Essential

Kotler P, Armstrong G (2014), Principles of Marketing, 15e, Pearson

Recommended

For this module, any general Principles of Marketing, Essentials of Marketing, Marketing or Marketing Management textbook can be used to support your learning. Below are a few suggestions but there are many others.

Baines, P, Fill C, & Page, K (2014) Marketing, Oxford, 2ed

[bookmark: _GoBack]Blythe, J (2014) Principles and Practice of Marketing, London, 3rr ed.

Clow, K & Baack, D (2013), Integrated Advertising, Promotion and Marketing Communications 6e, Pearson 

Housden M (2010), Marketing Information & Research, Butterworth Heinemann

Jobber D & Fahy J (2012), Foundations of Marketing, McGraw Hill  

Jobber D (2012) Principles and Practice of Marketing, McGraw Hill 7ed 



Journals 


1

Journal of Strategic Marketing
Journal of Marketing Management
Journal of Marketing
Journal of Marketing Research
Marketing
Marketing Week


Websites 

ClickZ Marketing News (online) Available from:
http://clickz.com

Brand Republic (online) Available from: 
http://www.brandrepublic.co.uk 

CIM, The Chartered Institute of Marketing (online) Available from:  
http://www.cim.co.uk  

MAD (online) Available from http://www.mad.co.uk  

biz/ed (online) Available from: http://www.bized.co.uk

www.utalkmarketing.co.uk 


