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In a digital world, social and digital media have interconnected global audiences (Evans, 2020). Social media platforms like Facebook, Instagram, LinkedIn and others have opened the floors to reach worldwide audiences and engage them effectively online (Rana, 2020). This report will investigate how social and digital media enables a business to reach a wider level of audience and provide some advantages and disadvantages. 

[bookmark: _Toc183600842]How Social and Digital Media can be used to reach a Wider Customer Base 
Social Media with digital technologies have revolutionized the business world connecting larger audiences and customers from various locations. Social and Digital Media Platforms including Facebook, Instagram, Twitter, WhatsApp and some others have connected the business to wider global audiences (Bennet, 2019). The below discussion will emphasize how Social and Digital Media can be used to reach a wider customer base. 
Opportunity to Go Global 
Social and Digital Media have enabled contemporary organisations to go global. The use of social media has allowed businesses to transcend geographical boundaries. Social media connected business organizations with global audiences (Heinze et al., 2021). Social Media Platform like Facebook has wider levels of audiences worldwide. 
Targeted Marketing and Advertising 
Advanced manager of social media enabled businesses to target customers and audiences from any location. Advertisements can be shown to the most relevant audiences (Heinze et al., 2021). In Facebook, niche targeting can be done through the ads manager’s targeting option. Organizations can also leverage insights from large numbers of online audiences. 
Content Marketing 
Content Marketing is become a popular way through which anyone can reach any audience worldwide. Content marketing through social and digital media enables businesses to share blogs, videos, and infographics with any audiences worldwide (Smith, Wollan and Zhou, 2021). Audiences worldwide can easily watch any content from any location in the world. Valuable and informative content can help to establish the authority of any business to wider audiences (Bennet, 2019). For example, a fitness brand can share workout trip videos which can attract health-conscious individuals from any location (Coles, 2021). 
Community Creation 
Social Media platforms can be utilized to create a loyal customer community through groups and forums (Smith, Wollan and Zhou, 2021). Examples may include groups and forums on Facebook where the audiences can be in a group with shared interests. An organization can leverage these opportunities. They can create a community on social media where anyone can comment and share insights about the brand (Evans, 2020). The creation of a community through social media can foster a sense of belonging and enhance trust in any brand (Clampitt, 2020). Community-building efforts can help to create large audiences engaged within a fixed platform. 
Real-Time Engagement 
Social Media is an effective place which allows a business to interact with large numbers of audiences from any location and enables them to engage with the page on real real-time basis (Smith, Wollan and Zhou, 2021). Audiences from any location can share, comment, and participate in live sessions in real-time. This real-time interaction facility can help to build trust in a brand and strengthen customer relationships online. Instagram, Facebook and YouTube lives can effectively be utilized for product launches and Q&A sessions (Coles, 2021). 
Influence Marketing Opportunity 
In social media, influencer marketing has been an effective opportunity through which an organization can reach a wider level of niche audiences (Heinze et al., 2021). Collaborations with effective influencers can help any business tap into new audience groups. Influencers can provide authenticity and reliability in any campaign on a brand. It makes the promotions more effective in reaching a targeted niche segment of the audience (Bennet, 2019). For example, an influencer on a skincare product can be partnered with a skincare brand for a specific campaign (Smith, Wollan and Zhou, 2021). Influencers can drive a lot of audiences and make them trustworthy on a specific brand. 
Multi-Channel Presence 
Social and Digital Media with the capabilities of multi-channel presence including various social media platforms can enable a brand to connect with users from any location and any platform (Coles, 2021). Different platforms can be for different types of audiences. For example, LinkedIn consists of audiences more of a professional type. A platform like TikTok helps to engage with young audiences (Bennet, 2019). A multi-channel integrated presence can enable a brand to engage with different types of audiences and enable them effectively reach to larger audiences. 
Geo-targeting and Localized Campaign Capacity 
Social and Digital Media can be effectively leveraged for geo-targeting and localized campaign generation. For example, a brand from Europe can promote a campaign in any South Asian country with geo-targeting features (Coles, 2021). These features in social media can help a business reach any geographical location for a campaign. 
[bookmark: _Toc183600843]

Advantages and Disadvantages 
[bookmark: _Toc183600844]Advantages 
Social media tools can ensure some advantages. The tools offer a cost-effective marketing approach which is an effective way to reduce pressure from traditional marketing. Social and digital media can provide opportunities to reach wider audiences from any location in the world (Clampitt, 2020). Social media can ensure the advantages of real-time interaction by benefiting the brand by establishing brand trust, customer service and loyalty over a brand. Social Media tools can effectively ensure awareness of a brand. Social media tools provide the benefits of targeted advertising (Coles, 2021). The tools help to ensure engagement and community building online. Social Media Tools also provide extensive data insights and analytics for marketing and other information management efforts (Evans, 2020). Customer engagement through social media can effectively improve customer service. 
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Some disadvantages may include social and digital media tools usage. There can be negative publicity online and this can reach very fast if a brand does something wrong with a product. There can be disadvantages like security and privacy concerns. Cybersecurity threats are common in social media (Clampitt, 2020). Companies can face misinformation and miscommunication in social media which may impact brand promotion (Evans, 2020). A brand can have limited control over shared content. Although social media tools offer cost-effectiveness in campaigns, the cost of paid advertising can be higher with social media (Coles, 2021). A brand can depend on social media trends largely which can limit the traditional marketing of a brand. 
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Social and Digital Media with tools can effectively help a business reach a broader level of audiences through global reach, targeted advertising, content marketing, influencer marketing, real-time engagement, cost-effective marketing, community-building opportunities, geo-targeting, and multi-channel presence. There are a lot of advantages to using social and digital media tools. There can also be some disadvantages of using these tools. An organization must reduce the disadvantages and utilize opportunities of large numbers of advantages and leverage them. 
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