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In the contemporary business world, the significance of Corporate Social Responsibility, abbreviated to CSR, is mount climbing day by day. CSR can be referred to as a business model which helps business organisations stay accountable to their stakeholders, society, and the public (Esken, Franco-García and Fisscher, 2018). Different companies use different methods to perform their CSR activities, and the use of Circular Economy is quite common nowadays. Circular Economy is a model of production and consumption which includes distributing, reusing, repairing, and recycling of materials and products so that the expected life cycle of a product can be extended (Haski-Leventhal, 2018). Circular Economy focuses on sustainable business practices, and this is its rendezvous with Corporate Social Responsibility. Moreover, both of them work for the betterment of not only businesses but also communities; therefore, they fit with each other splendidly. In this essay, the CSR activities of Premier Inn, a renowned hotel chain business in the UK, are evaluated. Also, how the company’s CSR activities are aligned with the concept of circular economy is delineated here. Tripple Bottom Line model is used here to demonstrate the CSR activities of the company and industry examples are used to understand the positive and negative sides of those activities. 
According to Onkila (2020), Circular Economy is the model which ensures the circulation of materials and products as long as possible. This model reduces the use of materials, reuses the products as much as possible, and recycles them at the end to eliminate the waste. This theory was first proposed by Walter Stahel in 1970 and is now widely used by almost all business organisations. Circular Economy generally revolves around 4Rs: Reduce, Reuse, Recycle, and Remove (Tuan, 2019). To illustrate, Reduce denotes the less use of raw materials in manufacturing any product; Reuse represents utilizing the same product again and again if it is possible; Recycle means refurnishing a product so that its raw materials are not wasted; and finally, Remove expresses destroying a product after its life cycle is completely finished so that it cannot harm the society. Aramco, a natural gas and energy mining company, has used Circular Economy since 2020 to make its business more sustainable. The company has experienced a 20% reduction in its operating costs due to the application of this theory (Weetman, 2020). 
Both Corporate Social Responsibility and Circular Economy has a common area to work and that is sustainable business practices. The theories are linked to the practice of ethical business as well. To illustrate, the sustainable production and reuse of any product are a concept of CSR which again follows the Reduce, Reuse, and Recycle model of Circular Economy. Thus a company stays ethical to the society and economy. 
Moreover, promoting social responsibility is a key factor of many Circular Economy programs, which often comprise supply chain collaboration. At the crossroads of circularity and CSR are companies that prioritize ethical sourcing, engage in fair labour standards, and assist their local communities (Cooper, 2021). This team effort demonstrates a deeper dedication to the welfare of society by spreading the advantages of sustainability outside the company.
Furthermore, Companies make a big difference to CSR goals when they follow the concepts of the Circular Economy. By cutting down on resource exploitation and trash production, they lessen their influence on the environment (Baah et al., 2023). In line with CSR objectives of environmental stewardship, products that are both long-lasting and easy to recycle demonstrate a dedication to sustainability. In addition to improving relationships with stakeholders, a company's reputation can be boosted by engaging in circular practices.
Premier Inn, being the largest hotel chain business in the UK, practices different CSR activities congruent with the theory of Circular Economy. Here, the Tripple Bottom Line model is used to show the CSR activities of the company in light of the Circular Economy.
Premier Inn considers its workforce as human resources, and therefore, it ensures this resource is used properly for the sustainable development of the company. To illustrate, the company conducts different projects where it assigns its employees to different roles. This increases employee engagement because all the potentials of an employee are utilised perfectly. Again, Premier Inn follows UK employment and labour laws such as the Employment Act 1996 and the Health and Social Care Act 2010 (Fatma, Rahman and Khan, 2022). These practices help the company stay ethical to its employees. Moreover, Premier Inn recruits its experienced employees as consultants to develop customer service which covers the sense of recycling of its human resources. Also, it offers discounts for its recycled products so that customers get attracted to them, and thus the Circular Economy theory can be applied. 
To maximize the profit margin, Premier Inn generally focuses on the cost reduction policy. In light of the Circular Economy theory, the company tries to reduce the waste in its service delivery by using the Six Sigma method where it can allow only 3.4 deviation per million. For instance, Premier Inn could increase its profit margin by 15% from its food products because it reduced the waste materials (Lüdeke-Freund, Gold and Bocken, 2020). Additionally, the company recycles almost 80% of its products which are used in customer service by applying the Planned Behaviour theory (Tuan, 2019). Under this theory, Premier Inn predicts which types of products may be in demand, and uses those materials so that it can refurnish its products with the same materials. 
Premier Inn stays ethical towards the planet by using green materials only. It does not use any product in its customer service which may release carbon monoxide in the atmosphere. As proof, Premier Inn has started using solar panels to reduce the consumption of fossil fuels since 2019, which follows the Circular Economy as well. Moreover, the company uses energy-efficient vehicles to provide transportation services to its customers (Tuan, 2019). Premier Inn has taken another initiative to keep the environment clean. The company has 250 volunteers and employees to clean its premises on a regular basis so that no waste pollutes the environment. 
Premier Inn's commitment to employee involvement, compliance with employment rules, and the use of experienced workers as consultants all contribute positively to social responsibility, which is related to people (Harjoto, 2021). By encouraging a healthy work environment and making the most of its employees, the company is implementing programs in this area that are in line with the principles of the Circular Economy. Another way to encourage a circular approach to client interaction is to offer discounts for recycled products. Premier Inn is environmentally responsible since it uses green materials, does not sell things that emit carbon, and uses solar panels and fuel-efficient cars (Lacy and Rutqvist, 2021). Having volunteers and staff clean the premises regularly is one example of proactive environmental activities that demonstrate a commitment to keeping the environment clean. All of these things help lessen the toll that the business has on the environment. Adopting the Six Sigma method for waste reduction and applying the Planned Behaviour theory to foresee demand and plan accordingly exhibit sound economic responsibility. Premier Inn follows this principle. An indication of how well the Circular Economy principles have been integrated into the company's economic goals is the 15% improvement in profit margins from food goods achieved through waste reduction. Dedication to sustainable resource management, as shown by recycling approximately 80% of products, enhances economic sustainability (Wanat and Stefańska, 2019).
Premier Inn places a premium on staff involvement, but the company might focus more on its training opportunities, diversity and inclusion efforts, and welfare services. The social responsibility component and the overall strategy for the welfare of employees would both benefit from a fortification of these areas (Sloan, Legrand and Chen, 2017). Premier Inn has pledged to use environmentally friendly products, but it might be more forthright if it maintained sustainability procedures by which it came to this decision as well as the total environmental effect of its supply chain. The company has also a lot more to do with the carbon emissions since it does not use all materials that are free from carbon dioxide (Hamid, 2010). There is a paucity of Premier Inn regarding various cost-cutting techniques and how they may affect suppliers and stakeholders, however, the Six Sigma method is emphasized for waste reduction in the company. The company has also shortcomings in the trade contracts and supply policies where the application of Circular Economy is missing (Batabyal, 2018). 
Different organisations in the tourism industry of the UK are acting effectively on the maintenance of the Circular Economy theory in accordance with their CSR activities. For instance, InterContinental Group is a large hotel chain company in the UK which invests adequately in its employee training and development programs. To state the exact figure, InterContinental invests 5% of its annual budget in employee training so that it can stay ethical to employees and make them aware of Circular Economy (Jauhari, 2021). Premier Inn can get some insight from this organisation about what kind of training it provides to its employees and how it evaluates the success rate. There are many other companies that practice different CSR activities in light of the Circular Economy theory. To illustrate, Marriott is a reputed hotel chain business in the UK which uses only renewable energy as well as decentralised energy systems for providing customer services. Marriott produces wind energy, bioenergy, and geothermal energy to support its energy needs. The company mentioned in its annual report for 2022 that it can supply 75% of its energy needs from renewable sources (Stahel, 2019). Premier Inn uses solar panels to use solar energy, however, it is not sufficient at all. The company has to use other renewable sources of energy to be more ethical to society and ensure the application of the Circular Economy theory. Premier Inn has also demonstrated ineffectiveness in its supply chain management; hence, the company can learn from its competitors in the industry. As an example, Hilton, a renowned hotel chain uses the Just-In-Time method to reduce the waste in its production. The company has been able to reduce its production cost by 17% by following this method (Esken, Franco-García and Fisscher, 2018). Therefore, Premier Inn can also follow this method to reduce waste and ensure the successful implementation of the Circular Economy theory. 
Circular Economy focuses on sustainable business practices, and this is its rendezvous with Corporate Social Responsibility. Premier Inn is a reputed hotel chain business and it practices both of these theories in its organisation. Circular Economy generally revolves around 4Rs: Reduce, Reuse, Recycle, and Remove. The company follows all the principles in its activities. To illustrate, the company conducts different projects where it assigns its employees to different roles. This increases employee engagement because all the potentials of an employee are utilised perfectly. Additionally, the company recycles most of its products which are used in customer service by applying the Planned Behaviour theory. Moreover, the company uses energy-efficient vehicles to provide transportation services to its customers. However, Premier is not very efficient in using renewable energy, cost-reduction strategies, and employee training. There are other companies in the industry such as InterContinental Group, Marriott Hotel, and so on that are practising these successfully. Therefore, Premier Inn needs to take insights from them and be more proficient in the application of the Circular Economy theory. 
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