3D model of your
shape.

You can then order "custom fit" clothes from a currently limited range.

It's an interesting idea, but when my colleagues on our Technology desk tried out the
Zozosuit, they found that it didn't work so well.

And this is the big challenge for online fashion retailers. Shoppers love the
convenience but they can't try the clothes on first, so returns are high, and this adds
a layer of cost which is often passed on to customers.

Achim Berg, co-author of the McKinsey consultancy's annual State of Fashion
report, says: "Women don't like to buy jeans in stores and it's not any better at
home." They are likely to return them 70% to 80% of the time, he says.

In Germany, where there is a long history of mail order shopping, return rates are
about 50%, says Mr Berg, whereas the figure is somewhat lower in the UK.
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Table 1.7 The SMART test

Check that the objectives are:

Specific

Measurable
Achievable
Realistic

Timely

What precisely do you hope to achieve from undertaking the research?

What measures will you use to determine whether you have achieved your
objectives?

Are the targets you have set for yourself achievable, given all the possible
constraints?

Given all the other demands upon your time, will you have the time and energy
to complete the research on time?

Will you have time to accomplish all your objectives in the time-frame you
have set?
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Table 2.4 Criteria to devise useful research objectives

Criterion Purpose

Transparency The meaning of the research objective is clear and
(What does it mean?) unambiguous

Specificity The purpose of the research objective is clear and

(What | am going to do?)

Relevance
(Why | am going to do this?)
Interconnectivity

(How will it help to complete the
research project?)

Answerability
(Will this be possible?)
(Where shall | obtain data?)

Measurability
(When will it be done?)

easily understood, as are the actions required to
fulfil it

The research objective’s link to the research
question and wider research project is clear

Taken together as a set, the research objectives
illustrate the steps in the research process from its start
to its conclusion, without leaving any gaps. In this way,
the research objectives form a coherent whole

The intended outcome of the research objective is
achievable. Where this relates to data, the nature of
the data required will be clear or at least implied

The intended product of the research objective will
be evident when it has been achieved





image18.png
Table 2.2 Examples of research ideas and resulting general focus research questions

Research idea Research question

Media campaign following How effective is a media campaign designed to increase
product recalls consumer trust in [company name] following a series of
product recalls?

Graduate recruitmentvia  To what extent and in what type of context is Internet-
the Internet based recruitment and selection of graduates effective
and why?

Supermarket coupons as a  In what ways do the issue of coupons at supermarket
promotional device checkouts affect buyer behaviour?

Challenger banks and small How has the emergence of challenger banks impacted
businesses upon small businesses’ financing and why?
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Table 2.3 Examples of research questions and related research aims

Research question

Research aim

How effective is a media campaign
designed to increase consumer trust in
[company name] following a series of
product recalls?

In which situations and to what extent is
Internet-based recruitment and selection
of graduates effective and why?

In what ways do the issue of coupons
at supermarket checkouts affect buyer
behaviour?

How has the emergence of challenger
banks impacted upon small businesses’
financing and why?

The aim of this research is to assess the
effectiveness of a media campaign by
[company name] designed to increase
consumer trust following a series of recalls
of its products

The aim of this research is to understand
situations within which Internet-based
recruitment and selection of graduates is
effective and why

The aim of this research is to explore
how the issue of coupons at supermarket
checkouts affects buyer behaviour

The aim of this research is to explore how the
emergence of challenger banks has impacted
upon small businesses’ financing and why
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| have participated in various translation and interpreting projects
through out my study and work for more than 7 years, therefore i already
knew something about this industry as an interpreter myself

1am a teacher and practitioner in education and plan to devote my time
and passion to that in my future career

Project management in Translation has been significantly affected by the
IT revolution; As a positive person towards Technology | tend to embrace
the changes and curious about its impact

1am a good team-worker as | am efficient in task-completing, 5o | would
like to consider other issues and tasks as a project to be managed in my
future life

questioning from the group member

What are the keywords in your title?

What kind of challenges are you looking at?
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Term

Meaning

Axiology

The branch of philosophy dealing with values, as those of ethics,
aesthetics, or religion.

Deduction

a priori argument: deriving a proof or using evidence to test a
hypothesis.

Epistemology

The branch of metaphysics that deals with the nature of

knowledge, its presuppositions and foundations, and its extent and

validity.

« The study of knowledge

« Theories of what constitutes knowledge and understanding of
phenomena

« How we explain ourselves as knowers, how we arrive at our
beliefs

Induction

a posteriori argument, deriving knowledge|from empirical
investigation.

Metaphysics

The branch of philosophy concerned with the ultimate nature of
existence.

Ontology

The branch of metaphysics that deals with the nature of being and
of reality.

Methodology

The study and application of methods.

Paradigm

Theoretical framework, within which research is conducted.

Philosophy

The academic discipline concerned with making explicit the nature
and significance of ordinary and scientific beliefs, and with
investigating the intelligibility of concepts by means of rational
argument concerning their presuppositions, implications, and
interrelationships; in particular, the rational investigation of the
nature and structure of reality (metaphysics), the resources and
limits of knowledge (epistemology), the principles and import of
moral judgment (ethics), and the relationship between language
and reality (semantics).

Reflexivity

Critical self-awareness and examination of beliefs and knowledge-

claims.

« Need for conscious, reflexive thinking about our own thinking,
and critique our pre-understandings, and their effect on our
research

Rhetoric

The art or study of using language effectively and persuasively.

« In particular the style of speaking or writing, especially the
language of a particular subject as used in the dissertation
process
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The Empirical: Events that are
actually observed or experienced

The Actual: Events and non-events generated
by the Real; may or may not be
observed

The Real: Causal structures and mechanisms
with enduring properties

Figure 4.4 Critical realist stratified ontology
Source: Developed from Bhaskar (1978)
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Radical change

Radical
humanist

Subjectivist Objectivist

Functionalist
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Figure 4.3 Four paradigms for organisational analysis

Source: Developed from Burrell and Morgan (1982) Social Paradigms and Organisational Analysis.
Reproduced with permission of Ashgate Publishing Company
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Ontology
(nature of reality or
being)

Epistemology
(what constitutes
acceptable knowledge)

Axiology
(role of values)

Typical methods

Postmodernism

Nominal

Complex, rich

Socially constructed
through power relations

Some meanings,
interpretations, realities
are dominated and
silenced by others

Flux of processes,
experiences, practices

What counts as “truth’
and ‘knowledge’ is
decided by dominant
ideologies

Focus on absences,
silences and oppressed/
repressed meanings,
interpretations and voices

Exposure of power
relations and challenge
of dominant views as
contribution

Value-constituted
research

Researcher and research
embedded in power
relations

Some research narratives
are repressed and
silenced at the expense
of others

Researcher radically
reflexive

Typically deconstructive —
reading texts and
realities against
themselves

In-depth investigations
of anomalies, silences
and absences

Range of data types,
typically qualitative
methods of analysis

Pragmatism

Complex, rich,
external

‘Reality’ is the practical
consequences of ideas

Flux of processes,
experiences and
practices

Practical meaning of
knowledge in specific
contexts

‘True’ theories and
knowledge are those
that enable successful
action

Focus on problems,
practices and relevance

Problem solving and
informed future practice
as contribution

Value-driven research

Research initiated and
sustained by researcher’s
doubts and beliefs

Researcher reflexive

Following research
problem and research
question

Range of methods:
mixed, multiple,
qualitative, quantitative,
action research

Emphasis on practical
solutions and outcomes
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Table 4.3 Comparison of five research philosophies in business and management research

Ontology
(nature of reality or
being)

Epistemology
(what constitutes
acceptable knowledge)

Axiology
(role of values)

Typical methods

Positivism

Real, external,
independent

One true reality
(universalism)

Granular (things)
Ordered

Scientific method

Observable and
measurable facts

Law-like generalisations
Numbers

Causal explanation
and prediction as
contribution

Value-free research

Researcher is detached,
neutral and independent

of what is researched

Researcher maintains
objective stance

Typically deductive,
highly structured, large
samples, measurement,
typically quantitative
methods of analysis, but
arange of data can be
analysed

Critical realism

Stratified/layered (the
empirical, the actual
and the real)

External, independent
Intransient

Obijective structures
Causal mechanisms

Epistemological
relativism

Knowledge historically
situated and transient

Facts are social
constructions

Historical causal
explanation as
contribution

Value-laden research

Researcher acknowledges

bias by world views,

cultural experience and

upbringing
Researcher tries to

minimise bias and errors
Researcher is as objective

as possible

Retroductive, in-depth
historically situated
analysis of pre-existing
structures and emerging
agency. Range of
methods and data types
to fit subject matter

Interpretivism

Complex, rich

Socially constructed
through culture and
language

Multiple meanings,
interpretations, realities

Flux of processes,
experiences, practices

Theories and concepts
too simplistic
Focus on narratives,

stories, perceptions and
interpretations

New understandings
and worldviews as
contribution

Value-bound research

Researchers are part
of what is researched,
subjective

Researcher
interpretations key to
contribution

Researcher reflexive

Typically inductive.
Small samples, in-
depth investigations,
qualitative methods of
analysis, but a range of
data can be interpreted
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Table 4.4 Deduction, induction and abduction: from reason to research

Deduction

Induction

Abduction

Logic

In a deductive inference,
when the premises are
true, the conclusion must
also be true

In an inductive inference,
known premises are used
to generate untested
conclusions

In an abductive inference,
known premises are used
to generate testable
conclusions

Generalisability

Generalising from the
general to the specific

Generalising from the
specific to the general

Generalising from the
interactions between the
specific and the general

Use of data

Data collection is used to
evaluate propositions or
hypotheses related to an
existing theory

Data collection is used to
explore a phenomenon,
identify themes and
patterns and create a
conceptual framework

Data collection is used to
explore a phenomenon,
identify themes and
patterns, locate these in
a conceptual framework
and test this through
subsequent data
collection and so forth

Theory

Theory falsification or
verification

Theory generation and
building

Theory generation

or modification;
incorporating

existing theory where
appropriate, to build new
theory or modify existing
theory
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Abductive research approach

Deductive research approach

contrast

|

Inductive research approach

philosophical foundation ~— positivism — objectivity

existing theory

definition { applyi

ing general rules

links premises with conclusions

application in research

% top down’ logic

test hypothesis

advantages and disadvantages ©

formulate hypotheses
choose research methods

‘examine the outcome

Moy the hypothesis .

right
{ o

Deduction

Induction

Abduction

Logic

In a deductive inference,
when the premises are
true, the conclusion must
also be true

In an inductive inference,
known premises are used
to generate untested
condlusions

In an abductive inference,
known premises are used
to generate testable
condlusions

Generalisability

Generalising from the
general to the specific

Generalising from the
specific to the general

Generalising from the
interactions between the
specific and the general

Use of data

Data collection is used to
evaluate propositions or
hypotheses related to an
existing theory

Data collection is used to
explore a phenomenon,
identify themes and
patterns and create a
conceptual framework

Data collection is used to
explore a phenomenon,
identify themes and
patterns, locate these in
a conceptual framework
and test this through
subsequent data
collection and so forth

Theory

Theory falsification or
verification

‘Theory generation and
building

Theory generation
or modification;
incorporating

existing theory where
appropriate, to build new
theory or modify existing
theory

“— Table 4.4 (Mark Saunders, 2016)
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PHILOSOPHICAL FRAMEWORKS FOR RESEARCH

DO RESEARCH PHILOSOPHIES MATTER?

L Guba 1990

QUESTIONS TO THINK ABOUT

what are the different philosophical approaches to social science?

how do these approaches differ in how they see the social world?

why should social scientists have at least a philosophical stance?

KINDS OF ASSUMPTIONS DO MANAGEMENT RESEARCHERS MAKE

ontological-it determines how you see your research objects

Epistemological-concerns about what counts as valid, determine what kinds of data you
collect and how you communicate findings-relationship of the researcher to that being
researched

axiological
S objectivism and subjectivism
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Rhetorical
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Figure 4.1 The research ‘onion’
Source: © 2015 Mark Saunders, Philip Lewis and Adrian Thornhill
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Table 5.5 Alternative quality criteria

Criterion

Definition and techniques to achieve each criterion

Dependability

Credibility

Transferability

Authenticity criteria

This is the parallel criterion to reliability. In interpretivist
research, the research focus is likely to be modified as
the research progresses. Dependability in this context
means recording all of the changes to produce a reliable/
dependable account of the emerging research focus that
may be understood and evaluated by others

This is the parallel criterion to internal validity. Emphasis is
placed on ensuring that the representations of the research
participants’ socially constructed realities actually match
what the participants intended. A range of techniques to
ensure this match include:

* lengthy research involvement to build trust and rapport
and to collect sufficient data;

* use of reflection using a different person to discuss ideas
and test out findings etc.;

* developing a thorough analysis that accounts for nega-
tive cases by refining the analysis in order to produce
the best possible explanation of the phenomenon being
studied;

* checking data, analysis and interpretations with
pa pants;

* making sure that the researchers’ preconceived expecta-
tions about what the research will reveal are not privi-
leged over the social constructions of the participant by
regularly recording these and challenging them during
analysis of the data

This is the parallel criterion to external validity or gener-
alisability. By providing a full description of the research
questions, design, context, findings and interpretations,
the researcher provides the reader with the opportunity to
judge the transferability of the study to another setting in
which the reader is interested to research

These were not conceived as parallel criteria but as criteria
that are specifically designed for the nature of constructiv-
ist/interpretivist research. Guba and Lincoln (1989) devised
‘fairness’, ‘ontological’, ‘educative’, ‘catalytic’ and ‘tactical’
authenticity criteria. These are designed to promote fairness
by representing all views in the research; raise awareness
and generate learning; and bring about change

Sources: Developed from Guba and Lincoln 1989; Lincoln and Guba 1985; Lincoln et al. 2011
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When to do interview: Senior managers-unstructured interview / Semi-structured
interview: list of questions / Structured interview

Advantages of interview:

Get the newest development situation in your research area;

In-depth in the content;

Critical ideas from the interview, judging the truth(by body language, eye contact)
Pick up the valuable information from the random surveys

Challenges of interview:

Inter-personal communication skills (to draw and extract the information);

Language barrier;

Get the right interviewee; type and the scale;

-face to face interviews: rapport between the respondent and interviewer/

Try to extract yourself to avoid interviewer bias(to be acknowledged and try to
minimize it by doing more interviews with others)

Group of the interviewees; some in-sider slang

Case studies-detailed information access; need organised

Action research- for educational researcher

Manage pupil behaviour

Teaching methodology

Run the questionnaire as a pilot one.

Being aware of the historical development in these different types of research that
quantitative was in the controlling position between 1800s and the mid 20" century
and qualitative emerged latter thereafter followed by mixed methods(Creswell e
Creswell, 2017), it is not difficult to understand its connection and adaptability to
different philosophies from positivism, interpretivism to pragmatism(Antwi e Hamza,
2015).

Therefore, in order to maximize the validity and reliability in quantitative research(or
transferability, credibility and dependability in qualitative research)(Guba e Lincoln,
1989), the researcher is supposed to get rid of bias during each phrase of research
design(Donaldson e Grant-Vallone, 2002). In addition, it is also necessary for the
researcher to make clear of the purpose of research design(exploratory,
explanatory...).
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Table 6.2 Internet addresses for ethical codes, guidelines and statements of

research practice

Name

Internet address

Academy of Management'’s Code
of Ethics

http://www.aomonline.org/governanceandethics/
aomrevisedcodeofethics.pdf

Academy of Social Sciences’
Generic Ethical Principles

https://acss.org.uk/developing-generic-ethics-
principles-social-science/

American Psychological Association’s
Ethical Principles of Psychologists
and Code of Conduct

http://www.apa.org/ethics/code/
principles.pdf

Association of Business Schools’
Ethics Guide

http://www.associationofbusinessschools.org/
sites/default/files/2010_ethics_guide_agm_
version.pdf

British Academy of Management's
Code of Ethics and Best Practice

https://www.bam.ac.uk/sites/bam.ac.uk/files/
The%20British%20Academy%200f%20
Management%275%20Code %200f%20
Ethics%20and % 20Best% 20Practice % 20for %20
Members.pdf

British Psychological Society’s Code
of Ethics and Conduct

http://iwww.bps.org.uk/system/files’documents/
code_of_ethics_and_conduct.pdf

British Sociological Association’s
Statement of Ethical Practice

http://www.britsoc.co.uk/media/27107/
StatementofEthicalPractice.pdf

Economic and Social Research
Council’s (ESRC) Framework for
Research Ethics (FRE)

http://iwww.esrc.ac.uk/_images/framework-for-
research-ethics-09-12_tcm8-4586.pdf

European Union’s Respect Code
of Practice for Socio-Economic
Research (The Respect Project)

http://www.respectproject.org/code/respect_
code.pdf

European Science Foundation'’s
The European Code of Conduct for
Research Integrity

http//www.esf.org/fileadmin/Public_documents/
Publications/Code_Conduct_Researchintegrity
.pdf

Market Research Society’s Code of
Conduct

http//iwww.mrs.org.uk/pdf/code_of_conduct.pdf

Researcher Development Initiative’s
Research Ethics Guidebook

www.ethicsguidebook.ac.uk

Social Research Association’s
Ethical Guidelines

http://the-sra.org.uk/wp-content/uploads/
ethics03.pdf

UK Department for Innovation,
Universities and Skills' Universal
Ethical Code for Scientists

http://iwww.bis.gov.uk/assets/goscience/docs/u/
universal-ethical-code-scientists.pdf

UK Research Integrity Office's
Code of Practice for Research

http://iwww.ukrio.org/publications/
code-of-practice-for-research/

Universities UK’s The Concordat to
Support Research Integrity

http//www.universitiesuk.ac.uk/highereducation/
Pages/Theconcordattosupportresearchintegrity
.aspx#.UzFfB854B0p
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Table 6.3 Ethical principles and the ethical rationale for and development of each principle

Ethical principle

Ethical rationale for and development of this principle

Integrity and objectivity
of the researcher

The quality of research depends in part on the integrity and objectivity of
the researcher. This means acting openly, being truthful and promoting
accuracy. Conversely it also means avoiding deception, dishonesty,
misrepresentation (of data and findings etc.), partiality, reckless
commitments or disingenuous promises. Where appropriate, any conflict
of interest or commercial association should be declared

Respect for others

A researcher’s position is based on the development of trust and respect.
The conduct of research entails social responsibility and obligations to those
who participate in or are affected by it. The rights of all persons should be
recognised and their dignity respected

Avoidance of harm
(non-maleficence)

Any harm to participants must be avoided. Harm may occur through risks to
emotional well-being, mental or physical health, or social or group cohesion.
It may take a number of forms including embarrassment, stress, discomfort,
pain or conflict. It may be caused by using a research method in an intrusive
or zealous way that involves mental or social pressure causing anxiety or
stress. It may also be caused by violating assurances about confidentiality and
anonymity, or through harassment or discrimination
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Ethical principle

Ethical rationale for and development of this principle

Privacy of those
taking part

Privacy is a key principle that links to or underpins several other

principles considered here. Respect for others, the avoidance of harm,

the voluntary nature of participation, informed consent, ensuring
confidentiality and maintaining anonymity, responsibility in the analysis of
data and reporting of findings, and compliance in the management of data
are all linked to or motivated by the principle of ensuring the privacy of
those taking part

Voluntary nature of
participation and right
to withdraw

The right not to participate in a research project is unchallengeable.

This is accompanied by the right not to be harassed to participate.

It is also unacceptable to attempt to extend the scope of participation
beyond that freely given. Those taking part continue to exercise the right
to determine how they will participate in the data collection process,
including rights: not to answer any question, or set of questions; not to
provide any data requested; to modify the nature of their consent; to
withdraw from participation and possibly to withdraw data they have
provided

Informed consent of
those taking part

The principle of informed consent involves researchers providing sufficient
information and assurances about taking part to allow individuals to
understand the implications of participation and to reach a fully informed,
considered and freely given decision about whether or not to do so, without
the exercise of any pressure or coercion. This leads to the right of those
taking part to expect the researcher to abide by the extent of the consent
given and not to find that the researcher wishes to prolong the duration of
an interview or observation, or to widen the scope of the research without
first seeking and obtaining permission, or to commit any subsequent breach
of the consent given

Ensuring confidentiality
of data and
maintenance of
anonymity of those
taking part

Research is designed to answer ‘who’, ‘what’, ‘when’, ‘where’, ‘how’ and
‘why’ questions, not to focus on those who provide the data to answer
these. Individuals and organisations should therefore remain anonymous
and the data they provide should be processed to make it non-attributable,
unless there is an explicit agreement to attribute comments. Harm may
result from unauthorised attribution or identification. Reliability of data is
also likely to be enhanced where confidentiality and anonymity are assured.
This principle leads to the right to expect assurances about anonymity and
confidentiality to be observed strictly

Responsibility in the
analysis of data and
reporting of findings

Assurances about privacy, anonymity and confidentiality must be upheld
when analysing and reporting data. Primary data should not be made up
or altered and results should not be falsified. Findings should be reported
fully and accurately, irrespective of whether they contradict expected
outcomes. The same conditions apply to secondary data, the source or
sources of which should also be clearly acknowledged. Analyses and the
interpretations that follow from these should be checked carefully and
corrections made to ensure the accuracy of the research report and any
other outcome
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Ethical principle Ethical rationale for and development of this principle

Compliance in the Research is likely to involve the collection of personal data. Many

management of data governments have passed legislation to regulate the processing of personal
data. There is therefore a statutory requirement to comply with such
legislation. In the European Union, European Directive 95/46/CE has led
member states to pass data protection legislation. Other laws may exist
in particular countries relating to the processing, security and possible
sharing of data. It will therefore be essential for researchers to understand
and comply with the legal restrictions and regulations that relate to the
management of research data within the country or countries within which
they conduct research

Ensuring the safety of The safety of researchers is a very important consideration when planning

the researcher and conducting a research project. The Social Research Association’s Code
of Practice for the Safety of Social Researchers identifies possible risks
from social interactions including ‘risk of physical threat or abuse; risk of
psychological trauma . . . ; risk of being in a compromising situation . . . ;
increased exposure to risks of everyday life’ (Social Research Association
2001: 1). Research design therefore needs to consider risks to researchers as
well as to participants

Notes and Sources: The ethical codes and guidelines listed in Table 6.2 were helpful in informing the contents of this table. Table 6.3 seeks to synthesise key
points from many different approaches to writing ethical principles. It should not be interpreted as providing completely comprehensive guidance. You are advised
to consult the code of ethics defined as being appropriate for your research project. References to legislation in Table 6.3 and elsewhere provide only general
indications and should not be interpreted as providing legal advice, or the existence of such types of law in all countries.
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General

ethical issues
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Stage of research
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research topic
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research and
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Stage-specific
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Right to absence of coercion (by
researcher, sponsor or gatekeeper)
Participants’/gatekeeper’s right to be
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2.

Ethical Principles for the conduct of research

Research conducted in and by the University should be undertaken in accordance with
commonly agreed standards of good practice. The Concordat to Support Research Integrity
recognises that the core aspects of research integrity include:

Honesty in all aspects of research, including in the presentation of research goals,
intentions and findings; in reporting on research methods and procedures; in gathering
data; in using and acknowledging the work of other researchers; and in conveying valid
interpretations and making justifiable claims based on research findings.

Rigour, in line with prevailing disciplinary norms and standards: in performing research
and using appropriate methods; in adhering to an agreed protocol where appropriate; in
drawing interpretations and conclusions from the research; and in communicating the
results.

Transparency and open communication in declaring conflicts of interest; in the
reporting of research data collection methods; in the analysis and interpretation of data;
in making research findings widely available, which includes sharing negative results as
appropriate; and in presenting the work to other researchers and to the general public.
Care and respect for all participants in and subjects of research, including humans,
animals, the environment and cultural objects. Those engaged with research must also
show care and respect for the stewardship of research and scholarship for future
generations.

These fundamental and widely accepted principles may be broadly operationalised as:

Beneficence: 'do positive good'

Non-malfeasance: ‘do no harm’

Protect participants’ interests and /or rights

Ensure participant and researcher safety and risk: i.e. the need to avoid harm or
potential harm.

Consider and protect against where necessary the impact of work on others

Ensure informed consent: i.e. the need to inform participants of the aims and procedures
of the research and obtain their agreement to take part on the basis of this information
Avoid deception: i.e. the need to avoid deception in informing participants about the
research, or to justify the need for deception if necessary

Provide debriefing: i.e. the need to provide participants with additional information to
support them after taking part in the research, and/or to provide true information if
deception was necessary originally
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3. Research which should be considered for ethical approval

General guidance is available in these pages, but in principle careful ethical consideration
should be given to any piece of work at any level conducted within the University, or in
partnership with it, that implicates the involvement of others (human or animal) or has the
capacity to interfere with or make a difference to their lives. ‘Others’ commonly refers to
participants in the research, but could also refer to others affected by it e.g. at risk of
physical or mental harm. This is without reference to the length of the piece of work, or the
level at which it is undertaken. Researchers in all cases will:

e ensure that all research is subject to active and appropriate consideration of ethical
issues;

o comply with ethical, legal and professional frameworks, obligations and standards as
required by statutory and regulatory authorities, and by employers, funders and other
relevant stakeholders.

It is not possible to provide exhaustive checklists of criteria which determine whether or not a
proposed research project concerned with human subjects must or need not receive prior
independent ethical review. Appendix A lists the types of research which prima facie should
have an independent ethical review but, in general, any research project which has the
potential to harm, upset or significantly inconvenience a participant, or seek confidential or
sensitive personal information about a participant or where the relationship between the
researcher and the participant is unequal, should be reviewed by the Ethics Committee
Likewise, research involving any animal, including invertebrates must be submitted for
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7.1 Risk Assessment

In addition to requiring the completion of the PG2/E1 Application for Ethical Approval, some
researchers may also be required to undertake a full risk assessment and will be referred to
the University’s Health and Safety Officers for further advice. Where this is the case the
Academic Office is required to retain a copy of the Risk Assessment. For guidance
applicants should assume that a Risk Assessment Form may be requested by the Ethics
Committee if the research process involves any of the following:

Environmental Risks
Lone working

Risk of ill health or injury
Use of hazardous equipment
Dealing with the public
Manual handling
Chemical / Biological risks
Working on or near water
Armed conflict

Civil unrest

Other hazards
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13. Research Data Management

Research data must be created, maintained and shared in accordance with contractual,
legislative, regulatory, ethical and other relevant requirements. Researchers are expected to
maintain awareness of current requirements and obligations set by the University, and where
applicable, those of the research sponsor, research partners, the supplier of externally
sourced data and any other relevant bodies, and adopt practices that are appropriate and
conform to best practice within the subject domain. These should include the application of
appropriate measures to protect research participants throughout the research lifecycle and a
range of contractual, legislative, regulatory and ethical requirements at local, national, and
international level. In general these practices must ensure that research data and records are:

Accurate, complete, authentic and reliable;

Identifiable, retrievable, and accessible;

Retained in a safe and secure manner

Retained in a manner that is compliant with legal obligations and, where applicable, the

requirements of funding bodies and project-specific protocols approved by the University’s

Research Ethics Committee;

e Available to others in line with appropriate ethical, data sharing and open access
principles;

¢ Commensurate with the legitimate interests and protection of human participants of

research data.
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20. Professional Bodies — Ethical Codes of Practice

Various professional groups have their own ethical guidelines and many of these are
easily available on the internet and can be consulted by following the links below. In
all cases the onus is placed on the researcher to meet the highest ethical thresholds
set by the relevant professional body.

Source from Research Ethics & Integrity Code of Practice @UWTSD
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Anonymity:
Concealing the identities of participants in all documents resulting from the

research;

No way for anyone (including the researcher) to personally identify
participants in the study: names, addresses, e-mail addresses, phone
numbers, government-issued ID numbers (e.g., social security numbers),
photographs, and IP addresses

Which exclude face-to-face interview/ over-phone/ online

In practice: Anonymity and privacy should be respected. This means that care
should be taken in deciding whether or not sensitive information should be
recorded

Confidenciality

Researcher has the right of access to the data provided by the participants;
Participants can be identified, but their identities are not revealed to anyone
outside of the study.

Proper data management skills required

Identifying of the participants can be protected from the using ID numbers
(quantitative research) or pseudonyms_(qualitative research);

In practice: Identities and research records should be kept confidential
whether or not an explicit pledge has been given; the connection between the
result and participants is unrevealed to the public.

Pseudonymity

Meaning 'false name’, is a state of disguised identity. The pseudonym
identifies a holder, that is, one or more human beings who possess but do not
disclose their true names (that is, legal identities).

Participants: Unique identifiers, biometric information, usage profiles not tied
to a known individual.
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