BMMB7012 – Marketing Management
Assignment 1: A Critical Analysis of a Contemporary Issue in Marketing
Please provide the link to your Video Presentation in the box below:
	https://uowtsd-my.sharepoint.com/:v:/r/personal/2232843_student_uwtsd_ac_uk/Documents/Tesla%27s%20marketing%20challenges%20on%20social%20media-Marketting%20Management%20.mp4?csf=1&web=1&e=YfFiZM



Please list your group members (name and ID) in the box below:
	Naiquan Gui (2231251) 
Chong Zhao (2232349) 
Keyun Chen (2229979) 
[bookmark: _GoBack]Yuanjun Peng (2232843) 



Please state your chosen organisation and contemporary issue in the box below:
	Organisation Name:Tesla
Contemporary Issue: Tesla's marketing challenges on social media.



Please provide a Reference List of all the sources used to support your Video Presentation in the box below:
	Yuanjun Peng (2232843) :1-4 references /  Keyun Chen (2229979) :5-7 references
Chong Zhao (2232349) :8-11 references  /  Naiquan Gui (2231251) :12-14 references
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