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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?


	Answer: The Yoga Reading website loads quickly and is easy to navigate. Pages open smoothly on both desk with minimal delays. The booking system integrates well, allowing users to access timetables, pricing and membership options without confusion. While large images and text sections can slightly slow engagement overall performance remains strong. The clean design and responsive layout ensure I can find information and book classes efficiently creating a user-friendly experience that supports customer satisfaction.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes the Yoga Reading website has many sub‑pages including timetables, courses, events, pricing and shop options. I can navigate these using a clear top menu and dropdowns with “Book Now” buttons linking directly to the booking system. The structure is logical so it’s easy to move between classes, passes and events.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes customers can make bookings directly through the Yoga Reading website. The site has clear “Book Now” buttons that take visitors to the booking system. They can choose drop‑in classes, passes, memberships, or special events and pay securely online. The process is simple and works well. This makes it easy for prospective customers to reserve their spot in classes or workshops quickly and without confusion. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Yoga Reading website could improve usability by simplifying its pricing options with a clear comparison chart. Highlighting “Book Now” buttons more prominently would guide customers faster. These changes would make the site more user-friendly and welcoming overall.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Yoga Reading website looks pleasant with calming colours, clear fonts and good images that match its yoga theme. On a computer the layout feels spacious with menus across the top making navigation simple. On a mobile phone the design adjusts well, stacking menus and content for easy scrolling. The desktop version highlights visuals more strongly while the mobile version focuses on quick access ensuring both experiences remain attractive, clear and user‑friendly.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Yoga Reading website uses calming imagery with photos of yoga poses, studio spaces and wellness themes. Colours are soft, neutral, creating a peaceful and welcoming feel that matches the yoga brand. Fonts are clear and easy to read as it supports the overall design. Video content is limited but available through on‑demand classes, giving customers dynamic ways to learn and practice.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Yoga Reading website does not use an online chat tool. Customers can make enquiries through contact forms, email links or the booking system instead. These methods work but may feel slower compared to instant chat support. Adding a chat tool could improve usability by giving quick answers to questions about classes, memberships or events. This would help prospective customers make faster decisions, feel more supported when exploring the website and booking services.


	Question 2d – How effective are the social media links on the website?


	Answer: The Yoga Reading website includes social media links to platforms like Facebook and Instagram. These links are effective because they connect visitors to active accounts where updates, events and community content are shared. However they are not very prominent and can be harder to find. Placing icons on the homepage or footer would make them more visible. Overall the links work but could be improved to encourage stronger customer interaction and engagement with the studio’s community.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The Yoga Reading website makes its services clear with timetables, class descriptions and event listings. Customers can easily see options like yoga styles, workshops and courses. Each service is explained so visitors know what to expect and how it suits their needs. “Book Now” buttons link directly to the booking system making access simple. Extra services like osteopathy and shop items are also highlighted, ensuring customers understand the full range of offerings available.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Testimonials are displayed on the Yoga Reading website itself. Adding the testimonials make them more visible and strengthen trust for prospective customers.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Yoga Reading service is presented as high quality through clear class descriptions, professional teachers and organised timetables. The website highlights a wide range of yoga styles, workshops and courses showing expertise and inclusivity. Testimonials reinforce trust and the calm design reflects professionalism. I would use or recommend the service because it offers a welcoming environment and diverse options for both beginners and experienced practitioners making it supportive and accessible for everyone.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes the Yoga Reading website makes prices clear through its booking system and membership options. Customers can easily see costs for class passes, workshops, and courses before booking. The prices reflect the quality of service as they match the professional teaching, variety of classes and welcoming environment offered. Transparent pricing helps build trust and shows value making it easier for customers to decide and commit to the services with confidence in what they are paying for.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2. Reading

	
	3. Classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when you type “Yoga Reading Classes” into Google the company’s website appears in the top ten search results making it easy for customers to find and access information about services and bookings.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still very relevant in modern UK business because they act as a central hub for information and services. A professional website builds trust and credibility, showing customers that the business is established and reliable. Even with social media, websites provide clear details such as prices, timetables, booking options, and contact information that platforms alone cannot offer. They also improve visibility through search engines and help businesses reach wider audiences. Service providers like yoga studios websites highlight classes, workshops and testimonials therefore making it easier for customers to understand what is offered and book confidently. Overall websites remain essential for communication, marketing and customer engagement in today’s digital business environment.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	[bookmark: _Int_6qdug9Wp]Answer: To improve the Yoga Reading website it should add more images and short videos of classes, teachers and the studio space. This would make the site more engaging and give potential customers a clear idea of what to expect before booking. Visuals help create trust and show the welcoming atmosphere, making the service feel more personal and authentic. By seeing real sessions and instructors, visitors can connect more easily with the business and feel confident about joining. This improvement would strengthen the website’s appeal, highlight the quality of service and encourage more people to book classes. Overall, adding visuals would make the site more attractive, informative, and customer‑friendly.
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