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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Yoga Reading website generally loads quickly and performs efficiently, allowing users to access the main pages without noticeable delays. This contributes to a more positive user experience and supports overall website effectiveness. According to Jongmans et al. (2022), website evaluation is strongly influenced by user experience, particularly through factors such as usability and pleasure.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The navigation follows a logical flow, where users can move from the main menu providing direct access to key sections include Timetable, Events, Courses, About, Clinic, Shop. Additionally, the website uses clear call to action buttons such as “Start here” and “Book Now”


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the Yoga Reading website provides a Book Now option that allows users to select classes based on their level, choose a date and view detailed information like instructor and price before completing the booking. However, the booking process involves several steps and directing to external platform to complete the booking. It can make the process feel longer and users may find the process untrustworthy. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer Several improvements could improve the usability of the website. Firstly, simplifying the booking process, it is quite long and involves multiple steps, it would smoother reducing the number of click. Secondly, adding multimedia content, such as videos of classes or more images of the studio help users understand the services and create an idea of their community before to book. In addition, usability could be improved by improving the mobile experience, including better spacing and simpler navigation. Also adding more customer reviews to help users to make easier decisions.
Finally, adding a live chat feature could improve usability by allowing users to get immediate answers to their questions, rather than searching through the site or waiting for responses.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Yoga Reading website has a clean and professional design, which makes it visually pleasant and easy to navigate. The use of a calm and colour palette creates a relaxing atmosphere, which is appropriate for a yoga website. The layout is focus on the key information making simple for the users. 
There are some differences between the mobile phone and computer versions of the website. On a computer looks spacious and well organized, with content clearly visual for the users while on a mobile phone some elements appear compressed on smaller screens, which makes the design more compact and less comfortable for the users, especially when selecting options.
However, the Yoga Reading website is functional across both devices, which is a positive aspect. 


	Question 2b - How does the website use imagery, video and colour? 



	Answer: The Yoga Reading website uses colour effectively, using soft tones setting calm that reflect relaxation and professionalism. This is appropriate for a yoga business, as it creates a peaceful atmosphere. However, the use of imagery is limited, which reduces engagement and the ability for users to fully understand the service experience. Following Jongmans et al. (2022), the website’s visual design plays a key role in usability and user experience, as it influences how easily users interact with the site and how enjoyable they find it.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Yoga Reading website does not use an online chat tool. There is no visible feature that allows users to communicate in real time with the company while browsing the site. Instead, the website relies on more traditional contact methods, such as email or contact forms. Introducing one could improve user experience. An online chat would allow users to receive immediate responses, allowing to customers make questions about class levels, timetables or pricing before making a booking.


	Question 2d – How effective are the social media links on the website?


	Answer: The Yoga Reading website includes social media links, which they are useful for engagement and helps users connect with the business on platforms such as Instagram or Facebook. Social media links work well and redirects users quickly to the platform without delays. Also, they are effective allowing potential customers to view additional content, users can see real class experiences, updates and community interaction. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The Yoga Reading website uses clear headings and descriptions. The services offered by yoga Reading are well organised sections such as timetables, courses, pricing, book a class. These sections provide detailed information about the types of classes available, including levels, for example beginner or advanced, schedules, and costs, allowing users to easily understand what is being offered.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The Yoga Reading website does include customer testimonials; however, they are located at the bottom of the page within the info section, making them difficult to find quickly. Instead, when searching on Google, external platforms like for example citymaps.uk. (CityMapsUK,2026). This means that users may need to leave the website to find feedback from other customers, which makes reviews less visible.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The services offered are presented as high quality through clear descriptions of classes, qualified instructors and structured timetables. The transparent pricing system also contributes to a sense of trust. I would recommend the service because the website is easy to use and offers a variety of classes for different levels. The design is calm which creates a positive impression of the service. According to Jongmans et al. (2022), visual design plays a key role in shaping user experience.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  Prices are transparent and reasonable in relation to the service offered. It is a professional yoga studio with experienced instructor and programmes for different levels.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Reading Studio Yoga

	
	2. UK Reading Yoga

	
	3. Reading yoga classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  The Yoga Reading website appears on the first page of Google search results, however, it is not in the top position, as another company is listed above it.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Websites are a key digital tool for communication, marketing and sales. Even though social media and apps have grown in importance, websites continue to act as the main source of official information for most companies. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation would be to simplify and better integrate the booking process, without unnecessary steps or redirects. This would make the website more efficient.
I will add more multimedia content, such as videos of classes, that would increase confidence in the service. 
Finally, including more visible customer reviews or testimonials may improve trust and credibility. 




Reference List 
	
Jongmans, E. et al. (2022) ‘Impact of website visual design on user experience and website evaluation: the sequential mediating roles of usability and pleasure’, Journal of marketing management, 38(17–18), pp. 2078–2113.
Citymaps Uk (2026) Yoga Reading reviews. Available at: https: //www.citymaps.uk/ (Accessed: 15 April 2026).








