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1. Introduction

In this section, we will introduce the research background on introduction of electric
vehicles in the recent years. Based on the changes in the automobile market, we aimed
to study the purchase intention of the electric vehicles. Detail of the research flow will

be described and illustrated with a flow chart.

1.1 Research Background

Climate change has already had a recognized effect and raised the awareness of the
world. Intergovernmental body, Intergovernmental Panel on Climate Change (IPCC),
was formed to provide governments with scientific information and recommendation
on human-induced climate change (IPCC, 2021). Global warming and the greenhouse
effect are one of a kind of consequences associated with the climate change. IPCC
announced the general indicator to limit global warming to about 1.5 degrees (IPCC,
2021). Carbon dioxide emission is the main cause of global warming (Lindsey, 2021)
and it is the primary greenhouse gas produced by human activities (United States
Environmental Protection Agency, 2021). It is important to maintain to carbon dioxide
emission in low level. IPCC (2021) forecasted the level of global warming can only
be limited when the carbon dioxide emission is very low and the global warming of 2
degrees will be exceeded due to the increase in carbon dioxide emission in coming

future as illustrated in Figure 1.



Figure 1. Estimation and forecast in changes in global surface temperature in relevant

to carbon dioxide emission from 1950
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Carbon dioxide enters the atmosphere through burning fossil fuels includes coal,
natural gas and oil. Transportation is regarded as the main human activities resulting
in the air pollution (United States Environmental Protection Agency, 2021). Based on
the data in 2018 from International Energy Agency, it revealed almost 74.5% of
carbon dioxide emitted from transportation with road vehicles while 45.1% of it was
came from private vehicles (Ritchie, 2020). Figure 2 shows the global carbon dioxide

emission from various type of transport.

Figure 2. Percentage of global carbon dioxide emission from various types of

transport
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In regard to this, electric vehicles become an instrumental role in environmental
sustainability to reduce air pollution and to address the climate change. The use of
electricity as alternative sources of energy to help to improve the air quality through
reducing emissions of carbon dioxide. Electric vehicles markets become more robust
in recent years. There is a rapid growth in sales of electric vehicles in all regions
around the world. Figure 3 shows the trend of global electric vehicles registration and
sales shares since 2015. According to Irle (2021), the first half year of 2021 already
recorded 2.65 million of new electric vehicles registered and this is about 168%

increase compared to 2020.

Figure 3 Registrations of electric vehicles and sales shares in major countries from
2015-2020.
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Due to the outbreak COVID-19, overall global market of all types of cars was
significantly impacted by the economic downturn. However, it was noted that the
registration of electric vehicles increased despite the pandemic. Consumer spending
on electric vehicles keeps on increasing and the demands on electric vehicles is
growing. This creates the opportunities on the electric vehicles and challenges on the
conventional vehicles. In Hong Kong, there is about 18,500 electric vehicles
registered in 2020 which is about 12.4% of the market shares (Environment Bureau

HKSAR Government, 2021). Considering the business potential in electric vehicles, it



is important to understand and analysis the purchase intention on this product for

future business strategy planning and continuity of the automobile industry.

According to Fishbein and Ajzen (1975), purchase intention is composed of
consumer’s evaluation and attitude towards a product and other external factor.
Meanwhile, it is a subjective judgement for consumer to choose a product and
becomes an important indicator to predict consumer purchase behavior (Fishbein and
Ajzen, 1975). In this research, we will examine the consumers’ purchase intention of

electric vehicles.

1.2 Research Statement

Based on the above research background, this study will be focused on the consumers’
purchase intention on electric vehicles in Hong Kong. We have identified a few
factors in this study that may affect the consumers’ purchase intention which
including perceived value, brand image, product knowledge, environmental attitude
and environmental concern. The identified factors will be analysis to understand their

relations on purchase intention of electric vehicles in Hong Kong.

1.3 Research Aim

The research of this report is aim to evidence the identified factors may have
significant influences on purchase intention of electric vehicles in Hong Kong. Our
study will be based on the identified factors on perceived value, brand image, product

knowledge, environmental attitude and environmental concern to analysis the
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consumers’ purchase intention.

1.4 Research Objective

The objective of this research activities is to evaluate the influence and correlation of
perceived value, brand image, product knowledge, environmental attitude and
environmental concern on consumers’ purchase intention on electric vehicles. This
study will rely on both primary and secondary data collection to achieve the aim of
the research. Survey questionnaire will be used as the primary data sources while
secondary data sources will be retrieved from books and journal; media publications
and electronic public database from internet and library through government bodies
and professional association. Full driving license holders in Hong Kong will be the
target interviewers for this research. Quantitative and qualitative method will be

applied in this study.

1.5 Research Flow

The flowchart of this research is illustrated as below in the Figure 4. After defining
the research background, objective and aim, we have to prepare for the literature
review and develop the theoretical framework for this study. Collected data will be
analyzed and exanimated the result. Recommendation will be provided based on the

findings of the research.



Figure 4. Research flow of this study
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2. Literature Review

In this section, we will rely on previous studies and research of literature reviews to
determine the purchase intention on electric vehicles through perceived value, brand

image, product knowledge, environmental attitude and environmental concern.

2.1 Perceived Value

Zeithaml (1988) believed consumers’ perceptions of price, quality and value are
critical determinants of purchase intention. Consumers’ perceived value is evaluated
from their purchase experience and it is based on the quality, service, price, image and
innovation (Fredericks and Salter, 1995). These factors are closely related to each
other. Quality productivity is the most efficient and economical way for competitive
position (Deming, 1982). Strategic quality includes production, processing, service

and other external factors (Goetsch and Davis, 1994).

2.2 Brand Image

Conveying a brand image to a target segment consumer is an important marketing
activity (Park, Jaworski and Maclnnis, 1986). Brand image is the awareness of a
brand held in a consumers’ memory (Keller, 1993). According to Dobni and Zinkhan
(1990), brand image is important in studying consumer behavior, the willingness of
purchase is the result of the abstract reality on the branding instead of physical
attributes and functionality of product. In order to induce purchasing, brand image can
be linked to functional, symbolic or experiential. (Park, Jaworski and Maclnnis,

1986).
11



2.3 Product Knowledge

Knowledge of the product may also interfere the purchase decision. Product
knowledge is the perception of consumers towards certain products as well as their
previous usage experience (Beatty and Smith, 1987). Park and Leesig (1981)
evidenced product knowledge of consumers developed base on their product
familiarity. Brucks (1985) defined perceived knowledge, objective knowledge and

experience-based knowledge for the measurement of product knowledge.

2.4 Environmental Attitude

Hogg and Vaughan (2005) claimed attitude is a relatively enduring organization of
beliefs, feelings, and behavioral tendencies towards socially significant objects,
groups, events or symbols. Attitudes contains the elements of affective, conative and
cognitive (McLeod, 2018). Gifford and Sussman (2012) believed environmental
attitude can be better described with preservation and utilization dimensions. It rises
and falls with current events and vary with age, gender, socioeconomic status, nation,
urban-rural residence, religion, politics, values, personality, experience, education, as
well as environmental knowledge (Gifford and Sussman, 2012). Fishbein and Ajzen

(1975) defined intension as the subjective probability to perform a specific behavior.

2.5 Environmental Concern

Climate consciousness, clean energy and alternative energy sources usage and energy

saving demonstrates the personality associated with environmental concern (Zimmer,

12



Stafford and Stafford, 1994). Eco-friendly behavior is performed by the consumer to
express their concern to environment and hence induce purchase intention (Chan,

2001).

2.6 Purchase Intention

Purchase intention implies the likelihood of consumers’ willingness to buy a product
(Dodds et al., 1991; Schiffman and Kanuk, 2000). Fishbein and Ajzen (1975) claimed
purchase intention is the combination of consumers’ evaluation and attitude on a
product with other external factors. It can be measured by using possible to buy,

desirable to buy and plan to buy (Zeithaml, 1988).

2.7 Relationship between variables

Previous studies suggested the positive relationship between perceived value on
consumers’ purchase intention (Dodds et al., 1991). Brand image can help to induce
purchasing (Park, Jaworski and Maclnnis, 1986). Better understanding of the product
result a better recognition towards the product (Brucks, 1985). Hence, degree of their
product knowledge affects consumers’ purchase intention. Chan (2001) described
consumers with favourable environmental attitude are significantly related to their
green purchase intention. Kilbourne and Pickett (2008) evidenced consumer
environmental concern increased with the consumption behavior towards eco-friendly

goods and services.

It is supported that consumer with high perceived value, high awareness of the brand

image, better understanding of product knowledge, high environmental attitude and

13



environmental concern will increase the willingness for purchase. We believed that
there should be a linked relationship between mentioned variables and the purchase

intention on the electric vehicles.

14



3. Research Methodology

According to Sekaran (2003), the theoretical framework is the conceptual model for
the plausibility assessments between several factors which have been identified as
important for the study area. This study will base on the theoretical framework to
develop a research method with various hypotheses to elaborate the network and
association between the identified variables deemed to be relevant to the issue through

surveys, observations and literature review.

3.1 Research Model and hypothesis

This study will be based on the following research model and research hypotheses, i.e.

Figure 5.

Figure 5. Research model and research hypotheses
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Hypotheses Preposition
H1 Perceived value has a positive influence on customer's purchase intention towards electric vehicles
H2 Brand image has a positive influence on customer's purchase intention towards electric vehicles
H3 Product knowledge has a positive influence on customer's purchase intention towards electric vehicles
H4 Environmental attitude has a positive influence on customer's purchase intention towards electric vehicles
H5 Environmental concern has a positive influence on customer's purchase intention towards electric vehicles

Sources: Illustrated by writer

15



3.2 Research Instrument

This study will rely on both primary and secondary data collection method to achieve
the aim of the research (Boslaugh, 2007). Survey questionnaire will be used as the
primary data sources while secondary data sources will be retrieved from books and
journal; media publications and electronic public database from internet and library

through government bodies and professional association.

An online survey will be performed and created with Google Forms. Wright (2005)
agreed online survey is to access and offers a higher response rate, large number of

respondents can be reached out in a short period of time.

3.3 Data Collection and Sample

Full driving license holders in Hong Kong will be the target interviewers for this
research. This research will be performed in a quantitative and qualitative method.
Sampling size will be determined based on means and non-probability sample will be
used in this study. Survey questionnaire will be carried out through snowball which

aim to achieve a wider population of sampling (Chaim, 2008).

Due to the covid-19, online survey will be performed instead of face-to-face. Google
form will be created and used as a survey tool. This platform offers easy accessibility
to can able to deliver a higher response rate in a shorter period of time. The survey

link will be distributed through social media platforms including What’s app, Signal,

Wechat, Facebook, Instagram, etc.

16



Collected data will be analyzed with Statistical Package for Social Science (SPSS).
Furthermore, focus group discussion will be conducted to collect the data from
interviewers with similar backgrounds for an in-dept understanding of the participants

in this study.

3.4 Data Analysis and Assessment

The data will be analyzing and evaluated with Reliability Test, Correlation Analysis

and Regression Analysis.

This study will adopt Cronbach’s alpha value for reliability assessment. Guielford
(1965) suggested bigger Cronbach’s alpha value shows higher internal consistency.
The significant level will be demonstrated with the alpha value greater than 0.70

(Pallant, 2007).

Pearson’s correlation coefficient analysis and simple linear regression will be used to
examine the correlation level among the variables. Stronger association of the
variables will have a closer Pearson correlation coefficient. Bias and variance can be
identified regression analysis. Damien and Webb (2002) highlighted low variance
algorithms to have relatively low error for small data and low bias algorithms to have

relatively low error for large data.
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4. Research Limitations

This research study is not exempt from its own limitations. The data collection will be
performed through online survey questionnaires through snowball. This quota
sampling method lacks of the randomness on the participation of interviewers. The
larger the sample population, the more it can generalize the results. In order to
increase the generalization of the study, it is recommended to increase the sample

population for further research.

5. Work plan

This research report is target to understand the elements affect on purchase intention of
electric vehicles in Hong Kong and it will take around 6 months to deliver the result
and submit the research report. Work plan of this study is scheduled through a Gantt

chart as illustrated below Figure 6.

Figure 6. Work plan on purchase intention of electric vehicles in Hong Kong
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distributed through social media platforms including What's app, Signal, Wechat, Facebook,
Instagram, etc. Collected data will be analysed with Statistical Package for Social Scence
(SPSS).

Furthermore, focus group discussion will be conducted to collect the data from interviewers
with similar backgrounds for an in-dept understanding of the participants in this study.

X should expand as you type

Location of research activity
Identify all locations where research activity will take place.

Hong Kong

ould expand as you type

Research activity outside of the UK

If research activity will take place overseas, you are responsible for ensuring that local ethical
considerations are complied with and that the relevant permissions are sought. Specify any local
guidelines (e.g. from local professional associations/learned societes/universities ) that exist and
whether these involve any ethical stipulations beyond those usual in the UK (provide detadls of any
by the local context in which the research activity is taking place, for example, particular cultural
and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do
the research then please state this.

N/A

this ODOx should expand as you type

10

Use of documentation not in the public domain: Are any documents NOT NO =
publicly available? — 5

"

if Yes, please provide details here of how you will gain access to specific documentation that is not
in the public domain and that this is in accordance with the current data protection law of the
country in question and that of England and Wales.

July 2021 K} PG2 Ethical Agproval Form
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Does your research relate to one or more of the seven aims of the Well-being
of Future Generations (Wales) Act 20157

ves | wo

12

A prosperous Wales

13

A resient Wales

"

A healthier Wales

A more equal Wales

16

A Wales of cohesive communities

17

A Wales of vibrant culture and thrmng Welsh language

18

A globally responsibie Wakes

19

if YES to any of the above, please give detalls:

Tus DO should exDanc as vou Noe

SECTION F: Scope of Research Activity

Will the research activity include:

.

Use of a questionnaire or similar research instrument?

Use of interviews?

Use of focus groups?

Use of participant dianies?

Use of video or audio recording?

Use of computer-generated log fles?

Participant cbservation with thewr knowledge?

Participant cbservation without ther knowledge?

© | INIOOIO sl N

Access to personal or confidential information without the partcipants’ specific
consent?

10

mummumwmmu
. - : ve?

1"

mdmmMmmmG‘uM

12

Investigation of participants involved in Blegal activities?

13

Use of procedures that nvolve deception?

1

Administration of any substance, agent or placebo?

15

Procedures that may have a negative impact on the environment?

July 2021 S PG2 Ethical Approval Form
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Other primary data collection methods. Please ndicate the type of data collecton

17

method(s) below.
Details of any other primary data collection method:

(his box should expand as you type)
If NO 1o every question, then the research activity is (ethically) low rsk and may be examgt from some of the
following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been
obtained.

SECTION G: Intended Participants
if there are no participants then do not complete this section, but go directly to section H.

Who are the intended participants:

Students or staff at the University?
Aduits (over the age of 18 and competent to give consent)?

Vuinerable adults?

Children and Young People under the age of 187 (Consent from Parent, Carer or
Guarckan will be required)

Prisoners?

Young offenders?
meuwnm.mywmn
the investigator or a gatekeeper?

People engaged n illegal actvibes?

may be unable to give consent.

Detads of any other parbcipant groups.

I NIV -

Tus box should expand as vou Noe

Participant numbers and source

Provide an estimate of the expected number of participants. How will you identfy partcipants and
how will they be recruited?
How many particpants are 385
10 | expected?

s OCx Shoull epand as you NHoe

Who 2 | Target participants will be full driving license holders in
will the participants be Hong Kong

s OCu Should epand as wou NHoe

12 | How wit you identsy the Snowballing

3 DCx MOUD e Dand a3 vou NHDe

1"
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Information for participants:
mmmummmnmn

Hmﬂmt‘hpﬂwnw

15 | Will you obtain written consent for participation?

16 Will you explain to participants that refusal to participate in the
research will not affect ther treatment or education (f relevant)?

17 if the research is observational, will you ask participants for thewr

consent to beng observed?

18 Will you tell participants that they may withdraw from the research at
any time and for any reason?

19 With questionnaires, will you give participants the option of omiting
questions they do not want to answer?

Mmummmuuumnu

22 | i NO 1o any of above questions, please give an explanation

Pus Sox should expand as you fyoe

Information for participants: | ves | mo | wa
Will participants be paid?

Is specialist electrical or other equipment 10 be used with participants?
mm-ymammunuwc
from this study?
mummmmmmh
. e

if YES to any question, please provide full detals

BIN|B|RB

Yus dox should expand as you fype

SECTION H: Anticipated Risks

Outline any anticipated risks that may adversely affect any of the participants, the
researchers and/or the University, and the steps that will be taken to address them.

if you have completed a full rsk assessment (for example as required by a laboratory, or extemal
research collaborator) you may append that to this form.

1 Full risk assessment completed and appended?

Risks to participants
2 | For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm,

W___._.m

July 2021 7 PG2 Emhical Approval Form
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NA NA
this dox should expand as you fype

s OCx shOUC exzant 33 you hype

if research activity may nclude sensitive, embarrassing or upsetting topics (e.g. sexual actvity,
drug use) or issues likely to disclose information requiring further action (e.q. criminal activity). give
details of the procedures to deal with these issues, including any supportadvice (e.g. helpine
numbers) to be offered to participants. Note that where applicable, consent procedures should
MIMMIMMQMhﬂ-mnhmdam
it may need o be disdosed to the proper authonties

NA

Yus dorx should expand as you Hype

Risks to the investigator
ww.mmam.mmm“ude

harm/impeopnety, confict of interest

Risk to the investigator: How you wil mbgate Se Sk 1 the PVeSIGItC
NA NA

s Dox should expand as you Hype T3 OCx ShOUC exgant 33 you Nype
University/institutional risks

For example: ad picity, financial : .

Risk to the University: How you el mbgate e rIk © e Unwversty
NA NA

thus dox should expand as you tvoe F3 OOX SROUKC expanc 83 you hype,
Environmental risks
wwmwdmmuum

Risk to the environment: HOW yOU wal MGt e FTA 1 emVIDAment
NA NA

Yus box should expand as you Noe 3 OCx ShOUT expang 33 you Nype
Disclosure and Barring Service

if the research actvity involves chidren or vuinerable adults. @ Disclosure

and Barming Service (DBS) certificate must be obtained before any YES NO NA
Does your research require you to hold a current DBS Certificate?

i YES. please give the certiicate number If the certicate number is not

available please write "Pending”; in this case any ethical approval will be

subject to providing the appropnate certficate number.

SECTION I: Feedback, Consent and Confidentiality

Feedback
What de-brefing and feedback will be provided to participants. how will this be done and when?

The debriefing and feedback will be verbally provided immediately o the interviewer. The
data were anonymized before analysis and all data will be handied with confidentiality.

$us Dox Should expand as you yDe

2

| Informed consent

July 2021 a PC2 Ehcal Approval Form
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Describe the arangements to nform potential parbapants. before providing consent, of what 1s
involved in participating. Describe the arrangements for participants to provide full consent before
data collection begins. If gaining consent in this way is inappropriate, explain how consent will be
obtained and recorded in accordance with prevailing data protecton legisiaton.

Consent will be explained verbally before invitation the interviewer for participation as well
as the start of the interview/ survey.

Pus dox sHould expand as you fype

Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. if
anonymity is not being offered. explain why this is the case.

No personal data will be collected during the research activity

Pus Oox shoul expand as you fype

SECTION J: Data Protection and Storage

Does the research actvity nvolve personal data (as defined by the General
%&%mwzonmmummuma YES NO

“Personal data” means any nforMabon relatng 10 an Centhed or Kenthabie
natural person (‘data subject). An identifiable natural person is one who can
be identified, directly or indirectly, in particular by reference to an identifier
such as a name, an identification number, location data, an online identfier or
fo one or more factors specific 1o the physical, physiological, genetic, mental,
economic, cultural or social identity of that natural person. Any video or audio
recordings of partcipants is considered o be personal data.

if YES, provide a description of the data and explain why this data needs to be collected:

Pus dor should expand as you Hype

Does t nvoive special category data (as defined by the GDPR)? | YES |

"Special cateqory data” means sensitive personal data consisting of information as
10 the dats subjects’ -

(8) racial or ethnic orgin,

(b) political ocpinions,

(c ) refigious beliefs or other beliefs of 8 simiar nature.

(d) membership of & trade union (within the meaning of he Trade Union and Labowr
Relations (Consolidation) Act 1992),

(e) physical or mental heaith or condidon,

N sexusl e,

(g) genetics,

(1) bometric dats (a3 used for [D purposes) —
if YES, provide a description of the special cateqory data and explain why this data needs 1o be
collected:

PYus dor Hould expand as you fype

ﬂmtuhmmmhﬂﬂ.tﬂdbt—h.u
materials for be stored in

Manual files (L.e. in paper form)?

University computers?

Private company computers?

Home or other personal computers?

July 2021 El PG2 Ethvical Approval Form
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Laptop computers/ CDs/ Portable disk-drives/ memory sticks?

10

“Cloud" storage or websites?

1"

Other - specify:

12

For all stored data. explain the measures in place 1o ensure the securty of the data collected. data
confidentiality, including details of backup procedures, password protection, encryption,
anonymisation and pseudonymisation:

NA

Pus Oax should expand as you fype

Data Protection

13

Electronic transfer of data in any form?

1“4

Shanng of data with others at the University outside of the immediate research
eam?

15

Sharing of data with other crganisations?

16

Export of data outside the UK or importing of data from outside the UK?

17

Use of personal addresses, postcodes, faxes, emails or telephone numbers?

18

Pubicaton of data that mght aliow dentficaton of nanduals?

19

Use of data management system?

Data archiving?

21

if YES to any question, please provide full details, explaining how this will be conducted in
accordance with the GOPR and Data Protection Act (2018) (and any international equivalents,

where appropnate)

The data will be downloaded in the excel from google form and further transferred to SPPS
for data analysis. The survey questionnaire will be sent through personal emais and
telephone numbers including social media platforms e.g. What'sapp, Signal, Wechat,
Facebook, Instagram, elc.

Pus Hox should expand as you Hvoe

List all who will have access 10 he data generated by e research actvity

Only to myself

$us Dox should expand as you Hype

Lst who will have control of, and act as custodan(s) for. Gata generated Dy the research actvity

Only to myself

Should expand as you voe

&“d&mmrﬂﬁqmtymnmnmhm
where data will be stored, how long for, and in what form. Wil data be archived ~ if 50 how and
not why not.

Juy 2021 10 PG2 Etcal Approval Form



Y Drindod Dews Sant

\’ University of Wales PG2/E1 FORM

Trinity Saint David

www

No personal data will be stored. All data involved n this activity will be shredded and deleted upon
the research completion
::J:l SHouls expand as you fype
2 Please indicate if your data will be stored in the UWTSD Research Data Repository (see
¥so = !

NA

Pus Hox Should expand as you Hyoe

Confirm that you have read the UWTSD guidance on data management (see
26 | pitps:/hwww uwisd ac ukdibraryiresearch-dats management)

Confirm that you are aware that you need to keep all data until after your
27 research has completed or the end of your funding
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SECTION K: Declaration
The information which | have provided is correct and complete to the best of my knowledge. | have
attempted o identify any risks and issues related to the research activity and acknowledge my
obligations and the rights of the participants.
In submitting this application | hereby confirm that | undertake 10 ensure that the above named
research activity will meet the University's Research Ethics and Integnity Code of Practice which is
published on the website: :
Date:
1 | Signature of applicant:
18 Dec 2021
For STUDENT Submissions: _
2 m;:um Ox. Asion Wong ot
<34 18 Dec 2021
3 | Signature: ﬂ

Checklist: Please complete the checkiist below to ensure that you have completed the form according to the

| I have read the guidance notes supplied before completing the form

| have completed ALL RELEVANT sectons of the form in full

| | confirm that the research activity has received approval iIn principle

| | have attached a copy of finalinterim approval from extemal organisation (where appropriate)

| | have attached a full nisk assessment (where appropriate) ONLY TICK IF YOU HAVE
ATTACHED A FULL RISK ASSESSMENT

| understand that it is my responsibility 1o ensure that the above named research activity will meet
the University's Research Ethics and Integrity Code of Practice.

| understand that before commencing data collection all documents amed at respondents
(including information sheets, consent forms, questionnaires, interview schedules etc. ) must be
confirmed by the DoS/Supervisor, module tutor or Academic Director.

July 2021 12 PG2 Ehical Approval Form
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Y

All communications relating to this application during its processing must be in writing and emaded to
paresearch@uwisd ac uk . with the tite ‘Ettucal Approval followed by your name.

You will be informed of the outcome of your claim by email; therefore it is important that you check your

M
STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form
(and receive the outcome) via systems explained to you by the supervisor/module leader.
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