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1. INRODUCTION
Marketing can be described as activities an organisation undertakes in order to promote selling or buying of their products or services to increase sales for the business (Brandley, 2005). Brandley further states that marketing should always include adverts, selling and of course delivery of the products and services to consumers or other businesses. However, (Baker, 2014) describes Marketing as the process of interesting potential customers in your products and services. According to (Mehta, 2000),advertising can be classified into three forms namely informative, persuasive and remainder advertising. Informative creates awareness of the brand, products, services, and ideas. Persuasive tries to convince customers that a company’s services and products are the best while Remainder advertising reminds people about the need of a product or service. 

This assignment will be discussing the subscription food box company which has just developed a new vegan range and is keen to launch a campaign to promote it. The company has a budge of £50,000 and is looking to sign in 500 new members. This campaign proposal shall focus on which communication channels to use during the recruitment of new members, and it will also discuss the campaign ideas and messages to be used, the budgeting splits and how the measuring of how the campaign will be conducted.
2. TARGET GROUP
 In marketing this subscription food box, the company will first consider who the target group for the product is. According to (Filfeld, 2012), having a target group allows you to market your product to the people most likely to fulfil the business objectives, the sales, loyalty and increase the numbers of customers and the would-be customers. (Fildeld,2012) also says having a target group in mind as you promote the product does increase efficiencies, and also helps to speak with the right tone to the right audience. Therefore, in this campaign of the subscription food box, the company shall first identify the target group. In coming up with the audience group, the organisation should come up with marketing strategy of knowing who the target market is such as gender, location, age, social class, income, interests, and education. The company shall do a research to learn about the audience by conducting a customer research, the company will look at the customer base, the company will monitor the performance and behaviour segments and will also to the sales and customer’s teams (Shankar, 2012)
 For the purpose of this assignment, the target group for campaign shall be the ages of between 21-year-olds and 45-year-olds. According to the (Guardian.com, 2021), a record or 500,000 people in the UK alone did sign up to the Veganuary challenge to eat only plant-based foods for a month.
3. CHANNELS OF COMMUNICATION
The company will be advised on best channels of communication based on the £50,000 allocated budget. SWOT Analysis framework will be adopted in implementing and choosing the right channel of communication tool to use. This is the best tool which any organisation should use to analyse the company’s Strength, Weakness, Opportunities and Threats (Righi, 2013).The following will be used as means of communication campaign. 
(i) Leaflets- This is a communication style the organisation shall have leaflets printed and distributed to different targeted post codes where the target groups are based. A couple of pounds will be allocated to this type of communication with the key message which will state tell the audience why they should do business with the company,  the leaflets shall elaborate the key benefits of using our Vegan products and the leaflets will carry a message saying signing up to be a member will only take less than two minutes (Bouwman, 2012).
(ii) Google Ads-This is one of the best communications channels the company shall adopt. Google advertising is a system where the company pays for each click made to send the users to website of the Vegan subscription food box. The company only pays for click. They are over a million currently using it (Anon., 2021).
(iii) Guerrilla Marketing-This another kind of marketing communication channels that would recommend to the company. It is a relative new marketing strategy that depends on unconventional, often low-cost tactics to create awareness of and good will towards, product, service, or even a company, the term guerrilla derives from Jay Conrad Levinson, who coined in his 1984 book Guerrilla Advertising (Nufer, 2013).This kind of marketing focuses on two main goal which are to get the media attention and to make a positive and memorable connection with the target audience. In channel of communication the company shall never aim to upset, scare, or provoke the people in any negative way but the goal shall be to implement something that people will embrace, enjoy, and share with friends (Baltes, 2008). This kind of communication channel can be cheaper than the traditional advertising when considering the number of impressions and amount of attention generated (Baltes,2008), therefore, it would be appropriate for the company to adopt it even though executing it might be slightly expensive. The advantage of using Guerrilla marketing is the way it blends multiple tactics to create maximum exposure and impact (Nufer, 2013).Guerrilla marketing can either be carried out indoors such as shops, train station and in university or outdoors on high streets or urban arears.
(iv) Emails-are another medium of communication that will be recommended to the company because they are free to use and can help boost the business and help in the recruitment of new members.
(v) SEO or Search Engine Optimization would be considered for usage as a communication too to win the 5000 new members to the subscription food box. This is process of using search engines such as Google, Binge and Yahoo in order to be noticed by people who conduct searches through these tools. This channel, in practice increases the quantity and quality of traffic to a company website. It is a good communication channel to attract, engage and inspire customers with an optimise and socialise content marketing strategy. Optimise is designed to readers a practical approach to integrating search and social media optimization with content marketing to boost relevance (Odden, 2012). This kind of communication channel is a fact of life in the modern world. It is a very important communication tool for customer decision making in B2BB2C markets. When a company use this communication tool skilfully, it is easy for the company to tract the results, see what works for the company, and the company is able to adjust course in order to improve the outcomes (Fishkin, 2013). 
(vi) Sales Promotions-This is a very important communication tool that would be encouraged by subscription food box to adopt because it can be use a tool for stimulating revenue for the company by providing incentives or extra value to distributors, sales, staff or customers over a very short period of time (Saravanakarma, 2012).Sales promotions will include special offers, displays. These incentives to buy are a kind of tool that can be directed mainly at customers, distributor, and retailers. Different companies will use different forms of media to communicate information about promotion sales such as printed materials such as coupons, posters, billboards, direct mail, radio, and television. Promotions mainly help to generate sales, create interests and loyalty. Some examples of promotional sales that create sales are buy one get one free, Promo codes, cash back, seasonal sales, competitions, and Half price.
(vii) Social media-This is the use of online applications, blogs, wikis, networks and other for communicating brand messaging, conducting marketing, public relations, and lead generation. Social media allows people to socialise online an interact with each other. Social media changed the power dynamic of marketing, it allows for organic dialogue and activity to happen directly between individuals, unmediated by an organisation or a company (Tuten, 2020) .
Social media marketing focuses mainly on three objectives namely:
A. Fostering community by building means and ways for funs to engage with each other about a common interest in a product, brand, or services.
B. Creating Buzz: That means developing and publishing messages that is disseminated via user to user.
C. Facilitating a two-way communication system, communications and conversations which are mostly done online may not be easily controlled by a company, however social media encourages the participation of the users and getting feedback from the users. 
Therefore, this subscription food box company shall be encouraged to effectively use the social media in order to target its audience by putting in more efforts in the use of social media. In order for this organisation to effectively use the social media and reach the target audience, this company shall adopt the following:
-Ask questions in order to encourage engagement with the audience on social media and get feedback from customers and prospects. This would be a very important thing to do as it going to create dialogue or conversation, insight, and some form of discussion on social media.
-Create short form media, it is said that a lot of social media platforms have character limit per cost meaning that a lot of social media users expect to be able to scan their feed (Evans, 2021).
-Use a clear, immediate call to Action, the company will be encouraged and advised that social media works best for achieving marketing goals with a clear call to action that a user can do from their computer or a mobile device. Examples to such are, engagement with the target audience, web traffic, and downloads of contents (Evans,2021).
The advantages of using the social media marketing are that it encourages to two-way communication between the customers, prospects, and the company. Social media does help companies to identify its products, services and brand including the emergency of customers who can be highly credible, trusted voices to help you sell.
MAIN MESSEGE OF THE CAMPAING
The objective of this campaign is to recruit at least 500 new members. Therefore, the objective message of this campaign will be “find a cheaper Vegan, we will refund you”.
4. BUDGET SPLIT
Therefore, for the purpose of this assignment, the £50,000 budget allocated to the marketing department for recruiting 500 new members shall be divided or allocated or split in the following manner:
	SUBSCRIPTION FOOD BOX COMPANY BUDGET SPLIT
	
	£

	
	
	
	
	
	
	

	LEAFLETS 
	
	
	
	
	
	10000

	GOOGLE ADS
	
	
	
	
	10000

	GUERRILLA MARKETING
	
	
	
	10000

	EMAIL
	
	
	
	
	
	0

	SEO
	
	
	
	
	
	5000

	SALES PROMOTION COUPONS
	
	
	
	10000

	SOCIAL MEDIA
	
	
	
	
	5000

	TOTAL
	
	
	
	
	
	50,000


5. MEASURING THE CAMPAIGN PERFORMANCE
According to (Bingol, 2017), a significant benefit of advertising on the internet is the possibility to acquire a great lot of information on an Ads success in real time. The main reasons of measuring the advertising effectiveness are selecting the Metrix Bingol,2017). This subscription food box will have to make major decisions based on the data analysis. The marketing team will have to analyse the performance via the data collected.
The way this subscription food box will be able to measure the performance of this campaign will be through the following Key Performance Indicators (KPI):
1. There will be a rise in sales of the newly introduced Vegan
2. Brand mentions on social media and on Blogs will start increasing
3. Media Impressions
4. Social media Reach, there will be an increase in the number of followers hence a sign that the campaign message is been received.
5. There will be a lot of social media engagement, that is a very good sign of the campaign have a positive impact.
6. Another sign of measuring the campaign performance is through an increase in the website traffic of the company.
6. CONCLUSION
Marketing campaign is a very important tool that needs to be used by any organisation that is looking at increasing its sales and looking to recruit more new customers to the business.
Any marketing campaign should involve planning, should have a target audience, should a campaign message and know which communication channel the company will use in the campaign. Advertising is mainly directed to towards groups rather than individuals and is mainly delivered through many media channels.
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