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Executive summary
This report has been conducted to present a discussion on the capabilities of social and digital media in increasing the customer base of businesses. As per the advantages of social and digital media, increased brand awareness and customer loyalty and satisfaction have been identified in this report. On the other hand, as per the disadvantages, privacy concerns and time-consuming nature have been identified in this report. As effective ways to increase the customer base, targeted advertising, influencer marketing and increasing accessibility of offerings through E-commerce platforms have been identified 
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[bookmark: _Toc174464904]Introduction 
The following report will be performed to demonstrate an understanding of the effectiveness of social and digital media for increasing the customer base of businesses. Initially, the importance, advantages and disadvantages of social and digital media for the business will be described. Therefore the best possible ways to use digital and social media for increasing the customer base of the organisations will be placed. 


[bookmark: _Toc174464905]Exploring social and digital media 
Digital and social media help in enabling the utilisation of electronic communication for sharing information, messages, contents and ideas. Social media is basically a part of digital media as it runs through transmitting digital media through digital technologies for instance electronics and the internet. Web chats, internet-based messaging services, emails and text messages are included in digital media while Twitter, Facebook and Instagram are identified as social media platforms. Both social and digital media allow organisations, communities and individuals to discuss, co-create, participate, share and modify self-curated or user-generated content (Drummond et al., 2020). 
[bookmark: _Toc174464906]Significance of social and digital media for the business 
Social and digital media have a greater level of importance for businesses in all sectors. Even during the increased pressure on marketing budgets due to economic constraints, many businesses still prioritise their social and digital media investments. Customers in this digitally advanced world spend a significant amount of time on digital and social media platforms which makes it a great opportunity for businesses to perform their promotional activities. It also has been identified as effective in influencing the purchasing decisions of customers in a positive way (Gomez, 2023). It has been observed that businesses utilising social and digital media are able to build better brand reputation and loyalty in the market. On the other hand, social and digital media help businesses to observe and analyse competitor strategies that further aid in improving their own competitive position in the market. Creating a customer-centric business strategy has been another contribution of social media (Dolega et al., 2021). 
[bookmark: _Toc174464907]Advantages and disadvantages the social media tools for businesses 
Advantages
Increased brand awareness: Various kinds of social media tools often help businesses enhance their brand awareness though the promotion of their services or products on social media platforms. Facebook, Instagram and Twitter are often used for posting content consistently and maintaining regular interaction with the followers helps the businesses build a strong online presence that further helps the customers remember the brand in the long term (Evans et al., 2021). 
Heightened brand loyalty and customer satisfaction: Social media platforms help organisations to engage with customers in a better manner. Responding to the comments of the customers on the social media posts of the business further makes the customers feel valued and heard which further fosters customer loyalty. Emotional attachment and consistent customer satisfaction are two great components responsible for customer loyalty. Social media on the other hand is used for creating emotional attachment through posting relevant content. It also provides the business with an understanding of customer preferences that further enables the creation of tailored products, meeting their needs and increasing their satisfaction level (Tralongo, 2023). 
Disadvantages
Privacy concerns: Privacy concerns are one of the crucial issues associated with using social and digital media due to the involvement of various sensitive information. During the collection of customer data, businesses must safeguard the information of their customers from potential online threats. Apart from that the customers often find the collection of their information by the businesses for placing targeted ads and selling products as intrusive. Spam and fraud, data breaches and other security issues remained the greatest concerns of the customers making the utilisation of social media challenging for the business (Tuten, 2023). 
Time-consuming: Creating an impressive presence on social media platforms and meeting heightened expectations of the customers consumes a significant amount of time for the business. This increased time requirement often discouraged businesses from continuing with their social media strategy regardless of its vast amount of benefits. Apart from that posting content or running social media campaigns may not be very difficult for businesses however, availing the expected outcomes may often require more time (Kim, 2020). 
[bookmark: _Toc174464908]Ways social and digital media can be utilised to reach a larger customer base for the business 
Targeted advertising 
Social and digital media often allow businesses to perform targeted advertising that further helps in increasing their overall customer base. Targeting customers on the basis of their behaviours, interests and demographics enables the creation of personalised ads that are more likely to resonate with the target audiences. This increases the probability of transforming the leads into customers for the businesses (Peter and Dalla Vecchia, 2021). 
Influencer marketing
The Influencer marketing is the newest type of marketing enabled by social and digital media for businesses. There are various social media influencers that have a large and engaged number of followers on social media platforms. Therefore performing influencer marketing allows the businesses to leverage the credibility of the influencers and promote their service, products or brands. This further helps the business to reach new audiences that have interacted with the businesses due to the existing popularity of the influencers (Olson et al., 2021).
Increased accessibility of products or service
Social or digital media has enabled the emergence of E-commerce platforms that further allows online selling. During the past years, customers often faced difficulties in getting a product or service from an organisation due to the limited number of offline stores. Customers can now get their products or services easily via the online E-commerce platforms that further help the business to acquire new customers. 


[bookmark: _Toc174464909]Conclusion 
The above report has been concluded with an understanding of the capabilities of social and digital media in increasing the customer base of businesses. The importance of social and digital media for the business has been clarified in this report. Increased brand awareness and customer loyalty and satisfaction have been identified as the advantages while privacy concerns and time consuming nature has been identified as the disadvantages. Targeted advertising, influencer marketing and increasing accessibility of offerings through E-commerce platforms have been identified as effective ways to increase the customer base. 
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