A Vision of Change: Sustainability in the hotel industry
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The tourism industry has seen considerable growth in the last decade. But the incident the Covid-19 pandemic created a vulnerable situation in 2020 (A.D., 2021). From 2021, the industry is trying to recover. This vulnerable situation indicates that the industry should focus more on sustainability so that it can adapt to any critical situation. Sustainability in the tourism industry refers to the way how a company can meet its present needs and maintain growth without hampering the natural environment (Sustainability Editorial Office, 2015). A company in the tourism industry needs to practice sustainability for different reasons such as government pressure, competitors’ actions, customers’ demands, etc. (Mejjad, Rossi and Pavel, 2022). Tourism companies by minimising the environmental impacts through taking sustainable actions in their operation can minimise their costs and attract more tourists (Garrison and Wallace, 2021). The article will demonstrate the sustainable practice perspective in the hospitality industry. Further, the article will also explain the circular economy and its relationship with CSR activities. The circular economy refers to the way of reusing and recycling materials to get the top most benefits from them (Zink and Geyer, 2017). The company under its CSR activities can perform different sustainable actions. The essay will also illustrate how hotels can respond to the needs of the world’s sustainable movement and can offer the best sustainable service for their customers.
The essay will first illustrate the sustainability practice perspective in the tourism industry. The phenomenon of sustainability is not a new term. Rather, the demand for sustainability in the business sector has got important for many years. Sustainability is the term that refers to a way of meeting the needs of the present time while also protecting the needs of the future generation (Turcu, 2018). Examples of sustainable practices are sustainable energy use like using renewable energy rather than fossil fuels, reducing the cost of energy and water use, minimising waste, etc.  The hospitality industry needs to give extra care to sustainable practices to increase its brand image and consequently attract more customers. Sustainability has its relation with the long-term impacts of the present work action. As sustainable practice is related to long-term impacts it can be practised for presenting a better future for the hospitality industry and for welfare. The depletion of the natural environment can bring a dark future for the world. So, the hospitality industry with a high impact on the natural environment can practice sustainability in their every action. Sustainable practices are not exclusively co-related with natural resources, rather it is related to the practice of protecting social and economic resources. By practising sustainability, a hotel company can help in improving the quality of people’s lives and also preserve resources for future generations. An industry in any business sector keeps a found impact on the use life standard of people. The industry operating in a region can change and improve the lives of the community. A hotel business must have its liability to the community where it is operating. As part of the responsibility, the company can take steps to minimise the environmental impacts of the hotel operation. It will enable a company in reducing the deterioration of the natural environment. A hotel by its promising activities like minimising environmental impacts, protecting local culture and community, etc. can make a good impact on society and for the company as a whole. Along with satisfying the guests, a hotel can have stable growth from sustainable business practices. To have better brand value, the companies should be careful in their sustainable actions in all areas of the hotel operation (Piccoli, Lui and Grün, 2017). With proper planning and a business model, a hotel company can ensure sustainable practices in its areas of operation. For example, Hilton for contributing the local communities, it has taken steps to protect the local heritage (Hilton, 2020). 
The practice of sustainability in the hospitality industry is influenced by many factors. Raising concern about protecting the natural environment has induced different governments, national and international organisations, NGOs, local people, and individuals to take steps for ensuring sustainable practice in all areas so that the environment can be safe for the present and for future generations. The UN has taken 17 SDGs where it has given much importance on renewable energy and water uses and sustainability in all areas. Many governments have taken steps for ensuring sustainable practices in the house and also in the business industry to comply with the 17 SDGs. As a reference, the objectives and activities of the UK government can be presented.  The government has planned a comprehensive framework for ensuring sustainable development in the UK by 2030 (https://www.ons.gov.uk/, 2021). Moreover, it has the goal of achieving zero-carbon emissions by 2050 and it is encouraging corporate organisations to take steps for being sustainable companies and protect the environment (BBC, 2021). 
By complying with the framework of sustainable practices in the UK, hotel companies can get rewards (Wordsworth, 2003). Many hotel companies in the UK are adopting the policy of the sustainable practice to reduce the carbon emission by 2050. Whitbread is one of the well-known companies in the UK operating in the hotel industry and trying to accomplish the goal of achieving zero-carbon emissions from its hotel operations by 2050. In the world, different governments have different laws and regulations to preserve the environment (Rayhan, 2022). So, government pressure is one of the biggest factors that is inducing hotel companies to adopt sustainable business policies. The government’s actions can encourage hotel companies to practice sustainable behaviours in their operation. For instance, the UK has its Waste Regulations 2020 law that keeps the right to induce and influence a company to take action, for saving the environment. So, it could be mentioned that government pressure and movement are one of the biggest reasons for saving the world’s environment. Every government has their own environment and climate laws. Along with government pressure, the competitive business environment is also inducing hotels to take steps for sustainable operation. The major hotel service providers in the UK such as Premier Inn, Hilton, Hotel Intercontinental, and others have taken different steps for protecting the environment and having a good brand image. To remain competitive, hotel companies should ensure the companies are not hampering the natural environment and working for social welfare. It is not only the sole responsibility of sustainable practices rather the hotels and their other stakeholders should ensure sustainable behaviour. Without the cooperation of the guests, a hotel can never ensure sustainable practices as the guest are the biggest part of the hotel’s services. The guest needs to be environmentally conscious and should ensure that it would not let any waste in their hotel service consumption. By using innovative technologies, a hotel can try to minimise its waste (Huhul and Humeniuk, 2021). But, the initial cost of installation of the advanced technologies can incur a high cost for the company. The practice of sustainable operation in a hotel company can work as the differentiating factor. So, to gain a competitive advantage and attract customers, a hotel company can adopt a sustainable operation policy. 
It is not only the sole responsibility of sustainable practices rather the hotels and their other stakeholders should ensure sustainable behaviour. Without the cooperation of the guests, a hotel can never ensure sustainable practices as the guest are the biggest part of the hotel’s services. Among the other services, food service is one of the biggest parts of the hotel services. For reducing food waste, a hotel can take steps where the guests’ cooperation is a must (Cozzio, Bullini Orlandi and Zardini, 2018). So, responsive sustainable behaviour is needed from both sides of the hotel management and the guests. 
The pillars of sustainable practices are not only confined to the practice of protecting natural resources. Rather hotel companies need to focus on both economic and cultural factors. A proper waste management system can help a company ensure sustainable waste management to reduce environmental impacts (Lawson, 2018). The circular economy phenomenon can be applied in the hospitality industry to achieve sustainable operation. The circular economy is the reuse of materials that can reduce waste and can ensure the highest potential use of the materials (Lüdeke-Freund, Gold and Bocken, 2018). The hospitality industry can use the phenomenon of the circular economy to minimise waste. It is something that is a restoration of anything to reduce waste. Circular economy implementation in the operation of a hotel business can help in reusing, reutilising, and regenerating the materials that are used in the hotel operation. It will help a company in practising its sustainable operation where waste reduction is feasible. 
The hotel companies as part of CSR activities should ensure that all the stakeholders’ rights are preserved in this country. As part of CSR, a hotel can ensure workers’ safety, customer service, and different ethical practice in all areas of its operation, and take measurements for preserving the natural and other environments. CSR refers to the activities performed by the corporate organisation where it addresses social and environmental concerns and operates its business operation. For greater social welfare, by increasing efficiency in all areas, and reducing carbon emissions, a company can ensure sustainable hotel operation (Calaveras, 2014). The world’s known hotel brand the Hilton has declared that it can reduce water use by half by 2030 and has taken other sustainable activities (Hilton, 2018). 
CSR activities have a relation with the circular economy. The circular economy can play a role as part of CSR activities. CSR can be addressed as the broader term under which circular economy activities can be practised for the sustainable operation of a hotel. Under CSR activities, a hotel can be aware of its responsibility toward customers and other stakeholders. For managing sustainability, a company can take steps under its CSR policies. The main three pillars of sustainability are environment, economy, and culture. A company under its CSR activities is bound to take steps for protecting these three areas. CSR strategies or policies refer to the structure that helps a hotel in regulating and manage CSR activities. It can be referred to as a framework or guideline for a company to conduct CSR activities. For example, as a responsive company, Hotel Marriot International reported in 2007 that it highlighted its actions to reduce the environmental impact (Marriot International, 2017). 
The essay has drawn a few recommendations for the hospitality industry. With proper planning, a hotel company can reduce its wastage and negative environmental impacts. The company has to reduce inconsiderable actions. The company first measure its negative impacts and then take steps to reduce the negative impacts. Again, a hotel company should follow the existing environmental laws and regulations. The implementation of innovative technologies can help hotels to reduce waste and ensure sustainable energy use. For instance, a company can use osmosis powered water management system for sustainable water management.  
A hotel business operation has to take care of its activities to minimise wastage. In the steps regarding natural resources such as water, energy, etc. a hotel should ensure sustainable action. Sustainability refers to the way of minimising negative environmental impact and maximising the good impact on natural impacts (Barbulescu, Moraru and Duhnea, 2019).  The sustainable operation will help a company in achieving a competitive advantage. It can help in building a positive brand image and that can attract more customers. The three major pillars of sustainability are economics, culture, and the environment. These three factors are related to the hotel industry where a hotel needs to focus on these three areas in practising sustainability. By utilising the phenomenon of the circular economy, a company can reduce its wastage. The circular economy is an environmental practice that focuses on the reuse of anything for getting the maximum output from it. The circular economy and CSR activities are related in the sense that the circular economy helps a company in fulfilling its Corporate Social Responsibility. CSR activities refer to the activities that address social and environmental concerns for the greater welfare of the companies. By developing effective CSR strategies, a hotel can practice its sustainable activities and create a good brand image. 
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