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Introduction
First of all I want to define Marketing for that I will use two world recognized definitions:

Marketing is “the management process responsible for identifying, anticipating and satisfying customer requirements profitably”       
(Charted Institute of Marketing)
“Marketing is the process of planning and executing the conception, pricing, promotion and distribution of ideas, goods and services to create exchange and satisfy individual and organizational objectives”                                          (American Marketing Association)

Both definitions explain what marketing is, and both are true. The idea that unites these two definitions is satisfaction of customers needs. To satisfy customers needs we need to detect their needs and wants that is firs step in a marketing process the next step in marketing process s to choose a marketing strategy. At the stage of strategy, we use an marketing mix which can be 7Ps or 4Ps:
4Ps - 1960

7Ps- 1981



The 7Ps is the updated version of 4Ps if I can say like that cause 7Ps have evaluated from the originally 4Ps.                                                                                                         (Wikipedia, Marketing Mix)
Knowing the customers needs we can build through our strategies a customer value. A value for which customer will be ready to give us his money even if that will be a huge amount.

Once a company started an globalization process that mean that the marketing process will be affected as well and one way to demonstrate that is using 7Ps Marketing Mix. For example: firstly if Amazon is selling in UK a variety of product in EU the variety of products is different because there are different types of demands. People don’t buy some products and need others because of different reasons that may include religion, weather, politics, the culture values, and others. Therefore, Amazon needed to change the variety of products sealed in other countries. Secondly the price differences it may succeed from currency exchanges or from other reasons like the price of importing things in that country this may be because of politics of that country about import or this can be because of expenses like fuel for importing products. If the company decide to labour products in that country where they want to expand that will also affect the prices because the suppliers will be different that will directly affect, and the hand of work will have a different price which will also affect the price.  Thirdly I want to mention the place where the business want to sell if it will be online they will need to set up a way of delivering products to customers as well the marketing process of communicating with people will be different including more online announces and videos for making people interested in products,  if they want to rent a place then that will affect the price of product and as well the way off communication with people will be a bit different thy will put announces in the area where the store is located and as well maybe some banners that will make people curious and build the desire to go in that store. All that I have mentioned is bounded to each other if you will change even one element in the process then at different stages will succeed a difference as well.                                                                         (Wikipedia, Marketing Mix)

The Global Business environment
The Global Business environment is formed from two components which are macroenvironment and microenvironment. Social, political, technological, legal, economical, and environmental factors frame the macroenvironment and buyers, suppliers, substitutes, new entrants in market and competitors frame the microenvironment.                                                                         (Chibba M., 2012)
Global business environment is very important and need to be studied in detailed manner because it can affect directly the company. If the company want to make business in other country in order to make a globalization, then the company need to study business environment in those country and give a special attention to social factors cause they need to find which customers are there and what are their needs cause fore example you cant go in Maldives and sell winter clothes, sleigh or ski cause customers from Maldives don’t need this things.

The process of entering in Global Business Environment is very important because depending on decisions that will be tucked in this process the company will have success in global market or failure. First, we need to study global marketing environment very detailed and deciding whether to go global. Secondly, we will choose which market to enter this is also a vital decision, choosing the wrong market may lead to failure, for example you can’t enter with certain game of products in different markets because there may not exist a demand in your product, and this will lead to failure. The third decision is how to enter the market for example you can enter through exporting or joint venturing. The fourth is the decision about global marketing program you can enter the market straight by product extension or you can adapt your . And the fifth is decision about global marketing organization. (Kotler, 2021)

Stakeholders and their impact on Marketing activities of the organisation




Stakeholders are those who have a direct interest in a company and can be affected or can affect the business. How you can see in the diagram we have internal stakeholders and external stakeholders. Internal Stakeholders or Primary Stakeholders are those who are within the organisation and take part of management process of company they have an interest in the company so they can be influenced by the company success. Externa Stakeholders or Secondary Stakeholders aren’t part of company but can indirectly influence the company work albeit they are outside of company being part of business environment.
Internal stakeholders and their roles:
EMPLOYEES ~ big or small group of people which are working at company, selling their time and workforce for money
MANAGER ~ is a person which manage an entire department for example Marketing Manager or Duty Manager
OWNERS ~ one business can have one or more owners who might be shareholders or partners, etc.
External stakeholders and their roles:
SUPPLIERS ~ they are supplying the company with raw materials, equipment and other necessary materials
SOCIETY ~ any firm from his glob is using society resources and that’s why the business have an responsibility towards society and should return/invest back in society
GOVERNMENT ~ is the one who can control the firm and can input regulations to it 
CREDITORS ~ might be represented by a bank or individual person or other financial institution who lend money to business
CUSTOMERS ~ they are the ones for whom firm is doing everything because at the end all that firm will produce is for them, so they have a big power on business                                                     (Investopedia)

Reporting external stakeholders at globalization and assessing how they influence marketing strategy and impact marketing activities of organization I found that all of them directly influence the marketing processes for example lets take the culture impact on it. Firstly, companies should make research and understand culture values and how customers think about certain products and how they are using it. For example, in Western countries a clock is a nice gift but is inappropriate in China, where this gift is associate with funerals and death. (Kotler, 2021) Marketeers should be aware that violate cultural norms could lead to expensive and embarrassing mistakes. 
One element from global external environment that can affect marketing strategy as well might be THE INTERNATIONAL TRADE SYSTEM (GOVERNMENT).  Any company that wants to globalize might understand firstly international trade system. In another way company might face with restrictions on trade between certain nations. Government can protect his domestic firms or make revenue by charging tariffs or duties on some particular products imported in their country or may se an limit of amount on certain products that they accept to be imported in their country. For example India have settled notorious obstacles to protect their national producers and set up a new e-commerce restriction that is prohibiting foreign companies like Amazon and other online companies to sell directly to customers their products like TV, Echo, Kindle and other products. Als they banned from making exclusive deals with sellers and offering them dip discounts, that will protect local Indian stores. (Kotler, 2021)







The role of Marketing in create value for customers
Marketing is the process through which we can create customer value that is why it is so important. Cause if peoples cant see value in your product they will not be ready to give money for it even if that will be a small amount. An example of creating customer value Emirates Airlines cause they don’t sell just a way of transporting people from one place to another, they are selling peoples dreams, hopes and aspirations. They have created a big value for which people are ready to give money from their pocket. They have positions of marketing in their company like: Marketing Communications, Marketing Intern, Media Marketing, Media Manager, Senior Business Development which have marketing activities in concordance with a plan, Digital Product Owner, Promotional Venue. All this positions and departments are working together in order to drive an amazing results.
Today because of our technology we have an online world through each it is easier to make everyone to see your proposal of product/service  . Because the technology is every time developing marketing is also reshaping every time in order to keep things in time and to can easily came in the home of everyone through internet and telecommunications for example.
An another element of Marketing is STP through which we are creating customer value:

STP is a useful framework through which we can segmentate people by geography, gender, income or psychographic that helps us to make targets on a segment of people which are for example . vegetarians. 
Conclusion
Marketing is not just about advertisement is also about making researching, plans, strategies and a lot of hard work to make value for customers. First of all, I want to mention that Marketing Strategy is influenced a lot by stakeholders and in my work through certain examples and using good and credible resources I tried to show how stakeholders and globalisation influence marketing strategy and marketing decisions that companies should take in the marketing process. Concluding all information that I have in my work I want to mention that marketing strategy is formed by a lot of parts but the base of it in first stage is making researches and being informed about everything starting from the import regulations and country regulations at all that may affect the company finishing with culture values which are also very vital for any firm because violating a country culture may lead to very high expenses and shame situations. Every marketer should now the impact of the external stakeholders on their company so they will now how to make the right decision. 
Making a customer value is also very important because if consumers will not have value they don’t have a reason to get money out of their pocket, if you want like a marketeer to make your company prospered and have a lot of sales you should now how to build customer value. 
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