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[bookmark: _Hlk135127209]This task provides an overview of sustainability. Its foundations, emphasize its beginnings in the hospitality sector. They've been ordered to make sustainability a top priority for reasons including rising government regulations and aggressive moves by rival businesses. In addition, the circular economy is explored. Finally, it examines concrete cases of CSR initiatives and policies, stressing how they fit in with bases of sustainability. Barbulescu, Moraru & Duhnea (2019) states, environmental, social, and economic factors are all interconnected in the idea of sustainability. It's the concept of using resources in a way that ensures future generations will be able to do the same. Environmental sustainability, social sustainability, and economic sustainability are the pillars upon which sustainability rests.
[bookmark: _Toc134994415]
When talking about business, "sustainability" refers to a company's strategy to lessen the negative effects of its activities on the local ecosystem (Kim & Kim, 2017). Common sustainability measures include those related to the environment, society, and management. Sustainability in the hotel business is engaging in actions that do not harm the environment. Creating economic and social policies that guarantee the company's longevity while reducing its ecological footprint. For this reason, one needs a strategy that takes into account not only environmental factors but also social and economic ones. According to Tarkang Mary & Ozturen (2019), sustainable hotel management is essential to the ongoing success of the hotel business. It boosts the hotel's image and brings in eco-friendly practices while cutting expenses and increasing productivity. Incorporating eco-friendly practices is one way for hotels to show they care about the community. As per a study by Alipour, Safaeimanesh & Soosan, (2019) among other things, this may be achieved by cutting down on energy and water use, improving waste management, and shopping locally for items that are good for the environment. 
Barbulescu, Moraru & Duhnea (2019) claims that the utilisation of renewable energy sources and the development of more energy-efficient building designs are two examples of green building practices that hotels may use. To be socially sustainable, hotels must work to improve the well-being of the neighbourhoods where they are located. Barbulescu et al., (2019) claims that, for an economy to be economically sustainable, hotels must be able to make a profit and contribute to the economic development of their local communities over time. Investment in employee training is one strategy for achieving this goal. Creation, using ethical methods of purchasing, adopting methods of cutting operational costs, etc. Tarkang Mary & Ozturen (2019)  mentioned that hotels may install water recycling and rainwater harvesting systems in addition to low-flow showerheads, faucets, and bathrooms. Hotels may reduce their carbon impact and promote local companies by buying items made in neighbouring areas. Sáez-Fernández, Jiménez-Hernández & Ostos-Rey (2020) opined that the concept of sustainability has become mainstream in the hospitality sector. They help the places where they do business flourish for the long term. Long-term sustainability in the hotel sector requires attention to environmental, social, and economic factors (Alipour, Safaeimanesh & Soosan, 2019).
Cozzio et al., (2018) opined that one of the main reasons sustainability has become so essential for hotels is the increasing pressure from governments and authorities. Governments throughout the world have responded to the emergence of environmental challenges such as climate change by enacting rules and regulations meant to promote sustainable practices. More stringent construction rules, energy efficiency benchmarks, and waste reduction goals are some examples. Hotels that do not comply with these rules risk having their business shut down, being sued, and losing their good name. Hoteliers have not embraced sustainability only because of governmental orders. Sustainability initiatives have been propelled in no little part by the conduct of rivals. Customers that care about the environment have a preference for hotels that emphasized green practices (Aznar et al., 2016). As a result, hotels are competing furiously to show how seriously they take environmental issues. Hotels that do not make lasting changes risk losing business to others.
The hotel industry has embraced a range of sustainable practices to reduce its negative effects on the environment while simultaneously improving its social and economic viability Morales-Contreras et al. (2019). Many hotels are switching to alternative energy sources like solar panels and wind turbines to cut down on their use of fossil fuels. Others are recycling wastewater for uses like irrigation and cleaning in addition to installing low-flow showerheads and lavatories. Sáez-Fernández, Jiménez-Hernández & Ostos-Rey (2020) states that some hotels are also buying locally produced and organic food in an attempt to lessen their environmental impact and give back to the communities around them. Hotels that have adopted sustainable practices report financial savings, increased customer loyalty, and improved brand recognition. Sustainable practices attract customers who are prepared to pay a premium for environmentally friendly goods and services, which in turn increases customer loyalty. Sáez-Fernández et al., (2020) claims that hotels reputation has been increased because of sustainable practicesm, that brings more guest. Increased government demands and the activities of rivals have made sustainability a significant change agent in the hotel business. Cozzio, Bullini Orlandi & Zardini (2018) mentioned that hotels must use sustainable practices to meet regulatory requirements, appeal to environmentally concerned guests, and maintain a competitive edge in the industry. Hotels may improve their social and economic sustainability as well as their reputation as ethical and responsible institutions by adopting sustainable practices. If one is serious about a career in business management, one needs to be aware of these shifts and develop relevant expertise. The hotel industry know-how to keep up with the ever-changing sustainable hospitality sector.
As stated by the commission.europa.eu (2001), "Corporate social responsibility" is "The voluntary incorporation of social and environmental considerations into business operations and interactions with stakeholders." Improved corporate social responsibility is an example of social innovation. The idea of "Corporate social responsibility" has grown in recent years. Establishing a link between CSR and better bottom-line results, productivity, quality, and creativity in the hotel industry (Barbulescu, Moraru & Duhnea, 2019). The ability to remain competitive while still doing what's right for society and the environment. Therefore, CSR has evolved to include issues of sustainability and the environment. Furthermore, they must provide the due diligence and key performance metrics used, as well as the procedures established, for managing a new business. If required by law, this data may be included in the yearly financial statements or it may be presented in a separate document  (Kim & Kim, 2017). As a consequence, many corporations are making fundamental changes to their operations as they begin to incorporate sustainable development goals into their corporate plans. Rai (2016) mentioned that increased product and service demand is taxing the world's finite resources and piling up mountains of trash as the global economy grows. As a solution to this problem, the circular economy has developed as a blueprint for long-term growth. Resources are conserved for as long as possible, and the environment is safeguarded. Because it emphasises eco-friendly methods, CSR is inextricably linked to the circular economy. The hospitality sector is a major contributor to waste and resource consumption, making it an ideal candidate for the implementation of circular economy concepts. 
According to Alipour et al., (2019), adopting a circular economy model that may help with waste reduction and support responsible resource management is essential to realising a vision of change towards sustainability in the hotel business. One way to make this dream a reality is to adopt eco-friendly practices across all hotel operations. Kim & Kim (2017) claims that such is encouraging less wasteful use of energy and water and cutting down on garbage. Hotels may lessen their negative effects on the environment by doing things like upgrading to more efficient lighting and plumbing. According to Tarkang Mary & Ozturen (2019) taking these measures may help the hotel save money and perform better financially while also fulfilling its corporate social responsibility commitments. Supporting local communities and buying locally produced goods are two examples of how the hotel sector may follow circular economy concepts (Cozzio, Bullini Orlandi & Zardini, 2018). To help local farmers, hotels might, for instance, buy food that was farmed in the area. It has the potential to boost economic development in the area while also lowering transportation expenses. The hotel's standing, service quality, and economic impact may all rise as a result of these efforts. There is a strong connection between CSR and the circular economy. The concepts of the circular economy may help hotels improve their bottom line, satisfy their corporate social responsibility goals, and help preserve the environment. Adopting circular economy concepts via sustainable practices and promoting responsible tourism is essential to realising a vision of change towards sustainability in the hotel business (Aznar et al., 2016).
Aznar et al. (2016) mentioned that there are many ways for businesses to set themselves apart in the hospitality sector. The service the customer is paying for will have a major effect on his trip as a whole. As a sector of the economy predicated on the provision of an experiential service. The company's standing in the market is at stake depending on how well the service is received. Consumers' willingness to shell out more money for a favoured brand, as well as their dedication to that label (Rai, 2016). This is why there has been so much effort put into studying the hospitality sector and writing about how to quantify outstanding service and what elements contribute to it. Some examples of such aspects are leadership style and hr policies. Among the most often stated is the dedication to sustainability and environmental preservation. The degree to which responsible environmental practices may boost hotel earnings. Aznar et al. (2016) stated that consumers' willingness to pay may be linked to whether or not the service they received was delivered ethically and sustainably. Consumers' stated priorities on sustainability may not necessarily be reflected in their actual buying behaviour, according to some academics. Morales-Contreras et al. (2019) stated that in recent years, sustainability has emerged as a major concern for many sectors of the economy, including the hospitality sector. In response to guests' growing concern for the environment, several hotels have adopted environmentally friendly policies and procedures. In this letter, we will explore the many corporate social responsibility methods and policies that the hotel sector might utilise to promote sustainability, in line with the basic tenets of sustainability. Sustainable practices are frequently broken down into three main categories: people, planet, and profit (Tarkang et al., 2019). To ensure that enterprises act in a socially responsible and ethical way, the people pillar places a focus on social sustainability. The planet principle promotes environmentally responsible business practices intending to reduce an organization's overall negative effect on the environment. Last but not least, the profit pillar looks out for the company's long-term financial health (Barbulescu et al., 2019). 
The hotel sector may implement a wide range of CSR methods and policies to advance sustainability across these three dimensions. Aznar et al. (2016) claim that sustainable irrigation systems for landscaping are another way for hotels to reduce their water footprint beyond adding low-flow showerheads and toilets. By cutting down on energy and water use, hotels may significantly lessen their impact on the environment and support the planet's sustainability pillar. Waste minimization and recycling promotion are two other ways in which hotels may aid the environment. Hotels may lessen their environmental impact by adopting eco-friendly practices including using biodegradable packaging and encouraging guests and staff to recycle. To support the people, a pillar of sustainability, hotels may do things like compost leftovers and give away unwanted toiletries to community groups. Participatory democracy and local autonomy sustainable hotels may also play an important role in empowering local communities. Hotels may help the local economy and lessen their impact on the environment by using products and services from within the area. Hotels may also help their communities by giving residents jobs and educational opportunities. Helping local communities is a great way for hotels to contribute to the people pillar of sustainability (Cozzio et al., 2018). To encourage eco-tourism, hotels may provide guests with information on local wildlife and protection efforts. They may also lessen their effect on local ecosystems by adopting eco-friendly methods of trash disposal and avoiding actions that can harm native plants and animals. 
The issue of sustainability is one of the most pressing issues in the world today. To improve sustainability in these three areas, the hospitality industry may employ a wide variety of CSR strategies and policies. Adapting to new conditions may greatly reduce energy consumption and costs. Composting leftovers and donating unused toiletries to local charities are two examples of how hotels can support the people, a key component of sustainability. Sustainable hotels could be instrumental in bolstering local communities, particularly if they encourage participatory democracy and local autonomy.
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