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	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation 


	 Student number
	2527354
	Student name
	Maryknoll Lavador Martin

	

	Website chosen
	Hollywood bowl UK

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk/

	

	Evaluation
Respond to each question

	Section 1 - Usability 
(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site starts efficiently, providing all the necessary information in first page and easy to see the “Book now” button. There are no delays on phone or computers which is good for customers before they change their mind. However, speed is vital for customer satisfactory and SEO; industry standards suggest the larger content (LCP) should load within 2.5 seconds, while mobile sites should well load in under one second for the best result, (Anderson, 2026)


	Question 1b – Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site has contained many sub-pages for different spots, location, offers, games, parties’ groups, team event, adult bowling food, drink etc. Expected buyer navigate them clearly. Even so from a backed perspective, these pages are managed via a CMS like WordPress or Weebly by nesting. New pages under parent categories. This structure is used to group link content together, making it much easier for users to find exact information faster. (guide, 2022)


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customer can easily book on the website using the Book now button located on the homepage. On the other hand. However a good online booking system works automatically 24/7, letting customers check available times, pick a service and pay without needing help from staff and a successful website need a clear button to click, a simple form to fill out, safe payment option, and instant confirmation email. (Burns, 2024)

	Question 1d - What improvements could be made to the usability of the website?


	Answer: To make the website better, features like voice control can be added for easier access yet background music to catch attention. But generally, improving a website means making it faster, easier and clearer to use so user do not get upset and the most important steps are making sure the sites work perfectly on mobile phone, making the menu easy to follow and using high contrast colours so everyone can read easily. (Robezzoli, 2022)
	G

	Section 2 – Pleasure – Costumer experience
(75 words maximum for each answer)

	Question 2a – How pleasant does the website look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website shows enjoyable on both computers and phones. Yes, computer user sees the detailed, spacious screen while mobile user gets a smaller view with a sandwich menu and clear stacked content. However, Websites look different on phone and computer because they are design to adjust to screen size and touch use. Mobile versions are simpler, with bigger button and stacked content, while desktop version is more detailed and spread out. (Phillips, 2022)


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website uses cheerful photo of guests bowling and dining foster a lively, social brand image. The design uses a dark background paired with neon colours for a modern appeal and well organised video content. However, to maintain a professional yet available user experience current website must balance high quality visuals with speed loading times. This is achieved by enhancing file type, structural component and resolution to ensure both visual appeal and high presentation (Krause, 2023)

	 Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no chat tool on the website instead user can inquire through a call back request, contact by phone or contact them by email. On the other hand, live chat is usually more effective from quick inquiries because it provides real time help from either a person or automated bot. (Dawson, 2019)

	Question 2d – How effective are the social media links on the website?


	Answer: Linking social media to a website is highly effective, they help you to stay connected with visitors after they leave the site, it builds trust and brand credibility. However including social media links, icons, or live feeds on your site, you create a cohesive online presence that enables a two-way traffic flow, helping to turn social followers into website visitors and vice versa. (Partners, 2025)

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company’s website uses clear organization and simple links to make its services clear to users. Specific activities such as games parties and food supported by images to help users to find what they need instantly. This approach follows Oliver’s (2018), finding that 79% of user skim content: but the combination of easy navigation and visual cues is essential for making standard service offerings clear to the new consumer.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available through third-party sites like Trustpilot, with recent posts from March 2026 confirming the information is current, this visibility inspires brand trust through shared visitor experience. Because applying structure feedback device allows companies to collect and display user reviews, which help build qualification and energy change, this tools support ratings and multimedia uploads while using third-party verification is reflect the standard of authenticity.  (Stevens, 2025)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Service looks high quality. I will recommend it because the images show modern, lots of activities to choose like golf, pool and bowling etc. suitable for family, parties and groups booking. However good service is about skill, friendly service and putting the customer first so they feel appreciated. It goes beyond just being well-organized by offering quick help, personalized service and a smooth reliable experience that makes people want to recommend it to others. (Intercom, 2023)
 ,

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The pricing is clear, the booking page shows specific prices for adults, child and groups. Prices shown the quality of the modern facilities, great environment and offer deals answer the coast. Hence this method confirm user observe a fair association between the amount they pay and the quality they get and creating a pure standard where prices reproduce quality requires moving away from cost-based pricing and adopting a value-based pricing strategy. (Schwarz, 2024)


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2 Parties

	
	3 Indoor activities

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the company website appeared. Based on recent reviews and popularity. However, London has plenty of great tenpin bowling alleys where you can show your skills. Some offer extras like arcades, bar, pool and live music. While other are more focused on the game itself, get ready and choose a lane. Fancy scattering some skittles? Here is our guide to London’s best bowling alleys. (Cohen, Lovage, and Cunningham, , 2024)


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: For businesses in the UK, website is important because they act as a digital store. Social media is useful for communication, but websites can do more, like booking assistance, giving detailed information and permit secure payments. They are also a trusted place where buyer can get right details. Nevertheless, for a marketing like Hollywood bowl, the websites assist turn buyer interest into bookings. In the modern UK business landscape, because as a 2026, 99% of big companies and about 87% of small businesses maintain a website, discussing it an essential for survival rather than a lavishness. Website has changed from a basic online display into a key business tool. (beyondyourbrand, 2025)

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation I would make is to add a live chat tool to the website. This would allow customers to ask questions and get quick answer in real time. I suggest this improvement because it can make the customer enhanced experience, less waiting time, and help users to decide faster. This may also grow buyer satisfaction and sales. However, in modern UK business, live chat has evolved from a "nice-to-have" feature to a standard, expected communication channel, often requiring near-instantaneous interaction. To meet customer expectations in 2026, UK businesses aim for responses within 30 seconds to 1 minute, with a high emphasis on empathetic, conversational, and personalized engagement. (Shoyer, 2025)
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