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Assignment 2 – Written Document 


Part 1. Using 1500 words - identify the key learning points which you have gained because of
completing the Changemakers: Building a Personal Brand for Sustainable Employment module.
Draw upon aspects from each of the four units of the module e.g., Brand you, it is a Small World,
Opportunity Knocks and The Pursuit of Happiness to identify your knowledge and critically evaluate
your understanding of your personal employability skills and their congruence with the skills required for professional practice in a real or simulated environment.


Part 2. Using 500 words - Build a personal development plan (PDP) which identifies skills you will
need to be successful in your chosen field and how you plan to develop them in priority under (with
predicted dates)
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Introduction 
In this written document I will be identifying the key learning points which I have gained because of completing the Changemakers: Building a Personal Brand for Sustainable Employment module. I will be referring back to each of the four units of the module e.g., Brand you, it is a Small World, Opportunity Knocks and The Pursuit of Happiness to identify the knowledge I have gained and show what aspects I learnt from them critically evaluate understanding of personal employability skills and their congruence with the skills required for professional practice in a real or simulated environment. A personal development plan (PDP) which I built that will identify my skills which I will need in order to be successful in my chosen field of being a youth counsellor / youth mentor for ages between 12 and 25 and how I plan to develop them in consecutive order but them in priority with reasonable dates to reach goals and achievements.



Unit 1 – Brand You
In this module there were four topics, Topic 1. Ambition is Critical, Topic 2. What Drives You? Topic 3. Boundaryless Careers, Topice4. Boundaryless Skills, which where all very insightful but the one that had my attention was, 1. Ambition is critical. Ambition is a strong desire and determination to do or achieve something which is similar to aspiration to do something or having an objective with purpose or intent with the design to achieve success, (accessed 01/12/2021). Ambition is linked to higher educational achievement, higher job status, and higher earnings. With the exception of mortality, ambition showed a substantial total effect on a person overall, the findings support the view that ambition is a mid-level personality trait that has significant influence on job success (Judge, T.A.2012). This meaning that ambition can be a driving force to succeed and to get the certain qualifications needed to become a youth mentor or counsellor. though ambition is a great thing it can be a postie and negative to strive for, to reach a certain goal u will need to succeed in your career. (Marques, J., 2017) says that when pushed too far, ambition can become a liability rather than a benefit. As a result of intolerance, micromanagement, and excessive control, it can lead to excessive workaholism, stress, health difficulties, and a toxic work environment, resulting in unsatisfied colleagues.

Unit 2 - It is a Small World
In this module the four topics where called, Topic 1 – No-one is an Island, Topic 2 – Variety is a Spice of Life, Topic 3 – Network Society, Topic 4 – Making Connections. The topic I focused on was Topic 1 – No-one is an Island, it helped me discover the significance of networks in an increasingly interconnected world helping me to identify personal strengths and build connections that expand in unique networks. Allowing me to develop potential to find suitable professional networks for my chosen career path into youth counselling / mentoring for 12- 25yrs old young persons. There are many ways to network socially and professionally. There are many platforms for a professional to be able to speak to others in their specific field in their career to find out what’s going on in their part of the health sector such as (Cunningham, F.C. 2012) LinkedIn, Networking events, College alumni clubs, Sports groups or teams composed of professionals, Conferences and Expo’s l current job and social events also online social media sites that are geared towards professionals. (Baumann, L.2021) states the negative impact it has on professionals having to widen themselves to fit into a professional networking system. Furthermore, the negative emotional effects of fear toward unknown persons on networking has an interaction effect with networking type, as offline networking is stronger than online networking. According to the findings, professional social networking sites may aid people in their networking efforts by reducing negative feelings connected with networking and so contributing to a social compensating effect. 




Unit 3 - Opportunity Knocks  
In this module the four topics in the unit Opportunity Knocks I learnt about the power of online presence to enhance your reputation and create opportunities and how to an internet presence can create the luck to open new doors to new opportunities by using the internet and social media, there were four topics within the module with subheadings  called ,Topic 1 – Creating Your Own Luck ,Topic 2 – Identifying Career Opportunities ,Topic 3 – Opening Doors ,Topic 4 – Me.com. In Topic 4 – Me.com is that having a 21st century career involves our ability to influence others. It means to manufacturing relevant material that people can refer to online and respect generating social and professional opportunities for ourselves (Jin, S.V.,2019). Networking in my chosen career fields as a youth counsellor / mentor for 12 -25 yrs. old young persons is very beneficial to be able to connect on different platforms to market and advertise services as the generations change so does the way we interact with each other. Being able to do a counselling session via video calling and having apps that allow to track patients’ feelings before and after their sessions. According to (Mills, A.J. 2015) it takes a lot of time and money invested into these platforms for the to be able to give the results that are expected from certain networking platforms. Using the 5C’s Communicating, Collaborating, Connecting, Completing and Combining   will be able to have an easy accessibility to using certain blogs like Twitter, social networking on Facebook and LinkedIn and phot and video sharing on platforms like Instagram, YouTube and Vimeo.

Unit 4 – The Pursuit of Happiness
Coming to the end of the module Changemakers: Building your Personal Brand for Sustainable Employment. Unit 4 – The Pursuit of Happiness, the four topics in this unit were under the subheadings of Topic 1 – Future Me, Topic 2 – Passion & Perseverance Topic 3 – Plan, Prepare, Perform, Topic 4 – Career Role Models. I have chosen to speak about Topic 1 – Future me, in this topic it introduced me to the concept of self-limiting beliefs and the power of positive thought and that can have an impact on career choices and progression and how a positive mindset can be enabled to achieve my goals to become a youth counsellor. The topic allowed me to look deeper into the reason why I came to university and what I expect to get from my studies, showing how to keep motivated gaining prospects and achievements of my career aspirations. (Zander, B., 2007) says that as everything is invented why don’t we invent a story or framework with meaning to enhance our quality of life and others around us. Rather that see the glass half full rather than half empty it was about choosing what was going to be the best for you and what would be the benefit from it.   




















Personal Development Plan 
	
	Skill
	Current Ability 
	Target 
	Development opportunities 
	Criteria 
	Time 
	Evidence 

	1st Priority
	Pursue a master's degree in counselling
	Currently in university studying my bachelor’s degree
	Finish 2023
	Progress on to my master’s degree in psychology 
	All master's degrees require the completion of a bachelor's degree and usually require an undergraduate GPA of 3.0
	2 years 
	Certification from my completed bachelor’s degree in January 2023 with a graduation

	2nd Priority
	Choose a counselling career path
	
	
	
	
	
	

	3rd Priority
	Obtain counselling licensure and/or certification
	
	
	comprehensive course for potential counsellors
	
	
	











Conclusions and Recommendations 
I can conclude that this E-module material has been very difficult to get around as its very new way of learning for myself personally. Learning the material in the e-module gained has made it easier for to recognise the values and contribution of completing the Changemakers: Building a Personal Brand for Sustainable Employment module, of which is used for the common good within the health and social care sector. The health and social care sector are a wide spectrum and being able to adjust these topics to work projects is encourage, my learning was also recorded and each time I passed a unit within the module it showed me a green tick allowing me to know what I have completed and what need to be still completed, leaving me able to organise my studying and researching. Leaving with my conclusion of the e-module was very enlightening journey going through each of the topics drawing together each of the key themes of Brand You, It’s a Small World, Opportunity Knocks and The Pursuit of Happiness. Learning these different topics within the module and how they all relate in a powerful way within the Health and Social Care Sector.  It allowed me to look within myself and be able to see my own way to make changes to my personal and educational life. Learning how u can pick up habits and learning tools that are developed into skills an attribute that are then used as tools in the workplace, with sustainability, support and confidence in any project I take on. The value in creativity module is a very useful module as you need to know yourself, be able to be confident and open to people as well as being receptive, you need to know you learn to think quickly on your feet whilst delivering all your ideas with fluent confidence. Overall, this module has topics and tools that you would not think are a necessity with your work in the health and social sector from brand you and pursuit of happiness units. it taught me that feelings are a driving force in making decisions and directing them to benefit my own growth and ideas.
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