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The hotel sector is presently experiencing a dramatic transition towards sustainability. Historically, this sector has been marked by a large environmental impact from its high usage of consumable products and energy and water use. Corporate Social Responsibility (CSR) has become a crucial element of economic success in the 21st century. This paper examines Best Western's corporate social responsibility policy in detail and looks at the many reasons that drive hoteliers to include sustainability into their business plans. It also explores the deep connection between CSR and the circular economy, breaking down the Triple Bottom Line and sustainability's pillars with great care. (Liel von, 2016)

[bookmark: _Int_lTxvHvxW]According to Ishaq, Sarwar, Franzoni and Palermo (2023) study, particularly in the hotel sector, corporate social responsibility, or CSR, has grown to be an essential component of contemporary corporate operations. This industry, which has historically depended on limited natural resources, has seen a rise in CSR initiatives, both as a moral duty and a calculated reaction to a few key factors.
Globally, governments are enforcing increasingly strict laws about environmental sustainability. Strict regulations apply to resource conservation, trash management, and carbon emissions. Serious legal consequences and hefty fines may result from noncompliance. As a result, to stay out of problems with the law and keep their long-term survival, hotels like Best Western have been forced to implement sustainability measures. (De Grosbois, 2016)
In response to these political constraints, Best Western has taken a broad approach, making large investments in energy-efficient technology including renewable energy sources, clever HVAC systems, and LED lighting. These programmes not only guarantee legal compliance but also, over time, result in significant cost savings, improving the hotel's financial performance and lessening its environmental effect. (Han, 2021)
Customers of today, who are more concerned about the environment than ever, favour companies who share their sustainability principles. Hotels that show a dedication to sustainability by implementing measures such as energy-efficient operations, waste minimization, and ethical sourcing of products are more likely to draw in and keep customers who care about the environment. For hoteliers, this shift in consumer tastes has improved brand recognition and increased profitability. (Sakshi, Shashi, Cerchione,  and Bansal, 2020)
Best Western has wisely acknowledged this shift in consumer feelings. In addition to adopting eco-friendly practises, their CSR endeavours involve effectively communicating their efforts to its visitors. Best Western fosters trust and loyalty among environmentally sensitive customers by being transparent in these efforts, which raises occupancy rates and encourages repeat business. (Gajadhur, 2023)
There is constant pressure to compete in the hotel sector. There was pressure on other hotel companies to follow suit as some started to emphasise sustainability and incorporate eco-friendly practises into their operations. Hotel companies such as Best Western have been investing in CSR activities due to their concern of losing market share and relevance to more environmentally conscious rivals. (Mzembe, Lindgreen, Idemudia and Melissen, 2020)
Best Western's corporate social responsibility (CSR) strategy is in line with programmes like green building practises, installing efficient HVAC systems, and getting their buildings certified as LEED (Leadership in Energy and Environmental Design) certified. By taking these steps, the hotel proves its leadership in the sustainability space and strengthens its competitive edge while also supporting the industry's larger sustainability goals and securing its place in the market. (Reid, Johnston and Patiar, 2017)
CSR in the hotel sector is inextricably linked to the idea of the circular economy. By extending the life of goods and materials, a circular economy looks to minimise waste and the loss of natural resources. Hotels, like Best Western, have the potential to be key players in this revolutionary change by implementing circular economy-based practises. (Perey, Benn, Agarwal, and Edwards, 2018)

Best Western is actively adopting the circular economy, an economic system that aims to minimise waste and promote resource reuse. This commitment to sustainable development and environmental stewardship is proven through innovative approaches.
The hotel chain prioritises reducing food waste, which is a significant concern in the hospitality sector. Best Western hotels have effectively reduced food waste through proactive culinary practises and advanced inventory controls. This reduction encompasses more than just cost-cutting or resource optimisation; it also entails participation in a cyclical food system. The chain's culinary teams effectively repurpose leftover food to minimise waste. The excess food is often donated to nearby food charities, strengthening the hotel's integration into the local community. This practise supports vulnerable populations and highlights the hotel's role in promoting sustainability and social responsibility (Savini, 2019).
[bookmark: _Int_cBjRyD0T]Best Western hotels are leaders in the circular economy by repurposing materials, in addition to their dedication to food conservation. They employ innovative repurposing techniques to convert discarded items and materials into functional and modern designs. This approach is particularly noticeable in how they manage furniture, fixtures, and décor items that would otherwise add to landfill waste. By creatively repurposing these items, the hotels acquire distinctive and environmentally friendly design elements. This improves the visual appeal of each property and reduces waste, reflecting Best Western's dedication to sustainability.
Best Western has made efforts to incorporate circular economy principles by investing in energy-efficient technology. This strategic action extends beyond the immediate decrease in energy usage. By prolonging the lifespan of their equipment, individuals reduce the environmental impact associated with the production, transportation, and disposal of electronic goods. Energy-efficient technologies reduce the need for resource-intensive replacements, contributing significantly to resource conservation and waste reduction (Weetman, 2016).
[bookmark: _Int_baFdxwvl]Best Western enhances its circular economy strategy through local partnerships, acknowledging the interconnectedness of sustainability and community development. The hotel chain partners with local businesses and artisans to acquire sustainable and locally made products. This strategy promotes the local economy, reduces carbon emissions from long-distance transportation, and offers unique products that improve guests' experiences.
Best Western's initiatives prove its commitment to sustainable innovation and efforts to reduce its environmental impact. Best Western's adoption of these practises proves its dedication to sustainability and sets up standards for environmental responsibility in the hospitality sector.

Best Western’s CSR policies are guided by the Triple Bottom Line (TBL) paradigm, which considers social, economic, and environmental factors. 
Maintaining the company's financial stability and profitability is essential to economic sustainability. The goals of Best Western's CSR initiatives are to minimise operating expenses, maximise the use of available resources, and make investments in financially helpful sustainable technology. In addition to ensuring the hotel's financial viability, this enhances the community's overall economic health.
Best Western's ongoing initiatives to increase energy efficiency, lower utility bills, and make investments in renewable energy sources prove its dedication to economic sustainability. Furthermore, implementing digital technologies for more productive operations—like energy management platforms and intelligent reservation systems—aligns with CSR goals while also increasing profitability. (Bhardwaj, 2016)
The welfare of staff, visitors, and the neighbourhood is fundamental to social sustainability. To do this, Best Western supports community development projects, encourages diversity and inclusion, and employs fair labour practises. In addition to improving the hotel's reputation, a socially conscious strategy helps it build strong bonds with its stakeholders. (De Grosbois, 2016)
Best Western, a leading organisation in the hotel industry, has undertaken an extensive effort with the goal of achieving sustainability, which encompasses a range of projects about social, economic, and environmental aspects. These programmes not only enhance the brand's reputation but also make a substantial contribution towards achieving worldwide environmental goals.

At the core of Best Western's strategic approach lies a strong emphasis on social sustainability, with a specific focus on employee development and community participation. The organisation distributes resources towards comprehensive training initiatives for its workforce, with a particular focus on essential elements such as diversity, inclusion, safety, and sustainability practises. The goal of this investment is to cultivate a workplace culture that is socially conscious, so workers at all hierarchical levels have a comprehensive understanding of and actively contribute to the sustainability goals of the organisation. This method plays a fundamental role in fostering an in-depth understanding of sustainability, supporting practises that uphold cultural diversity and human rights, thus boosting staff morale and productivity (Levy and Park, 2011).
Furthermore, Best Western proves its commitment to social sustainability by extending its efforts beyond its immediate operating domain and into the broader community. The company proves a strong commitment to community participation through a diverse range of charity activities, including partnerships with local charitable organisations and investments in health and education programmes. These agreements serve to highlight the brand's dedication to the social welfare of the regions in which they conduct business, cultivating favourable connections with community members and local organisations (Sharp and Zaidman, 2010).
[bookmark: _Int_T5jqcLor]To enhance local economies and provide visitors with an authentic experience, Best Western shows its support for community merchants and artists by allocating places within its hotels for the display of their products and artwork. According to Levy and Park (2011), this programme serves the dual purpose of stimulating the local cultural sector and providing hotel guests with an opportunity to take part with the culture in a meaningful manner, so increasing their entire stay.
[bookmark: _Int_w3axq8ht]In the context of shifting focus from social to environmental stewardship, Best Western acknowledges the utmost significance of ecological sustainability in the realm of the hospitality sector. The brand shows a proactive commitment to environmental conservation by the implementation of different practises aimed at waste reduction, energy and water conservation, procurement of eco-friendly goods, and provision of assistance for various conservation programmes. According to Fukey and Issac (2014), using eco-friendly practises in hotel operations not only reduces the environmental impact of the hotel chain but also appeals to an increasing number of environmentally concerned travellers.
[bookmark: _Int_LjHFRlcX]Energy efficiency is a crucial focal point of Best Western's environmental activities. The hotel chain has effectively decreased energy use and the resulting emissions by using modern energy management technologies, including smart thermostats, occupancy sensors, and LED lighting. Likewise, the preservation of water resources is an additional area of focus. According to Tingchi Liu, Anthony Wong, Shi, Chu, and Brock (2014), hotels may achieve significant water conservation by using low flow plumbing fixtures and keeping their plumbing systems. This practise is especially important in areas that have water shortages.
In conjunction with its resource management initiatives, Best Western has implemented comprehensive trash separation and recycling programmes. The implementation of these efforts, along with the adoption of ethical buying practises, serves to support an integrated approach to circular resource management, which prioritises the utilisation of resources through reuse and recycling. In addition, the organisation actively takes part in carbon offset initiatives, which include the procurement of renewable energy sources and involvement in reforestation endeavours, to effectively diminish its operational carbon emissions (Legrand, Chen, & Laeis, 2022).
By implementing a range of diverse sustainability practises, Best Western is actively promoting itself as a conscientious and progressive participant within the hospitality sector. The complete strategy employed by the organisation not only guarantees the sustainability of their operations, but also proves a standard for environmental and social responsibility within the industry.

In conclusion, the hotel sector's shift to sustainability through CSR initiatives is a complex reaction to heightened governmental demands, changing customer demands, and shifting competitive landscapes. Leading hotel companies, including Best Western, have realised how important it is to reduce their environmental footprint while still generating positive social and economic effects. Beyond simple corporate responsibility, the incorporation of sustainability concepts, the circular economy, the Triple Bottom Line, and other sustainability pillars into their operations signifies a commitment to a more sustainable and responsible future for the sector. (Levy and Park, 2011)
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