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EcoEssence: New Brand of Zara in
the UK Personal Care Market

NEW BRAND DEVELOPMENT

+ Premium zero-waste personal care
brand (Nikolova, 2022).

« Products: Shampoo, body wash,
deodorants, and skincare.

« Eco-friendly packaging: Refillable,
biodegradable containers
(Aggarwal, 2025).

Segmentation
« Target audience: Urban
professionals aged 25-40.
« Eco-conscious individuals

prioritise sustainability and quality.
« Willing to pay a premium for
sustainable, luxury products

‘ (Deloitte , 2024).

EcoEssence offers a
luxury,
personal care solution.
Sets a new standard
for eco-friendly, zero-
waste personal care.

Positioned for growth

in

sustainable market.
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