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2.Introduction

   This report while present what impact it will have Facebook and LinkedIn in staff recruitment . Effective participant recruitment strategies are crucial to the success of research studies . A targeted ,well-designed recruitment plan provides researchers with a rich bed of information to fully explore research questions and achieve statistically significant responses. (Andrews.C, 2012).Up to 60% of all clinical trials end due issues with recruitment and poor participation rates. Missing recruitment targets puts a serious risk to the validity of the research’s conclusions, raises costs ,and can delay on end studies entirely. This study aims to describe how to recruit volunteers from a selected audience using social media ,particularly Facebook. It addresses the particular difficulties it presents and offers effective methods for utilising Facebook as a recruiting tool. It also uses a recent feasibility study conducted in an acuate care hospital as an example of how to effectively recruit registered nurses with formal nursing management or leadership experience through Facebook ,and evaluated their experience ,knowledge ,and educational background in relation to cost and cost management.
          



















3.Main body

   Users of social networking sites like Facebook ,Instagram ,LinkedIn ,twitter and Facebook can interact and exchange information while staying physically apart thanks to a variety of features and alternatives offered by each platform. While some offer extra premium service ,all are available for free. Although al of them have done a fantastic job of drawing in people , Facebook remains the biggest platform with 2.41 billion monthly active user. Thus, social media offers benefits and new avenues for researchers to find volunteers . Researchers should be aware of and take steps to mitigate the drawbacks associated with its use , nevertheless.
[bookmark: _Toc164812973][bookmark: _Toc164813008][bookmark: _Toc164813116]Advantages:
1) [bookmark: _Toc164812974][bookmark: _Toc164813009][bookmark: _Toc164813117]Greater access
57%of the global population and 95%of the US and northern European populations access the internet using mobile devices , and access becoming more widespread in lower income country (Anderson-Lewis et al 2018,Statista 2018). Social media gives potential participants access regardless of their location, level of education , or financial status .
2) Faster, easier recruitment
When it comes to recruiting, social media is quicker and less expensive than flyers newspaper ,radio or television commercials , letters, and word-of-mouth recommendations. One important snowball effect of social medial is its interconnection through “friends”, “followers” ,and “sharing”.
3) Better targeting and access
Researchers can target people based on their personal information and gain access to a larger pool of possible study participants. Online recruitment techniques are also useful for reaching demographics that have historically been difficult to contact.
4) Safe , more transparent and more convenient
Socia media users may feel safer because of their physical distance from another and the possibility anonymity it offers. Transparency about the aim and objective of the study is provided by a social media post that includes a research survey attached . Participants may find it more convenient and easier to use , as they can access it anytime and wherever they choose .
[bookmark: _Toc164812975][bookmark: _Toc164813010][bookmark: _Toc164813118]Disadvantages:
Research data and personal information are at risk due to the growing electronic sharing and storage of such data.
Social media recruiting necessitates that academic devote a significant amount of effort to following their posts and responding to any criticism.
There are still people and places on the planet without internet connection 
[bookmark: _Toc164812976][bookmark: _Toc164813011][bookmark: _Toc164813119]Influence of company on recruitment staff:


On the other hand , nothing is known about how successful social media and SNSs are at attracting candidates ,even in HR managers find them to be very important . the impact of traditional employee-recruitment tactics , recruiting websites , and communication are all covered in the HR literature now in publication , but the impact of social media in general – and SNSs in particular -  on recruitment success is net.
Furthermore ,studies on social media marketing do not discuss how social media SNSs affect the success of recruitment. Rather that focusing on the negative consequences of companies social media activities on stock price and company value , evaluation of these activities positive benefits have centred on purchasing behaviour and sales .
The marketing impact of social media varies across customers and job seekers, thus while the results of social media research suggest that social media is effective in a variety of commercial domains, they may not necessarily translate directly to the context of employee recruiting . Since customer and applicants are distinct target audience with distinct decision making processes , we propose that incentives for choosing to work for a company differ from those for choosing to purchase goods from it . Consequently, social media strategies designed to boost sales may not always be effective in attracting new hires.
Human resource management has undergone numerous changes since its emergence as a distinct department within many companies. With the modernization of the business world and the development of technology, HR management has undergone changes to keep pace and deliver effective solution to the prospect of possible future employees . it is known that a firm can grow only with the help of its employees (Emilian et al, 2003).As more and more people spend time online ,particularly on social media , HR managers are focusing on the online space to attract as many individuals as they can , including those who are not seeking employment but are simply looking to connect or unwind. Social media has developed into and  and  generations , who spend a lot of time online , as well as young individuals and recent graduates who want to apply to as many positions as possible .



4.Conclusion


   Recruiters must adjust to the new digital era as the world is always changing and the hiring process is getting more complicated . Eliminating a position from the labour market is no longer the only goal of recruiting . Human resource professionals should work on their communication skills ,be clear and honest about the company policies they represent , and , most importantly , be active in the online world , where young employees spend the majority of their time. These days , the online environment is one that persuades and can assist you in showcasing.
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