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Section 1 – Usability

	Question 1a - How quickly and easily does the website load? 

	Answer: 
The website for Eden Spa Harborne loads pretty quickly, but not right away.  The first start time is about 3–5 seconds on both desktop computers and mobile devices.  This wait isn't too long, but it might turn off some people.  Improving scripts and picture compression could speed up loading times and make the user experience better (Chaffey et al., 2019).

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: 
Many smaller pages make up the Eden Spa Harborne website. Some examples are "Treatments," "About Us," and "Contact."  A menu bar at the top makes it easier to move around, and it can be dropped down to show more choices.  The interface is easy to use, but the hamburger menu can be hard to understand on both desktop and mobile.  It might be easier to get to these sub-pages if the top menu bar was easier to see.


	Question 1c - Can a customer make a booking via the webpage? 

	Answer: 
The Eden Spa Harborne website doesn't have an online booking system yet. Instead, potential customers are asked to email or call the spa to make a reservation, which can be inconvenient for people who prefer to make reservations online (Nielsen et al., 2023). Adding an online booking system would make the process easier for customers and improve the overall experience, making it more user-friendly and effective.

	Question 1d - What improvements could be made to the usability of the website?

	Answer: 
To enhance the usability of the Eden Spa Harborne website, the following improvements could be made:
1. Implement an online booking system for a smoother and more efficient reservation process, allowing customers to book appointments directly.
2. Improve navigation by opting for a clearer, more traditional top navigation bar instead of the hamburger menu, ensuring easier access to key pages.
3. Increase website speed by optimising image sizes and improving overall site performance for quicker load times (Zahay, 2015).
4. Enhance mobile responsiveness to ensure the site functions seamlessly across all devices, with properly resized text and images.
5. Streamline the layout by reducing clutter and improving visual hierarchy, allowing users to find information quickly and easily.


	Section 2 – Pleasure – Customer Experience


	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The Eden Spa Harborne website looks nice and relaxing, with soft colors and peaceful pictures that go with the spa's services.  The style looks clean on a PC, but it's a bit squished.  The style is less organized on mobile, with some text merging and pictures shrinking in a weird way.  For stability and physical appeal across devices, the mobile version would benefit from better design changes (Hackett et al., 2019).


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The Eden Spa Harborne website does a good job of creating a relaxing and opulent atmosphere with its soft, soothing pictures of spa services and peaceful settings. The color scheme is mostly light tones, like soft pinks and whites, which add to the calm, health-focused atmosphere (Krug, 2024). On the other hand, the website could use better pictures and more uniform image sizes. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There is no way to chat online on the Eden Spa Harborne website.  Customers are told to email or call instead to make inquiries.  Even though these work, an online chat tool would provide immediate help, letting potential clients ask about treatments or availability right away (Chaffey et al., 2019).  Adding a live chat feature would make customer service better, get more people involved, and make the whole experience better for the user.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The Eden Spa Harborne website has big links to social media sites like Instagram and Facebook, making it simple for people to connect with the spa through those sites.  Unfortunately, these links aren't very useful because there isn't much social media action to see.  For the links to work better at driving traffic and engagement, they should be updated regularly and have interesting content on these platforms (Nielsen et al., 2023). 

	
Section 3 – Perceived Value

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: 
Eden Spa Harborne's services are laid out on the "Treatments" page. This page goes into great depth about each service, such as massages, facials, and natural treatments. The details help buyers know what to expect, but it would be clearer if prices and lengths of service were also included. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Eden Spa Harborne's website doesn't make customer reviews stand out.  The site has a "Contact" page, but it doesn't have an area for comments or any other way for customers to give feedback that can be seen (Beaird et al., 2020).  Although there aren't any reviews, it could mean that customers aren't sharing or collecting their experiences very much.  By adding up-to-date reviews to the comments area, the spa could gain respect and give potential customers useful information about the services it offers (Chaffey et al., 2019).

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Eden Spa Harborne's high-quality service is shown by its beautiful design, thorough accounts of high-end treatments, and focus on relaxation and well-being.  The website shows a professional and relaxing space, which shows that the spa is dedicated to luxury.  People I know would go to this service because it focuses on natural health, has a wide range of treatments, and has a calm atmosphere that makes me feel like I can relax and recharge (Krug, 2024).


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
On the Eden Spa Harborne website, prices are not shown very clearly.  Although the services are fully explained, there are no prices listed. This might be done on purpose to encourage potential customers to ask directly, which would allow for a more personalized approach (Nielsen et al., 2023).  Not showing prices, on the other hand, might lead to confusion, while showing them could increase trust and openness, which would show what kind of service is being provided.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa treatments

	
	2. Wellness centre

	
	3. Harborne spa

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Entering "Eden Spa Harborne," "Wellness center," and "Spa treatments" into Google does not bring up the business in the first ten results.  Larger, more well-known businesses in the Harborne area and the spa industry are probably giving the website less attention.  The company could get more attention by using better search engine optimization (SEO) methods, like local SEO and focused term usage (Beaird et al., 2020).


	Section 5 – Reflection and conclusion


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still very important for business in the UK today.  Even though social media and mobile apps are becoming more popular, websites are still needed to build trust, make material more search engine friendly, and provide organized, specific information (Krug, 2024).  As a small company that relies on local customers and personalized services like spas, a well-designed website is essential for building a brand, earning customers' trust, and making deals or bookings easier.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I believe the Eden Spa Harborne website should set a way for people to make reservations online.  With this change, the booking process would be sped up, making it easier for customers to make plans right on the site.  It would improve the user experience by making things easier to use, boosting conversion rates, and saving time for both staff and customers.
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