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[bookmark: _Hlk78621662]Communication is a process of understanding and sharing meaning through interaction between participants. Many theories have been proposed to describe communication, and there are different ideas about the concept. In the most general sense, communication is everywhere and can be defined as social interaction (McQuail and Windahl, 2013). When we interact, many factors affect the communication process. An important part of communication is understanding words or objects. Meaning is what we share through communication. Understanding the meaning is important because any communication faces barriers that affect the message. This leads to negative consequences that occur with poor communication. Effective communication is adapting to the situation and behavior of other people.                                                                                                                              Communication is a two-way process; it involves the ability to actively listen to understand the other's position and to understand his or her message. Communication skills refer to the transmission of ideas, thoughts, feelings, information both orally and mentally, visually, or nonverbally. To have excellent communication skills, each person must be effective in all elements - from sending the message to understanding and accepting the message. Communication skills determine the success of interpersonal relationships and therefore good communication is needed in the workplace, with family and people in general. Many models of communication use the term 'Feedback' through which the sender receives information again from the recipient. This information helps to change current or future communication skills. In the future, communication models must be adapted to the changing communication of society (McQuail and Windahl, 2013).
[bookmark: _Toc79061247]Models of Communication

The models of communication are diverse, reflecting different approaches and theories in the communication process. The variety of theories in communication is influenced by different trends that continue to change over time (Schulz and Cobley, 2013). There are many theories of communication, between which there are similarities and differences. One of Shannon and Weaver's most popular communication models.
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Table 1. Shannon and Weaver Model of Communication (Michelle, 2018)

The Shannon and Weaver model was proposed in 1948 to improve the understanding of communication and the quality of telephone communication. The concept of this model is the transmission of information in a linear way: sender, noise, receiver. In this model there is a device that transmits the message to the receiver, i.e., technology is used. In many cases, physical noise is a barrier to this model of communication. For example, the recipient of the message may have misunderstood the message. In the case study, the problem is the side noise, which affects the recipient's understanding, as in the situation of distortion of Maria's message to Pedro, because the side noise has affected Pedro and he understood kitchen instead of chicken.                                                                                                                 The S / M model does not show how this misunderstanding can be avoided because linear communication is a one-way process. This means that the recipient of the message does not give feedback (Hristova, 2020). Linear communication also includes non-verbal signs and words, so it is necessary to choose appropriate ones to understand the message. On the other hand, noise in linear communication degrades the quality of messages, and the information will not be understood correctly. For example, I was tasked with a marketing strategy for branding a company for events, but instead of a branding strategy, I developed a strategy to increase ticket sales. The reason for the error in understanding the information was the side noises of the suppliers in the office. Linear communication is one-way, without giving feedback, but with a specific result - provoking a reaction or action and works in situations such as: issuing written orders; product presentation; drawing up regulations. The model contains steps that must be well known for communication to be effective.
Schramm’s Model of Communication
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Source: https://www.communicationtheory.org/osgood-schramm-model-of-communication/

The Schramm’s model was proposed in 1954 and has its roots in the Shannon’s model. This model is a round model that consists of all the basic elements of communication. Communication here is a two-way process between sender and receiver and refers to the encoding and decoding of information, i. thought becomes content. Enccoding plays a very important role in the communication process because it turns thought into content (Juneja, 2021). The sender encodes the thought into content and the recipient must understand it. This model requires an understanding of the feedback for the communication to be complete. Sometimes information can be misunderstood or misinterpreted because it depends on influences such as: knowledge, experience, emotions. Encoding and decoding are the two most important factors for effective communication. According to Schramm, communication is incomplete unless the sender receives feedback from the recipient. This model differs from the Shannon and Weaver model due to its circular communication: from sender to receiver and back to sender. If the recipient cannot understand the message, he can give feedback to the sender to interpret the information correctly. Communication is not complete until the sender receives feedback from the recipient. In other words, the Schramm model is a two-way process. In the case study, the communication between Maria and Pedro requires feedback from the recipient to the sender for the communication to take place properly. On the other hand, a personal example is the creation of a dance group logo, where it was important to provide feedback to the manager to clarify some technical needs to achieve the desired result.

Berlo’s SMCR Model of Communication
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Table 3. Berlo’s SMCR Model of Communication
Source: https://www.praxisframework.org/en/library/berlo

The SMCR Berlo’s model was proposed in 1964 and differs from the Schramm model, but is close to the Shannon and Weaver model due to the linear communication and no feedback. Berlo's communication model works on the SMCR (Source, message, channel, receiver) model, in which the sender submits information to the recipient through a specific channel. For communication to be effective, the sender and recipient must have common experience, communication skills and knowledge. These factors play the most important role in Berlo's model. For example, the sender and the recipient must be similar in terms of knowledge, culture, communication skills, good listening skills. Obstacles to communication are possible. For example, if the sender of information is at a different intellectual level from the recipient of the information, it will be difficult for the recipient to understand the information and communication may be difficult. Also, it is sometimes difficult to understand the information from a medical examination if the recipient is a non-professional. The omission is thinking, understanding, and analysing information. This model does not allow feedback. For example, in the case study, communication with the professor and the villagers on the case was unsuccessful because his message about the fire was not understood by the villagers due to a difference in communication skills.                                                                             In this model of communication, the recipient must have good listening skills, because the meaning is not in the message but in the understanding of the message by the recipient (Khalimzoda, 2016).
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Communication is the exchange of information between people who take communication for granted. Communication takes place in three ways: verbal communication, nonverbal communication, and visual communication.
Verbal communication
Verbal communication requires the use of words face to face or remotely. This is the most obvious communication and is essential for most interactions. But there are other signals that help to provide additional information about the words themselves. These are non-verbal signals.
Non-verbal communication
Sarcasm, deception, or truthfulness are facial expressions, gestures, postures that give information to the recipient. For example, appearance may provide information about the lack of availability of knowledge or experience. 
Active listening
Listening is a skill that people use to avoid misunderstandings. For example, listening is important when talking to the boss. Listening is one of the most important skills as it affects the quality of relationships between people. To improve listening skills, it is important to practice active listening. This means that the interlocutors should not be distracted by side noises or loss of focus. For example, in the case study of Multi-Tasking Max, where inactive listening due to distraction occurs. Max did not do what Tamara asked because he was too busy and distracted by another client, based on which he did not finish what he said, and Tamara was not satisfied. Good concentration and determination are needed.
Empathic listening
Empathic listening is a listening technique that allows the development and improvement of understanding of the transmitted message, both intellectually and emotionally. Empathic listening requires patience and acceptance. It is also important to feel the feelings that the sender expresses. The listener's goal is to feel the speaker's feelings and repeat them back to the sender. For example, if the boss is not happy with the task, the listener should also confirm the boss's position and try to encourage him to develop his speech. For empathic listening, it is important for the listener to gain the sender's trust, understand body language, and be a mirror to the speaker. For example, in the case study of Multi-Tasking Max, Max explained to Tamara that he was very busy and did everything possible to help his sick mother, but in the end, he failed with Tamara's case (celebration, party) and she reacted very badly to him. without understanding Max's situation and not showing empathy and Max's feelings, but instead she turned badly on him.


[bookmark: _Toc79061249]Conclusion

Communication is a complex process, and the effective flow of communication depends on many factors and the right combination of basic elements: source of information, coding, message, communication channel, decoding, recipient of information, recipient response, feedback, and noise. Communication can be defined as the transmission of information, as a shoulder of ideas, thoughts, and opinions. Communication models are of different types and offer the integration of elements that are key to the success of communication. For example, the element of feedback and interpretation is one of the most well-known combinations in communication models. For example, in the Shannon and Weaver model, the message is transmitted using a channel. The content of the message plays a minimal role. This model has been influential for decades, with communication being one-way and more basic. Unlike the model of Shannon and Weaver, in Berlo's model the role of people and their experience are significant in the transmission of the message. On the other hand, Schramm's model is based on circular communication, that is, it allows for feedback, which is close to Berlo's model. According to Schramm, communication should be understood as an attitude and as an act of sharing. According to him, the message is a sign that has no meaning of its own, from the meaning that the recipient can read. The ability to communicate effectively is one of the most important life skills. Communication is the ability to convey information between individuals, and on the other hand, is the ability to convey information and understand information. Effective communication involves dexterity in understanding and adapting to the communication process. A skilled communicator is effective when he uses all communication channels. For example, a good teacher actively uses written and oral, verbal, and non-verbal communication channels to attract students' attention. Effective communication is becoming increasingly valuable in a world where we communicate with many different people every day, and in which the information that reaches us is constantly growing. That is why it is becoming increasingly important to be able to convey specific information quickly, clearly, and memorably. In addition, the development of communication skills is important for information to be effective.
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