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Executive Summary
This report is looking at the effects of greenwashing. Greenwashing is brainwashing customers into believing a certain claim is true when in fact it is not. Greenwashing can be very damaging and dangerous for a company. This report investigates the Marriott hotel and if the hotel has been accused of greenwashing. Companies can avoid greenwashing by looking at getting third party verification on sustainability like green certifications. Green technology is also a good way to be sustainable depending on the products used. 
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Introduction
This report will focus on Greenwashing. Greenwashing is when a company says one thing but it does another thing. To look at greenwashing as the main focus of this report, the report will look at the Marriott hotel. This report will investigate if the hotel has been accused of greenwashing. Are there areas in which the hotel could be greenwashing. Is the Marriott hotel self evaluating and why do companies’ self evaluate. And finally, this will look at is the hotels using ‘Green’ technology and is it more sustainable. 


















Greenwashing and what it means
Greenwashing is mainly referred to when a company states that their products are environmentally sound, this is done by misleading and giving false information. Greenwashing involves a companies claim that their products are environmentally friendly by deceiving their customers. Their claim is that the product is making an environmental impact to the world when in fact it is not (Hayes, 2024). Nowadays consumers are more concerned in sustainable products because being more environmentally friendly has gone more mainstream than ever before. The way companies advertise their products is getting more better in how they convey their message to the consumers, so greenwashing is getting more sophisticated. (Lindwall, 2023). Greenwashing in hotels can lead to bigger problems because consumers are most likely to believe what they see. If an hotel is claiming to be environmentally friendly and doing everything as sustainably as possible then the average human is more likely to believe this claim and have a positive attitude towards this marketing campaign. “Hotels that greenwash will make consumers act unsustainably due to their misleading information” (Sarmah, 2022). A huge number of hotel owners and providers are looking at various ways to cater for their eco-conscious guests as this will help the environment. Some ways hotels are trying to be greener are:
· Cutting down paper usage
· Changing from plastic straws
· Reducing plastic usage
· Reducing food wastage
· Sourcing local ingredients
· Environmentally friendly room amenities
· Reducing water waste 
· Giving the guests an option of recycling sensibly
The hotel industry has evolved majorly since 1986 when ‘greenwashing’ was first used because hotels were providing guests with the option of reusing their towels to protect the environment (Maclennan, 2023). The climate crisis is affecting this, this is why travellers are becoming more and more aware when choosing to travel and stay at hotels and how eco-friendly it is, this is why eco-tourism has emerged to fulfil the demand of eco-friendly options. When a company shows they are “eco, environmentally friendly, and sustainable in descriptions.” If the company cannot back up their claims, then most likely their claims will be false (Faiza, 2022). Most companies are genuinely trying their best in their efforts with being more sustainable and environmentally friendly. Some companies with the over growing trend are deceiving customers intentionally by greenwashing.  There are a few reasons companies are greenwashing. Companies are trying to appeal to the ever-growing eco-conscious consumers. The market trend actively demonstrates that currently with more consumers being more eco-conscious it has become an appealing market to the growing trend to who is greener. Even if their practices are not sustainable. The competition of today’s market may make some companies feel under pressure to make environmental claims. There is a lack of laws and regulations in place for environmental claims which makes it easier for companies to deceive customers with false claims (Pecnik, 2023). The damages that greenwashing can do to companies is that it can damage a brand reputation. Misleading claims to be more sustainable is not just reputational damage but also can have major consequences like facing legal action taken against them. Companies like Nestle faced legal action over their labelling by saying it was sustainably sourced (Mooney, 2024). 
  










Is the Marriott Greenwashing
The Marriott has been accused of greenwashing in the past, back in 2020 during covid, due to their “Make a green choice program.” This program was said to have hurt the worker as part of the campaign, this campaign was telling the customers not to have their rooms cleaned during their stay. Which can be construed to a case of greenwashing. Housekeepers at the Marriott hotels disclosed that when going into the rooms to clean after the guests stay, made their jobs much harder, they were using more chemicals and water than before to clean the rooms to getting it to the normal standards because the rooms were not being cleaned in several days. The housekeepers also said this was keeping them out of work (Clawson, 2020). Marriott international was caught up in a scandal back in 2021 in Poland. The hotel giant was accused of environmental violations including a few other things. The Marriott international owned hotels in Poland, the hotel was caught in the middle of a scandal when journalists exposed their unethical practices. The hotel really encouraged its commitment to its sustainability practices. However, reports found some of the Poland based hotels were violating their environmental practices by using improper waste disposals and unsustainable business operations (Silicon Review, 2023). The problem with most hotels is that they claim to be greener on paper than in reality, which could lead to clear examples of danger to greenwashing. Hotels need to keep in mind their energy consumption as this is one of the biggest factors to carbon emissions. Using energy from renewable sources is a great way to be greener in hotels because this means hotels are prioritizing energy efficiency. Most hotels do care about how they are having an environmental impact and are working hard to improve their practices (Change plastic for good, 2024).






Do companies self evaluate and why do companies’ self evaluate
Marriott is committed to reduce the impact of its operation to the environment. Marriott does self evaluate as they do not hold any green certification but they aim to achieve sustainability certification by 2025 for 100% of its hotels (Hotel management network, 2023). Many companies assess their sustainability performance to gain a clear understanding of where their company is, they can set clear goals and know which part needs improvement. Other reasons are to understand their competitor market. To understand any future risks and differentiate themselves from the competitive market (Eando, 2024). “















What could companies do instead of self evaluating
With sustainability being an important part of the traveller’s choice. Many hotels are looking at ways they can be green. Instead of hotels self evaluating hotels should look at getting certifications to be more sustainable. This will have a cost but this actively demonstrates that the hotel is committed to be honest in its claims (Cloudbeds, 2024). Having a green certification for any business is beneficial because it assesses how sustainable the business currently is. The program engages with employees to help create a culture which is committed to environmental and social responsibly. Sustainability certification will help the business bring in more customers, help to save money and go up against competition (Zujewski, 2021). Companies can use self-assessment tool. Self-assessment tools help the company to assess the business sustainability performance. These frameworks provide useful guidance and steps to help companies knowledge in their sustainability journey. Here is an example below of what a tool can look like: 
[image: ]
(ScienceDirect, (2021). 
To minimise the risk of greenwashing companies should be transparent in their claims. Share relevant information. Keep up to date with the latest sustainability practices and adjust any claims as necessary. Be specific with the language that is used to demonstrate the environmental claims and make sure the internal practices and policies align (Pecnik, 2023).

‘Green’ technology and is it more sustainable 	
Green technology is an environmental technology, often stated to as cleantech. This method utilises science and technology to create eco-friendly products and services. This innovation is to help reduce waste, using renewable energy, sustainable transportation which is all a driving factor towards a more sustainable future, there is five types of green technology which will massively help to reduce the impact on the environment which are: solar, hydropower, wind, geothermal energy, and biofuels (Guelfo, 2023). Technology is an opportunity for hoteliers to save money and contain costs. Hotels are becoming more environmentally friendly without breaking the bank thanks to technology. “St. Regis Atlanta integrated green tech in its 10th anniversary redesign.” Upon check in the guests can control the temperature on the shades, all with an iPad on their bedside. The in-room system gives them control of when they are not in the room which lowers the temperature. Also, IHG hotel group partnered with winnow a technology company to help monitor food waste. This smart technology analyses during food preparation and when plates come back at what is causing the most food wastage. This helps build data to analyse on buying choices and reshaping menus (Rajagopal, 2019). Marriott is using green technology. As an example, the London Heathrow Marriott hotel is very passionate on green practices. The hotel is very committed to sustainability and has daily sustainable practices to achieve their goals. The hotels roof has solar panels and holds a windmill which provides the power for external lighting greatly reducing their CO2 emissions. The hotel has also partnered up with WeKnow London zero emission transport. This offers the guests a zero-emission transport to and from the airport for an environmentally friendly transportation. Reducing carbon emissions through the use of electric vehicles (Marriott, 2024). It is important for hoteliers to understand the environmental impact of their business and understand which sustainable practices to implement. Investing in good technology systems can minimise facility consumption and maximise resources. Sustainable hotels need to show their commitment to reducing pollution and wastage. Each hotel has a responsibility to support their local areas. Hotels can buy locally sourced food which will minimise waiting times on transportation and help the local businesses. Locally sourced produce will be fresh and wholesome. Getting locally sourced food will reduce the impact of pollution. Hotels should implement good recycling measures like use of the circular economy. It is the hotels responsibility to inform the guests of recycling and should encourage the guests to participate. Hotels should make sustainable transportation choices such as bicycles, scooters, or electric vehicles. Also facilitating for electric vehicles, they can implement charging towers for electric cars (Telkonet, 2023). Technology is a new and innovative solution to sustainability but it does have some negative impacts to the environment. A few examples:
· Pollution: new forms of technology can increase pollution.
· Non-renewable resources: a lot of technology is made up of non-renewable resources like coal, water, and metals.
· Waste increase: most electronics have a short life span which results in more waste, this a problem when throwing away causing more waste.
· Ecosystems and environments: to create more landfills and factories there has been the removal of clean environments which was the home to many animals.
· Carbon emissions: factories release carbon emissions which contributes to global warming.
“Sustainable technology is an aim to reduce environmental impact but also prioritising natural resources and economic and social development (Ironhack, 2023).”










Conclusion
Greenwashing is very damaging to companies. Companies may not intentionally greenwash but it is very important to understand what the company is claiming to do sustainably to be as accurate as possible. Getting a green certification will be beneficial for companies as this will back up their claims and consumers will have proof when they come to choose a company. In the ever-growing generation of technology and social media everyone is looking to be more environmentally friendly. When claiming to be something and then not fully committing will ruin the brands reputation and may result in the company being caught up in a scandal. Marriott international has been accused of greenwashing. Marriott is hugely committed to being sustainable.














Recommendations
Some good strategies to avoid greenwashing: 
· Be careful on what the company is claiming, do not make false claims
· Avoid using green images or colours, if there is use green images make sure it is relevant to the sustainability efforts and not for marketing purposes
· Do not cherry pick-data, make sure to not pick and choose which part of the sustainability needs to be highlighted.
· Avoid misleading language
· Avoid greenwashing by association, make sure to be specific in all environmental claims
(Recovo, 2024).
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