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Introduction 
In this reflection I will use my knowledge and demonstrate the key elements of information and skills I’ve learnt throughout my change makers creativity and valuation course. Demonstrating what I have understood and learnt regarding: ideas and values, creative solutions, mobilising support and evaluation. Recognizing all contributions and values conceiving and articulating an academic context to identifying value of creation. By selecting an individual sector from each unit and reflecting on a particular area which we have studied in each individual unit. “Creativity is intelligence having fun” Guilford (1920) suggested the research and development of the Structure of Intellect model, which helped define the relationship between intelligence and creativity.
















Unit 1 ideas and values
Idea of self
The concept of who am I as a person, what drives me as a person, also discovering how susceptible am I to influence others and finishing with how I can understand myself better. I discovered I am driven by motivation and the want to succeed so I would say I am both optimistic and creative. There are multiple personality tests and theories that help a person identify their characteristics and personality which could than result in how they can understand themselves better.
In unit one I have reflected on many subjects within the idea od self-such as identifying passions that drive me as well as passions that motivate me as a person in my day-to-day life. 
One of theories or discovering where leaded by a visual perspective which was a video on “Descartes” thought about ideas and passions. “Rene Descartes” the philosopher had a significant view when it came to the human mind. He often quoted “I think therefore I am” he was a rationalist who empathized the idea of reliance on reason as the best guide for belief and action, (Descartes, 1649). He believed in nothing but the human power of logic, he was so convinced by his discovery and thought process he wrote a book called “rules for the direction of the mind” stating it was all the knowledge we may need for the concept of life. 
Social influence 
Following on from the same unit which is unit 1 we explored many different topics another that I identified to be quite educational and interesting was the social influence element of when it comes to the idea of self. We explored videos such as “a crash course on psychology” and other areas of social influence. 
“In the heart not the head” Human consciousness (Aristotle, 1963) 



A test we conducted ourselves in the unit 1 sector asked us to identify 10 key words that we thought described ourselves from a personal point of view, then following that activity we then were encouraged to ask others around us their views by answering with five of the words that was given off the list to best describe us. My discovery led me to identify the medium of the answers I was given to then accumulate the five words that was overall suggested by all that contributed, they were: reliable, smart, kind, helpful and independent. A social experiment to see the view of those around me and their own concept of myself combined with the idea of self. 
“Do we have free will, or are we driven by our environment, biology and non-conscious influences”  I would argue that we are mostly driven and led to make certain decisions in life due to the environment we are exposed to and those we are sociably surrounded by. A large area of social influence could arguably be suggested to lea towards all social media platforms which I believe targets a homed in category of people mainly those of a teenage age or a young adult. 
Kelman (1958) suggested an influencing agent can affect a target either by producing attitude change, which in turn leads to behaviour change or by producing behaviour change directly. 
I believe the Coley (1929) theory of the social self is a great concept to follow and can help provide an understanding when it comes  to the social self. Coley (1929) suggested there was three elements to social self and social behaviour they were:
· How actors imagine they appear
· How actors believe others judge their appearance 
· How actors develop feelings of shame or pride, becomes an inner guide to behaviour 
“The social self is the cause of social behaviour” 




Unit 2 creative solutions 
Developing creative solutions
Sadler (2013) suggested there are 6 basic passion theories that the human mind experiences…
	Wonder 
	Hatred

	Desire
	Joy

	love
	Sadness



We as humans experience each individual emotion all can be associated when on the journey to developing creative solutions. Each innovation and purpose that stems from an idea can be the result of allowing the mind to go through each emotion to then discover the end result, meaning the solution. 
“Creativity is the essence of the invention and inspiration, and it is what fuels our economy” 
I’ve learnt many theories when it comes to the idea of self and the creative solution, we allow ourselves to discover and possibly give into the concept of social influence. The key elements of idea of self I personally learnt that I feel implements well in the discovery is: 
· Firstly, get over yourself allowing yourself to be humble and identifying the ego part. 
· Brainstorming, key element to any creative discovery allowing yourself to creatively source information, which could possibly be gathered by using a mind map. 
· Defer the judgment of ideas, to ignore the idea of thinking up different possibilities but then allowing the mind to discover issues with it creating a creative block. 
· Create a problem story
· Alternate words
· Focus on “yes, and instead of “no, but” 


Identifying new ideas referring to unit 2 topic three where we grasped the concept of understanding the terminology associated with entrepreneurship and innovation. As well as recognising key attributes associated with both topics and concepts. 
One concept and idea to help allow someone to discover their own strengths and weaknesses when it comes to innovation and developing creative solutions. The idea of completing a motivation assessment to help identify the attributes we may struggle with then gave me a clear implication of my area of struggle. In my assessment I scored high in the areas such as purpose and development however I then scored significantly lower on the subject of failure aversion meaning I need to identify and work on not stopping when faced with failure, not allow myself to be adjusted when it comes to motivation when challenged by both environment and people. 

Unit 3 funding your idea…
The learning outcome was to create a contemporary funding campaign for a new venture. We watched a video in class called “how to write a compelling ‘GoFundMe’ story to help gives us an idea and concept when appealing to others and creating a story for our innovations regarding funding a new venture. 
The video suggested to…
· Us the 5 W’s (who, what, where, why and when)
· Appeal to funders 
· Bright and colourful 
· Use peoples faces increases the opportunity to spark interest 




Following those suggestion, we also watched a video on good and bad crowdfunding ideas (Abraxas, 2020)
Abraxas stated several reasons on how a fundraising scenario could both succeed or fail, bad humour can deter a potential contributor along with bad animation or your advertisement being monetised. However, attributes for a good funding page/advertisement are to use the 5 second rule engaging the audience within that set time bracket, making sure your message is both bold and clear then to always include the opportunities available (dazzle your audience). 
There are many theories to suggest the right and the wrong way when it comes to funding pages and charity events, however from the ideas and skills I have comprehended within these unit I have identified that the strategy of 12 ways to success I believe has great potential and structure when it comes to new ventures within the funding and charity sector. 
They include:
1. Research 
2. Right platform 
3. Offer more than an idea
4. Know your target audience
5. Create marketing materials
6. Set goals
7. Make the reward worthwhile
8. Get personal 
9. Spread the word
10. Communicate openly
11. Accept feedback 
12. Follow through on promise 



All the above was implemented and considered when we were assigned our task from component one in creativity and value of creation. We were encouraged to produce either a mind map, pitches, poster and so on. 
I chose to produce a pitch and poster supporting an innovation and charity I have decided to create am event for my component one assignment. My poster included the idea of fundraising and completing an event for dementia UK. My pitch was created to put forward my new idea of a dance through memory lane, meaning an event created for families members and people who suffer from dementia. I had to identify research on people with dementia and statistics to implement facts and support, present it at a venue supported by people who wish to fund such events, created a market tool meaning my poster. The reward of those who support and deal with the decease creating a safe environment for those to have a nostalgic feeling and therapy implemented from the music provided at the event. My creative development solution included: 
· Who? Dementia UK, the charity and those who uses it facilities.
· What? An event for families and people with dementia called dance down memory lane.
· Where at a venue that is sponsored and creates a safe environment for those who attend.
· Why? To raise awareness and support for families and those who suffer from dementia. 
· When? When the idea has been submitted and agreed to. When the idea has al sponsors it needs and support for it to take place. 






Unit 4 evaluation… 
When considering success think about both the social and personal perspectives in terms of an individual and organisations or a project. We explored the concept of success, the Pygmalion effect theory and success and wellbeing. 
What is success? Identifying characteristics of success and what it means to be successful. 
· who? Do I consider myself to be a successful individual.
· What? What makes people successful in my opinion.  
The idea of success is simply a reflection of what society identifies success as, referring always to social influence and its power over societies decisions and creative outlook. Resulting in answering what we believed was success and who is successful from our point of view. As I chose someone who was not deemed famous, and I based it on my own perception of success I followed these guidelines.
1. What motivated my choice?
2. What criteria did I use?
3. Why the person I have chosen achieved success but not fame?
Success can be measured or could mean a sense of giving back, making a difference in the world or seeing a sense of accomplishment and achieving work progression. Finally be capable of doing things you love and are ambitious about creating a force of energy and success. Considering all the above I chose my mother as I deem her to be extremely successful in both her achievements and in her personal life. What motivated my choice was her ability to care for others without being selfish and her amazing achievements she gathered when working for forty years of her life achieving the highest progression available within her work sector. The criteria of a sense of giving back and the sense of accomplishment was my suggested method of choice and to conclude with why she was successful but not famous was because not every measurement of success is those who have achieved fame but for those who have been successful regardless of huge recognition. 

The Pygmalion effects 
[image: ] 

 The Pygmalion effect refers to situations where high expectations lead to improved performance and low expectations lead to worsened performance. (Scribbr, 2022) 
From discovering the Pygmalion effect allowed me to identify how if I have higher expectation in the results I can achieve when it comes to creating development and fundraising ideas the more improved performance I can deliver. However, if I deliver a lower expectation of my work and my discoveries it could lead to a worsened performance on my behalf. 
Success and wellbeing 
Identify the link between able to achieve success but also how to link feelings both wellbeing and success. “In thinking about and measuring wellbeing, it is important to differentiate between its various forms. In respect of scope, the broadest wellbeing is ‘context-free’ – in terms of life in general rather than concerned with a particular setting. Wellbeing of that broadest scope has been measured through satisfaction with life, global happiness, and similar constructs. Next, medium-scope wellbeing is that which is experienced within one segment of a life-space, focused on one’s family, health, leisure, or other 1 domains” (Warr, peter, 2018)

Wellbeing can be measured using the concept of emotions referring back to the video we watched in lesson ‘what is wellbeing and how can we measure it’ 
· Pleasure/anxiety
· Satisfaction/happiness 
· Eudaimonia/flourishing 
Overall, how happy/anxious did you feel yesterday?, how satisfied are you with your life nowadays? And overall, to what extent do you feel the things you do in life are worthwhile? 
Wellbeing can be measured by many different aspects and theories however the measurement of wellbeing to me is the 5-element theory of wellbeing by 
(Gallup, 2010)
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After carefully considering Gallup’s element of 5 elements to wellbeing I discovered that financially and socially I could improve when it comes to wellbeing, which is the result I concluded when completing my mind map above.  




Summary/conclusion… 
To summarise my report I have learnt many different concepts within this module of health and social care: creativity and value of creation including four units identifying ideas and values, creative solutions, mobilising support and evaluating different solutions. With many different concepts and solutions with various theories form the idea of self to innovating ideas by creating new ideas such as fundraising events and creating posters and finalising pitches to submit for an opportunity for hosting my innovation. Ending with the idea of success and measuring the feeling behind success and wellbeing. Which led me to revaluate how I measure my own wellbeing and those around me. Success Is measured by your own thought process and I believe we cannot allow society to help mould our ideas of success we should make our own creative solutions and make our own judgments. 
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