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[bookmark: _Toc225775698]Abstract
The open banking concept has transformed the financial service sector in the UK, yet the gap between the accessibility of technology and its use by the consumers persists considerably. Trust of consumers, computer literacy, and fair access have not been sufficiently understood as varying elements of broadly adopted tools even with the rapid acquisition, particularly of device-specific tools that are offered by digital challenger banks such as Monzo. The given work is therefore aimed at addressing the issue of the purpose of open banking to enhance consumer money management, with a particular case of Monzo in the UK.
Although the literature available was relatively extensive, the existing models of adaptation (such as TAM and UTAUT) are largely applied outside of the UK context and focus on the intentions regarding adoption rather than the actual experience of the consumer. The current research would fill this particular gap directly due to the lack of granular, feature-based, consumer-focused empirical research in the UK open banking ecosystem. As a way of filling the gap, a pragmatic and simultaneous mixed-method approach is to be utilised, which involves the online survey of 150 active users of Monzo, the semi-structured interviews with 10-15 of the purposely selected respondents, and the analysis of secondary data as per the regulatory and industry sources. The triangulation of the three strands will be done in such a way that sound and contextual findings are arrived at. The research will be conducted in 7 months of the year 2026, lasting between the months of April and October, using resources of data available on the Internet that are free of charge and will not require external funds. It is expected that the findings will contribute new empirical data to a developing field and generate practically useful knowledge for policymakers, regulators, and product sellers of digital banking taking place in the UK open banking space.
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[bookmark: _Toc225775699]1. Introduction
[bookmark: _Toc225775700]1.1 Background of the Research
The financial services market in the UK has experienced a paradigm shift in the last ten years, which has largely been led by the advent of open banking. Open banking was required by the Competition and Markets Authority in 2016 after it was discovered that the established banks were not competing sufficiently to attract consumers, thus restricting consumer choice and financial empowerment (Competition and Markets Authority, 2024). This regulatory intervention made the nine largest banks in the UK share customer data with third-party providers that were approved. This led to the technical feasibility of the new generation of consumer-facing financial management tools.
Adoption has been of significant magnitude. Open banking had 16.5 million user connections in the UK by the year 2025, and this is an upward growth of 36 per cent per year on year (Open Banking Limited, 2026). The proportion of consumers in the UK using the technology on a regular basis has increased to a fifth of all consumers, or only one in every seventeen in 2021 (Open Banking Limited, 2025). In this ecosystem, Monzo has become a digital-native bank that is one of the leading ones. It currently serves 12.2 million customers and brings in more than £1 billion every year and has a Net Promoter Score of 70, which is many times higher than the industry average (Monzo, 2025). More than 6.1 million customers have used open banking features at Monzo, and this allows them to keep track of their money by using Salary Sorter, Spending Budgets and Bills Pots, among other tools, all accessible through one interface (Tech.eu, 2025). These applications are an important pragmatic chance to manage daily money usage of consumers. Nonetheless, a question that is open and relevant is whether they are being well adopted, trusted and utilised to the fullest potential they possess. This study will then explore the influence of open banking capabilities at Monzo on consumer behaviour of money management and why consumers do not trust and adopt it equally throughout the UK.
[bookmark: _Toc225775701]1.2 Research Problem
Regardless of its expansion, open banking in the UK is characterised by unresolved issues that are the direct driving force behind this study. A major obstacle is consumer confidence. The slightly less digitally literate citizens are more hesitant to share the financial data, and the knowledge of the available tools is limited among the essential segments of the population (Financial Conduct Authority, 2025a). This is especially worrying due to the extent of financial vulnerability in the UK. In 2024, 14.6 million adults in the UK said that they struggled with the cost of living, but only 9% were using a regulated financial adviser (Financial Conduct Authority, 2024). The lack of connection between the existence of technology on one hand and the ways in which that technology can be applied in the real world on the other is an untenable issue that provokes the inevitable question of whether open banking tools such as those offered by Monzo are literally reaching the people who are in need. Moreover, the consumer knowledge, online literacy and confidence of data sharing are the physical barriers to interaction. The purpose of this research, in its turn, is to learn about the attitudes of Monzo users to open banking tools, their trust level, how Monzo can be applied to better be in control of money, and what barriers to adoption can inhibit a more substantial and diverse adoption. To solve these problems the research has following aim, objectives, and questions:
[bookmark: _Toc225775702]1.2.1 Aim
The aim of this research is to examine the role of open banking in enhancing consumer money management, with a focused case study on Monzo in the UK.
[bookmark: _Toc225775703]1.2.2 Objectives
1. To analyse the specific open banking features offered by Monzo and their impact on users' everyday money management behaviours.
2. To evaluate the levels of consumer trust and adoption of open banking services among Monzo users in the UK.
3. To analyse the challenges and opportunities associated with using Monzo's open banking tools for personal financial management.
[bookmark: _Toc225775704]1.2.3 Research Questions
1. What specific open banking features does Monzo offer, and how do these impact users' everyday money management behaviours?
2. What are the levels of consumer trust and adoption of open banking services among Monzo users in the UK?
3. What are the key challenges and opportunities associated with using Monzo's open banking tools for personal financial management?


[bookmark: _Toc225775705]1.3 Rationale of the Research
There are practical as well as academic justifications of this research. In practice, the National Payments Vision of the UK government acknowledges that the potential of open banking in everyday consumer payment is largely untapped and, therefore, consumer-level evidence is opportune and policy-relevant (HM Treasury, 2024). On an academic level, the FCA has singled out consumer trust and digital literacy as core, but not fully explored, aspects of open banking uptake, with a very noticeable knowledge gap regarding the data-sharing behavioural patterns and consent registration (Financial Conduct Authority, 2025b). This study will add original, empirically-based information to the body of literature where the scholarship, when compared to the industry and regulatory changes, is still lagging.


[bookmark: _Toc225775706]2. Literature Review
[bookmark: _Toc225775707]2.1 Theoretical Framework
[bookmark: _Toc225775708]2.1.1 Technology Acceptance Model (TAM)
The Technology Acceptance Model was put forward by Davis (1989), who stated that the two most important factors that defined the intention of a person to use new technologies were perceived usefulness and perceived ease of use. TAM offers a conceptual framework that facilitates the understanding of the reasons behind the consumers who prefer using the digital money-managing tools, including Monzo. Its advantage is its parsimony and empirical strength in a variety of technological settings, which allows it to be applied widely to financial services adoption (Stewart and Jürjens, 2018). Nevertheless, TAM has faced the criticism of missing trust and perceived risk as determinants of adoption, which is especially significant in the context of financial data-sharing (Desiraju, Mishra and Sengupta, 2024). TAM will be used in this study in designing data collection tools and analysing interpretations of consumer reactions to perceived usefulness and ease of use about Monzo.
[bookmark: _Toc225775709]2.1.2 Unified Theory of Acceptance and Use of Technology (UTAUT)
Venkatesh et al. (2003) created UTAUT through synthesising the eight competing models of adoption and determined that performance expectancy, effort expectancy, and social influence, as well as facilitating conditions, were central predictors of technology use intention. UTAUT is a better explanatory model in comparison to TAM because it includes social and contextual variables of open banking adoption among various consumer segments (Chan et al., 2022). However, it is also estimated that UTAUT performs poorly in situations where the issue of trust and privacy is paramount, which is supported by meta-analytic data on 127 mobile banking studies (Jadil, Rana and Dwivedi, 2025). UTAUT will be used to supplement TAM in the design and analysis of the instruments in this study, which will present a more extensive analytical framework in the process of interpretation of social and contextual factors of adoption behaviour and money management performance among Monzo users.
[bookmark: _Toc225775710]2.2 Open Banking in the UK: Evolution, Regulation and Policy Context
The concept of open banking can be argued as a data-sharing model in which consumers can share their financial information with authorised third-party providers with the aid of standardised application programming interfaces, which facilitates new financial products and services (Briones de Araluze and Cassinello Plaza, 2022). It has a history in the UK in a structural competition issue that a Competition and Markets Authority study (2016) found revealed established banks did not compete sufficiently against consumers. By January 2018, the nine largest banks in the UK were then ordered by the CMA Order 2017 to implement open APIs and, in the process, created the Open Banking Implementation Entity to develop technical standards on which the ecosystem would be based (Competition and Markets Authority, 2017). This transition was initially theoretically justified by Zachariadis and Ozcan (2017), who stated that open APIs are fundamentally redefining the structure of financial services because they allow third parties to access consumer data in silos before.
The UK ecosystem has grown significantly, although not without structural tensions, since its launch. In Open Banking Limited (2021), the authors reported an almost hundred per cent increase in API calls in 2018-2020, whereas Dincsol, Ozcan and Zachariadis (2023) critically showed that interoperability is not a natural outcome of standardisation, as actors implement standardisation in a divergent way, which leads to architectural bottlenecks. The designation of the FCA as the sole regulator by the National Payments Vision is an indicator of a more mature policy environment (HM Treasury, 2024), and Variable Recurring Payments are now operationalised under a 31-firm commercial scheme (Financial Conduct Authority, 2025b). However, the shift between the regulatory requirement and the truly consumer-focused results is still not achieved, which gives the research a valuable background of the context.
[bookmark: _Toc225775711]2.3 Open Banking and Consumer Money Management
The most evident consumer advantage of open banking is the ability to revolutionise daily money management. Zachariadis and Ozcan (2017) developed that open APIs facilitate aggregation of accounts and data-driven applications that permit consumers to manage finances provided by various providers through a single interface. Ozili (2018) also revealed the results of multiple cross-country analyses that digital financial tools enhance financial inclusion and assist in better management of money, especially when it comes to underserved populations. The major drawback of these previous studies, however, is that they have been analysing the concept of digital finance in general and not the concept of open banking directly, which makes it unclear how their findings would be applicable to the requirements of platform-specific solutions like the ones provided by Monzo.
The more recent evidence reinforces the argument of open banking possible money management. Niankara et al. (2025) gave econometric evidence on an extensive scale on 139 countries that showed very positive relationships between open banking and formal saving behaviours. In the same way, Babina et al. (2025) employed UK microdata specifically to demonstrate that open banking leads to a decrease in adverse selection in credit markets and access to financial advice. However, Gozman, Hedman and Olsen (2018) warned that the quality of the consumer money management results is significantly different based on the location of a provider in the architecture of the open banking platform, with platform-level variations likely to be a major matter of concern.
Further complexity is added by the fintech innovation literature. In their study, Gozman, Liebenau and Mangan (2018) discovered that challenger banks trust them to generate the value of money management by providing tools that were not accessible in conventional banking. Desiraju, Mishra and Sengupta (2024), however, dulled this enthusiasm with a real user review analysis, which revealed that there is still widespread consumer dissatisfaction regarding the data protection and inadequate feature integration despite the recognition of the value of personalised insights. This is the point at which divergence between the intended functionality and the lived experience of users lies: where macro-level benefits of open banking in money management are being recorded in greater detail, there is little evidence of how specific platform functionalities are actually being lived in reality, specifically within the UK scenario.
[bookmark: _Toc225775712]2.4 Consumer Trust and Adoption of Open Banking Services
Trust is always determined as the most important factor in open banking adoption. Chan et al. (2022) discovered that all of performance expectancy, perceived risk, and social influence influence the adoption intention, and the counterintuitive result of financial literacy is that financial literacy reduces initial trust, implying that financially mindful consumers are more sceptical of data sharing. This was also confirmed by Briones de Araluze and Cassinello Plaza (2023) in an empirical study conducted in Europe, who discovered that initial trust and social influence are the most predictive predictors of open banking use intention, and reluctance to share data is an important negative predictor. Collectively, these studies demonstrate that trust is a multidimensional construct that is determined by financial awareness, social context, and perceived control over data.
The evidence of cross-cultural differences exacerbates the trust picture too. Merhi, Hone and Tarhini (2019) established that perceived security and privacy were significant predictors of mobile banking adoption among British consumers in particular, with the model accounting for 83% of the variability in the intention to use the service. Alalwan, Dwivedi and Rana (2017) also established that inclusion of trust into UTAUT2 significantly enhances the model fit in the case of financial services. More importantly, though, both articles have analysed mobile banking and not the open banking specifically, which implies a more delicate data sharing with third parties outside the business bank, thus restricting the scope of application.
The difference between the availability and actual use of technology has not been eliminated. Stewart and Jürjens (2018) found that the percentage of people having used a device of any kind in their lives was almost universal, but less than 1 per cent of the surveyed had been using FinTech services, showing how lack of trust makes advanced technology virtually invisible. This was supported by Polasik and Kotkowski (2022) in 5,500 European consumers and showed that adoption was favourable in younger, digitally active consumers that showed no substantial evidence of benefit to the financially underserved. Mutambik (2023) also contributed that perceived risk is a detriment to loyalty even among current open banking users, which indicates that issues of trust can continue long after the original open banking adoption choice and even during the consumer journey in which the customer continues to use the service.
[bookmark: _Toc225775713]2.5 Challenges, Risks and Barriers in Open Banking
Regulatory compliance and security are some of the structural issues of open banking. As Mansfield-Devine (2016) opined in early years, APIs represent a broader target of cybercriminals, and the provisions of the PSD2 were not specific enough to ensure the protection of consumers. More recently, Gounari et al. (2025) found ongoing gaps between the requirements of PSD2 operations and the requirements of the EU cybersecurity certification. Placing these problems in a wider business model context, Ramdani, Rothwell and Boukrami (2020) discovered that incumbent banks of the United Kingdom were experiencing massive structural impediments such as the presence of old systems and lack of willingness to share data to deliver the full benefit to consumers through the system. Such institutional strains between regulatory purpose and institutional capacity form a theme or motif that is revisited and not resolved throughout the literature.
Consumer-level barriers exist parallel to institutional-level barriers and, in many cases, are mutually reinforcing. A study conducted by Rosati et al. (2022) revealed that functional benefits did not affect the adoption of PSD2-enabling services in six European countries with perceived risk acting as a barrier to adoption. Torre and Ebardo (2025) summarised 47 studies worldwide that all attested that the lack of consumer awareness, reluctance to share data, and regulatory uncertainty are perpetual deterring factors. Sivathanu (2019) also discovered that consumers who were less technologically ready were highly resistant to data sharing even by their third parties, implying that digital literacy is a gatekeeping variable that defines whether consumers can access the benefits of open banking in a manner that is meaningful, which is especially useful when it comes to explaining why unequal adoption patterns are uneven among consumers in the UK.
Privacy governance and behavioural aspects represent an additional unexploited aspect of the challenge. Wang et al. (2020) cited consent mechanisms as structurally inadequate by claiming that cognitive overload causes consumers to form uninformed choices when sharing data irrespective of regulatory protection. Borgogno and Colangelo (2020) noted the consumer inertia, which has not been addressed in the literature, and proved that UK consumers are specifically hesitant to provide financial information to banks other than the main one. Further indicated by Iornenge (2025), poor enforcement of regulations contributes to privacy hazards even in the presence of frameworks. All these studies combined demonstrate that the obstacles to open banking lie deep in the psychology and behavioural tendencies of consumers that cannot be entirely measured in quantitative surveys of adoption only.
[bookmark: _Toc225775714]2.6 Literature Gap
The analysed literature provides a solid foundation of knowledge on the adoption of open banking, trust, and consumer outcomes. Nevertheless, there always remain critical gaps. First, most adoption studies implement TAM and UTAUT in non-UK settings, which restricts the ability to directly apply the findings in the specific regulatory and cultural context that Monzo is operating. Second, although macro-level data demonstrates positive but broadly open banking effects, there is significant lack of feature-level research on the role of particular platform tools in defining practices of everyday money management among real users. Third, the trust literature has mainly studied adoption intention but not the continued consumer experience, and therefore, the dynamics of the post-adoption process are under-represented. The proposed study will fill these gaps directly by creating empirical evidence at the level of consumers in a context that has not yet been produced by the existing research.


[bookmark: _Toc225775715]3. Methodology
The study follows the methodology of Saunders, Lewis and Thornhill (2019), The Research Onion. The onion entails a structured, layered method of making and justifying research design choices.
[bookmark: _GoBack][image: Guide to Understanding the Research Onion | 15 Writers]
Figure 1: Research Onion, Source: (Saunders, Lewis and Thornhill, 2019).
[bookmark: _Toc225775716]3.1 Research Philosophy
Research philosophy is the base layer of the research onion, and it reflects what assumptions the researcher has made about what knowledge is and what constitutes reality (Saunders, Lewis and Thornhill, 2019). The philosophy of this research will be pragmatic, since pragmatism presupposes that research enquiries and not abstract philosophical devotions should dictate the most fitting methodology (Saunders, Lewis and Thornhill, 2019). It is applicable in this situation, especially since the study aims to quantify adoption trends and at the same time gain insights into the lived experiences and perception of trust by Monzo users in a qualitative manner. A completely positivist approach would narrowly reduce complex consumer behaviours to numerical contributions, whereas a completely interpretivist one would fail to offer the breadth of statistics to make generalisable conclusions. The trend of pragmatism is becoming increasingly suitable in those management studies that necessitate adaptable and pluralistic inquiry of complexity that faces reality (Easterby-Smith, Jackson and Thorpe, 2012). It has the main advantage of not locking the researcher to philosophical considerations but focusing on what best addresses the research question. Nevertheless, it has been argued that pragmatism does not possess a single identity of epistemology, which has the effect of rendering methodological choices seem opportunistic and instantiated by the principles (Saunders, Lewis and Thornhill, 2019).
[bookmark: _Toc225775717]3.2 Research Approach
In line with pragmatism, this study will be based on abductive reasoning, which shifts between theory and data in an iterative manner and thus is suitable in a study where a pre-existing theoretical framework is needed to be empirically refined in a particular scenario (Saunders, Lewis and Thornhill, 2019). TAM and UTAUT will be the starting point of the theoretical base, yet the qualitative stand will enable the findings situated in the context to appear and enhance the latter frameworks. This is more appropriate than a purely deductive method, which would rigidly put theory to the test, or a purely inductive method, which would ignore the vast existing adoption literature. Abductive methods are quite appropriate in mixed-methods research when it is necessary to provide both theoretical context and richness of the context (Bryman, 2016). Its strength is that theory and evidence feed each other in a cyclic manner during the process of research. Nonetheless, the movement between theory and data could be continuous, which makes the process of the analysis more challenging to handle (Bryman, 2016).
[bookmark: _Toc225775718]3.3 Research Strategy
This study will utilise a case study approach whereby it will conduct a study with Monzo as a major UK digital bank in the open banking ecosystem. A case study approach suits the research designs where researchers are interested in finding the in-depth understanding of a real-life phenomenon in the context of its organisational and regulatory placement (Flyvbjerg, 2006). Monzo is an especially information-demanding example containing such characteristics as a large and diverse user base, a full range of open banking functionality, and a unique niche in the UK regulatory environment. In this case study, the mixed-method approach is to be used, in that a survey, semi-structured interview, and secondary data analysis cannot cover the scope and complexity of the questions (Saunders, Lewis and Thornhill, 2019). The methodology of triangulation between several data sources contributes to the validity and reliability of the case study results significantly (Bryman and Cramer, 2011). One of the main strengths of a case study approach is its ability to facilitate a clear understanding about what is going on in the world (Flyvbjerg, 2006). Nevertheless, the results based on one organisational case can be considered less generalisable to other digital banking providers (Saunders, Lewis and Thornhill, 2019).
[bookmark: _Toc225775719]3.4 Research Choice
The research study will involve a concurrent mixed-methods approach, that is, quantitative and qualitative data will be collected simultaneously and analysed together in such a way that results of the one strand will serve to enrich and confirm the results of the other in the context of the wider case study (Lowing and Hartas, 2011). Quantitative approaches can be employed to identify trends and measure variables when the sample size is large (Waters, 2011), whereas qualitative methods allow exploring the richness and specifics of human experience unavailable to surveys (Leavy, 2020). A case study approach is one that the concurrent design fits well because it allows various pieces of evidence to be collected concerning the same phenomenon at the same time, which creates a more comprehensive and in-depth image of consumer behaviour in the Monzo case. The fact that both types of data are collected simultaneously is also a significant time saving over sequential designs, which is a valuable practical benefit in a time-challenged research project. Nonetheless, the synthesis of the results of two methodologically different strands during the stage of analysis presupposes a high level of interpretive skills and processing (Saunders, Lewis and Thornhill, 2019).
[bookmark: _Toc225775720]3.5 Time Horizon
The study will be cross-sectional in time, implying that every piece of data obtained will be gathered at one point in time, as it is suitable when the target is to capture a picture of attitudes, behaviours, and perceptions of consumers at a specific point in a given population (Saunders, Lewis and Thornhill, 2019). Given the limitations in time and resources of the research project, a longitudinal design cannot be used since this type of research design will require an extended time and numerous resources. The simultaneous gathering of primary and secondary data will provide some compensation by allowing an ability to draw on the existing industry reports and policy documents to support temporal and regulatory context. Cross-sectional designs are effective and convenient when conducting a study that has fixed time limits (Saunders, Lewis and Thornhill, 2019). Nevertheless, they are not able to replicate how consumer perception of open banking tools can change within a duration, which is also one of the identified limitations of the selected design option (Bryman, 2016).
[bookmark: _Toc225775721]3.6 Data Collection
[bookmark: _Toc225775722]3.6.1 Quantitative: Online Survey Questionnaire
A survey questionnaire with closed-ended questions will be handed to 150 active UK Monzo users using Google Forms, through purposive convenience sampling to ensure these respondents have firsthand experience with the open banking features of the platform. The questionnaire will be based on a five-point Likert scale; the scales will indicate TAM and UTAUT measures such as the perceived usefulness, ease of use, performance expectancy, social influence, and perceived risk. Distribution will be done by the Monzo-related Reddit communities, social media and direct outreach to the researchers. Cost is also free, as it can be easily used in distributing the survey to geographically spread participants through Google Forms; the information can be easily exported to support statistical analysis (Waters, 2011). Nonetheless, there is a threat of self-selection bias because online community members are probably more digital than the general Monzo users, which may bias the results to be more favourable attitudes toward adoption (Bryman, 2016).
[bookmark: _Toc225775723]3.6.2 Qualitative: Semi-Structured Interviews
The semi-structured interviews will involve 10-15 users of the Monzo service who will be purposely sampled among willing survey participants and varied demographic profiles, usage frequency, and trust level to get a diverse dataset (Bickman and Rog, 2009). The interviews will take between 30 and 45 minutes through a video session as guided by a thematic framework that will utilise a TAM, UTAUT and literature review but will be open enough to accommodate the emergent themes. Such an approach will help to get inspirations and experiential insights behind survey answers unattainable through quantitative information (Leavy, 2020). Being able to probe fields not expected and explore unexpected avenues of inquiry is an evident methodological advantage of this model (Gorman et al., 2005). However, the results are not statistically generalisable because of the small purposive sample, which further supports the ability of this strand to complement, rather than substitute, the survey (Morse et al., 2002).
[bookmark: _Toc225775724]3.6.3 Secondary Data
For the analysis of the wider trust issues and opportunities involving the open banking tools at Monzo that cannot be identified solely using primary data, this research will employ the secondary data collection method. The sources will be FCA regulatory publications, annual impact reports on open banking, financial reports of Monzo, and government policy documents. This information will give institutional data on risks of financial crime, regulatory compliance cases, and consumer vulnerability trends and the systemic system of trust in the UK open banking context, which will help in contextualising the primary results and triangulating them. Secondary data provides valid and extensive data but does not require any extra cost of collection (Saunders, Lewis and Thornhill, 2019). However, institutional sources can represent organisational priorities and not consumer-level perspectives, which is a weakness that will be overcome by triangulating it with primary data (Easterby-Smith, Jackson and Thorpe, 2012).
[bookmark: _Toc225775725]3.7 Data Analysis
The analysis of quantitative survey data will be conducted using IBM SPSS based on the descriptive statistics, frequency distributions, mean scores, and correlation analysis to define the tendencies in adoption behaviour and trust levels among 150 users in the sample size (Field, 2013; Bryman and Cramer, 2011). All these statistical outputs will be contrasted with TAM and UTAUT constructs to determine what aspects influence Monzo users to use open banking tools the most. There will be qualitative interview content analysis by hybrid thematic analysis that includes deductive coding based on the utilisation of TAM and UTAUT along with inductive coding to identify the emergent themes using their personal narratives (Fereday and Muir-Cochrane, 2006). Member checking and audit trails shall always be employed to find reliability and credibility in the qualitative results (Morse et al., 2002). Lastly, triangulation of primary findings with secondary data will lead to a systematic review and combine regulatory, institutional, and consumer-level findings into a coherent and mutually reinforcing analysis account.
[bookmark: _Toc225775726]3.8 Ethical Considerations
This study will comply with the ethical concerns of the University of Wales Trinity Saint David and applicable professional research standards entirely. The informed written consent will be sent to all participants beforehand, and the opportunity to withdraw will be explicitly explained and will be respected (Saunders, Lewis and Thornhill, 2019). Anonymity and data confidentiality of the participants will be highly observed. The researcher will not keep any personally identifiable information after the direct data collection process, and all the information in electronic format will be kept in safe encrypted files that can only be accessed by the researcher. The tapes of interviews will be destroyed as soon as they are transcribed. The study will not pose any potentially problematic harm to the subjects and will not entail any deception. Reporting will also be truthful and open without falsehood, and this will guarantee the integrity of the research process both at the design phase and also at the stage of dissemination (Bickman and Rog, 2009).
[bookmark: _Toc225775727]3.9 Scope and Delimitations
The research is purposely limited to current Monzo users in the UK alone, owing to the exclusion of other regional online banks and other markets. The sample will be restricted to people who have actual experience in using the open banking functions of Monzo. The study takes up a cross-sectional period between April and October 2026; that is, behavioural changes over a long period cannot be measured. These delimitations make the study viable considering the available resources but are contextually relevant and focused research.
 

 


[bookmark: _Toc225775728]4. Resource Implication and Time Plan.
[bookmark: _Toc225775729]4.1 Resource Implications
This study must look at the needs of resources in terms of financial, technological and human aspects with keen interest. The major resource needs are described in the table below:
	Resource Category
	Specific Requirement
	Estimated Cost

	Survey Distribution
	Google Forms (free platform)
	£0

	Video Call Software
	Zoom or Microsoft Teams
	£0

	Data Analysis Software
	IBM SPSS (university licence)
	£0

	Academic Literature
	University library database access
	£0

	Interview Transcription
	Manual transcription by researcher
	£0

	Participant Incentives
	No financial incentives offered
	£0

	Secondary Data Sources
	FCA, OBL, government publications (publicly available)
	£0

	Researcher Time
	Approximately 200 hours across seven months
	Researcher commitment


Table 1: Resources Needed, Source: (Self-Made).
The main resource limitation is the time of researchers instead of monetary cost since all the software and sources of data are either free or provided by the university. External funding is unnecessary, so it is fully self-funded research, which can be done through limited resources of an independent academic undertaking. Early identification and management of resource demands is an element of a good research design, as it guarantees that the methods adopted are realistic and achievable within the available resources (Saunders, Lewis and Thornhill, 2019).


[bookmark: _Toc225775730]4.2 Time Plan
A properly designed time plan is a vital element of the strict research design, allowing one to follow every step of the research in an orderly manner (Bickman and Rog, 2009). The following Gantt chart represents the expected timeline of the main activities of the research process between April and October 2026.
[image: ]
Figure 2: Gantt Chart, Source: (Self-Made).
The study will be done in seven months between April and October 2026. April is the first phase, which involves planning, literature refinement, and ethics approval. The process of data collection is done between May and July and includes research design, data distribution, interviews, and referring to the secondary data. Both quantitative and qualitative data analysis will be conducted throughout July and August, with a findings writing that will follow. The last stage in September and October includes conclusions, proofreading and submission.


[bookmark: _Toc225775731]5. Expected Research Outcomes
The research is expected to create unique empirical data regarding the use of open banking features by the money management of the UK Monzo users in their everyday lives. It will expect to detect important trust and adoption trends among various categories of consumers and indicate the obstacles that are keeping a wider use constrained. Results are likely to result in practical suggestions to policymakers, regulators and digital banking service providers in the UK open banking environment. The research also seeks to make a meaningful contribution to the available scholarly literature, as it shall attempt to fill the features of gaps such as those of features and post-adoption, especially in the context of different regulatory and consumer realities in the UK.
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